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(By  telegraph  to  Editor  &  Pi-bi-ishkr) 

HICAGO,  Aug. 12. — Col.  Frank  Knox, 
publisher  of  tlie  Maiicln'stcr  (N.ll.) 
im  Lcailfr,  former  general  manager  of 
Hearst  newspapers,  and  a  well-known 
re  in  American  journalism,  and  Tlieo- 
e  T.  h'llis,  of  \\  orcester,  Mass.,  presi- 
it  of  the  New  England  Fibre  Blanket 
mpaiiy  and  formerly  publisher  of  the 
orcester  (Mass.)  Telcyram-liazctte. 
rchased  the  controlling  interest  in  the 
\icaijo  Daily  Xews  tixlay  from  the  exe- 
tors  of  the  Walter  A.  Strong  estate. 

1.  Knox  becomes  president  of  the 
ily  News  Corporation  and  publisher 
that  newspaper. 

Mr.  Ellis  will  be  vice-president  of  the 
rjRiration  and  a  member  of  its  board, 
directors. 

Details  of  the  hnancial  arrangements 
d  the  price  paid  by  Colonel  Knox  and 
r.  Ellis  for  .\Ir.  Strong's  controlling 
terest  m  the  Daily  News  were  not 
closed. 

Mr.  Knox  outbid  two  other  F^astern 
wspaper  proprietors,  according  to  re- 
rts.  It  was  said  that  Cyrus  H.  K. 
urtis,  publisher  of  the  Philadelphia  Pub- 
Ledgers  and  AVzc  York  P.veuiiuj  Post, 
d  Frank  Gannett,  of  the  Gannett  Xews- 
pers,  submitted  offers. 

Negotiations  with  Mr.  Curtis  were  said 
have  reached  the  point  where  he 
nt  a  certified  check  for  $1,000,000  with 
I  agreement  to  complete  the  purchase 
ith  another  $1,500,000  within  six 
Tnths. 

The  Strong  will,  drawn  up  four  months 
fter  Mr.  Strong  acquired  the  controlling 
iterest  in  the  Daily  Xews  in  1925,  sug- 
ested  a  minimum  price  of  $2,000,000  for 
laf  interest.  Four  months  earlier  Mr. 
trniig  and  his  associates  purchased  the 
>aily  Xews  from  the  estate  of  Victor  F. 
wson  for  approximately  $13,500,000. 

Col.  Knox  assumed  his  duties  as  pub- 
sher  today  and  in  his  characteristic  vig- 
rous  manner  set  alxmt  to  conduct  the 
usiness  of  managing  this  great  news- 
iper  and  its  subsidiaries.  In  a  brief 
terview  with  a  representative  of  Editor 
ri  BLisHER,  Col.  Knox  named  the  mem- 
rs  of  the  new  board  of  directors  who 
111  he  presented  to  the  stockholders  for 
■'nhrmation  within  the  next  ten  days. 

I  cir"’”  president  and 

ir.  Elhs  as  vice-president,  there  are  two 
w  members  recommended  to  the  lioard 
0  replace  two  Daily  Xews  staff  members. 
Bmes  of  board  members  to  be  presented 
or  confirmation  are : 

Laird  Bell,  attorney ;  Holman  D.  Petti- 
w.  president,  Chicago  Title  and  Trust 
ompany,  executor  of  the  Strong  estate 
n -1  elected  a  member  of  the 

''ally  .News  board;  Sewell  L.  Avery, 
residuit  of  tbe  United  States  Gypsum 
ompany ;  George  E.  Scott,  president  of 
American  Steel  Foundries;  John 
r.’if’’*'  P''^*'<^ent  of  the  Quaker  Oats 
-ompany ;  Benjamin  V.  Becker,  attorney; 
JMes  L.  Houghteling,  vice-president  and 
^Msurer  of  the  Daily  News ;  Joseph  E. 

IS,  co-chairman  of  the  Central  Republic 
«nk  and  Trust  Company;  and  Rufus  C. 
|«wcs.  president  of  the  Century  of  Prog- 
s  Exposition.  The  latter  two  replace 
I*  L)ennis,  editor  of  the  News, 
I™  James  N.  Shryock,  its  business 
manager. 


Supplementing  the  brief  publisher's  an¬ 
nouncement  that  appeared  in  a  two-col¬ 
umn  box  on  page  one  of  tcxlay's  News, 
was  the  following  personal  statement 
from  the  executors : 

"Having  known  intimately  the  high 


"This  newspaper's  primary  function 
shall  continue  to  lie  supplying  the  news 
of  the  world  undistorted  by  bias  or 
prejudice,  in  order  that  its  reading  public 
may  be  fully  and  truly  informed  as  an 
aid  to  clear  thinking  and  logical  action. 


Col.  Frank  Knox 

ideals  with  which  Walter  Strong  edited 
the  Daily  Xews,  his  jiride  in  it,  and 
his  determination  that  it  should  serve  the 
highest  interests  of  his  community  and  his 
country,  we  cannot  ha\e  escaped  a  deep 
sense  of  our  responsibility  for  the  main¬ 
tenance  of  the  fine  traditions  of  the  papiT. 
In  putting  the  control  and  management 
of  it  into  the  hands  of  Colonel  Knox,  we 
confidently  believe  that  we  are  fulfilling 
this  trust.  His  conspicuous  success  ami 
fine  reputation  as  a  newspaperman,  his 
public  record  in  other  fields  and  the  mani¬ 
fest  sincerity  of  his  intention  to  main¬ 
tain  the  tone  and  character  of  the  paiier 
have  convinced  us  that  as  long  as  he 
controls  it.  its  readers  may  go  on  rely¬ 
ing  upon  it  to  collect  the  news  swiftly 
and  accurately,  to  present  it  fairly  and 
to  comment  upon  it  honestly.  In  this 
belief  we  introduce  Col,  F'rank  Knox 
of  Manchester.  N.H..  to  the  citizens  of 
Chicago  as  the  new  publisher  of  the 
Chicago  1  )aily  News. 

“Josephine  H.wil.wd  Stroxo, 
“Holman  D.  I’ettibone. 

"I.AiRD  Bell.” 

Col.  Knox  expressed  his  aims  and  gen¬ 
eral  policy  in  the  lead  editorial  anpear- 
ing  in  the  Daily  News  under  the  heading, 
“To  the  Public,''  as  follows; 

“The  Chicago  Daily  News,  through 
the  purchase  of  the  late  Walter  Strong's 
controlling  interest  in  the  property, 
passes  today  into  new  hands. 

“It  shall  be  the  purixise  of  the  man¬ 
agement  which  now  assumes  control,  as 
it  was  the  purpose  of  Mr.  Strong,  to 
maintain  and  strengthen,  if  possible,  the 
fine  traditions  of  public  service  and  the 
high  ideals  of  the  Daily  News — its  price¬ 
less  heritage  from  its  great  founder  and 
publisher  for  many  years,  Victor 
Fremont  Lawson. 


Theodore  T.  Ellis 

"The  Daily  .News  will  continue  to  be, 
as  It  has  been  throughout  its  career  of 
more  than  hall  a  ceiunry,  independent  in 
politics,  supporting  men  and  measures 
only  in  the  interest  of  what  it  conceives 
to  be  the  public  welfare  and  unhesitat¬ 
ingly  attacking  evils  and  combating 
evildoers  with  frankness  and  vigor 
regardless  of  party,  place  or  power. 

"As  a  Chicago  institution,  devoted  to 
the  interests  of  the  city,  the  Daily  News 
will  support  to  the  utmost  of  its  capacity- 
all  wholesome,  soundly  conceived  efforts 
to  build  the  Greater  Chicago  of  the 
future.  It  will  defend  Chicago  against 
all  traducers  and  will  strive  to  quicken 
the  forces  that  promise  for  the  city  a 
marvelous  development. 

"Due  to  the  vision,  the  courage  and 
the  resolution  of  .Mr.  Strong,  the  Daily- 
News  is  furnished  with  the  most  miKlern 
mechanical  equipment  and  the  most  com¬ 
plete  facilities  for  the  gathering,  prepara¬ 
tion  and  printing  of  the  News  to  be 
found  anyw-here  in  the  world.  This 
extraordinarily-  effective  plant  is  housed 
in  one  of  the  most  miKlern  and  most  at¬ 
tractive  buildings  devoted  to  the  produc¬ 
tion  of  a  new-spaper  to  be  found 
anywhere. 

"Therefore  it  devolves  upon  the  new 
management  of  the  Daily  News,  sup¬ 
plied  by  its  predecessors  with  superb 
traditions,  with  the  unmatched  confidence 
of  the  reading  public  in  its  integrity  and 
its  spirit  of  service,  and  with  the  most 
efficient  working  etjuipment  that  mechan¬ 
ical  genius  can  provide,  to  build  upon 
these  exceptional  foundations  a  still 
greater  newspaper. 

“To  that  purpose  the  management  pro¬ 
poses  to  devote  itself  unceasingly.” 

The  formal  announcement  of  the  sale 
was  as  follows : 


“The  controlling  interest  of  the  Chicago 
Daily  News,  Inc.,  and  its  subsidiary 
companies  was  purchased  today  from  the 
executors  of  the  Walter  A.  Strong  estate 
by  F'rank  Knox  of  Manchester,  N.  H., 
publisher  of  the  Manchester  Union 
Leader,  and  Theixlore  T.  Fillis  of  Wor- 
ecs.er.  Mass.,  presiilent  of  the  New 
l.ngland  F'ibre  Blanket  Company  and 
formerlv  publisher  of  the  Worcester 
(Mass.)  Telegram-Gazette. 

"Mr.  Knox  will  be  president  of  the 
(  hicago  Daily  News,  Inc.,  and  pub¬ 
lisher  of  the  newspaper.  Mr.  Ellis  will 
tie  vice-president  of  the  corporation  and 
a  member  of  its  board  of  directors.  The 
transfer  has  been  made  and  Mr.  Knox 
assumeil  his  duties  as  publisher  tixlay. ” 

In  his  will,  Mr.  Strong  expresseil  his 
desire  that  for  a  jieriixl  of  three  months 
from  the  date  of  the  testator’s  death, 
the  stix'k  of  the  Daily  News  be  held 
available  to  purchase  by  any  individual 
or  group  of  individuals  in  the  news- 
jiaiier's  employ.  In  accordance  with  this 
expression,  a  meeting  of  the  employe 
stix'kholders  was  held  on  June  6  and  a 
eomniittee  of  fifteen  was  appointed  to 
organize  a  pool  for  purchase  of  his  stock. 
The  time  expired  last  Monday  without 
action  by  the  employes. 

Telegrams  from  high  officials  of 
nation  and  state,  newspaper  publishers 
and  heads  of  news  services  were  received 
by  Col.  Knox,  congratulating  him  on 
becoming  publisher  of  the  News. 

F'rom  President  Hoover  came  this 
message : 

"1  am  pleaseil  indeed  to  learn  that  you 
have  become  the  publisher  of  the  Chicago 
Daily-  News.  Your  thirty  years  of  ex¬ 
perience  as  an  active  journalist  give 
promise  that  you  will  maintain  and  en¬ 
hance  the  high  traditions  of  the  Daily 
News,  one  of  America's  outstanding 
newspaiiers.  1  congratulate  the  Daily 
News  on  securing  your  services  and 
wish  for  you  personally  every  success  in 
your  new  undertaking.” 

Colonel  F'rank  Knox  left  the  Hearst 
service,  Dec.  17,  1930,  after  having  been 
general  manager  of  all  the  Hearst  news¬ 
papers  since  February,  1928,  at  an  an¬ 
nual  salarv  understood  to  have  been  in 
excess  of  $1(K),(KX)  a  year. 

He  had  joined  the  Hearst  organization 
only  a  year  earlier,  March  1,  1927,  as 
publisher  of  the  Poston  American  and 
Adzierliser.  Previously  he  had  been 
publisher  and  part  owner  of  the  Man¬ 
chester  (N.H.)  Union  and  Leader  in 
which  he  still  retains  his  interests. 

Born  in  Boston,  Jan.  1,  1874,  he  went 
to  college  at  Alma,  Mich.,  and  it  was  in 
Michigan  that  he  did  his  first  newspaper 
work.  He  was  successively  reporter 
city  editor,  and  circulation  manager  of 
the  Grand  Rapids  Herald  from  1898  to 
1900,  then  going  to  the  Sault  Ste.  Marie 
Xezvs  as  jiublisher.  After  12  years  there 
however  he  found  himself  back  in  New 
F'ngland,  going  to  Manchester  in  1913. 

FI  is  career  included  service  in  the 
Spanish-American  War  in  which  he 
served  as  a  member  of  Theodore  Roose¬ 
velt's  famous  “Rough  Riders.”  When 
the  Uniteil  States  entered  the  World 
War,  Mr.  Knox  enlisted  as  a  pri¬ 
vate  in  New  Hampshire.  He  was 
commissioned  after  training  a  captain 
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of  cavalry,  but  eventually  became  a 
major  of  artillei^  and  served  through¬ 
out  the  war  with  the  Seventy-eighth 
Division.  At  the  end  of  the  war  he 
was  a  Lieutenant  Colonel.  He  is  now 
Lieutenant  Colonel  of  the  365th  Field 
Artillery  Reserve  Regiment. 

As  head  of  the  Hearst  newspapers  he 
was  in  complete  charge  of  both  editorial 
and  business  administration.  Under  his 
regime  various  consolidations  and  mer¬ 
gers  were  effected.  Even  before  his  ap¬ 
pointment  he  had  taken  large  part  in 
arranging  the  Hearst  end  of  the  Pitts¬ 
burgh  deal  in  August,  1927,  when  the 
number  of  Pittsburgh  dailies  was  cut  in 
half.  He  built  up  an  elaborate  system 
of  accounting  with  reports  designed  to 
show  details  of  the  whole  system  at  a 
glance.  - 

Another  of  his  ideas  was  the  develop¬ 
ment  of  a  merchandising  service  for  re¬ 
tail  advertisers  in  the  cities  where 
Hearst  newspapers  are  published.  To  do 
this  he  took  men  of  executive  experience 
in  retail  stores,  rather  than  men  of  news¬ 
paper  experience,  and  set  them  the  task 
of  helping  the  Hearst  advertisers  to  make 
profits  on  their  advertising. 

“To  an  extent  never  before  tried  by 
any  newspaper  or  group  of  newspapers,” 
Col.  Knox  declared  in  an  interview  in 
Editor  &  Publisher  a  year  ago,  “our 
organization  is  trying  to  introduce  sound 
merchandising  ideas  among  our  retail  ad- 
verti.sers.  W'e  have  totally  repudiated 
the  old  time  notion  that  the  advertising 
sales  job  is  completed  when  the  contract 
has  been  obtained  for  a  specified  amount 
of  space  in  a  publication.  That  is  now 
considered  only  the  beginning  of  the  real 
sale.  The  job  is  not  completed  until  the 
space  has  been  used  intelligently  and 
profitably. 

“With  the  slump  in  retail  business  mer¬ 
chants  everywhere  are  looking  for  ideas 
to  promote  their  sales.  Their  minds  are 
open  and  a  really  creative  and  resource¬ 
ful  salesman  can  not  only  get  a  hearing 
but  will  find  that  his  ideas  will  be 
received  with  interest.” 

On  the  editorial  side  his  lieliefs  were 
stated  ill  an  address  in  June,  1928,  when 
he  went  back  to  his  alma  mater,  Alma 
College,  to  receive  the  honorary  degree 
of  D(Ktor  of  I^ws. 

“The  newspaper  of  today  has  become 
the  greatest  educational  force  the  world 
has  ever  known,”  he  said  in  accepting  the 
degree.  “Today  there  are  few  if  any 
partisan  or  personal  newspaper  organs 
left  among  the  great  papers  of  the  coun¬ 
try.  All  alike  expend  their  thought  and 
resources  on  as  accurate  and  as  prompt 
a  recital  of  the  day’s  news  as  can  be 
achieved  under  tin;  limitations  of  space 
and  time. 

“Instead  of  trying  to  make  history  and 
philosophy  fit  its  own  preconceptions,  the 
college  of  today  is  most  interested  in  im¬ 
parting  the  facts  to  the  students  and  en¬ 
couraging  them  to  think  for  tliemselves. 
So  the  newspaper  of  today  tells  the 
truth  and  leaves  the  facts  as  a  basis  for 
sound  ccnclusions  by  the  reader. 

"In  abandoning  partisanship,  news¬ 
papers  have  merely  shifted  responsibility. 
They  have  not  abandoned  it.  Indeed  the 
new  responsibility  is  more  onerous  than 
the  old  It  is  responsibility  for  sources 
of  truth  which  is  infinitely  greater  than 
the  rosponsibilitv  for  success  of  a  party 
or  a  party’s  principals.  It  requires  un¬ 
flinching  pursuit  of  facts  upon  which  men 
and  women  may  build  their  own  con¬ 
victions.” 

Colonel  Knox’s  split  with  Hearst  came 
suddenly.  His  announcement  that  he  had 
resigned  said  merely,  “Mr.  Hearst  and  I 
had  reached  a  difference  of  opinion  as 
to  methods  of  management,  and  since  our 
difference  in  views  could  not  be  recon¬ 
ciled  my  withdrawal  was  the  aiipropriate 
remedy  for  the  situation.” 

Mr.  Knox  has  been  an  active  memlier 
of  the  American  New.spaper  Publishers 
Association  during  most  of  his  adult  life, 
and  he  founded  the  New  England  News¬ 
paper  Alliance,  composed  of  daily  news¬ 
papers  of  the  New  England  states.  He 
is  still  publisher,  in  partnership  with 
John  A.  Muehling,  of  the  Manchester 
(N.H.)  Union  and  I^eader. 

Theodore  T.  Ellis,  who  is  associated 
with  Col.  Knox  as  vice-president  of  the 
Daily  News,  started  in  the  newspaper 


business  as  a  pressman  with  the  St. 
Louis  Chronicle.  Today  he  is  inter¬ 
nationally  known  as  a  consultant  on  news¬ 
paper  mechanical  plants.  Following  his 
employment  in  St.  Louis  he  worked  in 
the  pressrooms  of  the  Brockton  (Mass.) 
Enterprise  and  the  Boston  Herald.  In 
1900  he  became  foreman  of  the  press¬ 
room  of  the  Worcester  (Mass.)  Tele¬ 
gram  and  while  there  he  invented  the 
first  of  a  series  of  press  appliances,  a 
press-blanket  process. 

As  a  manufacturer  of  press  equipment, 
Mr.  Ellis  again  entered  the  newspaper 
business  when  he  bought  the  Worcester 
Telegram  and  later  the  Ga::ette,  and  con¬ 
tinued  to  publish  both.  In  1925  he  dis¬ 
posed  of  his  newspaper  properties  on 
advice  of  physicians  because  of  poor 
health.  He  is  regarded  as  one  of  the 
leading  patrons  of  art  in  the  United 
States  and  one  of  the  largest  contribu¬ 
tors  to  philanthropy  in  Worcester. 

The  purchase  of  the  controlling  interest 
of  the  Daily  News  by  Col.  Knox  and  Mr. 
Ellis  took  place  three  months  after  the 
sudden  death  of  Walter  Ansel  Strong, 
who  died  of  a  heart  attack  at  his  home 
on  May  10.  In  Mr.  Strong’s  will,  which 
was  executed  April  26,  1926,  the  late 
publisher  expressed  his  feeling  of  obliga¬ 
tion  to  the  public  and  his  associates  of 
the  Daily  News  as  follows: 

“I  consider  that  my  ownership  or  con¬ 
trol  through  stock  of  the  Chicago  Daily 
News  involves  obligations,  on  the  part 
of  myself  and  heirs,  to  my  associates  in 
the  enterprise  and  to  the  public. 

“I  expressly  direct  that  the  powers 
herein  given  to  my  executors  to  sell  the 
stock  which  I  may  own  in  the  (Thicago 
Daily  News,  Inc.,  or  in  any  successor 
corporation  publishing  the  Oiicago  Daily 
News,  or  a  successor  paper,  are  to  hie 
exercised  by  my  executors  in  their  discre¬ 
tion  and  with  the  object  of  preserving 
the  Chicago  Daily  News  or  its  successor 
as  a  semi-public  institution,  with  sub¬ 
stantially  the  character  it  may  have  at 
my  death.” 

Previously,  on  Dec.  25,  192.5,  John  J. 
Mitchell,  then  president  of  the  Illinois 
Merchants  Trust  Company,  announced 
that  the  Daily  News  had  been  sold  for 
Sl.LSnO,!!^)  to  a  group  headed  by  Mr. 
Strong.  The  purchase  had  been  financed 
by  means  of  an  issue  of  $8,000,000  in 
debentures  and  the  balance  in  preferred 
and  common  stock.  Control  of  the 
property  was  obtained  by  Mr.  Strong 
through  his  acquisition  of  the  majority 
of  the  stock. 

The  Chicago  Dailv  News  Printin.g 
Company,  a  subsidiary  corporation, 
erected  the  new  Daily  News  building, 
financed  out  of  the  earnings  of  the  news¬ 
paper.  supplemented  bv  a  loan  on  the 
building  of  $6,500,000,  now  reduced 
through  bond  redemption.  It  also  con¬ 
structed  two  branch  plants,  one  in  the 
northwest  section  of  the  city  and  one  in 
the  south  section. 

The  consolidated  financial  statement 
of  the  Dailv  News.  Inc.,  the  Dailv  News 
Printing  Company,  and  WMAQ.  Inc.. 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  27-29 — Maine  Press  Assn., 
annual  meeting  and  outing.  Lake- 
wood  Inn,  Skowhegan,  Me. 

Aug.  31-Sept.  3 — Newspaper  Assn. 
Managers,  Inc.,  conference.  Hotel 
Fontenelle,  Omaha. 

Sept.  14 — Associated  Sign  Con¬ 
tractors  of  North  America,  meeting, 
Memphis,  Tenn. 

Sept.  6-7 — Mid-West  Newspaper 
Advertising  Managers’  Assn.,  con¬ 
vention,  Athletic  Club,  Kansas  City. 

Sept.  14-18 — Financial  Advertis¬ 
ers’  Assn.,  meeting,  Boston. 


VOTE  TO  REORGANI2F 
CANADA  POWER 

Protective  Committee  Will  Fora 
New  Company  at  Once  With 
L.  J.  Belnap  as 
President 


as  of  Dec.  31,  1930  showed  total  assets 
of  $29,417,081.72.  The  capitalization  was 
listed  at  $10,125,900;  bonded  indebted¬ 
ness  at  $12,432,000.  Net  earnings  for 
1929  were  $1,227,409,  as  compared  to 
$989,002  in  1930. 

The  Daily  News  was  founded  on 
Christmas  Day  in  1875  by  Melville  E 
Stone,  who  later  became  general  man¬ 
ager  of  The  Associated  Press.  Asso¬ 
ciated  with  Mr.  Stone  for  a  few  months 
were  William  F.  Dougherty  and  Percy 
Meggy,  whose  interests  Mr.  Stone 
bought  out.  Mr.  Stone  sold  his  inter¬ 
ests  in  the  paper  to  Victor  Lawson  in 
1888  and  Mr.  Lawson  remained  sole 
owner  until  his  death  in  1925. 

Ownership  of  The  News  was  trans¬ 
ferred  in  December,  1925,  from  the 
Lawson  estate  to  Mr.  Strong  and  a 
group  of  (Chicago  capitalists  for  a  re¬ 
puted  price  of  between  $12,0(X),(XX)  and 
$14,000,()(X),  which  was  said  at  the  time 
to  have  established  a  record  for  an 
American  newspaper. 

In  August,  1929,  The  News  pur¬ 
chased  The  CTiicago  Daily  Journal  and 
merged  it  with  The  News, 

AIDED  BUILDING  FUND 

The  Pittsburgh  Post-Gazette  this 
week  turned  over  to  the  Little  Sisters 
of  the  Poor  a  check  for  $2,447.30  raised 
as  a  result  of  a  benefit  show.  It  will 
go  to  the  $600,000  drive  now  being  con- 
ductal  to  build  a  new  home  for  the 
Little  Sisters. 
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DuTREMBLAY  HONORED 

Hon.  P.  R.  DuTremblay,  a  director 
of  La  Presse,  Montreal,  has  just  been 
notified  that  he  has  been  awarded  a 
medal  by  the  Academie  Francaise,  Paris, 
for  services,  through  the  paper,  to  the 
French  language.  The  medal  will  he 
awarded  through  diplomatic  channels. 
I^  Presse  is  now  in  its  47th  vear. 


ALCORN  NAMED 

The  Franklin  P.  Alcorn  Company, 
Inc.,  New  York,  has  been  anpointed  to 
represent  the  Washington  (Ind.)  Her¬ 
ald,  both  east  and  west,  effective  as  of 
Aug.  1. 


Following  a  meeting  in  Montreal,  Am 
10,  of  the  Securities  Protective  Comnih^ 
tee  of  the  Canada  Power  and  Pap^ 
Corporation  and  its  subsidiaries,  an¬ 
nouncement  was  made  by  C.  A.  Dunning 
the  chairman,  that  the  committee  had 
decided  to  put  into  effect  the  plan  for 
reorganization. 

The  majority  of  all  classes  of  securi¬ 
ties  has  already  been  deposited  in  favor 
of  the  plan  and  necessary  legal  steps 
will  be  started  at  once  to  form  a  new 
company  to  be  known  as  Consolid^ 
Paper  Corp.,  Ltd. 

L.  J.  Belnap  will  be  president. 

The  plan  provides  for  the  committee  to 
select  a  majority  of  the  new  directors 
to  serve  for  five  years  and  the  commit¬ 
tee  has  decided  to  increase  the  number  of 
the  board  from  eleven,  as  originally 
stated  in  the  plan,  to  fifteen. 

Under  this  modification  the  number 
selected  by  the  committee  has  been  in¬ 
creased  from  seven  to  nine  and  the  num¬ 
ber  to  be  elected  annually  by  the  share¬ 
holders  has  been  increased  from  four 
to  six. 

Mr.  Dunning  announced  the  com¬ 
mittee’s  selection  of  the  following  as 
directors : 

L.  J.  Belnap — President,  director, 
United  Dry  Dock  Corporation,  Certain- 
teed  Products  Corporation,  U.  S. 
Hoffman  Machinery  Company  and 
Worthington  Simpson,  Ltd.,  London. 

F.  G.  Daniels — President,  Dominion 
Textile  Company,  Ltd.,  and  Montreal 
Cottons,  Ltd.,  and  director.  Dominion 
Glass  Company  and  Crown  Trust 
Company. 

Norman  J.  Dawes — President,  National 
Breweries;  director  Royal  Trust 
Company,  Dominion  Bridge  Company, 
London,  and  Scottish  Assurance  Com¬ 
pany;  president,  Montreal  Board  of 
T  rade. 

C.  A.  Dunning — Former  Minister  of 
Finance  of  Canada ;  vice-president, 
Ontario  Equitable  Life  Assurance 
Company ;  vice-president.  Lucerne  As¬ 
sociation,  Ltd. 

CoL.  H.  D.  Lockhart  (^rdon— Clark¬ 
son,  Gordon,  Detworth  (juilfoyle  & 
Nash,  chartered  accountants,  Toronto. 
Ross  H.  McMaster — President,  Steel 
Company  of  Canada;  director,  Ba^ 
of  Montreal,  Canadian  Pacific  Rail¬ 
way  and  Royal  Trust  Company. 

E.  A.  MacNutt — Treasurer,  Sun  Life 
Assurance  Company  of  Canada;  vice- 
president,  Montreal  Board  of  Trade. 
John  J.  Rudolf — Partner  in  Iselin  k 
Co.,  New  York. 

Charles  F.  Sise — President,  Bell  Tel¬ 
ephone  Company  of  Canada;  director. 
Royal  Trust  Company,  Northern  Elec¬ 
tric  Company  and  London  and  Scot¬ 
tish  Assurance  Company. 

In  addition,  the  committee  will  recom¬ 
mend  six  names  for  approval  at  the  first 
shareholders’  meeting. 

The  following  have  expressed  their 
willingness  to  act: 

Harold  Crabtree — President,  Howard 
Smith  Paper  Mills,  Ltd.,  vice-presi¬ 
dent,  Canadian  Cellulose. 

W.  H.  Howard — Brown,  Montgomery 
&  McMichael,  advocates,  Montreal. 
Deaudry  Leman — General  manager, 
Banque  Canadienne  Nationale;  direc¬ 
tor,  Shawinigan  Water  and  Power 
Company,  Montreal  Tramways  Com¬ 
pany  and  Trust  Generale  Du  Cana^ 
Charles  E.  Neill — Vice-president  and 
managing  director.  Royal  Bank  of  Can¬ 
ada;  director,  Montreal  Trust  Com¬ 
pany,  Shawinigan  NVater  and  Ifower 
Company  and  Dominion  Bridge  Com¬ 
pany. 

Arthur  B.  Purvis — President, 

dian  Industiies,  Ltd.;  vice-president, 
Barclay’s  Bank,  Canada ;  dirator, 
General  Motors  Corporation  and  Dun¬ 
lop  Tire  and  Rubber  Goods  Company, 
Ltd. 
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DOHERTY  CRUSADES  FOR  “PRESS  FREEDOM” 

Public  Utilities  Magnate,  Buying  Kansas  City  Newspaper  Voice,  Demands  Nelson  Estate  Oust  Star’s 
Managing  Owners — Proclaims  Zeal  for  Free  Press  for  ‘‘Ordinary  Citizens  Like  Myself^* 


Trustees  ol  the  Wilham  R.  Nel-  be  overlooked  in  your  efforts.  I  have  this  letter  state  that  I  am  an  engineer  sas  City  Star,  are  particularly  brainy 
son  Estate  have  made  no  reply,  be-  acquired  an  interest  in  the  Kansas  City  by  profession  and  a  builder  by  or  particularly  capable  as  newspaper 
vond  acknowledgment,  of  the  demand  Journal-Post  and  have  become  a  special  occupation.  men,  nevertheless,  I  have  no  delusion  that 

Ljde  by  Henry  L.  Doherty,  in  conjunc-  editorial  writer  for  them.  I  have  been  It  is  my  wish  to  have  the  time  to  do  they  are  so  hopelessly  stupid  as  to  have 
tion  with  his  purchase  of  an  interest  in  comiielled  to  do  this  to  secure  for  me  the  work  that  I  am  traine<l  to  do  and  inaugurated  and  conducted  their  so-called 
tht  Kansas  City  Journal-Post,  that  the  the  fr^dom  of  the  press.  I  think  I  can  1  am  always  willing  to  suffer  great  in-  fight  for  lower  gas  rates  in  the  manner 
tnistees  remove  the  present  management  say  without  a  boast  that  I  have  made  justice,  and  even  for  a  long  period  of  they  did  if  thev  really  wanted  only 
rr  lower  gas  rates. 

Unless  this 
campaign  has 
been  an  act 
of  unbelievable 
stupidity,  it  is 
primarily  an  at¬ 
tempt  to  per- 
p  e  t  u  a  t  e  the 
reign  of  terror 
that  the  Kansas 
City  Star  is  de- 
termined  to 
maintain. 

They  have 
so  misrepre¬ 
sented  the  facts 
in  regard  to 
the  companies 
which  I  repre¬ 
sent,  that  they 
made  any  ad- 
j  u  s  t  m  e  n  t  of 
rates  i  m  p  o  s  - 
sible  unless 
some  way  could 
be  found  of 
making  it 

and  t  n  r  e  a  i  s  known  to  every- 

direct^  against  Marion  B.  Sharp  W.  Laurence  Dickey  Henry  L.  Doherty  '  b<xly  that  such 

it  and  them  in  the  23  pages  of  typewrit-  beneficial  contributions  to  every  profes-  time,  rather  than  to  take  my  mind  and  adjustment  was  not  because  of,  but  in 
ten  letter  which  Mr.  Doherty  published  sion  and  industry  with  which  I  have  my  time  off  of  the  work  I  can  best  do  spite  of,  the  unjust  and  slanderous  ineth- 
in  the  Journal-Post  as  he  announced  his  been  connected  and  have  injured  none,  unless  necessity  coniitels  me  to  act  to  ods  of  the  Star. 

new  journalistic  connection.  and  I  hope  to  be  able  to  contribute  some-  protect  what  I  have  already  built  from  It  is  my  opinion  that  if  we  were  now 

Editorial  comment  in  other  cities  to  thing  of  value  to  the  newspaper  business  being  destroyed.  to  give  away  all  of  the  earnings  of  our 

date  has  been  unanimous  that  Mr.  Doh-  and  the  profession  of  the  editor.  In  due  I  have  been  injured,  threatened  and  company  over  and  above  the  mere  out- 

erty  and  the  Journal-Post  made  a  mutu-  time  I  will  write  each  of  you  fully  re-  persecuted  by  the  Kansas  City  Star  until  of-pocket  operating  expenses,  many  peo- 
ally  bad  bargain  in  the  arrangement  by  garding  some  of  the  problems  I  see  in  the  situation  has  become  unbearable  and  pie,  if  they  believe  the  Star  at  all,  have 
which  the  public  utility  magnate  be-  relation  to  the  freedom  of  the  press  and  fraught  with  grave  danger  to  remain  in-  been  so  misled  that  they  would  still  feel 
comes  a  contributing  editor,  at  liberty  to  hoi)e  to  receive  from  the  press  and  espe-  active  any  longer.  In  my  opinion,  the  that  they  were  being  overcharged, 
express  his  own  views  without  commit-  cially  from  your  committee  fair  and  Kansas  City  Star  has,  for  many  years  !•' rankly,  I  don’t  think  they  have  influ- 
ting  the  paper,  and  to  buy  advertising  considerate  treatment,  or  at  least  an  past,  tyrannized  everylKxly  in  the  whole  enced  any  great  number  of  people  be- 
space  on  the  same  terms  as  the  paper’s  open  mind  until  by  my  acts  I  prcfve  that  community  that  they  chose  to  do,  and  cause  their  methods  have  been  so  flag- 
most  fayored  customer  in  return  for  his  I  am  either  helping  or  hurting  the  there  are  hundreds  of  people  in  the  dis-  rantly  crude  that  they  are  almost  an 
purchase  of  a  half-interest  of  which  ten  newspaper  business.”  trict  who  have  been  bullied  by  the  insult  to  school  children  intelligence, 

per  cent  cannot  be  voted.  Voting  con-  The  transaction  by  which  Mr.  Doherty  Kansas  City  Star  until  their  pride  has  The  Star  might  as  well  commence  to 
trol  of  the  paper  and  of  its  editorial  enters  the  journalistic  ranks  and  Mr.  been  stung  to  the  (|uick,  and  I  believe  demand  that  everylxxly  loaning  money 
policies,  according  to  the  announcement,  Dickey  and  Mr.  Sharp  obtain  control  of  these  people  will  support  anyone  who  on  Kansas  farms  or  real  estate  was  seri- 
remain  with  W.  Laurence  Dickey  and  the  newspaper  with  which  they  have  will  make  a  determined  fight  to  prevent  ously  over-charging  the  owners,  and 
Marion  B.  Sharp,  who  thus  acquired  the  been  associated  as  publisher  and  business  a  continuation  of  this  reign  of  terror.  that,  in  view  of  the  heretofore  unheard 

paper  from  the  trustees  of  the  estate  manager,  respectively,  for  several  years,  (lov.  W’ocKlring  stated  that  the  Kansas  of  rediseount  rate  of  V/i  per  cent,  that 

of  the  late  Walter  S.  Dickey.  bad  lieen  pending  for  some  days.  .-Xc-  City  Star  would  make  a  ruthless  fight  on  these  rates  must  be  immediately  lowered 

To  at  least  one  of  the  editorial  criti-  cording  to  the  stories  published  last  Fri-  is  and  would  destroy  our  properties.  1  because  the  companies  are  making  huge 
cisms,  that  in  the  A'cte  York  Times  of  day.  Mr.  Doherty  on  .August  2  sent  his  believe  that  the  Kansas  t.ity  .Star  is  so  and  excessive  profits,  and  accompanying 
.Aug.  8,  Mr.  Doherty  responded  with  a  letter  to  the  Kelson  Estate  trustees,  dc-  vuliieralile  that  it  is  possible  for  me,  or  this  assertion  regarding  prolits  with  de- 
thousand-word  telegram,  reiterating  manding  that  they  declare  the  contract  ^  iv  other  earnest  and  determined  man,  liberate  mis-statements  as  to  corrupt 
many  of  the  charges  he  had  leveled  with  the  present  Star  management  for  to  destroy  the  Kansas  (.Tty  Star  simply  practices,  thereby  making  it  impossible 
against  the  Star  and  its  management  and  purchase  of  the  paper  breached  by  its  by  giving  publicity  to  their  own  acts,  for  these  people  to  reduce  their  interest 
asserting  that  “no  one  is  more  anxious  conduct  toward  the  Cities  Service  inter-  '"it,  lieing  a  builder  and  not  a  destroyer,  rates,  even  if  they  wanted  to  reduce 
to  maintain  the  freedom  of  the  press  ests  and  that  they  oust  the  management  the  thought  of  doing  an  act  of  destruc-  them,  without  giving  the  impression  that 
tliM  I  am,  and  I  would  like  to  see  that  and  enter  as  mortgagees  into  the  control  tion,  except  as  a  matter  of  public  good,  they  were  pleading  guilty  to  the  false 
It  IS  not  construed  to  mean  simply  free-  of  the  property.  If  they  did  so,  he  de-  is  repuuiiant  to  me.  charges  macle  against  them  by  the  Star, 

dom  for  the  editors  and  publishers  of  dared  in  effect,  he  would  compromise  Gov.  Woodring  told  mv  representatives  Now  in  the  matter  of  gas  rates,  the 


nen'spapers,  but  freedom  for  others  as 
well.” 

The  Times  tartly  responded  in  an  edit¬ 
ors  note  that  “the  editorial  distinctly  re¬ 
fined  from  judging  the  controversy 
between  Mr.  Doherty  and  the  Kansas 
City  Star ;  nor  did  it  think  the  freedom  of 
the  press  involved.” 

The  question  of  press  freedom  appears 
to  occupy  a  prominent  place  in  the 
thoughts  of  the  new  Kansas  City  con- 
tnbuting  erlitor.  judging  by  the  telegram 
feceived_  from  him  Monday  by  Marlen  E. 
«w,  editor  of  EniroR  &  Publisher  and 
^ce-chairman  of  the  Freedom  of  the 
^  cress  Committee  of  the  Thomas  Jeffer- 
t  Foundation. 

Prior  to  my  knowledge  that  this  as- 
I  sociation  was  to  be  formed,”  Mr.  Doh- 
^^y.J'i'i'cd,  “I  had  taken  steps  to  make  it 
possible  to  appeal  to  the  public  and  the 
^'y^I^permen  for  freedom  of  the  press 
doth  for  ^itors  and  publishers  and  for 
citizens  such  as  myself.  I  real- 
tV?  difficulty  of  securing  freedom  of 
Jjw  press  for  ordinary  citizens,  but  hope 
ne  plight  of  the  ordinary  citizen  will  not 


“all  differences  Ix'tween  myself  and 
those  I  represent,  and  the  Kansas  City 
Star,  but  will  not  compromise  with  the 
men  who  have  been  guiltv  of  the  mis- 
representa’ions  that  have  been  made.” 

.Announcement  of  the  transaction  was 
held  up  for  .several  days,  it  was  indi¬ 
cated,  to  give  the  Nelson  Estate  trustees 
opportimitv  for  action  upon  the  Doherty 
let'ers.  None  was  apparently  forthcom¬ 
ing,  and  the  Journal-Post  published  tele¬ 
grams  passing  between  Messrs.  Dickev 
and  Sharp  and  Mr.  Dohertv,  in  which 
the  former  elicited  a  reluctant  consent 
from  the  public  utilities  magnate  for 
piibl'cation  of  the  new  arrangement  and 
of  the  Doherty  letter.  Tn  the  transcript 
of  the  contract  by  which  control  of  the 
properv  passed  to  the  new  owners  from 
the  Kansas  City  Journal-Post  Pub¬ 
lishers,  no  cash  consideration  was  stated. 
The  new  ownership  is  to  be  vested  in  a 
corporation  as  yet  unorganized. 

The  letter  sent  bv  Mr.  Dohertv  to  the 
Nelson  trustees  follows,  substantially  in 
full : 

Gentlemen;  Let  me  at  the  start  of 


of  bis  conversations  with  the  Star  and 
he  said  that  the  Star  would  make  a 
ruthless  fight  on  us,  and  by  this,  I 
think,  he  meant  not  only  what  was  done 
‘'”-ough  him  by  having  his  bank  com¬ 
missioner  prohibit  the  sale  of  all  but 
one  of  the  Cities  Service  securities  im¬ 
mediately  after  we  had  failed  to  meet  the 
""r'-mptory  demand  made  by  him  upon 
us.  but  also  we  were  told  that  it  was  the 
inirpose  to  throw  our  companies  into  the 
'■•'uds  of  receivers  and  oust  us  from  the 
State  of  Kansas. 

I  think  we  will  lie  able  to  prove  th.at 
the  Kansas  City  Star  instigated  all  of 
this  and  much  more,  and  that  flov. 
WfXKlring  was  a  mere  tool  of  the  Kan¬ 
sas  City  Star — simply  one  of  many  pub¬ 
lic  officers  that,  after  being  elected  by 
the  legitimate  and  legalized  voters,  have 
lx*en  forced  to  do  the  bidding  of  the  Kan¬ 
sas  Citv  Star. 

I  must  emphatically  dispute  that  the  ob¬ 
ject  of  the  fiebt  of  the  Kansas  City  Star 
'va<  for  a  reduction  of  gas  rates.  While 
I  don’t  think  that  the  present  successors 
of  the  old  group,  who  built  up  the  Kan- 


Star  got  so  little  public  restxmse  and 
backing  that  it  felt  it  had  to  do  some¬ 
thing  and.  according  to  Gov.  Wcxxlring, 
it  projKised  to  do  things  that  were  law¬ 
less  in  the  extreme  and  a  serious  assault 
on  the  credit  of  the  entire  State. 

By  this  same  method  it  could  include 
in  its  campaign  of  tyranny,  a  demand 
for  lower  interest  rates  on  land  and  real 
estate  mortgages  from  the  insurance 
cfimiianies  and  have  Gov.  Wooilring  tell 
them  that  unless  they  reduced  their  rates 
instanter  that  the  Star  would  make  a 
ruthless  fight  on  them  and  destroy  their 
property,  and  then  if  they  did  not  heed 
these  demands,  they  could  have  Gov. 
Woodring  order  his  insurance  officer  to 
say  that  the  companies,  in  spite  of  over¬ 
charging  and  making  excessive  profits, 
were  now  insolvent  and  refuse  to  allow 
them  to  write  any  more  insurance  in  the 
State  of  Kansas.  Then,  to  carry  out 
their  program,  they  would  proceed  to 
throw  any  companies  incorporated  in  the 
State  of  Kansas  into  the  hands  of  re¬ 
ceivers  and  ou.st  them  from  the  State, 
(Continued  on  fiacje  47) 
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COLUMBUS  DISPATCH 
CUTS  TO  ONE  CENT 


Not  Economics  but  Retaliation  in 
Political  Fight  Behind  Reduction, 
Charges  Citizen,  Holding 
Two-Cent  Rate 


(By  telegraph  to  Euitos  &  Pubi.ishf.r) 

Columbus,  O.,  Aug.  12. — The  Colum¬ 
bus  Dispatch  yesterday  aftermxjn  sur¬ 
prised  its  readers  by  announcing  in  a 
front  page  cartoon  that  it  had  rtnluced  its 
price  from  two  cents  to  one  cent  in 
Franklin  county.  The  Columbus  Citizen. 
like  the  Itispatch  an  evening  paiKT,  .sells 
for  two  cents,  and  the  Ohio  Slate  Jour¬ 
nal,  morning  and  Sunday  paper,  for 
three  cents.  The  Citizen  and  the  Dispatch 
have  recently  been  engaged  in  an  ani¬ 
mated  controversy  over  the  conduct  of  a 
judge  of  the  probate  court,  the  Citizen 
demanding  tliat  he  lie  unseated  and  tlie 
Dispatch  defending  him.  The  Dispatch 
has  made  no  explanation  of  its  price  re¬ 
duction,  and  the  Citizen  charges  that  the 
reduction  arose,  not  in  economics,  but 
in  retaliation  for  the  Citizen’s  campaign 
against  Probate  Judge  Homer  C.  Bost- 
wick.  In  an  editorial  today  the  Citizen 
declares  that  the  reduction  is  not  war¬ 
ranted  hy  print  paper  price  or  by  pre¬ 
vailing  wages  and  salaries,  and  denounces 
it  as  a  cut  in  the  pay  of  newspaper  boys. 

Since  July  27,  when  the  Citizen  pub- 
li'iherl  a  story  concerning  the  resignation 
of  an  assistant  prosecuting  attorney  who 
had  been  involved  in  the  efforts  of  the 
probate  judge  to  recover  a  diamond  ring 
from  a  young  woman,  there  have  been 
warm  editorial  exchanges  between  the 
Dispatch  and  the  Citizen.  The  latter 
has  published  charges  that  the  owners  of 
the  Dispatch  have  endeavored  by  threat 
and  otherwise  to  prevent  publication  of 
the  storv  in  the  Citizen. 

Shortly  after  its  first  publication  of  the 
Bostwick  story,  the  management  of  the 
Citizen,  according  to  Chester  Mactam- 
many,  business  manager,  was  notified  by 
the  management  of  the  Dispatch  that  all 
agreements  covering  edition  times  and 
other  evening  newspaiier  onerating  con¬ 
ditions  had  b<*cn  declared  off. 

F.dition  times  were  m(!ve<l  forward  3fl 
minutes  to  an  hour  hy  both  papers.  The 
Dispatch  also  began  publication  of  alxiut 
two  columns  a  day  of  horse  racing  en¬ 
tries.  selections,  etc.  To  date,  the  Citi¬ 
zen  has  not  followed  this  move. 

The  next  step  was  announcement  hy 
the  Dispatch  yesterday  that  its  price  had 
been  cut  from  two  cents  to  one  cent  a 
copy  in  Franklin  county.  No  explana¬ 
tion  of  this  reduction  was  published. 

The  announcement,  in  the  form  of  a 
front  page  cartoon,  showing  a  large 
penny  and  a  copy  of  the  Dispatch,  tinJer 
the  caption  “The  Big  Dispatch  Now 
One  Cent  In  Franklin  County”  was  re¬ 
peated  in  today’s  editions. 

The  Citizen  did  not  meet  this  reduc¬ 
tion.  hut  stated  its  prisition  in  a  page  one 
editorial  today.  The  morning  Ohio 
State  Journal  meanwhile  retains  its 
former  price  «)f  three  cents  a  copy. 

The  Citizen  editorial  was  headed 
“Panic  Palter  Prices"  and  read : 

“There  is  absolutely  no  justificatirn, 
either  in  the  cost  of  print  paper,  in  the 
salaries  and  wages  of  employes,  or  in 
the  general  economic  situation  for  such 
a  reduction.  One  cent  a  copy  does  not 
half  pay  the  cost  of  the  paper  on  which 
a  mwsitaper  of  more  than  2(1  pages  is 
printed.  In  no  Metropolitan  city  of  the 
Ihiited  States  with  the  single  exception 
of  Columbus  does  anv  large  newspaper 
fee!  it  necessary  to  offer  a  one  cent  price 
in  order  to  induce  the  public  to  accept 
its  product.  In  many,  if  not  most.  Metro¬ 
politan  cities,  the  .standard  price  of  eve- 
ring  newsi)apers  is  three  cents  a  copy. 
Reduction  of  price  from  two  cents  to 
one  cent  a  copv  has  the  immediate  effect 
of  decreasing  the  earnings  of  the  news¬ 
boys  who  sell  the  price-cutting  newspaper 
on  the  streets  and  deliver  it  to  the  homes. 
This  amounts  to  wide  slashing,  and  at 
a  time  when  every  effort  is  being  made, 
throughout  the  country,  to  keep  wages 
up  and  sustain  buying  power.  For  the 
price-cutting  announced  by  the  Dispatch, 
then,  there  must  he  some  reason  other 
than  an  economic  one." 


After  summarizing  the  events  leading 
up  to  the  crisis,  the  Citizen  concluded : 

“The  Citizen's  idea  alx)Ut  the  way  to 
hold  and  increase  circulation  is  to  produce 
the  best  p<jssiblc  newspaper,  to  print  all 
the  news  of  public  interest  without  fear 
and  without  favor  and  to  lx;  absolutely 
fair  to  its  readers,  its  employes,  and  even 
its  competitors.  More  than  92,(X)0  fami¬ 
lies  in  Columbus  and  Franklin  county 
have  sliown  that  they  consider  the  Citi¬ 
zen  well  worth  its  price  of  two  cents  a 
copy.  These  families,  and  others,  will 
find  the  Citizen  in  the  future  an  even 
better,  larger  and  more  complete 
newspaiK'r." 

ALLEN  SENT  TO  SPAIN 


Paris  Man  Stationed  in  Madrid  By 
Chicago  Tribune 

Jay  Allen,  a  member  of  the  Chicago 
Tribune's  Paris  bureau  for  the  past 
seven  years,  has  been  appointed  Tribune 
correspondent  in  Spain,  with  head¬ 
quarters  at  Fspalter  5,  Madrid.  Pre¬ 
viously  the  Tribune  has  not  had  a  cor¬ 
respondent  stationed  permanently  in 
Spain,  but  has  sent  reporters  from  Paris 
to  cover  important  news  events  in  that 
country. 

Mr.  Allen  joined  the  Paris  staff  in 
1924,  after  attending  the  universities  of 
Washington,  Oregon,  and  Harvard.  He 
recently  covered  the  revolution  in  Spain. 
In  1928  he  worked  with  Donald  Day. 
Riga  correspondent,  covering  the  Polish- 
Lithuania  border  dispute. 


5  NEWSMEN  WITH  ROOSEVELT 

I'ive  newsi>apcrmen  accompanied  Gov¬ 
ernor  Franklin  I).  Roosevelt  on  his  10- 
day  tour  of  inspection  in  upper  New  York 
state  and  Canada,  aboard  the  yacht. 
Inspector  II.  They  are  Walter  T. 
Brown,  Albany  bureau  manager.  Asso¬ 
ciated  Press;  Thomas  G.  Ford.  Albany 
bureau  manager.  United  Press;  Kdwin  S. 
McIntosh,  A’cro  )'ork  Herald  Tribune; 
William  1.  Lawby,  Xew  York  American, 
and  James  M.  Kiernan,  Neiv  York 
Times. 

ENLARGES  PLANT 

The  liayonne  (N.J.)  'limes  recently 
started  work  on  enlarging  its  newspaper 
plant.  Under  the  contract  given  to  a 
local  contractor,  an  addition  of  30  feet 
to  the  second  floor,  the  construction  of 
oflices  in  the  present  editorial  rixmis  and 
improvements  in  the  mechanical  depart¬ 
ment  on  the  ground  flcxir  are  provided. 
The  work  will  lie  completed  in  five 
weeks.  Sidney  Lazarus  is  publisher  of 
the  Times. 


NEW  POST  FOR  UNDERWOOD 

These  recent  staff  changes  have  been 
announced  by  the  Lexinyton  (Ky.)  Her¬ 
ald.  T.  R.  Underw(K)d,  for  many  years 
managing  editor,  has  been  appointed  gen¬ 
eral  manager.  E.  H.  Bubert,  for  sev¬ 
eral  years  in  the  display  advertisement 
department,  has  Ijeen  named  advertising 
manager.  Lorenzen  &  Thompson,  news¬ 
paper  representatives,  will  represent  the 
pajier  in  the  national  field. 


PRESS  AGENT  POSTS  $100 

TO  BACK  HIPPO  YARN 
T>EX  ROSSELLI,  press  agent  for 
Hagenbeck-Wallare  circus,  re¬ 
cently  left  a  check  for  $100  with 
the  Grand  Rapids  (Mich.)  Herald 
as  the  result  of  disbelief  expressed 
following  publication  in  the  Herald 
of  a  story  from  its  Muskegon  cor¬ 
respondent  to  the  effect  that  Fatima, 
the  circus’  two-ton  hippopotamus, 
had  attacked  her  keeper  when  the 
circus  appeared  in  Muskegon  be¬ 
cause  she  was  distressed  by  the 
prospect  of  maternity  in  an  alien 
land. 

When  the  circus  reached  Grand 
Rapids,  Rosselli  learned  that  the 
Herald  had  received  numerous  let¬ 
ters  from  skeptics  who  mocked  at 
the  sacred  estate  of  motherhood  as 
applied  to  the  huge  Fatima.  Rosselli 
immediately  appeared  at  the  Herald 
office  and  said:  “Here  is  a  check 
for  8100.  The  Herald  may  keep 
this  check  for  10  days,  and  if  a  little 
Fatima  hasn't  appeared  on  the 
scene  by  that  time  the  Herald  may 
rash  the  check  and  turn  it  over  to 
any  charity  it  sees  fit.” 


CROOKER  PROMOTED 


Is  Appointed  Vice-President  of  Inter¬ 
national  Paper  Company 

J.  L.  Fearing,  vice-president  and  sales 
manager  of  the  international  Paper  Com¬ 
pany,  on  Aug.  13  announced  the  elec¬ 
tion  of  E.  L.  Crooker  as  a  vice-presi¬ 
dent  of  the  company.  Mr.  Crooker  re¬ 
cently  joined  the  sales  department,  after 
many  years  of  activity  in  the  newsprint 
paper  field. 

For  23  years  prior  to  joining  Inter¬ 
national  in  April,  Mr.  Crooker  was  asso¬ 
ciated  with  various  subsidiaries  of  the 
Canada  Power  &  Paper  Company,  serv¬ 
ing  several  years  as  general  manager  of 
the  St.  Maurice  Valiev  Paper  Company, 
Ltd. 


JOINS  CHICAGO  TRIBUNE 

\’irginia  Thompson  has  been  ap¬ 
pointed  home  economics  editor  of  the 
Chicayo  I'ribune.  She  will  conduct  the 
department  under  the  name  of  Mary 
Meade.  The  new  Tribune  food  expert 
attended  Beloit  college  and  the  Uni¬ 
versity  of  Wisconsin.  Later  she  taught 
domestic  science  in  the  high  schools  of 
■Madison,  Wis.  As  editof  of  Continental 
Marketiny  she  gained  experience  in 
writing  about  the  preparation  of  food. 


BRAZIL  CENSORSHIP  RAISED 

Direct  governmental  press  censorship 
in  Brazil  was  abolished  by  Provisional 
President  Vargas  this  week.  Responsi¬ 
bility  for  publication  of  sensational  and 
inaccurate  news  concerning  the  Govern¬ 
ment  will  be  borne  by  the  newspapers 
and  the  news  agencies  themselves  in  the 
future,  an  announcement  said.  The  new 
arrangement  was  accepted  by  the  Brazil¬ 
ian  Press  Association. 


PAYING  BY  CHECK 

The  H’aterbury  (Uonn.)  livening 
Ameriian,  Morning  Republican  and  Sun¬ 
day  Republican  began  payment  by  check 
instead  of  cash  on  Friday,  Aug.  7. 
James  H.  Darcey,  business  manager,  an¬ 
nounced  that  tlie  check  system  was 
adopted  because  of  the  great  danger  in 
carrying  cash  through  the  city  streets 
from  the  bank  weekly. 


DALEY  SUCCEEDS  VAN  DUSEN 

Richard  Daley  for  many  years  local 
advertising  manager  of  the  Uric  (Pa.) 
Times  has  been  appointed  national  ad\er- 
tising  manager  of  the  naper  succeeding 
D.  L.  \'an  Du'cn.  w’v  recently  resigned. 
Mr.  Daley  will  handle  both  departments. 

EQUIPPED  FOR  COLOR 

The  Ila.st  St.  Louis  (Ill.)  Daily  Jour¬ 
nal  is  equipped  to  give  color  printing  to 
advertisers,  according  to  J.  A.  Keefe, 
general  manager.  This  paper  was  not 
listed  in  the  Chicago  Tribune  survey  pub- 
li..hed  in  Editor  &  Publishkr,  July  18. 


50-YEAR  CLUB  HAS  REUNION 

More  than  7,(XX)  veteran  residents  of 
Montgomery  county.  Pa.,  attended  the 
seventh  annual  reunion  and  picnic  of  the 
N orri.st oten  (Pa.)  Times-Hcrald  Fifty 
Year  Club  at  Normandy  Farm.  Gwynedd, 
Aug.  6,  as  the  guests  of  Ralph  Beaver 
Strassburger,  publisher  of  the  Times- 
Herald.  Mr.  Strassburger  who  is  in 
Paris,  cabled  a  150- word  greeting. 


HEADS  AMERICAN  HEBREW 

David  Brown,  Jewish  philanthro- 
ric  leader,  became  president  and  pub¬ 
lisher  of  the  American  Hebretv.  New 
York.  .Aug.  5.  He  succeeds  Rabbi  Isaac 
Landman,  who  was  editor  of  the  pub¬ 
lication  since  1918,  who  accepted  a  call 
to  active  ministry. 


LAMBERT  GILLETTE  MANAGER 

John  J.  Lambert  is  now  advertising 
manager  of  the  Gillette  Safety  Razor 
Company.  Boston.  He  formerly  was  as¬ 
sistant  advertising  manager. 


FREIGHT  COMPLAINT 
OUSTED  BY  I.C.C. 


Charge*  Brought  By  Castanea  Pap^ 
Co.  and  New  York  and 
Pennsylvania  Firm 
Are  Dismissed 


(Special  to  Editor  &  Publisher) 

Washington,  D.C.,  Aug.  13.— Com¬ 
plaints  by  the  Castanea  Paper  Co.,  and 
the  New  York  and  Pennsylvania  !^ 
that  freight  rates  on  pulpwood  in  car! 
loads  from  various  Canadian  origins  to 
certain  destinations  in  New  York  and 
Pennsylvania  are  unreasonable  and  un¬ 
duly  prejudicial  have  been  dismissed  by 
the  Interstate  Commerce  Commission. 

The  pulpwood  in  question  is  shipped 
from  points  in  the  Canadian  province 
of  Nova  Scotia,  New  Brunswick,  Quebec, 
and  Ontario,  to  Johnsonburg,  Pa.,  in  tbe 
Castanea  complaint  and  to  Lock  Haven, 
Pa.,  and  Willsboro,  N.Y.,  in  the  New 
York  and  Pennsylvania  Co.,  case.  The 
former  firm  charged  the  rates  were  prd- 
erential  of  its  competitors  and  their  traf¬ 
fic  to  and  at  Niagara  Falls  and  North 
Tonawanda,  N.Y.,  while  the  unduly  pre¬ 
ferred  competitors  of  the  latter  firm  are 
located  at  Plattsburg,  Ausable  Forks, 
Fort  Edward,  Hudson  Falls,  Glens  Fallsl 
Corinth,  Warrensburg,  Mechanicville 
Ticonderoga,  Cohoes,  Albany,  Niagara 
F'alls,  North  Tonawanda,  and  Thomson, 
N.Y.,  and  Tyrone  and  Williamsburg,  Pa, 

“Because  of  the  fact  that  pulpwood 
originates  on  the  Canadian  lines  and 
from  two  to  90  per  cent  of  the  haul  in 
Canada,  it  is  but  natural  that  these  lines 
should  dictate  the  measure  of  the  joint 
rates,”  the  commission  found.  “The  evi¬ 
dence  shows  that  in  the  event  the  joint 
rates  are  cancelled,  which  the  Canadian 
lines  insist  they  will  do  if  we  condemn 
the  rates  assailed,  the  resulting  combina¬ 
tion  rates  will  be  higher  than  the  pres¬ 
ent  joint  rates.  Moreover  the  local  rates 
from  the  nearby  border  points  cannot  be 
considered  unreasonable.” 


FERRIS  RETURNS  TO  RADIO 


United  Features  M.E.  Heads  Feature 
Service  for  Station* 

Earle  Ferris,  managing  editor  of 
United  Features,  New  A'ork,  has  resignd 
to  become  managing  director  of  Radio 
Feature  Service.  This  is  a  new  organi¬ 
zation  which  will  devote  itself  to  farnisb- 
ing  radio  stations  with  standard  featurts 
similar  to  those  published  in  newspapers 
but  they  will  be  written  and  sold  exclu¬ 
sively  to  radio  stations. 

Mr.  Ferris  will  also  serve  as  an  account 
executive  for  National  Radio  Advertis¬ 
ing.  Inc.,  a  post  he  left  to  become  manag¬ 
ing  editor  of  United  Features. 


BOYD  JARRELL 

Boyd  Jarrell,  editor  of  the  llunltng- 
ton  (W.Va.)  Herald-Dispatch  and  dean 
of  West  Virginia  newspapermen,  died 
•Aug.  6,  at  his  home  in  Huntington. 
Mr.  Jarrell  was  horn  in  Mill  Creek, 
Wayne  county.  May  16,  1875.  His  first 
newspaper  work  was  done  on  the 
Wayne  (W.Va.)  County  Xeu'S.  He 
became  associate  editor  of  the  naper 
and  later  became  editor  of  the  IVilHofi- 
son  (W.A’a.)  Mingo  Democrat.  In 
1904  he  joined  the  Huntington  Dispatch 
staff  and  later  became  associate  editor 
and  editorial  writer.  He  remained  with 
the  Dispatch  until  1908  when  he  became 
city  editor  of  the  Advertiser.  He  was 
appointed  editor  of  the  Jlerald-Dispatdi 
in  1909,  after  the  merger.  His  wife, 
four  children,  two  brothers  and  two 
sisters  survive  him. 


SOAP  COMPANY  APPOINTS 

The  Los  Angeles  Soap  Cornpany.  Los 
Angeles,  manufacturer  of  White  Kw 
washing  soap  and  powder,  has  api^inted 
Earnshaw- Young.  Inc.,  of  that  city,  to 
direct  its  advertising,  including  news¬ 
paper,  radio,  outdexor  and  car  card  ad¬ 
vertising. 


KELLY-SPRINGFIELD  TO  AYER 


P 


Pi 


The  Kelly-Springfield  Tire  Company, 
New  York,  has  appointed  N.  W.  Ayf 
&  Son,  Inc.,  to  handle  its  advertising- 
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I  PRESS  CONGRESS  MEETS  IN  MEXICO  CITY 

president  Rubio  and  Other  High  Mexican  Officials  Address  Fourth  International  Meeting  of  Editors — 
Latin  Hospitality  Lavish — Press  as  Power  for  Peace  Discussed 


By  JACK  STARR-HUNT 


ifEXICO  CITY,  Aug.  12.—  While 
iVl  the  Fourth  Press  Congress  of  the 
World  which  is  holding  a  regional  meet- 
1  ing  here  from  Monday  to  Saturday  night, 
did  not  reach  the  anticipated  attendance, 
i  Lajin  hospitality  has  been  none  the  less 
lavish  toward  the  members  present, 
i  They  have  been  received  and  addressed 
r  by  President  Pascual  Ortiz  Rubio  and 
\  two  of  his  Cabinet  ministers.  Finance 
Minister  Luis  Montes  de  Oca,  and  Minis¬ 
ter  of  Education  Jose  Manuel  Puig 
(isauranc. 

U.S.  .Ambassador  J.  Reuben  Clark,  ad¬ 
dressing  the  Congress  Tuesday,  declared 
that  a  statesman  who  trifles  with  the 
good-will  of  peoples  and  gambles  with 
war  is  a  traitor  to  humanity.  His  sum¬ 
mary  of  the  offices  of  journalism  in  con¬ 
nection  with  the  prevention  of  war  is 
regarded  in  .Mexico  as  one  of  the  most 
noteworthy  utterances  on  this  subject. 
The  force  of  the  press  in  molding  univer¬ 
sal  public  opinion  was  also  voiced  by 
President  Rubio,  and  Sr.  Montes  de  Oca. 

Latin-.American  orators  have  so  far 
predominated  in  the  Congress,  sometimes 
stepping  over  the  line  dividing  the  jour¬ 
nalistic  agenda  from  the  field  of  politics, 
necessitating  the  intervention  of  Presi¬ 
dent  Robert  Bell,  of  Christchurch,  Xew 
Zealand,  who  reminded  the  speakers  not 
toexceed  the  limits  of  authorized  subjects. 

Molding  of  public  opinion  in  the  United 
States  and  abroad  on  questions  of  most 
vital  interest  to  Mexico,  which  is  desir¬ 
ous  of  maintaining  cordial  relations  with 
other  countries  was  the  burden  of  the 
addresses  by  President  Rubio  and  Secre¬ 
tary  de  Oca.  The  President,  welcoming 
the  delegates  at  his  home,  Chapultepec 
Castle,  made  a  distinct  gesture  of  friend¬ 
ship  toward  the  United  States  when  it 
was  observed  that  the  President  was  as¬ 
sisted  in  entertaining  his  guests  by  Sal¬ 
vador  Cortes  Rubio,  his  distant  cousin, 
who  recently  escaped  from  Ardmore, 
Okla.,  where  Emilio  Cortez  Rubio,  a 
Mexican  student  and  also  related  to  the 
President,  was  killed 
President  Rubio  stated  in  his  own 
name  and  in  that  of  the  Government  that 
the  Mexican  people  were  highly  honored 
by  the  holding  of  the  Congress  here. 
The  Congress,  he  believed,  might  be  the 
medium  through  which  more  cordial  re¬ 
lation  could  be  established  between 
Mexico  and  other  nations.  Secretary 
Montes  de  Oca.  at  a  banquet  to  the  ISO 
delegates  from  the  United  States,  Europe, 
utin  .America  and  Asia  and  a  like  num¬ 
ber  of  local  residents,  declared  that  Mex- 
iro  fully  realized  the  benefits  it  would 
Mrive  from  holding  the  Congress  here. 
Mexico,  he  said,  is  a  young  country 
passing  through  a  period  of  social  trans- 
received  both  favorable 
and  adverse  judgments  abroad  on  this 
account. 

“For  this  reason,”  he  said,  ‘‘the  great¬ 
est  responsibility  lies  with  the  press  in 
Its  dissernination  of  honest  accounts  of 
our  questions  and  cultural  problems.” 

The  responsibilities  of  the  press  and 
the  individual  responsibilities  of  the 
ncws-gathcrcrs.  whether  at  home  or  as 
I  oorrespondents  in  a  foreign  country, 
stressed  by  Ambassador  Clark. 

[  have  been  your  opportunities 

and  powers  in  the  past  for  good — and  for 
O'!!— they  will  be.  so  far  as  my  vision 
fan  penetrate,  almost  infinitely  greater 
m  the  future,  either  as  printers  or  hroad- 
oasters,  or  both,”  he  said. 

International  good-will  can  be  created 
w  enmity  can  be  established  by  misin- 
l^aliori.  Mr.  Clark  asserted,  through 
jne  foreign  correspondent’s  reports. 

fhe  news  that  he  gathers  must  be 
^  the  good-will  and  friendly  relations 
nations. 

Speaking  with  satisfaction  of  what  he 
ermed  the  passing  of  the  old  system  of 
iplomatic  handouts  and  press  releases 
nearing  false  dates,  with  distorted  facts, 
Mf-  Clark  said : 


‘‘.A  free  press,  which  in  the  old  days 
was  too  often  missing,  would  not  have 
lent  itself  to  these  measures.  -A  free 
press  would  have  kxiked  at  its  news 
sciuarely  and  would  have  refused  to  be¬ 


come  a  party  to  means  and  measures 
which,  persisted  in,  must  lead  to  unjus¬ 
tified,  perhaps  unrighteous  international 
dirticulty,  tension  and,  in  the  last  analysis, 
war  itself.” 

Referring  to  news-gathering  agencies, 
Mr.  Clark  pointed  out  that  a  few  such 
organizations  collect  the  news  for  the 
world. 

“The  same  incidents  told  in  the  same 
language  come  to  one  great  part  of  the 
press ;  another  part  is  served  by  another 
identical  report,  a  third  by  another,  and 
so  for  all  the  few  gathering  agencies,” 
he  said.  ‘‘If  by  any  mischance  any  one 
of  these  agencies  is  given  misinformation 
by  its  news  source,  not  one  newspaper 
merely,  but  a  good  part  of  the  press  of 
the  whole  world  is  misled  anti  public 
opinion  mi.sdirected  and  influenced.  There 
is  thus  increased  need  for  editorial  wis¬ 
dom,  knowledge,  understanding,  vision. 


T  N  a  front-page  editorial,  Marcellus  E. 

(Mefo)  Foster,  editor  of  the  Houston 
(Tex.)  Press,  came  to  the  defense  of 
one  of  his  reporters,  Uick  Vaughan,  who 
was  threatened  with  expulsion  from  the 
floor  of  the  Texas  house  of  representa¬ 
tives  for  writing  a  story  which  did  not 
meet  with  full  approval  of  the  law 
makers. 

\'augha*i  is  now  in  .Austin,  covering 
a  special  session  of  legislature  for  the 
Press.  In  one  of  his  daily  stories  de¬ 
tailing  activities  of  this  bo<ly,  he  reported 
various  ways  in  which  the  membership 
.spent  the  state's  money,  including  extra 
stamps,  and  placing  long  distance  tele- 
Iihone  calls  home  at  the  state’s  expense. 
He  also  relatcxl  how  the  legislators,  dur¬ 
ing  the  testimony  of  an  oil  expert  at  an 
important  oil  investigation,  sat  with  their 
feet  propped  up  on  their  desks  and  read¬ 
ing  newspapers,  without  paying  attention 
to  the  hearing. 

Shortly  after  the  story  appeared  in  the 
Press,  Representative  Charles  McCombs 
of  Dallas  intrcKluced  a  resolution  to  bar 
Vaughan  from  the  senate  by  denying  him 
the  privilege  of  the  floor.  McCcanbs 
claimed  further  that  the  story  in  ques¬ 
tion  was  ‘‘scurrilous  and  a  misstatement 
of  facts.” 

.After  the  membership  had  engaged  in 
a  heated  controversy  over  the  contents 
of  the  article,  the  bcxlv  voted  115  to  9 
to  expunge  the  resolution  from  the  rec- 


di.scernment  and  also  discrimination. 

"Under  the  old  order,  editorial  com¬ 
ment,  being  based  on  independent  news 
sources,  reflected  widely  different  out¬ 
looks,  reactions,  conclusions  and  fore¬ 


casts.  This  diversity  stimulated  thought 
and  di.scussion ;  it  promoted  cultural 
growth  and  statecraft. 

".A  common  news  has  destroyed  .some 
of  this  editorial  diversity  and  independ¬ 
ence.  It  is  your  mission  to  see  that  it 
does  not  induce  an  attitude  of  following 
a  beaten  path  instead  of  breaking  away 
into  untrcxlden  ground  and  exploring 
new  fields.” 

After  Lamberto  Hernandez,  Mayor  of 
Mexico  City,  had  formally  welcomed 
the  delegates,  Secretary  Casauranc  de¬ 
clared  in  his  address  that  Mexico’s  only 
wish  is  that  questions  arising  here  be 
correctly  portrayed  abroad.  He  exon¬ 
erated  the  correspondents  from  respon¬ 
sibility  for  publication  of  defamatory 
news  about  Mexicf),  declaring  that 
editors  fre(|uently  altered  Mexican  in¬ 
formation  to  suit  their  own  ideas. 

Manuel  Urrcla,  rejjrcsenting  a  I.atin- 


ords  and  also  to  exonerate  Vaughan. 

Commenting  the  following  day  on  the 
action  of  the  legislature.  Editor  F'oster, 
in  his  front  page  editorial  column,  said, 
in  part : 

“When  only  nine  legislators  out  of  a 
total  of  124  present,  vote  for  a  silly  reso¬ 
lution,  there  is  some  hope  for  the  people 
and  their  representatives. 

"Dick  Vaughan  was  sent  to  Austin  to 
give  Press  readers  the  truth  about  the 
legislators  and  their  actions. 

"One  legislator  didn’t  like  Vaughan’s 
way  of  telling  about  some  of  the  things 
done,  or  how  some  of  the  $10  a  day  boys 
use  the  state’s  api)ropriations  for  minor 
personal  expenses.  I  le  offered  a  resolu¬ 
tion  to  have  The  Press  reporter  denied 
the  privileges  of  the  fl(H)r.  The  house 
voted  by  115  to  9  that  such  a  silly  at¬ 
tempt  to  insult  a  reporter  and  curb  the 
freedom  of  the  press,  be  expunged  from 
the  records.  It's  not  in  the  official  legis¬ 
lative  proceedings,  but  it  is  recorded  in 
all  the  daily  newspapers  of  Texas  to 
the  eternal  shame  and  disgrace  of  the 
nine  fixdish  folks.” 

In  the  same  issue  of  the  paper,  under 
a  by-line  story,  A’aughan  gave  a  full  ac¬ 
count  of  the  controversy,  covering  two 
columns,  including  an  alleged  threat  by 
one  of  the  Houston  representatives  that 
“someone  was  going  to  whip”  \’aughan 
if  the  reporter  "wasn’t  careful  of  what 
he  said." 


.American  newspaper  .syndicate,  referred 
to  Mexico  as  a  guiding  "lighthouse” 
iletermining  problems  which  faced  Cen¬ 
tral  .America  in  its  relations  with  other 
countries.  Constantino  Gonzales,  an 
ally  of  Gen.  Sandino  in  Nicaragua,  as 
a  representative  of  Central  .-American 
newspapers,  assailed  the  alleged  impe¬ 
rialism  of  the  United  States  in  Central 
America. 

Sr.  Pedro  Serrano,  of  Porto  Rico, 
likewise  vehemently  attacked  the  United 
States,  alleging  a  policy  of  oppression 
towards  his  country. 

I  lari  Sough  Besra,  East  Indian  na¬ 
tionalist,  brought  into  the  Congress  an 
accusation  that  Great  Britain  dominateil 
the  press  of  India. 

Replying  to  the  definition  of  the  meet¬ 
ing  as  regional,  devoted  only  to  Pan- 
.American  subjects,  by  Frank  L.  Martin, 
secretary  of  the  Congress,  European 
delegates  objected  that  if  this  was  the 
case,  they  should  not  have  been  invited. 

Karl  Boemer,  German  delegate,  re¬ 
viewed  the  progress  of  journalistic  edu¬ 
cation  since  the  establishment  of  the 
first  school  by  Gen.  Robert  E.  Lee  in 
18t)9  at  Wa.shington  S-  Lee  University. 

Cali.xto  Maldonado,  a  Mexican  dele¬ 
gate,  charged  that  .-American  diplomacy 
in  recent  years  has  been  unsuccessful 
in  establisiiing  closer  relations  with 
Mexico. 

In  general,  the  members  of  the  Con¬ 
gress,  when  not  engaged  in  business 
sessions,  have  been  kept  well  occupied 
with  entertainment  features  furnished 
by  the  local  committee  headed  by 
Alberto  Mascarenas,  general  manager 
of  the  Bank  of  Mexico,  (ieneral  dis¬ 
cussions  have  covered  a  wide  range  of 
topics,  including  world  peace  and  under¬ 
standing  based  on  truth,  the  necessity 
for  cleansing  news  information,  a  vote 
of  sympathy  for  newspaper  victims  of 
military  persecution,  the  responsibility 
of  foreign  correspondents  as  well  as 
that  of  the  governmental  and  diplomatic 
informants,  the  elimination  of  govern¬ 
ment-financed  news  agencies,  the  report¬ 
er’s  responsibility  for  news,  and  other 
subjects  of  dee])  journalistic  interest. 


BANNED  DAILY  RESUMES 

Critica,  Whose  Editor  Was  Jailed, 
Appears  as  Jornada 

Critica,  Buenos  .-Aires  newspaper  sus¬ 
pended  several  weeks  ago  by  Gen.  Jose 
I'rancisco  Uriburu,  provisional  president 
of  .Argentina,  who  ordered  its  editor, 
Natalio  Botana,  imprisoned  for  alleged 
attacks  on  his  regime,  has  made  a  new 
appearance  under  the  name  of  Jornada. 
a  dispatch  to  Cliicafio  Daily  Xeies  .said 
this  week. 

AA’ith  the  identical  makeup  as  Critica 
and  printed  in  the  Critica  plant  with 
Critica  editors,  lornad'i  came  out  .Aug.  R 
announcing  itself,  howc'-er,  as  volume  1, 
No.  1  of  the  new  publication. 

Representatives  of  Critica’s  .American 
and  Canadian  creditors,  who  are  due  an 
estimated  $2.(y)0,((K)  for  e(|uipment  and 
print  paper,  understand  that  Jortmla  will 
j)ay  off  Critica’s  flebts  and  on  tint  basis 
thev  are  extending  credit  to  the  new 
publication. 

A  maj(trity  of  the  subordinate  lu'-m- 
bers  of  the  former  Critica  staff  have 
been  employed  for  two  months  on  a  new 
afternoon  tablo'd  called  Xotirias  (Irafiras, 
published  by  la  Xariioi. 

MEDIA  RECORDS  SUED 

E.  L.  AA'einland,  receiver  for  Crumrine 
Company,  Columbus,  O..  advertising  aud¬ 
itors,  filed  suit  .Aug.  7  against  Media 
Records,  Inc.,  of  New  York,  for  $t)5.0(M). 
charging  that  the  latter  company  had 
broken  a  contract  for  advertising  reports. 
.According  to  Charles  Rock,  president  of 
Media  Records,  the  suit  is  based  on  the 
same  grounds  as  a  previous  action  which 
"•as  discontinued  last  year  without  com¬ 
ing  to  trial. 


Group  of  delegates  arriving  in  Mexico  City  for  eonvention  of  the  Press  Con¬ 
gress  of  the  World.  In  renter,  holding  coat.  Dean  Frank  I..  Martin  of  the 
University  of  Missouri  School  of  Journalism,  Columbia,  Mo.,  chairman  of 
the  general  committee;  next  him,  with  glasses  and  moustache,  is  Robert  Bell 
of  Christchurch,  New  Zealand,  president  of  the  Congress. 


HOUSE  VOTE  TO  EXPEL  REPORTER  FAILS 
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NEWSDEALERS  LOSE  SUIT  TO  COMPEL 
N.Y.  DAILIES  TO  SELL  THEM  PAPERS 

Partners  in  Great  Neck,  L.I.,  Store  Sought  Injunction  Against 
Publishers — Judge  Rules  No  Conspiracy  Existed  Among 
Newspapers  and  Denies  Application 


A  N  injunction  suit  which  was  watched 
with  keen  interest  by  New  York  City 
publishers  and  circulation  executives  was 
settled  in  favor  of  the  newspapers  Aug. 
8.  when  Supreme  Court  Justice  Schmuck 
denied  an  application  by  Abraham  and 
Samuel  Lucomsky,  newsdealers  of  Great 
Neck,  L.I.,  to  restrain  the  Publishers 
Association  of  New  York  City  and  all 
metropolitan  newspapers  from  refusing  to 
sell  them  papers. 

They  asserted  that  the  newspapers 
were  acting  in  favor  of  a  competitor,  the 
B.  and  B.  Stationery  and  Sporting  Goods 
Store,  and  termed  as  “unfair”  the  news¬ 
papers’  contention  that  they  had  a  right 
to  restrict  sales  in  order  to  avoid  compe¬ 
tition  unprofitable  to  the  dealers. 

The  court  held  that  the  plaintiffs  failed 
to  prove  that  a  conspiracy  against  them 
existed  but  merely  that  the  newspapers 
elected  to  decline  the  Lucomskys’  patron¬ 
age.  The  probability  of  proving  a  con¬ 
spiracy  or  violation  of  the  Donnelly  Act 
was  too  remote  to  warrant  any  injunc¬ 
tion,  Justice  Schmuck  ruled. 

In  his  decision  justice  said,  in  part: 

“Relief  is  asked  for  principally  on  the 
ground  that  the  defendants,  who  are  pub¬ 
lishers,  distributors,  sellers  and  dealers 
in  newspapers  and  periodicals,  have  com¬ 
bined  and  conspired  in  violation  of  stat¬ 
ute  to  injure  plaintiff  in  his  natural  right 
to  conduct  his  business  free  from  threat, 
intimidation,  force  or  coercion.  Unless 
it  is  clearly  discoverable  that  such  a  con¬ 
spiracy  exists  plaintiff  must  suffer  defeat. 
There  is  no  greater  or  more  carefully 
guarded  prerogative  of  the  individual  in 
America  concept  or  right  than  the  one 
giving  to  every  individual,  natural  or 
legally  created,  irrespective  of  color,  race 
or  situation,  the  unqualified  right  to  con¬ 
trol  his  property  in  every  respect,  in¬ 
cluding  the  right  to  chcxise  or  .select  to 
whom  to  sell.  It  makes  no  difference 
what  the  commodity — it  can  be  of  the 
most  trifling  nature  or  it  may  be  of  the 
most  potent  influence.  It  may  deal  with 
the  commonest  of  articles  of  daily  use  or 
it  may  concern  so  aristocratic  an  enter¬ 
prise  as  the  publication  of  a  newspaper. 
It  is  all  the  same.  The  right  has  been 
advisedly  termed  unqualified,  for  it  does 
not  depend  upon  reason  or  motive.  But 
like  every  right  its  use  must  be  fair 
and  just.  No  matter  how  powerful  it 
pnnot  be  meretriciously  used.  If  util¬ 
ized  with  evil  design  in  conjunction  with 
others  so  as  to  injure  another,  its  pro¬ 
tective  force  is  lost  and  its  invocation  no 
defense. 

“Conspiracy  to  do  harm  is  a  penal 
offeirs'  (Penal  I^w,  sec.  580).  Firmly 
written  in  our  law  is  the  inhibition 
against  two  or  more  persons  conspiring 
to  prevent  another  from  exercising  a 
lawful  trade  or  calling  by  force,  threat 
or  intimidation.  Equally  secure  is  the 
right  of  management  and  control  of 
one’s  property  and  the  right  to  exercise 
a  lawful  trade  or  calling.  From  the 
Court  of  Appeals  in  the  authoritative  and 
oft-cited  case  of  Locker  v.  .•\merican 
Tobacco  Co.  (195  N.Y.,  565)  comes  tliis 
guidance :  ‘It  is  unquestionable  that  tlic 
owner  of  property  may  sell  to  whom  he 
chooses,  and  equally  he  m.ay  control  his 
agent.  A  refusal  to  sell  to  any  indivi(l- 
ual  becomes  illegal  only  when  it  is  done 
in  pursuance  of  a  combination  with  other 
owners  to  injure  the  individual  with 
whom  tlx'y  refuse  to  deal.  *  *  *  ( 

do  not  think  the  extent  of  the  business 
can  affect  the  rights  of  the  i)arties.  If 
it  is  an  inherent  right  of  the  owner  of 
property  to  refuse  to  .sell  his  pro|K'rty  to 
any  particular  individual,  he  cannot  be 
deprived  of  that  right  simply  because  of 
the  magnitude  of  his  business  or  his 
wealtJi.  Xor  do  I  see  how  the  courts 
could  well  draw  a  line  between  individ¬ 
uals  and  corporation.  *  *  *.’ 

“In  harmony  with  this  pronouncement 
many  more  citations  can  be  adduced,  but 
the  necessity  therefor  is  not  compelling. 
In  applying  the  rule  of  law  found  control¬ 
ling  herein  it  is  seen  that  some  of  the 


defendants,  publishers  as  well  as  distrib- 
tors  and  dealers,  never  dealt  with  the 
plaintiffs,  and  from  the  very  beginning 
refused  all  business  relations.  It  is  also 
deducible  from  the  papers  that  despite 
the  association  existing  between  the  pub¬ 
lishers  many  of  them,  independent  of 
their  organization,  elected  to  decline 
plaintiff’s  patronage.  No  matter  how 
favorably  considered,  the  affidavits  of 
plaintiffs  and  their  supporters  fail  to 
show  a  combination  or  conspiracy  formu¬ 
lated  to  do  the  plaintiffs  harm.  The 
doctrine  of  Sultan  v.  Star  Co.,  Inc.  (106 
Misc.  43)  and  kindred  authorities  fail 
to  show  the  way. 

“Since  the  refusal  of  the  defendants 
acting  individually  is  lawful  and  not  the 
result  of  a  conspiracy  to  prevent  the  ex¬ 
ercise  of  a  lawful  business,  trade  or  call¬ 
ing,  it  is  equally  lawful  even  though  it 
l)e  the  result  of  concerted  action,  because 
it  never  loses  its  character  of  rectitude 
unless  done,  as  was  held  in  Sultan  v. 
Star  Co.  (supra),  in  the  furtherance  of 
a  conspiracy  to  ’.ise  the  tremendous  force 
of  their  combined  power  to  compel  the 
plaintiffs  to  do  business  as  arbitrarily 
comn'anded  bv  the  defendants  or  suffer 
the  hazard  of  doing  no  business  at  all. 
The  injunctive  relief,  particularly  the 
plea  for  mand.itory  direction,  which  is 
rarely  used,  must  be  denied,  for  the 
probability  of  proving  a  conspiracy  or 
violation  of  the  Donnelly  Act  (Section 
340  of  the  General  Business  Law)  is 
too  remote  and  problematical.” 

The  case  was  argued  before  Judge 
Schmuck  by  Harry  Van.Akcn  of  DeWitt 
I't  \’an.\ken,  who  represented  the  Daily 
XcK's,  the  World-Telenram  and  the  Sun 
in  the  case. 


GITLOW  FILES  WRIT 

Petition  for  a  writ  of  certiorari  was 
filed  in  the  Supreme  Court  of  the  United 
States,  Aug.  6,  on  behalf  of  Benjamin 
Gitlow,  of  New  York,  who  publishes 
The  Rcr’oluttonary  Aqe,  organ  of  the 
Communist  party  of  the  United  States. 
Gitlow  is  seeking  to  have  the  Supreme 
Court  reverse  the  action  of  the  Post 
Office  authorities  at  New  York,  who  on 
July  15,  1930,  barred  The  Revolutionary 
Age  from  the  mails,  holding  it  contained 
non-mailable  matter. 


A  FISH  STORY  —  AND  NOT 
FROM  WINSTED,  CONN. 
pOBERT  R.  O’BRIEN,  business 
manager  of  the  Council  Bluffs 
(la.)  Nonpareil,  is  responsible  for 
this  story. 

Mr.  O’Brien  and  a  companion 
were  hailed  in  the  middle  of  Lake 
Manawa,  a  summer  resort  just 
south  of  Council  Bluffs,  by  another 
oarsman,  who  was  excited  over  a 
black  bass  he  had  caught  with  his 
hand. 

Examination  showed  the  bass  was 
gasping  for  breath  with  the  broad 
tail  of  another  fish  visible  in  its 
mouth.  The  other  fish  when  ex¬ 
tracted  proved  to  have  been  slowly 
choking  the  bass  to  death.  It  was 
a  skipjack  at  least  nine  inches  in 
length  and  almost  half  as  long  as 
the  bass. 


CAMEL  COPY  RETURNS 


Ban  Imposed  in  South  Carolina  Be¬ 
cause  of  Tax  Dispute  Is  Lifted 

(,S pedal  to  Editor  &  Publishes) 
Columbia,  S.C.,  Aug.  11. — Advertise¬ 
ments  of  (3amel  cigarettes  have  reap¬ 
peared  in  South  (Carolina  newspapers 
after  an  absence  because  of  the  “tax 
situation”  in  the  state. 

All  Camel  newspaper  advertising  was 
suspended  several  months  ago  with  the 
announcement  from  the  Erwin,  Wasey 
agency  that  the  withdraw'al  was  made 
because  of  the  attitude  the  South  Carolina 
state  tax  commission  adopted  regarding 
stamping  the  cellophane- wrapped  cigar¬ 
ettes.  The  commission  said  the  state 
business  license  stamps  would  not  adhere 
to  the  wrapper  without  special  treatment. 

The  cigarette  company  said  that  many 
South  C!arolina  merchants,  fearing  their 
stocks  of  Camels  would  be  seized,  had 
taken  off  the  wrappers  and,  since  the  ad¬ 
vertising  campaign  was  featuring  the 
new  wrapper,  it  was  decided  to  withdraw 
the  advertising  for  the  time. 


AID  IDLE  ALBANY  PRINTERS 

Union  printers  in  Albany,  N.Y.,  voted 
474  to  72,  recently,  to  help  their  un¬ 
employed.  All  regularly  employed  print¬ 
ers  working  five  and  one-half  days  a 
week  will  be  required  to  lay  off  two 
days  each  month  and  give  their  places 
to  unemployed  members,  numbering  140. 
The  plan  will  be  effective  for  three 
months,  according  to  present  understand¬ 
ing.  Traveling  cards  will  be  refused. 


REPORTER  CATCHES  54  POUND  COD 


This  prize  codfish,  weighing  54  pounds,  10  ounces,  was  caught  off  Biddeford 
Pool.  Maine,  by  Charles  L.  Covell,  police  reporter  for  the  Portland  (Me.) 
Evrninf!  News,  with  a  16-ounre  rod.  Coveil  battled  the  big  fellow  40  minutes 
before  landing  the  biggest  cod  in  that  section  in  several  years.  The  smile 
shown  by  him  didn’t  come  off  for  several  days. 


SAYS  WORLD  NEWS  NEXT 
TO  MONEY  IN  VALUE 

Ackerman  Claims  No  Internatiostl 
Agreements  Can  Exist  Now 
Without  Support  of 
Public  Opinion 

Next  to  money  the  most  importjm 
medium  of  exchange  in  the  world  toda* 
is  news.  Dean  Carl  \V.  Ackerman  (rf 
the  Columbia  University  School  of 
Journalism  declared  upon  his  return  to 
New  York  from  Europe  recently. 

“News,”  he  said,  “is  of  greater  in- 
portance  today  than  it  was  during  tht 
World  War  because  international 
finance  is  more  sensitive  to  public 
opinion  than  an  army  ever  was.  With, 
out  a  fully  informed  public  in  England, 
France,  Germany  and  this  country,  no 
international  financial  agreement  will 
endure  whether  it  is  for  a  short  term  or 
a  long  term. 

“For  this  reason  one  of  the  prerequi- 
sites  of  any  international  agreement, 
finanacial  or  disarmament,  is  closet  co¬ 
operation  between  those  who  are  r^ 
sponsible  for  the  decisions  that  make 
news  and  the  journalists  who  are  r^ 
sponsible  for  interpreting  it. 

“Public  opinion  today  is  the  real 
source  of  political  and  financial  au¬ 
thority  in  Europe.  This  opinion  is  not 
being  moulded  by  selfish  interests  but 
by  the  daily  menu  of  news  which  r^ 
sponsible  newspapers  arc  printing  and 
distributing. 

“Fortunately,  in  the  chief  foreign  cap¬ 
itals,  statesmen  are  frank  and  open  in 
their  conversations  with  the  newspaper¬ 
men.  This  was  especially  true  at  the 
London  Conference  and  it  is  one  of  the 
reasons  why  that  Conference  marked  a 
turning  point  in  post-war  negotiations. 

“The  basic  problem  facing  the  repr^ 
sentatives  of  the  seven  powers  was  to 
establish  some  form  of  control.  This 
they  succeeded  in  doing,  largely  because 
of  the  spirit  of  the  negotiators  and  die 
recognition  of  the  British,  the  French 
and  the  German  officials  that  the  press 
was  entitled  to  complete  and  accurate 
information.  If  the  American  represen¬ 
tatives  could  have  seen  their  way  clear 
to  an  equal  form  of  frank  intercourse 
with  the  American  correspondents  there 
would  have  been  complete  harmony. 

“The  key  word  in  all  foreign  negotia¬ 
tions  today  is  ‘control.’  It  is  generally 
recognized  and  admitted  now  that  all 
nations  are  being  shaken  down  to  new 
standards  of  living  and  of  values.  These 
processes  of  readjustment  are  by  no 
means  at  an  end,  and  as  between  chaos 
and  control  there  is  no  choice  for  the 
masses  of  the  English.  German,  and 
French  people;  but  this  control  can 
only  be  established  permanently  by  con¬ 
viction  and  not  by  force. 

“Hence  the  importance  of  European 
opinion  and  the  willingness  of  the  r^ 
sponsible  authorities  of  these  countries 
to  discuss  their  activities  freely  with  the 
press.  They  recognize  that  where  boft 
markets  and  world  opinion  are  so  sensi¬ 
tive  to  news  that  news  has  a  greater 
time  value  in  a  crisis  than  in  normal 
times. 

“If  this  policy  of  open  diplomacy  with 
the  press  continues,  there  will  be  little 
likelihocxl  of  a  revolution  in  any  major 
country  in  Europe  this  winter.  As  one 
of  the  editors  of  Punch  told  me,  if  this 
depression  continues  to  bump  along  on 
the  bottom,  as  so  many  economists  say 
it  will,  then  the  working  men  of  Europe 
will  prefer  steel  seats  in  their  pants  to 
steel  helmets ! 

“In  addition  to  public  opinion,  sin([le 
words  or  phrases  still  have  great  sig¬ 
nificance.  For  example,  in  England 
those  in  authority  now  speak  of  the 
necessity  for  ‘international  collabora¬ 
tion,’  which  implies  the  necessity  for 
international  hard  work,  instead^  of  the 
antif|uated  and  vague  phrase  ‘intena- 
tional  co-operation.’ 

“It  is  a  recognition  further  of  the  tad 
that  nations  have  to  labor  to  maintain 
either  domestic  or  international  P^re. 
Some  people  may  think  that  peace  is  * 
state  of  international  coma,  but  they  are 
not  holding  responsible  positions  in  Eu¬ 
rope  today.” 
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‘UNCLE  BILL’  ADDS  SPICE  TO  TEXAS  COUNTY 

Between  Collecting  Indian  Relics  and  Making  Sterling  City  Into  a  City  With  All  Modem  Conveniences, 
W.  F.  Kellis  Finds  Time  to  Run  One  of  the  Most  Interesting  Weekly  Newspapers  in  Texas 


By  O.  R.  PARSONS 


-tTN  those  days  came  Jim  the  Fergu- 
son,  tearing  out  of  the  wilderness 
of  Bell  County  ...” 

With  this  sentence,  W.  F.  Kellis, 
humorous,  shrewd,  white-haired  editor 
of  a  small  county  w^kly  in  Texas, 
began  a  vigorous  editorial  scorching 
Jim  Ferguson,  that  was  to  be  copied  in 
dailies  all  over  the  state  and  to  play  its 
part  in  hurrahing  the  politician  out  of 
many  votes  that  he  expected  to  get  in 
the  last  gubernatorial  race. 

The  editorial  was  called  “The  First 
Chapter  of  Jim.”  Thousands  of  copies 
of  it  were  printed  in  circular  form  for 
distribution.  Uncle  Bill  Kellis  promises 
to  write  the  second  chapter  of  Jim,  if 
Ferguson  ever  runs  for  Congress.  Read- 
I  ers  by  the  hundreds  will  be  awaiting  it. 

Readers  by  the  dozens  in  Sterling 
j  City,  Tex.,  await  with  equal  enthusiasm 
every  issue  of  the  News-Record  that 
comes  out  on  Friday,  “if  we  have  good 
luck.”  Especially  does  the  crowd  in 
front  of  the  office  swell,  if  some  of 
Uncle  Bill’s  pet  stories,  such  as  the 
Boneheads,  or  some  of  his  stinging  edi- 
L  torials  on  the  preachers  or  the  county 
I  commissioners,  are  expected. 

Sterling  City  has  a  population  of 
about  1,000  and  the  Sterling  City  News- 
Record,  a  circulation  of  50i0.  That  is  a 
pretty  good  percentage.  But  to  tell  the 
truth,  said  the  editor  who  is  business 
manager,  circulation  man,  janitor  and 
editor  in  one,  much  of  this  circulation 
is  outside  the  county.  People  who  live 
in  Sterling  County  borrow  the  paper 
[  from  their  neighbors  and  wear  it  out 
reading  it;  they  think  nothing  of  riding 
ten  to  twenty  miles  from  one  ranch  to 
another  to  borrow  the  paper. 

Mr.  Kellis  has  been  editor,  owner  and 
publisher  since  1899  and  most  of  his 
office  equipment  dates  back  much  earlier 
than  that.  It  so  happened  that  in  that 
yar,  when  he  had  $300  to  spare,  a 
friend,  somewhat  experienced  in  the 
nwspaper  business,  approached  him 
wth  a  proposition  to  buy  out  the  paper 
in  a  neighboring  town  and  move  it  to 
Sterling  City. 

He  agreed.  They  bought  the  press 
and  hauled  it  50  miles  by  wagon  and 
tarn.  In  a  month  both  the  experience 
and  the  money  were  gone,  said  Mr.  Kel¬ 
lis;  the  newspaperman  had  left  town 
and  it  was  up  to  him  to  learn  how  to 
operate  the  mechanical  end,  as  well  as 
to  write  the  copy,  unless  he  wanted  to 
lose  out  on  his  investment. 

Todav  he  has  renlarcd  the  old  man- 
Killer  of  a  George  Washington  press 
with  ^  a  more  modern  one,  driven  by 
gasoline.  The  ancient  job  press  can  be 
operated  by  electricity  or  by  hand,  ac¬ 
cording  to  the  number  of  cards  or  letter¬ 
heads  needed.  The  type  cases  and  the 
type  are  the  same  and  the  type  is  still 
sot  by_  hand ;  not  that  the  editor  objects 
to  a  linotype  machine,  but  that  he  can’t 
pperate  one  and  despairs  of  ever  find¬ 
ing  an  operator  who  will  stick  by  the 
paper  as  he  has  done. 

When  Mr.  Kellis’  son,  Pat.  finished 
jaw  school,  he  came  back  and  between 
j„c^*es,  he  helps  with  “the  hack 
,■  W.  F.  Kellis  was  a  lawyer  him¬ 
self,  but  after  Pat  grew  up.  he  turned 
all  over  to  him  and  devotes  himself 
solely  to  his  paper  except  when  he  occa¬ 
sionally  secs  a  chance  to  earn  a  little 
nioney  on  the  side  from  his  other  intcr- 
Then  he  usually  feels  aggrieved 
I  and  checks  over  the  subscription  list  to 
W  how  many  subscribers  are  about  five 
I  ■®'^s  "s  arrears  and  writes  an  editorial 
10  the  effect  he  is  wearing  patched 
Ifousers,  all  for  no  fault  of  his  own. 

.  If  his  paper  doesn’t  earn  a  good  liv¬ 
ing  for  him  and  his  family',  it  is  not  hc- 
®use  the  upkeep  eats  his  profits.  The 
^op  has  one  electric  light  fixture  and 
beater  that  burns  either  coal  or 
^1  >  Flutside  his  door  is  his  wood 
w.  fuel  left  over  from  last  winter.  The 
Bsoline  press  costs  seven  cents  an  hour 
“  operate.  There  is  no  telephone  be¬ 


cause  Uncle  Bill  doesn't  approve  of 
them  in  the  newspaper  business ;  he 
believes  in  getting  his  news  first  hand. 
The  whole  works  is  in  one  room  and 
there  is  plenty  of  space  to  go  around 


W.  F.  (Uncle  Bill)  Kellis 
the  furniture.  The  back  room  is  for 
odds  and  ends  and  serves  mostly  as  a 
dumping  ground  for  his  competitors’ 
equipment. 

Five  of  these  competitors  have  arisen 
in  the  more  than  40  years  he  has  been 
in  the  business,  all  of  them  ending  by 
piling  their  stuff  in  the  back  room  and 
marching  to  greener  fields,  leaving  the 
machinery  for  him  to  sell. 

The  first  one  left  more  than  machin¬ 
ery  ;  he  left  his  name.  When  Kellis 
went  into  the  business  with  the’  Record, 
his  rival  was  printing  the  Sterling  City 
News,  chiefly  as  an  organ  for  the  Popu¬ 
list  party.  “.A,  Populist,  back  in  1890,” 
said  Kellis,  “was  a  sort  of  cross  between 
a  steamboat  and  a  Socialist :  and  the 
party  was  too  radical  even  to  support 
their  own  newspaper.”  Tired  of  starv¬ 
ing  to  death,  the  editor  of  the  News 
moved  his  equipment  into  the  Record 
shop  and,  calling  the  combined  news¬ 
paper  the  News- Record,  he  shared  ex¬ 
penses  and  profits  jointly  with  Uncle 
Bill,  until  one  day,  he  too,  pulled 
freight. 

Another  competitor,  banished  by 
friendliness  mixed  with  a  little  shrewd¬ 
ness.  was  a  youngster  imported  by  the 
Baptist  minister,  who  liked  to  give 
political  orations  from  his  pulpit  to 
Uncle  Bill’s  disgust.  Uncle  Bill  had 
“razzed”  the  minister  so  unmercifully 
that  be  and  some  of  his  friends  went 
on  the  note  of  this  young  editor  to  in¬ 
duce  him  to  settle  in  Sterling  City  and 
drive  out  Uncle  Rill. 

Immediately  the  two  editors  became 
friends.  “Come  on  over  and  use  my 
type.”  said  Uncle  Bill.  “Help  yourself 
to  the  news  and  everything.” 

Young  and  inexperienced  in  the  wiles 
of  the  newspaper  game,  the  newcomer 
did.  He  used  the  News-Record  type 
and  he  used  the  News-Record  copy;  and 
all  went  well  tmtil  I'ncle  Rill,  one  day, 
let  loose  with  an  editorial  telling  exactly 
what  he  thought  of  the  minister  and  the 
men  who  had  signed  the  young  editor’s 
note  but  praising  the  editor  to  the  skies. 

That  week  the  young  fellow,  as 
usual,  helped  himself  to  what  was  on 
the  News-Record  copy  hook,  without 
even  glancing  at  it.  \\'hen  his  paper 
came  out  with  Uncle  Bill’s  lambasting 
comments  on  his  backers,  the  fiat  was 
in  the  fire,  sure  enough.  The  minister 
and  his  friends  were  even  madder  at 
him  than  they  had  been  at  Uncle  Bill. 
He  left  town  more  quickly  than  any  of 
the  other  competitors  did. 


Keeping  preachers  in  their  places  is 
not  the  whole  of  Mr.  Kellis’  activities; 
his  main  interest  is  building  Sterling 
City  into  a  progressive  modern  town, 
into  a  little  city  with  all  modern 
conveniences.  When  he  first  went  into  the 
county  it  was  frontier  country,  indeed, 
just  free  of  the  Indian  menace.  When 
he  began  his  newspaper,  it  was  a  small 
community  with  a  frame  court  house 
that  today  serves  for  a  rooming  house 
and  makes  a  better  rooming  house  than 
it  did  a  court  house.  There  was  no 
jail;  no  schools;  no  railroad;  no  good 
roads. 

The  News-Record  has  battled  for  them 
all.  “Every  public  building  in  this 
town  has  cost  us  a  struggle,”  Kellis 
said.  “The  county  is  devoted  to  cattle 
and  sheep  ranching  and  the  ranches, 
contrary  to  custom  elsewhere,  have 
grown  larger  instead  of  smaller  with  the 
years.  They  vary  from  30  to  70  sec¬ 
tions.  The  town  exists  mainly  as  a  com¬ 
munity  center  where  the  ranch.nen  can 
send  their  children  to  school,  where 
they  can  buy  their  supplies  and  go  to 
church  on  Sunday  and  bank  their  money 
when  they  have  any.” 

Uncle  Bill,  after  the  court  house  was 
built  of  native  stone,  went  over  and 
visited  with  the  sheriff,  joining  him  in 
his  pastime  of  shooting  prairie  dogs 
through  the  windows,  while  he  trie<l 
to  convince  him  that  a  jail  to  harmon¬ 
ize  with  the  court  house  was  necessary. 
Finally  it  was  erected.  But  it  served 
only  as  an  ornament  to  the  court  house 
square  until  the  jailer’s  wife  had  the 
bright  idea  of  renting  the  cells  as 
rooms  to  the  school  teachers.  Because  it 
was  the  only  stone  building  available 
for  such  purposes  in  Sterling  City  and 
cooler  than  any  other  house,  she  had  no 
trouble  in  getting  paid  lodgers  until  pro¬ 
hibition  came  and  the  teachers  had  to 
move  out  for  bootleggers. 

The  railroad  was  Uncle  Bill’s  hardest 
struggle.  He  felt  that  Sterling  City 
ought  to  have  a  railroad  but  the  ranch¬ 
men  weren’t  unanimous  in  agreeing 
with  him.  He  hammered  at  them  until 
they  consented  to  give  the  land  for  the 
right  of  way  through  the  county.  $42,000 
and  a  lot  for  the  station.  The  Gulf, 
Colorado  and  Santa  Fe  built  a  road  in 
1909.  “In  return  for  the  land  and  the 
money,”  he  said,  “the  railroad  gave 
everybody  in  Sterling,  dogs  included,  a 
free  ride  to  and  from  San  Angelo  on  the 
first  train,  and  we  all  took  it.” 

The  next  year  came  the  drought  of 
1910  and  the  ranchmen  were  able  to 
bring  in  enough  feed  on  the  railroad  to 
save  their  cattle.  At  once  Uncle  Bill’s 
stock  rose  to  unassailable  heights,  from 
which  it  has  seldom  declined.  Through¬ 
out  the  drought  alone,  cattlemen  de¬ 
clared,  the  railroad  had  paid  for  itself. 

The  latest  achievement  of  the  News- 
Record  is  the  hard-surfacing  of  the  main 
highway,  north  and  south,  through  the 
countv.  So  far  as  travel  is  concerned, 
♦be  highway  means  more  now  to  ibe 
citv  than  the  railroad.  It  is  one  of  the 
national  highways  from  Puget  .Sound 
to  the  Gulf  and  locallv  it  serves  the 
county  in  another  direction  from  the 
railroad.  The  surfacing  of  the  high¬ 
way  has  kent  $1,000  a  week  in  circula¬ 
tion  in  .Sterline  Citv.  a  lot  of  monev  for 
that  town.  “We  haven’t  had  any  fle- 
nression  here,”  declared  T’ocle  Bill. 
“Folks  wouldn’t  know  one  was  on.  if 
outsiders  wouldn’t  come  in  and  tell  them 
about  it.” 

Since  the  Sterling  County  paving  is 
almost  at  an  end,  L'ncle  Bill  is  fighting 
for  highways  in  the  neighbf)ring  counties. 
The  following  editorial  in  regard  to 
Coke  County,  which  borders  Sterling  on 
the  east,  appeared  under  the  title:  And 
the  .Ass  Shall  Tote  Honey  and  Eat 
Cockleburrs. 

“Somebody  said  that  the  ‘ass  is  forced 
to  bear  honey  and  at  the  same  time  eat 
thistles,’  or  words  to  that  effect.  Some- 


botly’s  playing  the  same  old  trick  on  the 
boys  who  live  in  the  West  Part  of  Coke 
County  as  was  played  on  the  proverbial 
jackass.  They  are  making  them  tote 
their  honey  to  eat  roughness. 

“From  Sterling  City  east  to  the  Coke 


Plant  of  the  Sterling  City  (Tex.) 
News-Record. 


county  line,  there  is  a  perfectly  good 
graded  road,  but  from  there  on 
to  Robert  Lee,  especially  the  west 
end,  this  road  is  barely  passable  for 
sheep,  goats,  and  cows.  If  one  is  care¬ 
ful,  he  may  also  make  it  in  a  Ford.  The 
road  is  as  crooked  as  a  barrel  of 
snakes  .... 

"The  funny  thing  is  that  those  patient 
long  suffering  boys  ....  are  forced  to 
navigate  that  road  in  order  to  carry  their 
hard  earned  tax  money  to  Robert  Lee 
to  build  good  roads  in  other  parts  of 
Coke  county  .... 

“If  these  boys  were  not  direct  de¬ 
scendants  of  Job,  the  Commissioners 
Court  of  Coke  county  would  have  a  vivid 
demonstration  of  ‘Hell  tore  loose  in 
Georgia’  unless  it  aiipropriated  money 
to  better  the  condition  of  this  road  at 
its  next  meeting.” 

In  spite  of  Uncle  Bill’s  efforts  to 
bring  the  world  to  Sterling  City,  that 
little  town  will  probably  remain,  for 
the  duration  of  his  lifetime  anyway,  a 
quiet,  sunny,  serene,  little  village  where 
a  hunter  can  travel  no  more  than  25 
miles  to  find  deer  and  one  can  spend 
Sunday  mornings  digging  up  Indian 
relics. 

Interested  as  he  is  in  the  past,  present 
and  future  of  his  own  country,  collect¬ 
ing  relics  is  one  of  Mr.  Kellis’  outdoor 
s])orts.  His  greatest  treasure  is  a  ster¬ 
ling  silver  loving  cup  which  he  found 
attached  to  the  warbonnet  of  a  buried 
Comanche  chief. 

He  found  this  loving  cup.  as  a  result 
of  his  surveying.  One  day  he  was  out 
with  his  transit  and  noticed  an  arrow, 
twt)  feet  long,  cut  on  a  rock.  He  set 
his  transit  over  it  and  t(x)k  its  bearings. 
It  directed  him  to  a  ledge  of  rock  under¬ 
neath  an  old  fortress  which  marked  an 
Indian  battle  ground.  He  dug  and  un¬ 
earthed  the  remains  of  an  old  Indian, 
with  bis  warbonnet  in  gexx!  condition  and 
this  silver  loving  cut)  as  its  cap-piece.  On 
the  cup  was  the  name  of  (he  maker,  T. 
Warner.  London.  I'.ngraved  in  scrif)t 
on  (be  pedestal  were  the  words,  “l-'or 
the  best  Carlisle  colt  in  18,10.” 

To  this  day  he  has  found  no  one  who 
can  give  him  information  about  the  Car¬ 
lisle  colt;  and  so  he  surmises  that  it 
came  from  some  eastern  cf)unty  fair. 

With  the  cup  he  found  a  nose  ring, 
several  ankle  rings  and  finger  rings  of 
hammered  silver,  and  a  three-inch  totem, 
a  creeping  hear,  made  of  red  pipestone, 
which  indicated  that  the  skeleton  was 
that  of  a  chief.  A  collector  stole  his 
totem  while  it  was  on  display  in  a 
Sterling  City  drug  store,  so  Uncle  Bill 
no  longer  keeps  his  loving  cup  in  his 
newspaper  office. 

Strangers  may  not  understand,  but  as 
l’ncle  Bill  said,  “Every  man  in  the 
county  is  my  friend,  except  one  and  he 
(Continued  on  page  38) 


P.  T.  DODGE,  FORMER  MERGENTHALER 
PRESIDENT  AND  FINANCIER,  DIES 


I.N.S.  PROMOTES  DEUSS 
TO  BERLIN  CHIEF 


PUBLISHER  JAILED 


Moscow  Correspondent  Named 
Succeed  Tolischus  —  Kendall 
Foss  Sent  to  Russian 
Post 


Headed  Linotype  Firm  37  Years  and  Led  It  to  Success  By 
Improving  Early  Machine — Began  Career  as 
Patent  Lawyer  and  Inventor 


Philip  tell  dodge,  financier,  of  old  Columbian  College,  now  George 
who  was  president  of  the  Mergen-  Washington  University,  and  was  gradu- 
thaler  Linotyi)e  Company  for  37  years  ated  as  a  patent  attorney  at  the  age  of 
and  also  president  and  chairman  of  the  22.  He  was  subsetjuently  active  as  a 
board  of  directors  of  the  International  patent  lawyer  for  25  years,  during  which 
Paper  Company  for  11  years,  died  Aug.  time  he  became  interestecl  in  many  in- 
9  at  his  summer  home  at  973  Forest  ventions,  particularly  those  relating  to 
Avenue,  Rye,  N.  Y.  He  was  80  years  the  printed  word, 
old  and  had  been  suffering  from  an  In  1876  he  married  Miss  Margaret 

attack  of  bronchial  pneumonia.  Ball.  The  marriage  ended  in  divorce 

A  private  funeral  service  was  held  at  about  18  years  ago.  .At  the  age  of  76, 
the  home  at  11  a.m.  Aug.  11  and  burial  he  was  married  for  the  second  time, 
was  in  Schenectady,  N.Y.,  where  Mr.  Meanwhile  his  son,  Xorman.  had  been 
Dodge  lived  in  his  youth.  He  is  survived  trained  under  his  tutelage,  first  in  his 
by  his  wife,  Mrs.  Lilias  Sutherland  law  office  and  later  as  an  executive  of 
Dodge,  and  a  son  and  daughter  by  a  the  linotype  company, 
previous  marriage.  They  are  Norman  I'l  his  career  as  inventor,  lawyer  an  1 

Dodge,  who  succeeded  his  father  as  presi-  business  executive,  Mr.  Dodge  possessed 
dent  of  the  linotype  company  four  years  the  faculty  of  bringing  success  to  every 
ago,  and  Mrs.  Thomas  C.  Musgrave,  enterprise  with  which  he  was  connected, 
whose  husband  is  a  Colonel  in  the  United  After  guiding  the  early  typesetting  ma- 
States  Army,  now  .stationed  at  the  W^ar  chine  to  the  basis  of  profitable  industry. 
College  in  Washington.  he  directed  his  efforts  toward  the  pro- 

Thiough  his  interest  in  mechanics  and  duction  of  paper, 

his  ability  for  organization,  Mr.  Dodge  At  the  time  of  his  election  to  the 

was  largely  responsible  for  the  perfec-  presidency  of  the  International  Pancr 
tion  and  industrial  development  of  the  Company,  the  organization  was  in  f  nan 
modern  linotyping  machine,  used  for  cial  straits  and  had  not  paid  dividends 
mechanical  typesetting  in  the  production  stock  for  several  years.  Under  the 
of  newspai)ers  and  other  publications.  He  direction  of  Mr.  Dodge,  the  manufactur- 
had  begun  his  career  as  a  patent  lawyer  plants  of  the  company  were  greatly 

in  Wa.shington  and  in  1891  l>ecame  presi-  improved  and  a  new  mill  was  constructed 

dent  of  the  Mergenthaler  Linotype  Three  Rivers.  Que.,  which  at  the  time 

Company  at  a  time  w’hen  it  was  heavily  largest  in  the  wf)rld. 

in  debt.  He  was  one  of  the  early  presidents  of 

Mr.  Dodge  had  previously  experi-  *ltc  Royal  Typewriter  Cf>mpany  and  also 
mented  with  more  than  1(X)  of  his  own  headed  the  Colirnbia  Phonograidi  Corn- 
inventions.  In  conjunction  with  his  Panv  for  several  years.  He  was  a 
activities  as  a  patent  lawver  he  had  'hrector  of  the  Bank  of  New  York  and 
talked  through  the  first  telephone,  and  Trust  C(>mpany.  the  American  Surety 
had  ridden  on  one  of  the  first  bicycles  Comnany.  American  Paner  Exnorts,  the 
which  he  had  brought  from  Euroi)e  in  Atlantic  Coast  Steamships  Company. 
1880.  the  Continental  Paper  Bag  Company,  the 


respondent  at  Moscow 
pointed  manager 
of  the  Herlin  bu¬ 
reau  of  l.N.S. 

He  succeeds  O. 

D.  Tolischus,  re¬ 
cently  t  r  a  n  s- 
ferred  to  London 
as  manager 
there. 

In  his  new  po¬ 
sition  Deuss  has 
supervision  over 
all  l.N.S.  corre¬ 
spondents  in  Cen¬ 
tral  Europe,  as 
well  as  controll¬ 
ing  distribution  of  ^ 
the  International  News  Service  report 
to  client  newspapers  in  Germany,  .Aus¬ 
tria,  Czecho- Slovakia  and  other  nations. 

Deuss  has  years  of  newspaper  and 
press  association  experience  in  the 
United  States  behind  him.  His  connec¬ 
tion  with  l.N.S.  began  in  1925,  when  he 
took  over  the  Moscow  bureau. 

His  series  of  stories  showing  the 
progres  of  the  five-year  plan,  prepared 
after  a  journey  which  took  him  through 
virtually  all  of  Soviet  Russia,  focussed 
attention  upon  the  work  of  the  Soviets 
early  in  1928. 

Deuss’  stay  in  Moscow  carried  him 
League,  Engineers,  New  York  Republi-  through  the  most  critical  phases  of  the 
can,  St.  Andrews  Golf,  Rockaway  Hunt-  Soviet  regime.  The  banishment  of  Leon 
ing.  New  York  Yacht,  Larchmont  Trotsky  and  the  wave  of  anti-religion 

Yacht  and  Metroixilitan  of  Wash.ngton.  which  swept  Russia  were  two  of  the  his- 
He  was  also  a  founder  and  president  of  tory-episodes  he  covered, 
the  Hoys  Club  and  was  as.sociated  in  Kendall  P'oss  succeeds  Deuss  as  I.X.S. 
other  civic  and  philanthropic  under-  correspondent  in  Moscow.  He  has  had 
takings.  a  wide  experience  in  European  news  ob- 


Rdward  I,.  Decsi 


Pedro  M.  de  la  Coneepeion,  publisher 
of  the  Havana,  Cuba,  newspaper,  El  Pais, 
who  was  arrested  hy  police  during  the 
city’s  24-hour  general  strike  disorders 
last  week,  and  is  still  being  confined  in 
jail.  Orders  for  the  arrest  of  other 
El  Pais  employes  are  said  to  have  been 
issued.  More  than  a  hundred  persons 
were  arrested  during  the  general  strike. 

The  railway  strike  continues. 


ENJOYING  BREEZES  AT  ATLANTIC  BEACH 


WHO’  PUTS  MEN  IN  PRISON 


Little  Word  Creeps  Into  Story  and 
Changes  Whole  Meaning 

How  the  three-lettered  word  “who 
might  cause  a  lot  of  trouble  for  a  news¬ 
paper  was  demonstrated  this  week  in  the 
Syracuse  (N.Y.)  Journal.  The  other¬ 
wise  innocent  pronoun  crept  into  a  serr 
tence  of  a  story  and  completely  changed 
the  meaning,  so  much  so  that  the  Journa^ 
l)rinted  a  two-column  10-point  correction 
in  a  box  on  page  two. 

The  sentence  as  it  appeared  in  print 
read :  “Attorneys  Page,  1-ay  &  Baker 
who  signed  the  scherlules,  as  the  officer' 
of  the  company,  are  in  .'Auburn  prison. 

As  corrected,  the  sentence  should  have 
read :  “Attorneys  Page,  I-av  &  Bakrt 
signed  the  schedules,  as  the  officers  of  the 
company  are  in  Auburn  prison.” 

“The  Journal  wishes  to  assure  the  pub¬ 
lic  that  Messrs.  Page,  Lay  &  Baker  are 
I)crfectly  honorable  gentlemen  arid 
enjoying  their  freedom  as  usual,” 
the  paper’s  correction. 

“The  Journal  also  wishes  it  understond 
if  the  Xfitchell  Development  Corporat^ 
has  any  officers  other  than  Howell.  Usher 
and  Mitchell,  that  they  arc  not  in 
but  are  also  enjoying  their  freedom,  and 
this  is  as  it  should  be.” 


At  the  Atlantir  Beach  Club,  Atlantic  Beach,  L.I.  (left  to  right):  E.  I).  (X>h- 
Icntz,  celitor  of  Sew  Y nrk  American;  Miss  Kay  C.urley,  and  her  father  and 
mother,  Mr.  and  Mrs.  William  A.  C.urley.  Mr.  Curley  is  managing  editor  of 
the  Sew  York  Journal. 
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Coverage  •  Cost  •  Concentration  •  Confidence 

—four  "C’s”  that  test  the  mettle  of  any  advertising  medium,  today 


IS  the  coverage  complete  enough  to 
stimulate  action  in  a  market? 

The  Philadelphia  Bulletin  is  read  in 
ninety-one  per  cent,  of  Philadelphia  homes. 

Does  the  cost  permit  of  sales  at  a  profit? 
The  Philadelphia  Bulletin  has  the  lowest 
advertising  cost  of  any  metropolitan  news¬ 
paper  .  .  .  less  than  $1.16  per  milline. 

Is  its  circulation  concentrated  in  a  densely 
populated  area  where  you  can  sell  and 
deliver  economically? 

The  Philadelphia  Bulletin’s  circulation 
is  almost  entirely  confined  to  Philadelphia 
and  suburbs. 

Has  it  reading  confidence,  that  yardstick 
which  measures  the  reader’s  regard  for 


a  newspaper?  Reading  confidence  is  strik¬ 
ingly  demonstrated  in  The  Philadelphia 
Bulletin.  Its  circulation  rise  has  been  spread 
over  thirty-six  years,  its  growth  a  natural 
one,  without  premiums,  prizes  or  contests. 

560,855  net  paid  daily  circulation  at 
65c  an  agate  line  challenges  any  budget 
for  preferential  consideration. 

Ninety-one  per  cent,  coverage  is  so 
unique  that  it  tells  its  own  story. 

Metropolitan  markets  provide  today’s 
sales  opportunities.  And  among  them 
Philadelphia  stands  out — with  The 
Evening  Bulletin  giving  the  greatest  cov¬ 
erage  at  the  lowest  cost  of  any  great 
market  in  America. 


The  Evening  Bulletin 


New  York  Office  .  .  .  247  Park  Ave. 
Chicago  Office .  333  N.Michigan  Ave. 
®-Bl.  Bulletin  Co. 


ROBERT  McLEAN,  President 
WILLIAM  L.  McLEAN,  Jr.,  Vice  Pres.  &  Treas, 

PHILADELPHIA 


Detroit  Office .  32 1  Lafayette  Boulevard 
San  Francisco  Office  .  .  5  Third  Street 
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JAPAN  DAILIES*  DISREGARD  FOR  LIBEL 
EVOKES  AWE  IN  U.S.  NEWSPAPERMAN 


Fear  of  Damage  Suits  Doesn’t  Exist  There,  He  Discovers 
Wider  Latitude  in  Printing  Sex  and  Scandal  Stories — 
Extras  on  Small  Sheets,  Sometimes  Letter  Size 


By  M.  D.  MITCHEL 

Stmff,  English  Edition,  Osaka  Mainichi 


{The  follounng  article  by  Mr.  Mitchel 
is  reprinted  from  the  Japanese  newspaper 
journal  corresponding  to  Editor  &  Pub¬ 
lisher.) 

■p'OR  a  foreigner  to  express  his  views 

on  the  Japanese  press  is,  perhaps,  a 
good  deal  like  the  proverbial  discussion 
of  music  by  a  man  born  deaf,  but  a  for¬ 
eigner  who  has  made  an  effort  to  wrest 
a  few  news  items  from  a  Japanese  paper 
feels  like  airing  his  views  no  matter  how 
little  he  may  be  entitled  to  do  so. 

About  the  first  thing  that  strikes  him 
— takes  his  breath  away,  in  fact,  if  he 
hapi>ens  to  be  a  newspaperman — is  the 
blithe  and  carefree  attitude  taken  toward 
libel. 

Libel,  from  a  purely  legal  and  technical 
angle,  is  the  horror  of  every  western  edi¬ 
tor.  The  faintest  suggestion  of  it  may 
involve  the  paper  in  a  damage  suit  which 
is  bound  to  be  costly  even  if  the  paper 
wins.  There  are,  an  editor  will  tell  you, 
certain  people  who  pounce  on  something 
about  themselves  that  might  by  a  stretch 
of  the  imagination  be  called  libelous, 
their  motive  being  pure  malice  or  the 
hope  of  gaining  a  profit 

Fancy  then  the  sensation  of  a  western 
newspaperman  who,  with  the  aid  of  the 
office  boy,  painfully  works  out  a  para- 
grafffi  in  a  reputable  Japanese  daily  to 
discover  that  “T.  Suzuki,  41,  of  Aichi- 
ku,  Kochi-cho,  Itchome,  No.  711,  was 
the  robber  and  has  been  arrested.  He 
denies  his  guilt  but  is  known  to  be  a  bad 
character.” 

“But  this  man  Suzuki,”  gasps  the  for¬ 
eigner,  “won’t  he  sue  the  paper?” 

He  then  finds  out  that  the  word  “sue” 
is  not  in  the  office  boy’s  vocabulary, 
though  it  seems  impossible  that  anyone 
who  had  ever  been  in  a  newspaper  office 
for  more  than  15  minutes,  wouldn’t  know 
it. 

“Oh,  no,”  says  the  office  boy  when  the 
meaning  of  “sue”  has  been  explained. 
“He’s  a  bad  character.” 

“Granting  that  he  is,”  the  foreigner 
goes  on  patiently,  “suppose  the  police 
can’t  prove  he’s  guilty.  Suppose  he  ac¬ 
tually  isn’t  guilty  and  that  instead  of 
robbing  the  bicycle  store  was  playing  a 
game  of  bebi-gorufu  at  a  place  five  miles 
distant  when  the  crime  was  committed. 
What  then?” 

“Why,  they’ll  let  him  go,”  says  the 
youth. 

“But  won’t  he  try  to  collect  damages 
from  the  paper  to  the  extent  of  about  a 
million  yen?” 

“No,”  replies  the  office  boy,  and  the 
wondering  foreigner  learns  later  that  he’s 
correct. 

The  foreigner  who  was  once  bawled 
out  by  his  city  editor  for  writing  that 
somebody  “is  the  alleged  miscreant,  ac¬ 


cording  to  the  police,”  staggers  away  in 
a  daze. 

Then  there  is  the  question  of  what  may 
be  printed  and  what  may  not  be,  from 
the  standpoint  of — ^well,  morals.  As 
everybody  knows,  it  isn’t  really  “morals” 
at  all,  but  is  actually  custom.  What  is 
print^  without  restraint  in  one  country 
would  be  barred  from  the  mails  in  an¬ 
other,  although  it  is  well  known  that  the 
same  thing  happens  in  all. 

There  again  the  Japanses  press  startles 
the  newcomer  from  the  west.  Spicy  lit¬ 
tle  details  which  could  be  only  vaguely 
hinted  at  in  an  Occidental  paper  are  set 
forth  quite  freely. 

Well,  why  shouldn’t  they  be?  No¬ 
body  seems  the  worse  off  for  reading 
them  and  the  visiting  scribe  more  than 
suspects  that  the  ultimate  result  is  bene¬ 
ficial.  In  some  parts  of  the  west  there 
is  altogether  too  much  snickering  over 
things  that  are  after  all  unescapable 
facts. 

There  is  in  every  country  the  reputable 
and  the  disreputable  press.  Strict  views 
about  morality  don’t  seem  to  curb  the 
latter  very  much  as  far  as  obscenity  is 
concerned.  An  innuendo  can  be  made  10 
times  as  obscene  as  a  plain  statement  of 
what  happened. 

Having  got  rid  of  these  wise  reflections 
the  foreigner  then  thinks  of  what  fine 
stories  he  could  have  made  out  of  two 
or  three  little  incidents  he  remembers 
if  only  he  had  been  allowed  a  free  rein 
in  writing  about  them. 

As  to  the  mechanical  side  of  the 
Japanese  press  there  are  few  people,  re¬ 
gardless  of  which  side  of  the  Pacific  they 
hail  from,  who  appreciate  it. 

In  America,  for  instance,  a  morning 
paper  is  strictly  that.  If  you  want  some¬ 
thing  to  read  after  dinner  you  have  to 
buy  an  evening  paper. 

That  is  true  often  enough  in  Japan, 
too,  but  the  large  Japanese  morning 
papers  put  out  their  own  evening  editions. 
They  do  more  than  that.  They  put  out 
a  whole  flock  of  them,  each  one  designed 
for  a  particular  locality  in  the  district. 
When  one  considers  that  practically  all 
of  the  type  that  goes  into  these  editions 
is  picked  from  among  several  thousand 
Chinese  ideographs  and  set  by  hand,  he 
can  liegin  to  grasp  what  kind  of  a  job 
it  IS  to  publish  a  big  Japanese  newspaper. 

With  the  exception  of  the  hand-set- 
ting  where  man-  and  woman-power  has 
been  developed,  every  conceivable  me¬ 
chanical  device  is  employed.  In  addition 
to  the  ordinary  equipment  telephoto  serv¬ 
ice  is  coming  into  use — is,  in  fact,  already 
in  use  by  leading  papers.  Airplanes  to 
enable  the  taking  of  news  pictures  at 
places  distant  from  the  main  office  are 
no  longer  any  novelty. 

Extras  containing  these  pictures  on  the 


The  Los  Angeles  Illustrated  Daily  News 
Is  A  Big  Newspaper — Condensed 


Buttered  edges  on  your  morning  paper 
implies  a  struggle  with  awkward  folds 
and  arms-length  pages — not  so  with  a 
modern  tabloid  built  to  fit  the  eye  and 
tbe  elbow. 


Reaching  over  100,000  readers  more 
quickly  ...  at  less  cost . . .  our  adver¬ 
tisers  tell  us  it  “pulls  like  a  porous 
plaster.” 


Let  us  tell  you  why  and  prove  it  I 


123  E.  Pico  St.  Los  Angelos,  California 

NmtiMtml  RmprasMUmHv—:  REYNOLDS-FITZGERALD,  INC. 


day  of  the  occurrence  are  quite  an  ordi¬ 
nary  affair. 

Extras  as  published  in  Japan  deserve 
a  place  to  themselves.  The  first  impulse 
of  the  outsider  on  seeing  them  is  to 
smile.  His  next  impulse,  if  he’s  had  any 
experience  in  getting  out  a  newspaper,  is 
to  think. 

The  extra  as  published  in  America  is 
a  replica  of  the  ordinary  daily  issue  with 
the  “extra”  news  prominently  displayed. 
This  news,  by  virtue  of  the  very  fact 
that  it  is  thought  important  enough  to 
be  published  between  the  regular  hours, 
is  often  very  scant  and  amounts  to  little 
more  than  the  mere  announcement  of  a 
fact,  no  time  having  been  allowed  for 
gathering  the  details.  Therefore,  the 
rest  of  the  front  page  and  the  other  pages 
must  contain  stories  already  published 
once  or,  if  the  slugs  of  these  have  been 
melted  up.  “bulldog”  is  used — matter  that 
has  no  time  value  and  is  kept  on  hand  for 
plugging  up  holes  here  and  there  in  the 
columns. 

The  Japanese  gogai,  however,  contains 
only  the  actual  "extra.”  It  is  run  off 
on  a  sheet  which  looks  like  a  piece  of 
proof,  often  no  larger  than  a  sheet  of 
letter  paper. 

It  carries  the  news,  though,  and  that’s 
all  the  man  interested  in  the  extra  wants. 

Aside  from  the  speed  displayed,  the 
difference  in  cost  is  worffi  considering. 

There  are  all  kinds  of  newspapers  in 
the  East  and  in  the  West,  some  good, 
some  not  so  good.  There  are  all  kinds 
of  newspapermen,  too,  and  regardless  of 
which  of  these  headings  they  come  under, 
there  seems  to  be  a  striking  similarity 
about  them. 

Summing  up  the  Japanese  newspaper 
from  the  viewpoint  of  one  foreign  scribe, 
he  is  sorry  he  can’t  understand  more  of 
it. 

As  to  the  Japanese  newspapermen, 
though,  this  scribe  finds  he  can  under¬ 
stand  them  without  any  trouble  at  all. 


SCISSORS  featured 
IN  POINTED  COPY 


Detroit  Store  Promote*  Tweiity.o»* 
Varieties  Tersely  and  Humor¬ 
ously  in  Newspaper 
Space 


Scissor  sales  have  assumed  a  new  im. 
portance  to  department  stores, 
longer  do  staid,  gloomy  advertisements 
attempt  to  attract  a  market  for  snippers. 
It  is  the  humorous,  and  somewhat  wist¬ 
ful  copy,  which  is  attracting  attention  of 
newspaper  readers  for  Hudson’s  depart¬ 
ment  store  in  Detroit. 


ATOR  JOINS  TRIBUNE 

Joseph  Ator,  formerly  of  the  Chicago 
Evening  Post,  has  joined  the  Chicago 
Tribune  on  the  local  rewrite  desk. 


A  keen  play  upon  words  has  been 
used  by  the  copy  writer.  With  an  eye 
to  the  possibilities,  Mr.  Scissors  and  all 
the  little  Scissors  are  finding  themselves 
“written  up.”  Each  member  of  the  Scis¬ 
sors  family — and  at  Hudson’s  there  are 
21 —  is  being  featured  in  an  advertise¬ 
ment. 

The  hauteur  of  the  snippy  familj 
is  carried  out  with  a  high-hat  illustration, 
depicting  the  sophisticated  Scissor,  em¬ 
bellished  with  a  top  hat  and  a  pair  of 
spats. 

Copy  in  one  advertisement  reads: 
“Meet  one  of  the  21  members  of  our 
Snippy  Scissors  family!' 

“Scissors  that  cut  quite  a  figure  in 
sewing — Hooked  rug  scissors,  sewing 
scissors,  cutting  scissors,  embroidery 
scissors,  button-hole  scissors,  tailor's 
scissors,  dressmaking  scissors. 

“Bright  young  blades  that  make  life 
smoother  for  particular  peonle — Manicur¬ 
ing  scissors,  children’s  scissors,  finger¬ 
nail  scissors,  toenail  scissors,  bandage 
scissors,  barber  scissors,  left-handed 
scissors. 

“Keen  rivals  in  the  knife-life  of  home¬ 
makers — Kitchen  scissors,  poultry  scis¬ 
sors,  shrubbery  scissors,  desk  scissors, 
stainless  scissors,  pocket  scissors,  paper 
scissors. 

“Customers  will  find  us  always  sharp- 
minded  in  supplying  variety — whether 
it’s  scissors  or  sofas!” 


FIRST  and  FOREMOST  in 

NEW  HAVEN, 

CONNECTICUT 


THE 


REGISTER 


Advertisers  in  The  Register  reach  the  real  buying 
power  i  '.  New  Haven  and  vicinity — in  many  sections  a 
full  100%  of  the  bujring  power  at  a  cost  per  thou¬ 
sand  circulation  far  lower  than  in  any  other  medium. 
With  an  average  net  paid  circulation  every  night 
exceeding 


60,000 


COPIES  PER  ISSUE 


The  Register  Overwhelmingly  Leads 
in  New  Haven;  It  Completely  Covers  the  Field 


The  Julius  Matthews  Special  Agency 


BOSTON  —  NEW  YORK  —  CHICAGO  —  DETROIT 
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Boston  Globe 
Readers 


Their  only  premium  is  the  newspaper  itself 


To  more  than  300,000  families,  the 
Boston  Globe  is  in  itself  a  premium. 
They  are  reading  it  for  their  own  enjoyment 
— to  keep  abreast  of  the  times.  They  buy  it 
not  to  win  prizes — but  to  read  the  latest 
news,  interesting  editorials,  up-to-the-minute 
sports  comment,  informative  advertising — 
features  of  the  Globe  for  which  they  have 
shown  a  steadily  growing  preference. 

For  over  50  years,  the  circulation  of  the 
Globe  has  been  increasing  because  of  this 
strong  reader  interest.  Today  its  net  paid 
circulation  for  the  6  months  ending  June, 
1931,  was  greater  than  that  of  any  other 
similar  period  in  its  history.  And  this  in  1931I 


Have  you  seen  a  copy  of  this  paper?  A  card 
addressed  to  Dept.  A,  Box  189,  Boston, 
Mass.,  will  bring  you  several  free  copies... 
enable  you  to  see  for  yourself  why  the  un¬ 
usual  make-up  of  the  Daily  and  Sunday 
Globe  makes  advertising  more  effective. 

Boston  merchants  know  the  value  of  this 
paper.  Why  not  follow  their  example  in  your 
own  case? 


The  Boston  Sunday  Globe  publishes  more 
advertising  than  any  other  Boston  paper. 
Daily  and  Sunday,  me  AAAA  Survey  of 
Boston  papers  shows  the  Globe  covers  the 
real  buying  group  of  the  Boston  market. 


THE  BOSTON  GLOBE 
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PUBLISHERS  OF  BATAVIA  (N.Y.)  NEWS 
MARK  50TH  YEAR  OF  PARTNERSHIP 

Purchased  Daily  August  15,  1881,  and  Have  Worked  Smoothly 
Together  Since — Their  Fathers  Owned  Paper  in  Batavia 
in  1857 — Competing  Dailies  Eliminated 

By  EDWARD  M.  PERKINS 


AX  uninterrupted  partnership  of  50 
years  between  Gerrit  S.  Griswold 
and  Andrew  J.  McWain  of  the  Hatavia 
(X'.V.)  Daily  Xczcs  was  marked  by  the 


Gf.kkit  S.  Griswold  Andrew  .1.  McWain 

issue  of  that  paiier  on  Aug.  15.  So  far 
as  1  am  able  to  learn  this  half-century  of 
partnership  constitutes  a  record  in  the 
daily  newspaiier  field  of  the  nation,  if  not 
of  the  world. 

The  Daily  Xews  was  established  June 
25,  1878,  by  Malcolm  D.  Mix,  Samuel  P. 
Mix  and  William  H.  Bradish.  It  was 
purchased  by  Messrs.  Griswold  and  Me 
Wain  Aug.  15,  1881,  Mr.  Griswold  be¬ 
coming  publisher  and  Mr.  McWain  edi¬ 
tor.  This  division  of  responsibilities 
continued  until  May  1,  1917,  when  the 
firm  of  Griswold  &  McWain  was  incor¬ 
porated.  Ijiwrence  W.  Griswold,  son  of 
the  publisher,  Milton  R.  Miller  and  some 
of  the  other  employes  became  stock¬ 
holders.  The  younger  Griswold  is  now 
nianaging  editor  and  Mr.  Miller  is  the 
business  manager. 

Mr.  Griswold  and  Mr.  McWain  were 
both  born  in  Batavia,  the  former  July  30, 
18.58,  and  the  latter  July  12,  WiO,  and 
both  had  the  lure  of  the  newspaj^r  busi¬ 
ness  in  their  blood.  Back  in  1857,  their 
fathers.  Dr.  Chauncey  D.  Griswold  and 
Andrew  Jackson  McW'ain,  were  asso¬ 
ciated  in  the  publication  at  Batavia  of 
the  Genesee  County  Herald.  Mr.  Mc¬ 
Wain  was  the  publisher  and  Mr.  Gris¬ 
wold.  editor. 

The  men  who  have  passed  the  half- 
century  mark  of  a  happy  and  successful 
business  association  liegan  work  in  their 
youth.  Mr.  Griswold  left  school  when 
14  years  of  age  and  took  a  job  as  devil 
in  the  office  of  the  Batavia  Times.  In 
the  nine  years  that  intervened  the  pur¬ 
chase  of  the  Daily  News  he  gained  ex¬ 
perience  in  both  the  mechanical  and  edi¬ 
torial  sides  of  the  business.  He  worked 
as  compositor  on  the  Evening  Mail  and 
the  Post  in  New  York  while  still  in  his 
‘teens  and  later  w’as  a  reporter  on  the 
Bataz'ia  Advocate,  the  Svractise  Stand¬ 
ard  and  the  Daily  News.  He  was  local 
editor  of  the  Advocate  when  the  part¬ 
nership  was  formed.  From  the  day  Mr. 


Griswold  left  Batavia  to  work  on  New 
York  pajiers  he  had  a  growing  urge  to 
own  and  iiublish  a  paper  “back  in  the 
home  town”  and  it  abided  with  him 
until  the  dream  came  true. 

Mr.  McWain  began  his  climb  to  a 
successful  editorship,  as  has  many  a  Ixiy 
liefore  and  since,  by  delivering  pajiers. 
He  was  11  years  of  age  and  his  job 
involved  meeting  a  6  o’clock  morning 
train  to  get  the  bundles  for  the  news¬ 
dealer  aiui  likewise  another  train  arriv¬ 
ing  at  6:30  in  the  evening.  He  recol¬ 
lects  that  the  paiiers  were  sent  to  the 
dealers  unfoldeil  and  that  he  had  to  fold 
them  liefore  starting  out  on  his  route  to 
the  business  places.  Between  times  he 
attenderl  schiKil  until  he  was  14  years  old 
when  he  obtained  a  job  in  a  prixluce 
office.  From  produce  he  turned  to  in¬ 
surance  and  was  a  clerk  in  the  office  of 
the  Holland  Purchase  Insurance  Com¬ 
pany  until  1878.  when  he  became  a  re- 
IMirter  for  the  Progressive  Batavian  at 
$3  per  week. 

In  the  summer  of  1881  Mr.  MeWain’s 
salary  had  been  increased  to  $10  per  week 
and  he  was  local  editor  of  the  Batavian. 
He  had  just  returned  from  his  vacation 
when  Mr.  Griswold  approached  him  with 
the  suggestion  that  they  form  a  partner¬ 
ship  and  purchase  the  Daily  News,  which 
had  proven  a  losing  venture  up  to  that 
time  and  was  offer^  for  sale. 

Mr.  McWain:  “I  was  leery  about  en¬ 
gaging  in  the  undertaking  for  two  rea¬ 
sons.  One  was  that  I  lacked  faith  in  the 
prospect  of  success,  and  the  other  was 
that  I  had  little  or  no  money.  I  took  up 
the  matter  of  increased  wages  with  my 
boss  but  he  thought  that  $10  a  week  was 
all  he  _  could  pay  for  the  service  I  was 
rendering  and  I  tendered  my  resignation, 
yielding  to  Gerrit’s  (Mr.  Griswold)  im¬ 
portunities  to  become  his  partner  in  the 
publication  of  the  News.  We  financed 
the  deal,  which  involved  the  sum  of 
$2.7.'^.  through  the  kindness  of  good 
friends,  and  took  possession  of  the  prop¬ 
erty  on  Aug.  15.  1881. 

“The  News  was  then,  as  now.  an  eve¬ 
ning  paper,  .selling  at  2  cents  a  copy  and 
the  circulation  was  520.  The  first  week 
we  had  the  paper  was  a  lively  one.  for 
the  last  legal  hanging  in  Genesee  county 
took  place  on  Friday.  Gerrit  wanted  to 
report  the  execution  and  so  did  I.  and 
we  agreed  to  ‘draw  cuts’  to  determine 
who  should  have  the  assignment.  But 
when  the  hour  drew  nigh,  Gerrit  gra¬ 
ciously  yielded  the  distinction  to  me  and 
I  witnessed  the  passing  of  Charles  Stock- 
ley.  In  the  jailyard  I  wi<-’-  ’  that  I  had 
been  the  gracious  one  .mu  let  Gerrit  do 
the  work,  for  it  was  by  no  means  a 
pleasing  task.  However,  the  w'eek’s 
news  of  the  Stockley  case,  embracing 
futile  efforts  to  have  Stocklev  declared 
insane,  increased  the  circulation  of  the 


The  planninf  of  a  newtaaper  plant  requires  experience,  technical  ability,  newspaper  knowledge  and 
a  vast  amount  of  research  work. 

A  PUBLISHER'S  DOLLARS 
CAN  BE  SAVED 

by 

Operating  in  an  efficient  plant. 

Building  while  construction  costs  are  low. 

Saving  your  executives'  time  by  consulting  an  organization 
familiar  with  your  problems. 

Provide  for  the  future  by  properly  analyzing  the  past  and 
anticipating  the  newspaper  trend. 

Designing  your  building  to  accommodate  the  newspaper  In¬ 
stead  of  adjusting  your  operation  to  the  building. 

Consult 

JAMES  WILLIAM  THOMAS 

Newspaper  Architects  and  Engineers 

3868  Carnegie  Ave.,  Cleveland,  O. 


News,  which  has  been  doing  pretty  well 
ever  since.” 

Mr.  McW’ain’s  reference  to  the  suc¬ 
cess  of  the  Daily  News  is  characteristic 
of  the  nice  sense  of  modesty  that  obtains 
in  the  acts  and  utterances  of  both  him¬ 
self  and  Mr.  Grisw'old.  The  News  has 
kept  well  in  advance  of  the  growth  of 
Batavia  and  the  county  of  Genesee,  and 
for  many  years  has  been  housed  in  a  dig¬ 
nified  three  story  building,  built  by  the 
owners,  and  equipped  with  the  modern 
facilities  of  a  daily  paper.  The  paper 
combines  national  and  international  news 
with  complete  coverage  of  the  news  of 
the  city  and  county,  all  edited  in  a  clean 
and  simple  manner  that  gives  it  dis¬ 
tinctively  the  atmosphere  of  a  home  news¬ 
paper.  The  Daily  News  has  served  its 
field  so  completely  and  so  well  under 
the  guidance  of  the  partners  as  to  leave 
no  room  for  another  daily  paper.  Three 
or  four  have  been  attempted  but  the  ven¬ 
tures  were  short  lived. 

Of  the  two  men  Mr.  Griswold  is  bet¬ 
ter  known  among  the  fraternity  of  the 
state  and  nation.  He  has  been  a  speaker 
upon  several  occasions  when  newspaper 
men  have  gathered  and  has  appeared  upon 
the  program  of  the  National  Editorial 
.Association,  the  annual  meetings  of  which 
he  has  frequently  attended  in  different 
parts  of  the  nation. 

Exacting  as  are  the  demands  of  the 
publication  of  a  live  daily  newspaper  upon 
the  time  of  its  publishers,  Messrs.  Gris¬ 
wold  and  McWain  have  both  contrib¬ 
uted  much  in  good  citizenship  to  their 
city  and  have  prominent  parts  in  its 
growth.  Mr.  Griswold  w'as  for  many 
years  a  member  of  the  Board  of  Trustees 
of  the  State  School  for  the  Blind  at 
Batavia.  For  37  years  he  has  been  a 
director  of  the  Genesee  County  Loan 
.Association,  and  has  been  president  of 
this  financial  institution  since  1914. 

Mr.  McWain  was  elected  a  director 
of  the  Bank  of  Batavia,  the  largest  bank 
of  the  city  and  county,  in  1924  and  was 
made  vice-president  in  1928.  For  nine 
years  he  served  as  a  member  of  the 
Board  of  Education,  four  of  which  he  was 
president.  During  his  membership  on  the 
board  a  comprehensive  program  of 


building  was  instituted  and  carried  om 
including  a  new  high  school  build^ 
and  three  regional  grade  schools.  A 
of  the  expansion  was  the  Woodw^ 
-Athletic  Field,  given  to  Batavia  by  M 
Ernest  L.  Woodward,  LeRoy  millio^ 
aire,  as  an  expression  of  his  frienrf«^t 
for  Mr.  McWain.  ^ 


COLOR  PRESS  INSTALLED 

The  new  Goss  eight-cyclinder,  multi 
color  press  has  been  installed  in  the  new 
building  of  the  St.  Louis  Globe-Deno- 
crat.  The  machine  is  32  feet  long  and 
stands  24  feet,  four  inches  high  from  the 
basement  level,  and  takes  rolls  of  paper 
36  inches  in  diameter  and  70  inches  long 
Work  is  progressing  rapidly  on  the  plant 
and  there  is  every  indication  that  E 
Lansing  Ray,  president,  editor  and  gen¬ 
eral  manager,  will  be  able  to  hold  the  in¬ 
formal  opening,  as  contemnlated,  on 
Thanksgiving  Day. 


POLICE  RADIO  REMOVED 

Irked  by  continued  criticism  of  the 
manner  in  which  his  office  is  conducted, 
James  M.  Clark,  director  of  public 
.safety  of  Pittsburgh  has  removed  from 
the  Pittsburgh  Post-Gazette  news  rooms 
the  city  police  radio  set  which  enabled 
the  eelitors  to  listen  in  on  police  depart¬ 
ment  broadcasts  to  squad  cars  and  out¬ 
lying  stations.  A  two  column  feature 
story  in  the  Post-Gazette  told  of  the 
safety  director’s  act. 


A.  M.  THOMAS  CITY  EDITOR 

A.  M.  Thomas,  formerly  of  the  Ed¬ 
monton  (Alta.)  Bulletin,  has  been  ap¬ 
pointed  city  editor  of  the  Regina  (Sask.) 
Daily  Star.  C.  H.  “Steppy”  Fairman, 
vvho  has  been  acting-city  editor  for  some 
time,  hast  returned  to  his  old  position  of 
sports  editor. 


EPLEY  NAMED  M.E. 

Malcolm  Epley,  formerly  news  editor 
of  the  Eugene  (Ore.)  Register,  has  gone 
to  Klamath  Falls,  Ore.,  to  become  man¬ 
aging  editor  of  the  Herald  and  News. 


The  Wood  Coated  Mat 
Met  a  Very  Definite  Need 

For  a  great  host  of  Stereo  rooms, 
adopting  the  Wood  New  Pro¬ 
cess  Coated  Dry  Mat  meant  chasing 
a  lot  of  old  troubles  and  causes  of 
delay  completely  out  of  the  plant. 
Your  production  can  be  improved 
and  accelerated  if  you  will  provide 
Wood  Dry  Mats  for  your  depart¬ 
ment. 

Let  us  send  a  shipment  of  free 
sample  mats  for  a  trial. 


FIXING  CORPORAnON 

HOOSICK  FALLS,  N.Y., 


Gas  or  Electric 
Scorchers 


ALWAVS  UNIFOnM 


“64”  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 


/ 
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tlxe  first  seven. 


nine  laiigest  State 


Street  stores  ^aced 


more  advertising  in 


me  OiicagolnWne 


tban  in  any  odier 


Qiicago  newspaper. 


(Ehiimao  QTtiljuiijc 


THE  WORLD'S  GREATEST  NEWSPAPER 


AVERAGE  NET  PAID  CIRCULATION  SIX  MONTHS  ENDED  MARCH  31.  1931: 
IN  EXCESS  OF  gOS.000  DAILY;  MORE  THAN  I.07S.000  SUNDAY 


Adv.  OfFics.  NEW  YORK  Southern  Adv.  OfRc*.  ATLANTA  N«w  England  Adv.  Offlca.  BOSTON  Weifarn  Adv.  Offica.  SAN  FRANCISCO 
220  E.  42nd  Sf.  1825  Rhodas-Havarty  Bldg.  718  Chambar  of  Com.  Bldg.  820  Kohl  Bldg. 
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CANADIAN  TARIFF  PASSED  LAST  WEEK, 
LIMITS  DUTY  FREE  PUBLICATIONS 

Draws  Line  Between  Magazines  and  Periodicals,  With  Heavy 
Tax  on  Latter — Newspaper  Duties  Not  Effective 
September  1 


PKKX’IOL'S  indications  that  the  new 
Canadian  tariff  act  would  allow  free 
entry  into  the  Dominion  of  American 


‘■ma;'azines”  t!iat  will  be  included  under 
Items  184a,  184b  and  184c. 

It  has  been  decided  by  the  leading 


religious,  agricultural,  scientific,  educa-  magazine  publishers  of  the  United  States 
tional  and  business  publications  were  that  the  full  amount  of  the  tariff  as 
negatived  by  a  provision  of  the  tariff  levied  will  lie  collected  from  the  sub- 
as  it  passed  the  House  of  Commons  scribers  in  Canada  on  all  new  subscrip- 
July  28  and  which  will  probably  become  tion  orders,  and  a  minimum  of  at  least 
law  within  a  few  days.  By  this  provi-  the  size  of  the  tariff  over  the  American 
sion,  the  only  publications  which  will  be  price  will  lie  added  for  newsstand  sales 
admitted  duty  free  are  those  containing  in  Canada. 

less  than  20  jier  cent  advertising  and  “We  will  undoubtedly  know  within 
those  which  are  exempt  from  the  zone  the  next  few  days  of  the  decision  of  the 
rates  of  postage  in  the  United  States  Canadian  government  as  to  how  this 
l)ecause  they  are  publi.shed  by  societies  tariff  is  to  be  collected,  and  also  as  to 
or  associations  not  organized  for  the  any  modifications  in  its  application  to 


profit  of  individuals. 


certain  other  kinds  of  publications,”  re- 


Tbe  section  imixjsing  a  tariff  of  IS  iK>rts  George  C.  Uucas,  executive  secre- 


cents  a  pound,  or  not  less  than  15  cents 
a  copy,  on  |)eriodicals  or  portions  of 


tary.  National  Publishers  Association. 
"We  would  suggest  that  such  publica- 


newsiapers  consisting  largely  of  fiction  tions  as  are  exempt  from  zone  rates  of 


and/or  feature  stories  or  articles  and/or 
comic  supplements  does  not  become  ef- 


IKJStage  in  the  United  States  should 
immediately  communicate  with  R.  W. 


fective  with  the  rest  of  the  act,  so  far  Breadner,  Commissioner  of  Customs, 


as  newspapers  are  concerned,  on  Sept. 
1,  1931,  but  is  made  subject  to  a  procla¬ 
mation. 

Tbe  act  also  draws  a  distinction  be- 


Ottawa,  to  make  proper  arrangement 
for  the  free  entry  of  their  publications.” 

Provisions  of  the  Canadian  tariff  on 
puhlications  as  passed  by  House  of  Com- 


and  though  no  definition  of  the  latter 
has  yet  been  drawn,  it  is  expected  that 
it  will  be  framed  to  apply  the  heavier 
duty  imposed  upon  publications  the  Can¬ 
adian  circulation  of  which  the  authorities 
desire  to  limit. 

Prior  to  the  intrixluction  of  this  tariff 
measure  certain  fiction  publications  were 
classified  by  the  customs  authorities 
under  Item  \(>9  of  the  tariff  covering 
IxKiks  of  fiction  and  were  subject  to  a 
tariff  of  25  per  cent  ad  valorem.  A  spe¬ 
cific  list  of  the  publications  so  classified 
was  issued  by  the  customs  authorities 
to  indicate  that  they  came  under  this 
item,  and  for  some  time  they  have  been 
laying  this  duty.  It  is  undouhtedly  the 
intention  of  the  customs  authorities  to 
make  Item  184d  (quoted  above)  more 
comprehensive  and  include  additional 
publications. 

In  addition  to  the  tariff  items  there 
are  two  other  levies,  one  an  excise  tax 
and  the  other  a  sales  tax.  The  excise 
tax  is  one  per  cent  of  the  value  of  the 
invoice  and  applies  alike  on  all  imported 
g<Mids,  whether  otherwise  dutiable  or 
not,  except  when  received  by  mail  or 
express  and  where  the  total  invoice  is 
less  than  $2.5.  It  therefore  will  be  ap- 
jilicable  on  newstand  copies  of  all  pub¬ 
lications  going  into  Canada  after  June 
2  when  the  invoice  exceeds  $25,  but 
would  not  be  applicable  on  single  sub¬ 
scription  copies  sent  by  mail  from  the 
United  States. 

In  this  connection  there  is  still  a  pro¬ 
blem  as  to  whether  this  excise  dutv  of 
one  per  cent  should  apply  on  single 
subscription  copies  now  going  into  Can¬ 
ada  in  bulk  and  mailing  in  the  Canadian 
IKist  office.  At  present  they  are  collect¬ 
ing  a  duty,  although  each  copy  is  in 
fulfillment  of  a  single  contract  of  less 
than  $25. 

For  several  years  there  has  been  a 
sales  tax  of  various  percentages  appli¬ 
cable  on  imported  goods,  but  there  al¬ 
ways  has  been  a  large  list  of  exceptions 
to  which  it  has  not  applied,  and  these 
exceptions  included  the  following ; 
‘‘newsjiapers  and  quarterly,  monthlv,  and 
semi-monthly  magazines  and  weekly  lit¬ 
erary  papers  unlioimd”,  and  for  this 
reason  the  sales  tax  has  not  applied  to 
magazines,  but  it  has  been  applicable  to 
“))eriodicals”  that  were  subiect  to  the 
duty  provided  under  Item  169,  because 
“nerifKlicals”  as  such  were  not  men¬ 
tioned  in  this  exception  list. 

This  sales  tax  prior  to  June  2  was  one 
per  cent ;  it  was  raised  on  Tune  2  to  4 
per  cent,  and  the  present  interpretation 
is  that  the  4  per  cent  sales  tax  in  addi- 


and  “periodicals”,  mons  on  July  28,  1931,  follow: 


184  XewsjKiiK-rs,  unlioiind,  n.o.p  ; 

tailors’,  milliners'  and  man¬ 
tle-makers'  fashion  jilates, 
when  imimrted  in  sinRle 
copies  in  sheet  form  with 
jieriodical  trade  journals; 
magazines  published  in  other 
than  the  French  or  the  Eng¬ 
lish  language  . 

1 84a  .Magazines,  unliound  . 

1841)  .Magazines,  including  agricul¬ 
tural,  business,  technical  and 
trade  journals,  unbound  or 
pa|>erbuund,  which,  by  reason 
of  their  advertising  content, 
are  subject  in  the  country 
of  origin  to  zone  rates  of 
[Histage  based  upon  such  ad¬ 
vertising  content: 

(i)  When  the  space  devoted 
to  advertisements  ex¬ 
ceeds  twenty  jier  centum 
but  does  not  exceed 


Applicable 
to  U.S. 


thirty  per  centum  of  the 
total  space,  jier  copy. .  2  cts. 

(ii)  When  the  space  devot¬ 
ed  to  advertisements  ex¬ 
ceeds  thirty  jier  centum 
of  the  total  s|>ace,  jier 

copy  . .  5  cts. 

184c  .Magazines  in  which  the  ad¬ 
vertising  matter  does  not  ex¬ 
ceed  twenty  tier  centum  of 
the  total  sjiace,  and  mag¬ 
azines  maintained  b,  and  in 
the  interest  of  religious,  edu¬ 
cational,  scientific,  philan¬ 
thropic,  agricultural,  labour, 
or  fraternal  organizations, 
or  associations  not  organized 
for  profit  and  none  of  the  net 
income  of  which  inures  to 
the  benefit  of  any  private 

individual  .  Free 

184d  Periodicals  or  portions  of 
newspapers  consisting  largely 
of  fiction  and/or  feature 
stories  or  articles  and/or 
comic  supiilements,  tier  lb. . .  15  cts. 

Provided,  that  the  duty 
under  this  tariff  item  shall 
not  be  less  than,  per  copy..  15  cts. 

Provided  that  nothing  in  tariff  items 
184,  184a,  184b,  184c  or  184d  shall  effect 
in  any  way  the  provisions  of  items  1201 
of  Schedule  C  to  the  Customs  Tariff. 

Provided,  further,  that  the  Governor  in 
Council  may  make  such  regulations  as  are 
deemed  necessary  to  carry  out  the  pro¬ 
visions  of  tariff  items  184,  184a,  184b, 
184c,  and  184d. 

Provided,  further,  that  the  rales  of 
dutv  specified  in  tariff  items  184b  and  184d 
shall  he  effective  on  and  after  the  first 
day  of  September,  1931,  except  as  regards 
the  portions  of  newspaiiers,  including 
comic  supplements,  referred  to  in  Tariff 
Item  184d,  in  respect  of  which  newspa¬ 
pers  and/or  supplements  the  rates  of  duty 
specified  in  said  items  shall  become  effect¬ 
ive  upon  proclamation. 

BOOK  SALE  CAUSES  SUIT 


Author  Charges  Lihel  Against  Hotel 
Which  Owns  Newsstand 

Tbe  case  of  Nan  Britton,  Marion 
(O.)  author  of  “The  President’s  Daugh¬ 
ter,”  who  is  suing  C.  A.  Klunk,  proprie¬ 
tor  of  the  Marion  hotel  in  Marion  for 
$50,000  on  libel  charges,  will  be  heard  in 
federal  court  in  Toledo  early  in  October. 

Miss  Britton  charges  she  is  libeled  in 
a  book  entitled  “The  Answer  to  ‘The 
President’s  Daughter,’  ”  said  to  have 
been  advertised  and  sold  in  Flunk’s 
hotel.  The  book  was  written  by  Joseph 
De  Barth. 

Klunk,  in  an  amended  petition,  de¬ 
clared  he  had  nothing  to  do  with  the 
book  further  than  selling  it. 


NEW  BEDFORD  DAILY  REPRINTS  ITS  STORIES 
OF  OLD  IRONSIDES’  VICTORIES 


NEW-BEDFORD  MERCURY. 


Stirring  days  of  seeoiid  war  with 
Fhigland  reralled  on  visit  of  ILS.S. 
Constitution  to  old  New  England 
port. 

pITlZl-:XS  of  New  Bedford.  Mass., 
'-^who  last  week  entertained  the  U.S.S. 
Constitution  in  their  harlxir,  also  saw  dis- 


tion  to  the  excise  tax  will  lie  applicable  tributed  in  tbe  city  streets  facsimiles  of 


on  all  “periodicals’’  as  defined  by 
Canada:  but  only  tbe  excise  tax  and  tint 
the  sales  tax  will  be  applicable  to 


the  New  Bedford  newspaper  report  of 


the  oldest  newspaper  in  New  Enland, 
printed  the  report  on  Sept.  24,  1812. 

Distribution  of  the  facsimile  new'spaper 
featured  a  parade  in  New  Bedford 
Tue.sday  night  in  honor  of  the  visit  of 
the  famous  frigate. 

Old  Ironsides  slid  down  the  ways  in 
1797.  The  New  Bedford  Mercury’s  first 
issue  came  off  the  press  in  1807.  It  has 
been  published  continuously  since  that 
date.  124  years,  and  is  now  joined  with 
the  Standard,  established  in  1850,  under 
name  of  the  Standard- Mercury. 

Copies  of  the  souvenir  edition  were 
printed  on  an  ancient  hand  press 
mounted  on  a  float  entered  by  the 
Standard- Mercury  in  Tuesday’s  parade, 
as  the  procession  moved  through  the 
streets.  Outside  pages  are  facsimile  re- 
prtgluctions  of  old  Mercury  columns 
while  inside  are  pictures  of  the  Consti¬ 
tution  as  she  looks  today. 

President  Madison’s  manifesto  to  Con¬ 
gress  occupies  the  first  page,  along  with 
an  act  declaring  war.  News  of  the  bat¬ 
tle  between  Constitution  and  Guerriere 
fillet!  about  a  column  of  the  Mercury  of 
Sept.  4.  1812,  15  days  after  the  famous 
conflict  took  place.  It  was  prepared  by 
?ii  officer  of  the  Constitution.  This  and 
the  story  of  the  fight  with  the  lava  from 
the  Mercury  of  Feb.  19,  1813.  with  an 
account  of  the  celebration  in  New  Bed¬ 
ford  in  1813  on  occasion  of  a  visit  here 
of  Lieut.  George  Parker  of  the  Consti¬ 
tution.  make  up  a  second  page  of  the 
souvenir  edition. 

Marked  contrast  to  the  newspaper 
headlines  of  today  is  revealed  in  the 
simple  caption  over  the  story  of  the 
Guerriere  fight.  “Naval  Victory.”  The 
ac''ount  itself,  however,  is  in  greater  de- 


the  battle  Itetween  Old  Ironsides  and  the  fail  than  most  stories  published  in  news- 
Guerriere.  The  .Vcrc  Bedford  Mercury,  pajicrs  of  that  day. 


JUDGE  CHIDES  PRESS 
IN  CAPONE  HEARU^ 

Wilkerson,  in  U.S.  District  Court,  Re¬ 
sents  Published  Implication  That 
Gangster  Had  “Taken  Plea” 
With  Bargain  in  Mind 

A1  Caixme,  No.  1  on  Chicago’s  list  oi 
“public  enemies,”  became  front  page  com 
again  in  Chicago  newspapers  when  the 
gangster  appeared  before  Federal  Judge 
James  H.  Wilkerson  recently  and  was 
told  that  “it  is  utterly  impossible  to  bar¬ 
gain  with  a  federal  court.” 

Capone’s  change  of  his  plea  of  guilty 
to  not  guilty  on  income  tax  evasion  and 
liquor  conspiracy  indictments  was  given 
tremendous  play  in  the  Chicago  papers. 
The  defendant  was  so  carefully  guarded 
by  police  officers,  that  newspaper  photo¬ 
graphers  found  it  practically  impossible 
to  get  good  pictures  of  him  at  the  hear¬ 
ing,  or  outside  the  courtroom. 

There  was  a  mild  censure  of  the  press 
in  Judge  Wilkerson’s  statement,  when  he 
said : 

“There  have  been  some  unfortunate 
things  in  connection  with  this  case. 
There  have  l>een  some  publications  which 
were  contemptuous  in  character,  and 
tending  to  bring  the  administration  of 
justice  in  the  federal  court  into  disrepute. 
They  have  even  gone  so  far  as  to  an¬ 
nounce  in  advance  what  the  period  of 
punishment  would  be. 

“It  is  time  for  somebody  to  impress 
upon  this  defendant  that  it  is  utterly  im¬ 
possible  to  bargain  with  a  federal  court." 

Judge  Wilkerson  apparently  referred 
to  articles  published  at  the  time  of  Ca¬ 
pone’s  pleas  of  guilty  that  the  govern¬ 
ment  had  “made  a  deal”  with  the  gang 
chief,  and  that  the  punishment  would 
be  two  and  one-half  years  in  the 
[lenitentiary. 

RECORD  IN  PHOTO  DELIVERY 

Hall  Carried  Lindbergh  Picture*  to 

N.Y.  from  Ottawa  in  Fast  Time 

When  the  airplane  carrying  Col.  and 
Mrs.  Charles  A.  Lindbergh  landed  at 
Ottawa,  Can.,  they  were  met  by  a  large 
corps  of  cameramen  representing  picture 
services  and  newspapers. 

International  News  Photos  obtained 
the  services  of  James  Goodwin  Hall,  the 
flying  commander  of  the  Crusaders,  anti¬ 
prohibition  organization,  who  was  leav¬ 
ing  Ottawa  for  New  ^’ork  at  live 
o'clock  on  the  morning  after  the  Lind¬ 
bergh’s  landing,  to  speed  pictures  to  New 
York. 

Mr.  Hall  agreed  to  bring  Hughie 
Bro  lerick.  International  Photographer, 
back  to  New  York  with  him.  The 
plane,  “The  Crusader,”  left  Ottawa  at 
5:10  .N.M.  and  beat  exi.sting  time  records 
for  the  350  miles  by  arriving  at  Roose¬ 
velt  field  one  hour  and  44  minutes  later. 

PILOT  TURNS  REPORTER 

Fearing  Storm,  Clegg  ’Phoned  Hi* 
Lindbergh  Story  to  A.P. 

Directed  by  the  Associated  Press  to 
get  news  of  Col.  and  Mrs.  Lindbergh, 
Pilot  Herbert  Clegg  and  a  mechanic  left 
North  Ray,  Ont.,  made  the  flight  of  300 
miles  to  NIoose  Factory,  got  his  story, 
took  a  few  pictures  and  started  back. 

Like  a  good  reporter,  he  stopped  at  the 
nearest  telephone  booth,  which,  in  this 
case,  was  the  telegraph  office  at  Coral 
Ranids,  about  75  miles  away. 

Clegg  had  foreseen  the  terrific  storm 
ahead  and  was  taking  no  chances  on  not 
getting  the  news  through. 

The  storm  he  had  anticipated  forced 
him  down  at  Cochrane  on  the  return 
flight.  - 

DELMARVIA  STAR’S  RATES 

I^on  M.  Wickersham,  business  man¬ 
ager  of  the  Dehnan'ia  Star.  Wilmington, 
Del.,  stated  this  week  that  the  papers 
former  national  advertising  rate  had  been 
10  cents  a  line  on  open  orders,  and  8 
cents  on  contract,  instead  of  6  cents  as 
previously  reported.  The  Star’s  reduc¬ 
tion  in  rates,  described  in  last  weeks 
KntTOR  Pi  Bi  isiiER,  made  the  new  na- 
tifinal  rate  5  cents. 
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Our  Water  is  Gone ! . Wire 

The  Register  and  Tribune  for  Help! 


Flames  are  devouring  Spencer,  Iowa— two  hun> 
dred  miles  from  Des  Moines.  Telephone  connec* 
tions  are  down,  citizens  frantic,  firemen  waging 
an  heroic  but  hopeless  battle  .  .  .  then  goes  up  the 
agonized  cry  “water  pressure  gone”  .  .  .  confu¬ 
sion. 

“Wire  The  Register  and  Tribune,”  someone 
shouts.  “They^ll  send  dynamite.”  A  thousand 
throats  echo  the  cry,  “Wire  The  Register  and 
Tribune,”  and  the  chief  races  to  the  depot  tele¬ 
graph  office  to  send  his  frantic  message.  Time, 
5 :02  p.  m.  It  is  the  last  message  to  leave  the  town. 
All  wires  are  down  now. 


At  6:26  p.  m..  Good  News  II,  Register  and  Trib¬ 
une  cabin  plane  and  two  other  planes  are  flying 
over  Spencer,  carrying  Des  Moines’  fire  chief  and 
a  crew  of  fire  fighting  and  explosive  experts. 
The  conflagration  soon  is  under  control. 

The  trust  placed  in  The  Des  Moines  Register  and 
Tribune  never  is  betrayed.  Such  is  the  confidence 
accorded  these  newspapers  by  thousands  of  read¬ 
ers  in  every  county  in  Iowa.  Just  as  Iowa  de¬ 
pends  on  The  Register  and  Tribune  for  accurate, 
complete,  first  news  coverage  of  any  news  event 
anywhere,  so  Iowa  communities  instantly  appeal 
to  The  Register  and  Tribune  in  time  of  emergency. 


^  The  De»  Moines  Register  and 
Tribune  is  read  in  over  200,000 
Iowa  homes  every  day  in  the  week. 
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CHIEF  STORE  APPEALS  ARE  ECONOMY, 
STYLE  AND  PERSONAL  APPEARANCE 


University  of  Minnesota  Students  Analyze  Advertisements  of 
Sixteen  New  York  Department  Stores — Domesticity 
Appeal  Least  Used  in  Copy 


By  MARGARET  COX 


A  DVERTISMEXTS  appearing  in  the 
A’ett'  York  I'inics  of  16  of  New 
York’s  leading  department  and  si)ecialty 
stores  were  recently  examined  by  adver¬ 
tising  students  at  the  University  of  Min¬ 
nesota  in  an  endeavor  to  discover  the 
psychological  appeals  which  these  repre¬ 
sentative  stores  employ.  By  department 
stores  are  meant  those  which  handle  all 
lines  of  goods,  such  as  clothing,  dry 
goods,  furniture,  etc.  Si)ecialty  shops 
include  those  apparel  shops  which  carry  a 
special  line  of  goods,  such  as  women's 
wear. 

Because  the  advertising  which  the  de¬ 
partment  stores  employed  was  almost 
exclusively  that  of  women’s  apparel,  it 
was  possible  to  group  the  department 
stores  and  si)ecialty  shops  together  and  to 
regard  their  advertising  as  coming  from 
the  same  type  of  store.  The  stores  con¬ 
sidered  were;  .Macy's,  Lord  and  Tay¬ 
lor’s,  VV’anamaker’s,  B.  Altman’s,  Erank- 
lin-Simon’s,  Gimbel’s,  Oppenheim  Collins’, 
Best’s,  Bonwit-Teller’s,  Jay-Thorpe’s, 
Kurzman’s,  Russek’s,  Stern’s,  Arnold- 
Constable’s,  and  Saks  Fifth  Avenue  and 
Thirty-fourth  Street  stores. 

It  was  discovered  that  in  the  total  of 
310  individual  advertisements  examined, 
the  psychological  appeals  might  be  classi- 
fieti  under  ten  separate  headings :  econ¬ 
omy,  fashion  or  style,  personal  appear¬ 
ance,  affection,  exclusiveness,  practicality, 
imitation,  special  services,  comfort,  and 
domesticity. 

Under  the  classification  of  economy 
were  placed  not  only  all  advertisements 
heralding  a  definite  sale  of  merchandise, 
but  also  those  in  which  lowness  of  price 
was  the  point  stressed  without  announce¬ 
ment  of  a  special  sale.  In  advertisements 
where  this  appeal  was  used,  price  figures 
were  given  a  prominent  position,  and 
while  a  portion  of  the  copy  might  Ik*  em¬ 
ployed  in  giving  selling  points  for  the 
article  advertised,  most  of  the  text  em¬ 
phasized  the  saving  of  money  which  the 
buying  of  the  merchandise  would  entail. 

Of  the  ten  appeals  found  in  the  total 
31(1  advertisements,  this  apjieal  of  econ¬ 
omy  had  the  largest  classification,  with  a 
total  of  119  advertisements,  or  approxi¬ 
mately  38  i)er  cent.  It  is  the  jwlicy  of 
Macy’s  store  to  employ  the  thrift  api)eal 
frequently,  as  can  l)e  seen  by  the  fact 
that  out  of  a  total  45  individual  adver¬ 
tisements,  19  carried  this  ap()eal,  with  the 
remaining  26  advertisements  divided 
among  eight  other  appeals.  The  appeal 
of  economy  was  used  universally  by  all 
the  stores,  and  of  the  16  stores  included 
in  the  research.  Gimbel’c,  Oppenheim 
Collins’,  Saks  Fifth  Avenue,  and  \Vana- 
maker’s  featured  this  appeal  in  at  least 
one-half  of  their  advertisements.  The 
predominance  of  the  use  of  economy  copy 
may  in  part  be  explained  by  the  current 
financial  depression. 

This  classification  of  bargain  copy  in¬ 
cluded  more  than  twice  the  number  of 
advertisements  of  the  next  most  promi¬ 
nent  appeal,  that  of  fashion  or  style, 
which  carried  a  total  of  fifty,  or  approxi¬ 
mately  16  per  cent  of  the  total  310.  This 
heading  included  all  advertisements  whose 
primary  function  was  the  announcement 
of  new  styles.  The  merchandise  of  the 
store  was  used  as  illustration  of  the  fash¬ 
ion  hints  given  in  the  copy.  Much  of 
the  advertising  is  seasonal  when  this 
appeal  is  used,  containing  the  element  of 
timeliness,  and  may  l)c  linked  up  either 
with  the  different  seasons,  or  with  impor¬ 
tant  social  occasions.  Advertising  may 
Ik*  either  formal,  dignified  announcements 
of  future  favored  modes,  carrying  weight 
because  of  their  authoritative  tone,  or 
they  may  be  informal,  conversational 
hints  as  to  coming  fashions. 

The  appeal  to  consciousness  of  personal 
appearance  was  the  third  most  generally 
employed  appeal,  with  a  total  of  44  ad¬ 
vertisements  out  of  the  310,  or  14  per 
cent.  It  was  in  some  instances  difficult 


to  distinguish  between  the  apiK‘al  of  fash¬ 
ion  and  that  of  personal  api)earance, 
but  classification  of  the  former  was  made 
to  include  all  advertisements  stressing  a 
new  or  especially  correct  fashion,  and  of 
the  latter  those  appealing  to  the 
reader’s  consciousness  of  her  appearance. 
Style  advertisements  were,  in  the  main, 
objective  statements,  while  advertisements 
with  the  personal  appeal  were  subjective, 
bringing  the  iiersonal  element  into  the 
text.  Advertisements  api)ealing  to  wo¬ 
men’s  desire  for  youthfulness,  for  beauty, 
for  romance  come  under  this  heading. 
For  the  most  part  they  were  informally 
written  and  had  an  easy  and  conversa¬ 
tional  tone. 

Thus  the  three  leading  appeals  most 
frequently  employed  by  16  of  New  York’s 
leading  department  and  specialty  stores 
are,  in  the  order  of  their  strength : 
economy,  style,  and  personal  appearance. 

Following  these  three  appeals  come 
four  others,  classed  together  because  of 
their  similarity  in  frequency  of  appear¬ 
ance.  These  are,  in  order :  Affection,  ex¬ 
clusiveness,  practicality,  and  imitation. 

Often  a  list  of  suggested  gifts  for 
Christmas  or  other  special  occasions  is 
run,  featuring  the  affection  appeal,  reach¬ 
ing  a  total  of  24  advertisements  in  this 
research.  The  element  of  timeliness  fig¬ 
ures  largely  in  advertisements  of  this 
sort,  as  is  illustrated  by  those  appearing 
before  Christmas,  Mother’s  Day,  and 
Valentine’s  Day.  The  majority  of  ad¬ 
vertisements  of  the  (Thristmas  season 
carry  this  appeal.  Advertisements  per¬ 
taining  to  children’s  needs  also  come  in 
this  category,  for  they  are  usually  ad¬ 
dressed  directly  to  mothers. 

By  advertisements  featuring  the  ex¬ 
clusive  appeal  are  meant  those  which 
stress  the  individuality  of  the  store,  or 
the  distinctiveness  of  the  articles  adver¬ 
tised.  They  may  either  call  attention  to 
the  fact  that  the  store  is  the  first  to  ])re- 
-sent  a  certain  design  of  garment,  or  they 
may  announce  that  their  store  is  the  only 
one  which  carries  a  certain  model  and 
that  it  is  to  l)e  found  with  no  other  firm. 

Particularly  popular  with  pre.sent-day 
department  stores  and  specialty  shops  is 
the  practice  of  giving  a  trade  name  to  a 
certain  line  of  garments,  such  as  the 
“Marylin”  which  Russek’s  has  featured. 
It  was  noted  in  the  research  that  the 
high  quality  of  a  garment  and  its  corres¬ 
ponding  high  price  does  not  necessitate 
the  appeal  to  exclusiveness  in  the  sense 
in  which  the  word  is  here  used,  although 
it  migh  conceivably  do  so,  but  that  it 
may  feature  the  idea  of  style,  personal 
api)earance,  or  even  economy.  It  is  also 
true,  on  the  other  hand,  that  an  advertise¬ 
ment  in  which  exclusiveness  is  the  .appeal 
used  may  be  for  a  very  moderately  priced 
garment,  provided  the  copy  approach 
features  the  individuality  or  the  ()rigin- 
ality  of  the  article  advertised. 

This  api)eal  to  exclusiveness  was  not  a 
fret|uent  one,  for  of  the  16  stores,  seven 
did  not  employ  it  at  all.  Of  the  310  .ad¬ 
vertisements.  this  classification  included 
only  21  advertisements,  or  a  little  better 
than  six  per  cent. 

The  api)eal  of  practicality  might  be  ex¬ 
pected  to  have  more  than  the  17  adver¬ 
tisements  found,  when  compared  to  the 
44  for  i)ersonal  appearance.  Advertise¬ 
ments  with  the  appeal  of  practicality 
stress,  for  the  most  part,  the  suitability 
of  a  garment  for  various  social  occasions. 

The  seventh  ranking  appeal,  with  15 
advertisements,  was  that  of  imitation, 
featuring  the  styles  of  Paris  and  other 
centers  of  fashion,  or  special  modes  that 
have  l)een  created  by  famous  designers  or 
that  have  found  favor  with  socially 
prominent  people. 

There  were  only  seven  advertisements, 
or  two  per  cent  of  the  total,  featuring 
the  appeal  of  special  services  being  of¬ 
fered  by  the  store.  Advertisements  of 
this  kind  have  as  their  object  the  .same 


aim  as  df)es  institutional  copy,  the  creat¬ 
ing  of  prestige  and  g<H>d-will  for  the 
store  by  building  up  a  reputation  for 
friendly  and  willing  service. 

The  appeal  to  comfort  had  the  same 
number  of  advertisements  as  did  the  ap¬ 
peal  of  special  services.  This  two  i)er 
cent  for  comfort  is  interesting  when  con¬ 
trasted  to  the  16  per  cent  of  style. 

The  lowest  ranking  appeal,  that  of 
domesticity,  is  one  of  the  few  appeals  fea¬ 
tured  by  department  stores  which  is  not 
directly  connected  with  the  advertising 
of  clothing ;  it  therefore  ranks  low'est 
because  such  an  appeal  is  never  used  by 
si)ecialty  shops  for  women’s  apparel. 
There  were  six  advertisements  of  this 
classification  out  of  a  total  310. 


PLANS  FALL  MEETING 


Indiana  Republican  Editorial  Associa¬ 
tion  to  Meet  Oct.  2—3 

Walter  A.  Grim,  editor  of  the  Salem 
(Ind. )  lic/'uhl  icon- Leader,  and  other 
members  of  the  program  committee  of  the 
Indiana  Republican  Editorial  .Association 
met  in  Bfixmiington  recently  to  make 
plans  for  the  annual  fall  meeting  of  the 
association,  to  be  held  at  Nashville,  in 
Brown  county  and  at  Indiana  I'niversity 
in  BliKunington,  October  2  and  3. 

Meeting  with  Mr.  Grim  were  G.  E. 
A’anValer,  editor  of  the  Gas  City  Journal 
and  superintendent  of  the  I.l^  Press : 
Gharles  Parrish,  director  of  information 
of  the  state  conservation  department  and 
Frank  Elliott,  publicity  director  Indiana 
University. 

The  editors  will  go  to  Brown  county 
Friday  morning,  Oct.  2  and  after  a  dav 
of  sightseeing  will  hold  their  annual  fall 
banquet  at  night  at  the  Nashville  house. 
They  will  be  guests  at  the  Indiana-Notre 
Dame  football  game.  Other  events  of  in¬ 
terest  are  being  arranged. 


TENNESSEE  A.P.  MEETS 


Adolph  S.  Ochs,  II,  Elected  State 
Chairman  Succeeding  Lea,  Jr. 

Tennessee  meml)ers  of  the  .Associated 
Press,  meeting  at  the  Signal  Mountain 
Inn,  Ghattanooga,  Thursday,  Aug.  6, 
elected  Adolph  S.  Ochs,  II,  managing 
editor  of  the  Chattanooga  Times,  as  state 
chairman  for  the  coming  year.  He  suc¬ 
ceeds  Luke  Lea.  Jr.,  vice-president  of 
the  Xasindlle  Tennessean,  whose  term 
expired.  The  invitation  of  Edward  J. 
Meeman,  editor  of  the  A'uo.tT’iV/c  Xe^vs- 
Sentinel,  to  meet  in  Knoxville  in  the  fall 
was  accepted. 

J.  Gharles  Poe.  executive  editor  of  the 
Chattanoofia  Xews,  was  appointed  a  com¬ 
mittee  of  one  to  draw  a  resolution  of 
sympathy  to  the  family  of  J.  1.  Finney, 
who  died  on  the  eve  of  the  meeting.  Mr. 
Finney,  publisher  of  the  Columb'a 
(Teiin.!  Herald,  was  for  many  years  e<li- 
tor  of  the  Nashville  Tennessean. 


ANOTHER  LOOKS  AT  CHICAGO 


Quincy  Editor  Suggest*  Business  Men 
Might  Remedy  Situation 

In  the  lead  article  of  the  current  issue 
of  the  Illinois  Journal  of  Commeree, 
Gharles  F.  Eichenauer.  editor  of  the 
Quincy  (Ill.)  f/rro/rf-ir/ifq,  suggests  that 
where  the  politicians  have  fallen  down, 
the  business  men  of  the  state  may  be 
successful  in  adjusting  differences  be¬ 
tween  downstate  Illinois  and  Ghicago. 
Mr.  Eichenauer’s  article  is  entitled,  “A 
Downstater  Looks  at  Ghicago.”  He 
suggests  a  program  of  cooperation  on 
matters  of  senatorial  reapportionment, 
revenue  reform  and  other  important 
questions. 


MR.  AND  MRS.  COPLEY  RETURN 

Gol.  Ira  G.  Goplev.  Illinois  and  Gali- 
fornia  newspaper  publisher,  and  his  bride 
of  four  months,  have  returned  to  Los 
Angeles,  Gal.,  after  a  honeymoon  trip 
through  the  Mediterranean  district. 
France.  Germany,  and  England.  Gol. 
Gopley  stated  that  they  expect  to  divide 
their  time  between  Coronado  Beach,  Gal., 
Los  Angeles,  and  .Aurora,  Ill.  Mrs. 
Goplev  was  Mrs.  Chloe  Davidson  Wor¬ 
ley  of  Pasadena,  Cal. 


Ill 


SURVEYS  READER  INTEREST 

Local  New*  First  in  Washington  HerslJ 
Poll — Classified  Leads  Advertisement 

The  li’asliini/ton  (Ind.)  Herald 
daily  newspaper  recently  purchased  bv 
Paul  R.  Bausman,  former  president  of 
the  Indiana  Republican  Editorial  .Asso- 
ciation  and  others,  has  completed  a  sur¬ 
vey  of  a  selected  list  of  it-,  subscriber^ 
to  determine  what  departnu  iits  and  fea¬ 
tures  of  the  newspaper  an  interesting 
its  readers  and  which  arc  not.  Mor^ 
than  200  replies  were  received,  with  the 
results  in  the  city  and  outside  differing 
considerably. 

The  combined  percentage  showed  the 
following  totals  of  those  interested  in  the 
various  departments:  Local  news, 
state  news,  86 ;  national  news,  78 ;  for¬ 
eign  news,  57 ;  local  sport  news,  60 ;  na¬ 
tional  sport  news.  40;  news  pictures]  55; 
local  editorials,  85;  Brisbane  editorials, 
57 ;  editorial  cartoon,  25 ;  county  cor¬ 
respondence,  70;  Out  of  the  Pak,  68: 
markets,  73;  real  estate  transfers,  80; 
crosswords  puzzles,  16;  serial  story,  44] 
Comics:  No.  1,  42;  No.  2,  62;  No  3 
73;  No.  4,  71;  No.  5,  69;  No.  6, '63.' 
No.  7,  47.  The  survey  showed  that  8.i 
read  the  classified  advertisements;  74  the 
legal  notices  and  77  the  display  adver¬ 
tisements. 


FOOD  APPROPRIATION  UP 


Southern  Store  Group  to  Add  10  Per 
Cent  to  Newspaper  Space 

An  increase  of  10  per  cent  in  the 
amount  of  its  cooperative  advertising  for 
newspairer  food  pages  in  the  Southeast 
was  put  into  effect  in  July  by  the  Quality 
Service  Stores,  according  to  an  announce¬ 
ment  by  L.  W.  Welch,  secretary  of  the 
Atlanta,  (Ga.)  unit. 

The  organization  has  grocery  store 
units  in  eight  Southern  states,  and  is 
spending  about  $45,0(X)  a  year.  Part  of 
the  increased  appropriation  will  go  into 
radio  advertising. 

There  are  three  chain  store  tax  meas¬ 
ures  now  pending  in  the  Georgia  legis¬ 
lature,  but  the  local  Q.S.S.  organization 
is  not  actively  sponsoring  them.  Some 
of  the  members  hold  that  taxation  is  not 
the  best  methorl  of  fighting  competition. 
One  of  the  tax  bills  is  modelled  on  the 
Indiana  statute,  but  imposes  a  much 
higher  levy,  about  $500  a  store. 


SINK  CAISSONS  FOR  PRESS 


Installation  of  High  Speed  Color 

Units  Begun  by  Chicago  Tribune 

Workers  began  this  week  to  sink 
caissons  which  will  support  heavy  founda¬ 
tions  to  carry  the  new  Henry  .A.  Wise 
Wood  eight-unit  high  speed  black  and 
color  press  soon  to  be  installed  ju.st  north 
of  Tribune  Tower  by  the  Chica(i« 
Tribune.  These  caissons  eventually  will 
help  to  support  the  north  section  of 
Tribune  Tower  to  be  erected  later. 

The  new  units  will  be  ready  by  Jan¬ 
uary  1,  according  to  Mr.  Wood. 

JOINS  BOOK  PUBLISHER 


Pendray  Will  Also  Remain  With 

New  York  Herald  Tribune  Staff 

Gi.  Edward  Pendray,  daily  picture  edi¬ 
tor  of  the  .Vitc  York’  Herald  Tribune. 
has  joined  with  Nathan  Schachner.  law¬ 
yer  and  writer,  in  the  formation  of  Pen¬ 
guin  Press.  Inc.,  which  will  issue  oces- 
sional  books  on  unusual  subjects.  Mt- 
Pendray  will  continue  his  connection  with 
the  Herald  Tribune. 

The  first  i>ublication,  Mr.  Pendray  an¬ 
nounces,  will  be  “The  GoiKpiest  o' 
Space,”  an  authoritative  but  popularly 
written  book  tm  the  rocket  and  its  sig¬ 
nificance  for  the  future,  by  David  Las- 
ser,  president  of  the  American  Inter¬ 
planetary  Society. 


PICNIC  FOR  CORRESPONDENTS 

Gorrespondents  of  the  I’nion  (S.C.) 
Daily  'Times  will  be  guests  of  -A-  L 
Gault,  president,  and  Lewis  .\L  K'ce- 
editor,  at  a  picnic  to  be  given  at  Neal 
Shoals,  a  nearby  resort,  on  Aug.  22. 
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ow  would 


your  product  sell 

America’s  Richest  County? 


Westchester — the  wealthiest  county 
in  the  country.  520,947  people  that 
Uncle  Sam  considers  his  wealthiest 
group  of  its  size.  Good  spenders, 
they  are,  too,  according  to  Uncle 
Sam’s  figures.  Last  year,  for  instance, 
the  483,772  citizens  of  eight  West¬ 
chester  towns  spent  over  $200,000,()()() 
in  local  retail  establishments. 

National  advertisers  who  got  their 
full  share  of  this  business — and  who 
are  getting  it  now,  are  finding  the 
Westchester  Dailies  the  surest,  most 
thorough  way  to  cover  this  market. 
These  eight  home-delivered  evening 
papers  reach  over  half  the  families 
of  Westchester  every  day.  They 
reach  a  group  of  men  and  women 
second  to  none  in  purchasing  power 
— and  who  shop  wisely  and  care¬ 
fully — with  a  good  deal  of  atten¬ 
tion  to  what  they  see  in  their  own 
family  papers. 

A  constantly  growing  increase  in 


Recent  Surveys  Made 
by  Westchester  County 
Publishers 

leaking  Powder 

Hread 

Cake 

Cheese 

Ci^Jirettes 

CoflFee 

Ciasolines 

(lelatine 

(linger  Ale 

Tee  Cream 

Margarine 

Mayonnaise 

Oils  (I.uhrication) 

•  Soap  I’roducts 

.hi  iiitcrrstiiiji  C/(i/1R  survey, 
coreritui  fiTV-cent,  tcn-cciit,  tliir- 
tCi'ii-ci'Ht  {hk’o  for  tu’ciity-fivc) 
ami  fiftccn-ccnt  brands  zi’ill  he 
released  September  first. 

.The  Westchester  ('ountv  INih- 
lishers  will  gladly  unclertakc 
to  furnish  information  not 
covered  in  these  reports. 
Apply  direct  or  through  our 
National  Representatives. 


advertising  linage  reflects  the  success 
of  present  advertisers,  both  local  and 
national.  It  is  another  indication  of 
how  effectively  this  profitable  mar¬ 
ket  is  covered  by  these  eight  dailies 
which  can  be  bought  as  a  single  unit 
for  as  low  as  27c  a  line. 

Possibly  you  would  be  interested 
in  knowing  how  big  a  sale  to  expect 
for  your  product  in  Westchester.  An 
alert,  capable  research  staff  is  con¬ 
stantly  at  work,  gathering  data  for  a 
variety  of  products.  Such  informa¬ 
tion  is  yours  for  the  asking.  It  is 
accurate,  up  -  to  -  date,  and  intelli¬ 
gently  prepared.  At  the  left  is  a  list 
of  current  surveys,  copies  of  which 
can  be  furnished  promptly.  Where 
specific  information  not  covered 
by  these  surveys  is  required,  the 
research  staff  will  be  glad  to  co¬ 
operate  in  obtaining  it.  A  discussion 
of  your  particular  problems  is  bound 
to  prove  helpful. 


THE  FAMll.Y  NEWSPAPERS  IN  THE 
NATION’S  RICHEST  COUNTY 


WESTCHESTER  COUNTY  PUBLISHERS.  INC. 

OSSINING  CITIZEN -SENTINEL  •  MAMARONECK  TIMES  •  YONKERS  STATESMAN 
TARRYTOWN  news  •  MOUNT  VERNON  ARGUS  •  NEW  ROCHELLE  STANDARD  -  STAR 
PORT  CHESTER  ITEM  •  WHITE  PLAINS  PRESS  (AFFILIATED) 


WlinE  I’l.AIXS,  X.  V. 


^ntlofially  Represented  by  KELLY-SMITFI  COMPANY,  Graybar  Baildins,  New  York,  N.  Y 
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RIGID  CHECK-UP  ON  LOCAL  PUBLICITY 
SEEKERS  IS  URGED  BY  EDITOR 

Says  Much  Time  and  Effort  Wasted  in  Getting  Stories  Which 
Have  Propaganda  Angle — ^Would  Make  Local  Groups 
Work  Hard  for  Free  Notices  Obtained 

By  GEORGE  OLDS 

Managing  Editor,  Springfield  (Mo.)  Daily  News  and  Leader 


Tj'DITORS  everywhere  are  making 
frenzied  faces  at  the  professional 
press  agents.  Encouraged  or  shamed  by 
such  eminent  authorities  as  Editor  & 
Publisher,  they  are  acquiring  an  enthu¬ 
siastic  expertness — and,  in  some  in¬ 
stances,  a  remarkable  repartee — in  re¬ 
jecting  the  offerings  of  professional 
publicity  seekers  scattered  from  High 
Hat  to  Helangone. 

But  what  about  the  wageless  public¬ 
ity  seekers  lixing  ne.xt  door — the  ama¬ 
teur  press  agen  s  in  their  own  local¬ 
ity?  Aren't  they  making  suckers  of  a 
good  many  city  editors,  news  editors, 
managing  editors? 

Tlie  answer,  too  often,  is  yes. 

The  newspaper  with  a  weak  public¬ 
ity  hack-lKine,  striving  to  please  every¬ 
body  through  an  excessively  liberal 
jHilicy,  inevitably  creates  an  appetite 
that  it  cannot  hope  to  satisfy.  Such 
a  newspaper  is  in  danger  of  being 
devoured  by  the  puhlicity-hungry  hordes. 

.\nd  the  newspaper  with  more  rigid 
news  standards  lives  in  almost  as  great 
a  danger  of  making  enemies.  If  it  mis¬ 
takenly  adopts  a  hard-boiled  policy,  if  it 
ruthlessly  dismisses  publicity  seekers 
without  consideration  or  explanation,  it 
is  going  to  find  an  accumulating  penalty. 

Enemies  made  through  a  vigorous  edi¬ 
torial  policy  may  be  listed  as  assets— 
but  it  is  foolish  to  invite  more  eneiries 
by  either  spoiling  or  humiliating  the  vast 
army  of  contributors  of  “items  for  the 
paper.” 

I^et  the  managing  or  city  editor  of  the 
average  daily  devote  a  few  days  to  ob¬ 
serving  and  studying  the  work  his  city 
staff  does  for  publicity  hunters  in  the 
home  town. 

He  will  be  amazed — unless  he  has  been 
exceptionally  alert  or  fortunate. 

Very  likely  the  inquiring  editor  will 
find  that  the  services  of  himself  and  his 
staff  are  being  complacently  taken  for 
granted — and  sometimes  arbitrarily  com¬ 
manded  in  a  fashion  that  sorely  hampers 
more  vital  assignments. 

He  will  find  most  of  the  authors  of 
“items  for  the  paper’’  taking  the  atti¬ 
tude  that  they  actually  are  doing  the 
paper  a  service — totally  unconscious  that 
thev  are  a.sking  expensive  favors. 

He  will  observe  that  laborious  hours 
are  being  devoted  to  taking  over  the 
telephone  statements  and  lists  that  either 
aren’t  wanted  or  require  vigorous  boiling. 

He  will  discover  that  a  great  deal  of 
false  and  exaggerated  information  has 
lieen  accepted  in  good  faith  and  that  lack 
of  s'ufficient  skepticism  has  permitted 
crafty  promoters  to  get  vast  amounts  of 
free  advertising. 

He  will  find  that,  through  his  report¬ 
ers,  he  has  become  the  haltered  press 
agent  for  dozens  of  drives  and  campaigns. 

He  will  note  that  his  reporters  are 
doing  much  errand-running  for  pompous 
or  indolent  citizens  who  properly  have 
business  only  with  the  advertising 
department. 

Also,  the  inquiring  editor  will  dis¬ 
cover  that  a  great  many  folk  haven’t  the 
vaguest  idea  of  how  to  go  about  getting 
an  item  in  the  paper.  He  will  find  a 
rich  lack  of  understanding  of  the  differ¬ 
ence  between  news  and  publicity — and  of 
how  to  go  abo’ut  making  news  for  pub¬ 
licity-designed  enterprises. 

Still  more  musing  also  may  explain 
to  the  bewildered  editor  why  there  never 
is  room  enough  for  his  must  stuff,  why 
there  is  such  a  rush  of  late  copy,  why 
his  reporters  never  seem  to  get  around 
to  the  feature  material  he  wants  and, 
perhaps,  why  his  paper  threatens  to  be¬ 
come  dull  and  sparkless. 

Even  then,  the  pondering  editor’s  dis¬ 
coveries  will  not  have  ceased. 

He  will  discover  that  the  most  agree¬ 
able — and  at  the  same  time  the  most 
ignorant  of  newspaper  ways  and  re¬ 


quirements — are  the  publicity  seekers 
least  likely  to  gain  material  profit  for 
themselves  or  the  organization  they  seek 
to  advertise. 

And  he  will  find  the  most  domineering, 
hateful  aiul  selfish  publicity  seekers  to  be 
those  with  poorly-concealed  mercenary 
motives,  coolly  expecting  free  advertis¬ 
ing,  or  looking  upon  newspapers  as  pub¬ 
lic  utilities  required  to  promote  and  sup¬ 
port  every  conceivable  undertaking. 

Every  editor  knows  perfect  specimens 
of  both  classes. 

The  editor  aroused  to  such  a  situation 
can  remedy  it  with  comparative  ease. 
True,  the  remedy  will  not  he  effective 
overnight.  And  it  cannot  he  worked 
through  the  newspaper’s  columns,  to  any 
great  extent,  although  an  occasional  edi¬ 
torial  or  feature  story  may  be  developed 
to  that  end. 

Private  tutoring  between  editors  or 
reporters  and  publicity  seekers — with  an 
occasional  sanguinary  struggle — must  be 
carried  on  for  perhaps  a  year  or  more 
before  satisfactory  results  can  be  ex- 
]iected.  But  they  will  be  worth  the 
effort. 

Let  the  test  be :  How  badly  does  he 
want  it  in  the  paper?  How  much  is_  he 
willing  to  pay  for  it  in  cooperation, 
square  shooting  and  consideration — not 
only  in  connection  with  the  particular 
item  hut  in  all  his  relations  with  the 
newspaper?  The  more  he  desires  pub¬ 
lication  the  more  he  should  he  willing 
to  do  to  get  the  item  printed.  And  the 
freer  the  newspaper  should  feel  to  com¬ 
mand  and  direct. 

How  much  exaggeration  in  saying 
that  a  newspaper  is  dull  to  the  extent 
that  it  prints  stuff  simply  because  some- 
IxKly  wants  it  printed? 

.•\  certain  amount  of  that  “wanted” 
stuff  must  be  printed,  of  course.  Edi¬ 
tors  ought  to  handle  the  home-town’s 
publicity  offerings  generously  and  good- 
naturedly — but  they  ought  to  apply  more 
rigid  news  judgment  and  demand  more 
cooperation  from  the  publicity  seekers. 

Newspapers  do  too  much  errand  boy 
work  for  publicity  items.  Editors  ought 
to  insist  that,  so  far  as  possible  and 
feasible,  publicity  seekers  should  bring 
or  send  their  stuff  to  the  office  instead 
of  requiring  reporters  to  call  for  it.  One 
or  two  refusals  to  call  for  items  of  no 
particular  news  merit  will  work  wonders. 

Publicity  seekers  should  be  taught 
more  respect  for  deadlines,  more  appre¬ 
ciation  of  the  value  of  early  copy. 

Promoters  of  minor  meetings,  dinners 
and  similar  events  should  be  encouraged 
and  educated  to  telephone  in  or  bring 
in  their  reports,  instead  of  expecting 
reporters  will  be  sent  to  them.  Some 
mighty  valuable  volunteer  reporters  can 
be  developed  with  a  little  judgment  and 
discretion. 

Publicity  seekers  should  be  taught  how 
to  make  news — how  to  arrange  meetings, 
make  sjxecches,  draft  petitions,  adopt 
resolutions,  instead  of  being  left  high, 
dry  and  helpless  when  they  call  piti¬ 
fully  upon  the  newspaper  to  “please, 
please  give  us  some  publicity.” 

Editors  should  encourage  more  liberal 
use  of  their  “letter  boxes” — since  such 
letters  frequently  provide  hunches  for 
beautiful  human  interest  stories  and  nifty 
crusades. 

Liars  should  be  more  energetically 
punished  than  generally  is  the  custom. 
.\nd  especially  those  who  lie  about  or 
hold  out  real  news  while  at  the  same 
time  expecting  liberal  and  unquestioned 
publication  of  their  propaganda. 

Utilities,  big  businesses,  chambers  of 
commerce,  liankers,  schoolmen,  ministers 
and  all  others  who  constantly  are  keen 
for  getting  stuff  into  the  paper  should 
be  taught  that  the  price  of  publication 
is  the  telling  of  the  truth  when  the  news¬ 
paper  goes  to  them  for  news. 


The  square  shooters  should  be  re¬ 
warded  with  liberal  space  and  the 
cheaters  and  double-crossers  punished 
by  lieing  played  down  or  ignored. 

With  a  little  sounder  standard  for 
judging  publicity,  with  a  little  greater 
encouragement  to  the  helpless  publicity 
seekers,  editors  will  be  in  better  position 
to  reject  items  they  don’t  want  but  can’t 
think  of  any  plausible  reason  tor  re¬ 
fusing. 

With  their  customers  better  educated 
to  the  ways  of  publicity  making  and 
getting,  newspapers  will  be  improved 
through  a  better  grade  of  semi-news 
storii-.  their  space  will  be  less  bur¬ 
dened  with  unwanted  items,  their  col¬ 
umns  will  be  more  prized  and  eventually 
— if  the  editor’s  backbone  is  stiff  enough 
and  the  campaign  of  education  is  carried 
far  enough — even  the  publicity  seekers 
will  be  a  happier  lot. 


COAST  DOCTORS  STIRRED 

“Advertising”  Is  Cry  as  Phone  Book 
Lists  Members  of  Society 

Charges  of  advertising  have  been 
lodged  against  members  of  the  San  Fran¬ 
cisco  County  Medical  Society  by  a 
group  of  non-member  physicians  follow¬ 
ing  appearance  of  a  new  telephone  direc¬ 
tory  listing  members  of  the  society  as  a 
group. 

The  action  stirred  the  San  Francisco 
Chronicle  to  ask  editorially  “Why  should 
not  doctors  advertise?”  The  Chronicle 
said  in  part:  “Surely  by  not  advertising, 
the  physician  deprives  himself  of  the 
most  potent  means  to  bring  himself  and 
what  he  has  to  offer  to  the  attention  of 
the  public.  To  this  logic  the  doctors 
make  reply  they  fear  a  weakening  of 
ethics  if  they  advertise  .  .  .  they 
have  declared  advertising  by  physicians 
unethical  ...  it  (advertising)  in  it¬ 
self  is  as  ethical  as  putting  out  a  sign. 

“The  merchants  have  found  a  way, 
through  their  Better  Business  Bureau,  to 
put  ethics  into  merchantile  advertising. 
And  it  is  noteworthy  that  reputable 
manufacturers  of  drugs  and  physicians’ 
equipment  have  found  the  way  to  hold 
their  advertising  to  standards  approved 
by  the  doctors.” 

EDITOR’S  NAME  FOR  BRIDGE 

Chairman  E.  B.  Jeffress  will  suggest 
to  the  North  Caroliiu  state  highway 
commission  that  the  highest  arch-span 
bridge  in  North  Carolina  recently  com¬ 
pleted  in  Wilkes  county  be  named  “The 
Wade  Harris”  bridge,  in  honor  of  Col. 
Wade  H.  Harris,  editor  of  the  Charlotte 
Observer.  The  matter  was  called  to 
the  attention  of  Mr.  Jeffress,  former 
publisher  of  the  Greettsboro  News  and 
Greensboro  Record,  by  North  Wilkes- 
boro  admirers  of  the  Charlotte  editor. 


MISSES  FIRST  MEETING 

For  the  first  time  in  forty-five  years 
J.  B.  Sherrill,  publisher  of  the  Concord 
(N.C.)  Tribune  missed  a  summer  meet¬ 
ing  ot  the  North  Carolina  Press  Asso¬ 
ciation.  Uue  to  illness  of  his  wife  Mr. 
Sherrill  could  not  attend.  Mr.  Sherrill 
started  to  attend  the  sessions  in  1886  and 
between  1888  to  1920  was  secretary  of 
the  association.  In  1921  he  was  elected 
president.  ^  ^ _ ; 


JOURNAL  GOLFERS’  SWEEP 

The  golfers  of  the  Atlanta  (Ga.) 
Journal  made  what  their  head  coach, 
O.  B.  Keeler,  termed  a  grand  slam  in 
the  newspaper  tournament  played  last 
week.  The  Journal  won  the  titles  in 
the  second,  third,  fourth  and  fifth  flights, 
and  both  finalists  in  the  championship 
flight  and  championship  consolation  are 
Journal  men.  Bobby  Jones,  who  is  a 
contributor  to  the  Journal,  was  barred 
because  of  his  professional  standing. 


CAMPBELL  LEAVES  HOSPITAL 

.-Vfter  several  weeks  treatment  at  the 
Rochester,  Minn.,  sanitarium,  Charles  E. 
Campbell,  publisher  of  the  Regina 
(Sask.)  Daily  Star  and  the  Edmonton 
(Alta.)  Bulletin,  has  returned  to  West¬ 
ern  Canada.  He  arrivetl  in  Regina  re¬ 
cently  accompanied  by  his  wife  and  son 
for  a  short  stay. 


ki 


CHICAGO  MEETINGS  SETT 
FOR  OCT.  20-23 


Inland  Press  Association,  Oct.  20-21 
Already  Has  Wide-Range 

Program - A.B.C.  Meets 

Oct.  22-23 


Program  plans  for  the  fall  meeting  of 
the  Inland  Daily  Press  Association  to  be 
held  at  the  Morrison  Hotel,  Chicago,  on 
Oct.  20  and  21,  are  well  uiulerway  with 
a  number  of  prominent  speakers  having 
already  accepted  places  on  the  program. 

A  wide  variety  of  publishing  subjects 
will  be  brought  to  the  attention  of  Inland 
members  at  the  October  meeting.  Re- 
tail  problems,  composing  room  costs,  the 
telephone  typewriter  for  transmission  of 
news,  advertising,  and  radio  are  listed 
among  the  subjects  to  be  discussed. 

Among  the  speakers  who  have  accepted 
places  on  the  tentative  program  are  the 
following : 

J.  W.  Griest,  manager  of  Retail  Mer¬ 
chants  Institute,  “Retail  Problems;”  Ray 
G.  Leach,  Milwaukee  Leader,  president 
of  Wisconsin  Newspaper  Composing 
Room  Executives  Association,  “Com¬ 
parative  Costs  in  Newspaper  Composing 
Rooms E.  N.  Moore,  Cleveland  Plain 
Dealer,  talk  on  telephone  tyiKwriter  for 
transmission  of  news;  R.  S.  Kellogg, 
secretary.  News  Print  Service  Bureau, 
New  York;  James  O’Shaughnessy,  New 
York,  advertising;  O.  S.  Wespe,  presi¬ 
dent  of  Newspaper  Classified  Advertis¬ 
ing  Managers  Association,  Louisville 
(Ky.)  Courier-Journal  and  Times, 
“Building  Classified  Advertising  for 
Profit  and  Prestige;”  C.  C.  .Armstrong,  ! 
classified  advertising  manager.  Mime-  i 
apolis  Tribune,  classified  advertising;  R.  , 
I).  Sauche,  IVausau  (Wis.)  Record- 
Herald;  “Percentage  Retailers  Should 
Spend  for  Advertising ;”  L.  Miller, 
past  president  of  the  Inland  Battle  Creek 
(Mich.)  Enquirer-News,  radio;  F.  R. 
Starbuck,  Racine  (Wis.)  Journal-News,  \ 
radio;  and  H.  D.  Salins,  Chicago,  talk  I 
on  halftones.  j 

The  same  week — October  22  and  23— 
the  annual  convention  of  the  Audit  Bu-  i 
reau  of  Circulations  will  be  held  in  I 
Chicago.  I 


JUDGES  NAMED 

Harn,  Buckley,  Smith  to  Pick  Insur¬ 
ance  Advertising  Winners 

Judges  who  will  determine  prize  win¬ 
ners  in  the  Mutual  Insurance  .Advertis¬ 
ing  exhibit  to  be  held  in  conjunction 
with  the  26th  annual  convention  of  the 
National  As.sociation  of  Mutual  Insur¬ 
ance  Companies  at  the  Hotel  Stevens, 
Chicago,  Oct.  5  to  8.  have  been  named  by 
the  Advertising  Council  of  the  Chicago 
.-Association  of  Commerce. 

The  men  chosen  as  judges  are:  0.  C. 
Harn,  chairman  of  the  .Advertising  Coun¬ 
cil  and  managing  director  of  the  Audit 
Bureau  of  Circulation ;  Homer  J.  Buck- 
ley,  president,  Buckley,  Dement  &  Co.; 
ami  Guy  C.  Smith,  director  of  advertis¬ 
ing  research,  Libby,  McNeill  &  Libby. 

Competition  in  the  exhibit  will  be  in 
three  classes — advertising  done  by  farm 
mutual  insurance  companies,  state  and 
interstate  companies,  and  general  adver¬ 
tising  done  by  all  companies.  Arrange¬ 
ments  for  the  exhibit  are  being  made  by 
M.  P.  Luthy,  of  the  Lumbermen’s 
Casualty  Mutual  Company. 

MEDAL  FOR  “SALTY”  BELL 

S.  S.  (“Salty”)  Bell,  Chicago  Daily 
News  sports  writer  who  specializes  in 
yachting  and  motor  boat  news,  was  re¬ 
cently  presented  a  “distinguished  service 
medal”  by  the  Jackson  Park  Yacht  Club 
of  Chicago  for  the  year  19.30.  One  of 
these  medals  is  voted  each  year  to  the 
person  who  has  performed  exceptional 
service  in  promoting  yachting  on  Lake 
Michigan. 


WATERTOWN  TIMES  PICNIC 

Alton  H.  .Adams,  circulation  manager 
of  the  U’atcrtou'n  (N.Y.)  Times,  bad 
150  carriers,  sellers  and  mail  room  em¬ 
ployes  in  his  charge  July  27  at  the 
annual  picnic  to  Bolton’s  Beach. 
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SPECIAL  INDUCEMENTS  HELP  CLASSIFIED 
VOLUME  IN  SLOW  MONTHS 

Results  Difficult  to  Trace  and  Expense  Is  Heavy,  but 
Directories,  Booklets,  etc..  Sometimes  Convert 
Reluctant  Prospect 

By  ROBERT  L.  BELLEM 

Clastilied  Manager, 


T  N  times  like  these,  many  classified  ad- 

\ertising  managers  have  reached  the 
conclusion  that  they  are  justified  in  offer¬ 
ing  prospects  extra  inducements  and  priv¬ 
ileges  in  order  to  get  them  into  an  adver¬ 
tising  frame  of  mind. 

Provided  these  inducements  prove  not 
too  heavy  a  financial  strain  on  the  de¬ 
partment — or  provided  the  advertiser  can 
l)e  persuaded  to  bear  the  additional  ex¬ 
pense  himself  by  means  of  a  rate-hike, 
the  conclusion  is  probably  sound. 

A  prominent  west  coast  classified  man¬ 
ager  recently  instituted  a  fresh  idea  on 
classified  directories  which  netted  him  a 
couple  of  extra  columns  of  directory 
business  during  a  dull  summer  montb. 
Of  course  most  classified  executives  have, 
at  one  time  or  another,  made  use  of  the 
directory  idea.  There  are  many  varia¬ 
tions  of  it :  some  features  are  sold  on  the 
exclusive-classification  basis  wherein  only 
one  firm  in  each  line  is  permitted  to  ap- 
l)ear  in  the  directory.  Others  permit 
more  than  one  advertiser  in  each  classifi¬ 
cation.  One  plan  grants  a  si)ecial 
classification  heading  for  each  firm  to 
preserve  the  illusion  of  exclusive-listing ; 
thus  instead  of  several  ads  being  listed 
together  under,  for  example,  the  Auto 
Repair  classification,  we  find  separate 
headings  such  as  “Buick  Specialists,” 
“Dodge  Repairs,”  “Carburetor  Experts” 
and  so  on. 

Sometimes  these  directories  are  sold 
on  a  uniform  basis ;  i.  e.  each  advertiser 
is  required  to  take  a  certain  space,  no 
more,  no  less.  Some  permit  small  thumb¬ 
nail  cuts  to  dress  up  the  feature.  Usu¬ 
ally,  such  directories  as  are  now  under 
discussion  are  carried  under  a  general 
group  heading  such  as  “Call  An  ffxpert” ; 
“Who’s  Who  in  the  Business  and  Pro¬ 
fessional  Life  of  (name  town)”;  or 
“Who  and  Where.”  The  more  attrac¬ 
tive  the  box  heading  over  the  entire 
feature,  the  more  readibility  it  possesses. 

Of  course,  direct  results  to  the  adver¬ 
tisers  from  such  features  are  rarely  en¬ 
countered,  any  more  than  an  advertiser 
can  trace  any  portion  of  his  business  to 
listing  in  the  telephone  book.  But  the 
value  is  there  nevertheless.  The  direc¬ 
tories  usually  appear  daily  for  at  least 
a  month,  and  repetition  in  directory  ad¬ 
vertising  is  its  main  point. 

In  times  past,  many  classified  directory 
features  have  based  their  appeal  on 
booklet-reproduction.  There  are  count¬ 
less  forms  of  this.  Once  in  a  city  in  the 
southwest  I  had  an  outside  firm  put  on 
a  directory  which  ran  in  the  paper,  then 
was  reproduced  in  a  book  for  distribution 
throughout  the  city.  This  book,  in  ad¬ 
dition  to  carrying  the  advertisements 
picked  up  from  the  classified  directory 
in  the  newspaper,  also  carried  a  reverse 
telephone  directorv  ;  telephone  subscribers 
were  listed  first  bv  number,  rather  than 
alphaltetically.  This  b<K)klet  proved  a 
very  popular  feature;  everybody  wanted 
one,  and  the  advertisers  were  highly 
satisfied. 

.Another  plan  I’ve  used  (on  a  paper 
where  the  directory  itself  occupied  far 
less  space)  was  the  reproduction  of  the 
advertisements  in  a  small  pocket  sized 
memo-book;  each  facing  page  was  blank 
and  ruled  for  memoranda,  and  the  book¬ 
let  contained  a  current  calendar.  This, 
too.  nroved  popular  with  readers  when 
we  distribute  tire  books,  and  the  ad¬ 
vertisers  again  were  pleased. 

The  directory  feature  about  which  this 
article  started  to  speak,  however,  used 
rather  a  new  idea.  The  advertisements 
were  sold  to  anpear  in  the  newspaper, 
and  were  reproduced  on  a  large  quantity 
of  desk-blotters.  These  desk-blotters 
were  of  excellent  quality  green  blotting 
paper,  size  19x24  inches,  the  size  of 
the  ordinary  desk-pad.  Across  the  top 
of  the  blotter  was  printed  a  three-month 
calendar,  .^t  the  bottom  was  a  bit  of 
promotional  copy  boosting  that  news- 


Pasadena  Star-News 

paper’s  classified  copy.  And  on  either 
side  of  the  blotter  appeared  a  reproduc¬ 
tion  of  the  two  columns  of  classified  di¬ 
rectory  advertisements,  lifted  bodily  from 
the  newspaper. 

The  advantages  of  selling  a  feature 
like  this  are  obvious.  The  salesman, 
calling  on  his  prospect,  has  a  copy  of 
the  blotter — it’s  flashy  and  looks  like 
money.  When  he  explains  that  the  ad¬ 
vertisement  is  to  appear  a  month  in  the 
paj)er,  and  then  be  reproduced  on  the 
blotter,  and  the  blotter  distributed  to  the 
desks  of  every  prominent  business  house 
in  town,  so  that  the  prospect’s  copy  will 
be  right  in  front  of  the  eyes  of  every 
businessman  and  stenographer — it  makes 
a  gfxtd  sales  talk.  Incidentally,  the  blot¬ 
ters  are  printed  in  duplicate,  both  sides, 
so  that  the  recipient  can't  turn  the  ad¬ 
vertising  side  down  and  use  a  blank  side 
ior  his  desk.  Too,  this  provides  another 
sales-talking  point. 


APPOINTS  COMMITTEE 

District  Vice-Presidents  of  Virginia 
Press  Association  Appointed 

Rufus  (i.  Roberts,  president  of  the 
\’irginia  Press  .Association,  recently  an¬ 
nounced  the  appointment  of  the  district 
vice-presidents  and  members  of  the  ex¬ 
ecutive  committee  which  became  effective 
August  1. 

They  are:  First  district.  W.  Y.  Mor¬ 
gan,  publisher,  li'arsaw  Northern  Neck 
Neii’s;  Second  district,  Roy  Deal,  editor, 
Virginia  Beach  News;  Third  district, 
John  Stewart  Bryan,  publisher,  Rich¬ 
mond  News-Leader ;  Fourth  district, 
James  C.  Latimer,  secretary  of  the  asso¬ 
ciation;  Fifth  district,  H.  B.  Trundle, 
Danville  Register  and  Bee;  Sixth  dis¬ 
trict,  Paul  11.  Appleby,  Radford  News 
Journal;  Seventli  district,  George  N. 
Buck,  Front  Royal  IVarren  Sentinel; 
Eighth  district,  Rufus  G.  Roberts,  presi¬ 
dent  of  the  association;  Ninth  district, 
Bruce  Crawford,  publisher,  Norton  Craw¬ 
ford's  Weekly,  and  George  O.  (Ireene, 
publisher  of  the  Clifton  Forge  Review 
and  treasurer  of  the  association  for  the 
tenth  district. 


LOMASKIN  TO  EUROPE 

•Abraham  Lomaskin,  a  member  of  the 
firm  of  the  Davidson  Press,  Inc.,  of  New 
York  City,  and  general  production  man¬ 
ager  for  the  company,  sailed  on  the  S.S. 
.Aquitania  for  Europe  on  July  29.  The 


Davidson  Press  has  followed  the  custom 
for  many  years,  of  sending  executives 
on  tours  of  investigation  both  in  this 
country  and  abroad.  Mr.  Lomaskin's 
tour  will  carry  him  to  the  important 
printing  centers  of  Germany,  France  and 
England. 


AUTO  CRASH  KILLS  REPORTER 


Goble,  of  Santa  Barbara  Press, 
Hurled  Over  Embankment 

Kenneth  B.  Goble,  28,  reporter  for  the 
Santa  Barbara  (Cal.)  Morning  Press, 
was  killed  .Aug.  1,  when  the  car  in 
which  he  was  riding  with  Andrew 
Burke,  Santa  Barbara,  restaurant  man, 
hurtled  from  the  Tia  Juana  highway, 
two  miles  north  of  San  A’sidor,  Cal., 
and  rolled  over  twice  liefore  crashing 
into  an  embankment. 

Goble  died  on  the  way  to  the  hospital, 
after  being  pulled  from  the  wreckage 
unconscious  by  Leon  Hadley,  driver  of 
a  taxicab.  He  had  been  assigned  by 
his  paper  to  cover  the  Coronado  Horse 
Show. 


‘GREATER  ATLANTA”  FIXED 


Area  Settled  by  U.S.  Census  Bureau 
Has  370,920  Population 

Establishment  by  the  United  States  Cen¬ 
sus  Bureau  of  a  metropolitan  area  for  At¬ 
lanta,  Ga.,  having  a  population  of  370,920 
in  1930,  an  increase  of  42.4  per  cent  in 
ten  years,  and  an  area  of  221  miles,  was 
announced  by  the  .Atlanta  Chamber  of 
Commerce,  which  in  cooperation  with 
local  congressional  representatives  and 
the  Atlanta  newspapers  has  been  work¬ 
ing  on  this  idea. 

The  census  bureau  refused  to  officially 
recognize  Greater  Atlanta  when  the  cen¬ 
sus  was  taken,  but  rated  the  city  as  hav¬ 
ing  only  270,000. 


RE-OPENS  BRANCH  PLANT 


Abitibi  Sault  Ste.  Marie  Plant  Will 
Employ  400  Men 

Toronto,  Ont., — The  Sault  Ste.  Marie 
plant  of  the  Abitibi  Power  &  Paper  Com- 
I)any,  Ltd.,  will  be  reopened  on  or  about 
Sept.  1,  company  headquarters  announcetl 
today. 

\'ice-president  R.  L.  Wilson  said  that 
4(K)  to  5(K)  men  will  be  employed  at  the 
plant.  Credit  is  given  in  the  announce¬ 
ment  to  the  Ontario  Government  for  its 
work  in  relieving  unemployment. 


HERBERT  JOHNSTON  RETIRES 

.After  fifty-five  years  in  newspaper 
work  in  Pennsylvania.  Herbert  Johnston 
recently  retired,  having  completed  27 
years  on  one  paper,  the  Philadclf>hia 
Public  l.edgcr.  In  1876  Mr.  Johnston 
got  a  ix)sition  on  the  Lancaster  (Pa.) 
Intelligencer,  of  which  his  father  was 
city  editor. 


STUNT  SOLD  SPACE 


Lansing,  Mich.,  Daily’s  Girl  Pole  Sitter 
Broke  Record 

A  new  world’s  record  for  women 
pole-sitters  was  establishc’d  in  I.ansing 
Mich.,  last  week  by  Miss  Betty  Fox 
22-year-old  University  of  Wi-consin  co¬ 
ed,  in  an  advertising  promot.  n  stunt  in 
which  the  State  Journal,  local  afternoon 
daily,  co-operated.  The  girl  remained 
at  the  top  of  a  45-foot  poK  erected  at 
the  top  of  the  five-story  Holii.ster  build¬ 
ing  in  downtown  Lansing  for  127  hours 
3  1/2  minutes.  The  Journal  capital¬ 
ized  on  the  stunt  by  obtaining  consider¬ 
able  additional  advertising  from  mer¬ 
chants,  theatres,  and  restaurants  which 
backed  the  project.  It  aKo  carried 
many  stories  about  the  girl’s  feat.  Pub¬ 
lic  interest  was  so  high  that  when 
the  young  woman  shattered  the  record 
and  descended  from  the  flagpole,  the 
crowd  attracted  to  the  downtown’  dis¬ 
trict  blocked  traffic  and  jammed  side¬ 
walks  and  street  for  several  bl(x:ks. 
Miss  Fox  herself  wrote  several  stories 
for  the  Journal  on  a  portable  type¬ 
writer  while  engaged  in  her  perform¬ 
ance.  To  assure  the  public  that  the 
girl  did  not  sleep  and  that  no  substitute 
was  used,  a  telephone  connection  was 
provided  for  her  and  she  answered  sev¬ 
eral  thousand  calls  at  all  hours  of  day 
and  night  throughout  the  week. 

FARMERS  EXTEND  THANKS 


Courier-Post  Auction  Quotations 
Valuable,  Says  Letter 

.A  letter,  written  on  behalf  of  several 
thousand  South  Jersey  farmers  by- 
Harry  Collins,  a  Moorestown,  N'.jl, 
farmer,  rendered  a  vote  of  thanks  to 
the  Camden  (N.J.)  Courier-Post  news¬ 
papers  for  enlarging  the  type  userl  in 
puislishing  farm  market  quotations. 

“You  are  to  be  congratulated,”  the 
letter  stated,  “upon  being  the  only  news¬ 
paper  hereabouts  that  publishes  quota¬ 
tions  of  the  cooperative  auction  markets. 
This  is  vital  to  us,  and  without  your 
pajser  it  would  cost  us  a  great  deal  in 
telegraph  and  telephone  totals  to  get 
these  same  reports.  They  arc  entirely- 
ignored  by  the  radio  and  by  other  news¬ 
papers. 


EXPOSING  OIL  SALES 

Chicago  News  Running  Series  on 
Bootleg  Companies 

The  name  of  Robert  Jones,  champion 
golfer,  was  listed  as  vice-president  of 
one  of  the  alleged  bootlegging  oil  com¬ 
panies  whose  operations  have  been  bared 
by  the  Chicago  Daily  News.  Jones  wired 
the  New-s  that  he  w-as  not  interested  in 
the  company  financially  or  otherwise, 
and  had  never  heard  of  it. 

The  distribution  of  huge  quantities  of 
gasoline  in  Chicago  by  unlicensed  dis¬ 
tributors  who  pay  no  state  tax  was  re¬ 
vealed  la.st  week  by  the  Daily  News  after 
an  extensive  investigation. 

HEARST  SHARES  EARN  $2.64 

Hearst  Consolidated  Publications,  Inc., 
and  subsidiaries,  have  reported  for  the 
first  seven  accounting  periods  of  1931 
(January  1  to  July  12.  inclusive)  a  net 
income  of  $.5,267,9.59.97,  after  all  prior 
charges,  eciual  to  $2.(4  per  share  on  the 
entire  authorized  $5(),0(K),(KX)  Class  A 
issue  to  be  presently  outstanding.  This 
is  against  a  dividend  re(|uircinent  of 
87)4  cents  a  .share. 


SUNDAY  EDITION  DROPPED 

Beginning  Aug.  1  the  Dublin  ((la.) 
Courier-Herald  discontinued  its  Sunday 
edition  and  resumed  publication  of  its 
Saturday  issue.  The  Sunday  paper  was 
begun  two  years  ago,  but  the  publishers 
said  their  readers  preferred  the  Satur¬ 
day  issue  which  is  issued  at  2  p.m. 


ALTON  DAILY  APPOINTS 

The  Alton  (  Ill.)  Fvening  Telegral'h 
has  appointed  the  Allen  Klapp  Company 
as  its  national  representative  effective 
Sept.  1. 


LONGANS  PURCHASE  NEW  HOME 


The  new  home  of  (Jeorge  B.  Loiigun,  presitlent  of  the  Kanm.s  City  Star,  pur¬ 
chased  last  month.  The  spurious  structure  of  rolonial  arrhiteeture  is  at  Meyer 
Circle  and  ^  ard  Parkway,  Kansas  City,  the  heart  of  the  Country  Club  district. 
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Ask  YOUR  Office  Boy — 

• 

There’s  a  story  that  out  in  Hollywood  a  talkie  studio  wanted 
to  reproduce  the  sound  of  water  pouring  from  a  barrel  onto 
some  boards.  High-priced  technicians  tried  everything  from 
pouring  buckshot  on  a  drum  to  rock  salt  on  a  newspaper. 

Finally  a  scene-shifter  suggested  pouring  water  from  a  bar¬ 
rel  onto  some  boards.  Eureka! 

A  really  gifted  merchandising  what’s-his-name  can  dope  out 
some  very  impressive  and  intricate  plans  for  advertising  in 
the  Chicago  market — and  an  office  boy  with  a  good  one- 
track  mind  can  see  the  point  of  picking  newspapers  as  Chi¬ 
cago  picks  ’em. 

Chicago  picks  the  Chicago  American  first  in  its  field  by 
a  very  wide  margin. 

CHICAGO 

AMERICAN 

a  good  newspaper  now  in  its  ELEVENTH  YEAR  of 
circulation  leadership  in  Chicago’s  Evening  field. 


National  Representatives:  RODNEY  E.  BOONE  ORGANIZATION 
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HODGES  SAYS  SMALL  INDUSTRIES  MAY 
OUTDO  BIG  RIVALS  BY  ADVERTISING 


^.F.A.  President  Tells  Conference  Lesser  Concern  Can  Make 
Itself  Bigger  Toad  in  Local  Pond  Than  National 
Competitor,  and  Possibly  Become  Giant  Itself 


HAT  the  wise  use  of  truthful  adver- 
tising,  which  has  been  such  an  ini- 
jwrtant  factor  in  the  development  of  the 
nation’s  industries  and  the  creation  of 
industrial  wealth,  will  play  an  equally 
important  role  in  bringing  the  present 
depression  to  an  end  and  ushering  in  a 
renewed  prosperity  greater  than  ever  be¬ 
fore.  was  the  declaration  of  Gill)ert  T. 
Hodges  of  the  New  York  Stuv  and  presi¬ 
dent  of  the  Advertising  Federation  of 
America,  speaking  Aug.  10  before  the 
First  Conference  of  Smaller  Industries, 
held  at  Silver  Bay,  N.  Y. 

Illustrative  of  the  part  played  by  ad¬ 
vertising  in  the  prosperity  of  the  nation’s 
greatest  business  corporations,  Mr.  Hod¬ 
ges  stated  that  in  1927,  200  large  corpora- 
tioris,  mostly  heavy  national  advertisers, 
showed  average  profits  of  $15,000,000, 
while  in  the  same  year  100,000  small  cor¬ 
porations  showed  an  average  profit  of 
only  $95  for  the  year. 

“These  great  corporations  did  not  ad¬ 
vertise  because  they  were  big,’’  declared 
Mr.  Hodges,  "but  were  big  because  they 
advertised.”  He  added  that  most  of  the 
giant  industries  of  the  country  started 
in  a  small  way  and  that  industries  small 
today  can  profit  by  the  experience  of 
the  larger  ones. 

Mr.  Hodges  told  the  Conference  that 
“advertising  can  enable  the  small  in¬ 
dustry  to  compete  successfully  with  its 
big  rivals  by  becoming  a  bign'cr  toad 
in  the  local  pond  than  its  national  com¬ 
petitors  ;’’  and  that  advertising  can  do 
for  the  small  industry  what  it  did  for  the 
large  industry  that  used  to  be  small — 
make  it  a  large  industry. 

Discussing  the  importance  of  advertis¬ 
ing  as  a  factor  that  can  materially  aid 
the  task  of  business  revival,  and  describ¬ 
ing  its  relationship  to  problems  of  all 
classes  of  industry,  Mr.  Hodges  said; 

“Take  the  case  of  the  Fuller  Brush 
Company.  It  had  been  doing  a  comfort¬ 
able  little  business  for  six  or  seven  years 
without  the  aid  of  advertising,  depending 
on  house-to-house  sales.  The  company 
was  making  a  profit  but  it  occurred  to 
the  members  of  the  firm  that  the  house¬ 
wives’  resistance  to  interviews  might  be 
decreased  through  advertising.  In  1919, 
the  company  made  the  start,  spending 
approximately  $18,000  that  year.  Sales 
increased  from  less  than  a  million  to 
two  and  a  half  million.  The  advertis¬ 
ing  was  expanded  and  sales  continued 
to  increa.se  even  through  the  depression 
which  followed  the  period  of  the  War. 
Today  the  company  is  spending  hundreds 
of  thousands  of  dollars  for  advertising 
and  sales  run  into  the  millions.  Adver¬ 
tising  was  tiriginally  called  upon  to  over¬ 
come  one  of  the  company’s  sales  prob¬ 
lems  and  became  the  means  for  making 
the  company  one  of  the  largest  in  its 
field.” 

Other  examples  cited  were  those  of 
tl»e  Celotex  Company,  the  Three-in-One 


Oil  Company  and  the  Aluminum  Goods 
Manufacturing  Company. 

“The  Celotex  Company,”  the  speaker 
declared,  “built  a  sales  volume  in  ten 
years  of  more  than  ten  million  a  year, 
it  is  today  one  of  the  largest  national 
advertisers  in  its  field. 

“The  Three-in-One  Oil  Company, 
making  a  modest  beginning  in  1894,  in¬ 
creased  its  advertising  appropriation 
from  year  to  year  until  now  it  is  one  of 
the  largest  distributors  of  household 
lubricants  in  the  country,  selling  to 
nearly  half  a  million  retailers. 

“The  .Muminum  Goods  Manufactur¬ 
ing  Company  in  1917  faced  a  problem 
confronting  many  small  and  medium¬ 
sized  manufacturers  today.  The  product 
w’as  first  sold  without  a  trademark  and 
aluminumware  was  bought  under  a  var¬ 
iety  of  names.  In  1917,  a  trademark 
was  adopted.  Sales  through  retailers 
were  built  up  in  proportion  to  the  in¬ 
crease  of  the  advertising  appropriation. 
Today  the  company  is  well  entrenched 
liehind  a  consumer  demand  for  its  trade- 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


marked  goods,  and  although  it  is  not  the 
largest  in  the  field,  has  succeeded  in 
expanding  its  business  and  safeguarding 
its  future  through  establishing  its  name 
by  effective  advertising. 

“The  small  manufacturer  has  the  same 
opIKjrtunity  to  become  successful  in  a 
large  way  as  the  big  corporations  of  to¬ 
day  which  grew  from  a  small  start. 

“I  maintain.”  the  speaker  said,  “that 
with  proper  faith  in  your  product  and 
the  courage  of  your  convictions,  coupled 
with  a  generous  amount  of  truthful  ad¬ 
vertising,  your  prospects  for  member¬ 
ship  among  the  leaders  in  industry  are 
as  bright  as  ever.” 


DAILY  REVIVES  OLD  WEEKLY 

The  name  of  the  Transcript  and  Mes¬ 
senger,  a  weekly  newspaper  founded  in 
Goldsboro,  X.  C.,  in  1867  has  been  re¬ 
vived  by  the  Goldsboro  Publishing  Co. 
The  weekly  is  being  published  in  conjunc¬ 
tion  with  the  afternoon  News- Argus  with 
the  idea  that  it  will  act  as  a  feeder  for 
eventual  increased  circulation  of  the 
daily.  Country  circulation  solicitors  for 
the  Xews-Argus  found  many  farm  fami¬ 
lies  were  taking  no  local  daily  or  weekly 
paper  and  reported  that  it  would  be 
easier  to  get  a  weekly  into  the  homes  as 
an  entering  wedge  for  local  news  publi¬ 
cations.  The  Transcript  and  Messenger 
is  published  every  Thursday  morning. 


ELLINWOOD  LEADER  SOLD 

John  K.  McMullen,  superintendent  of 
the  Kansas  State  Reformatory,  Hutchin¬ 
son,  Kan.,  has  announced  the  sale  of  his 
newspaper,  the  Ellinwood  (I^n.)  Leader 
to  H.  Martin  Glenn,  of  Houston,  Tex 
Since  Mr.  McMullen  went  to  Hutchinson 
last  April  the  Leader  has  been  under  the 
management  of  his  daughter,  Miss  Ruth 
McMullen  and  son,  Lloyd  McMullen. 
They  have  now  joined  the  family  in 
Hutchinson.  Mr.  Glenn  was  with  the 
Associated  Press  for  seven  years  in 
Kansas  City,  Chicago,  San  Antonio  and 
elsewhere,  and  for  the  past  two  years  he 
has  been  on  the  staff  of  a  Houston  news¬ 
paper. 


STAFF  CHANGES  IN  OMAHA 

A  reorganization  has  been  effected  in 
the  editorial  staff  of  the  Omaha  Bee- 
Nezi’s.  Russell  H.  Peters,  formerly 
Sunday  editor,  replaces  Fred  Stouten  as 
news  editor,  and  William  Murphy,  the 
head  of  the  copy  desk,  has  taken  over 
the  city  editor’s  desk.  Stouten  has  been 
made  slot  man  and  Archie  Jacobs,  for¬ 
merly  city  editor,  has  gone  back  on  the 
commercial  run.  Archie  K.  Donavan, 
formerly  makeup  editor  and  magazine 
page  editor,  has  taken  over  the  Sunday 
desk,  assisted  by  Jake  Rachman,  who  will 
also  continue  in  his  position  as  theatre 
critic. 


The  Seventh  Federal  Reserve 
District  Report  for  the  first 
6  months  of  1931  shows  .  .  . 

Business  is 

vlORE  STABLE 

III  IN  Indianapolis 


Department  store  sales  in  Indianapolis  for  the  first 
six  months  of  1931,  were  only  3.8  per  eent.  below 
the  same  period  last  year,  aeeording  to  the  ofliieial 
report  of  the  Seventh  Federal  Reserve  Distriet.  For 
the  distriet  as  a  whole — whieh  eontains  the  states  of 
Indiana,  Illinois,  Iowa,  Miehigan  and  Wiseonsin — the 
deeline  was  10.5  per  eent. 

• 

Colleetions  too,  were  better  in  Indianapolis.  Tlie 
ratio  of  June  eolleetions  to  aeeounts  outstanding 
May  29,  was  42.1  per  eent.  as  against  3.5.0  per  eent. 
for  the  entire  distriet. 

• 

!Near*normal  sales  renditions  .  .  .  plus  the  effeetive 
and  eeonomieal  one-paper  eoverage  of  The  News  .  .  . 
makes  Indianapolis  a  market  deeidedly  worth  eulti- 
vating  NOW. 


Member  of  the  lOOiOOO  Onup  of  Amerkan  CMes 


THE 


INDIANAPOLIS  NEWS 

I**  in  Indianapolis  for  36  consecutive  years 

New  York:  DAN  A.  CARROLL  DON  U.  BRIDGE  Chicago:  J.  E.  LUTZ 

110  East  42nd  Street  Advertising  Director  Lake  Michigan  Bld9 
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The  Detroit  News 

THE  HOME  NEWSPAPER 


A  recent  survey  made  by  Polk  &  Com¬ 
pany,  directory  publishers,  reveals  the 
fact  that  89%  of  Detroit’s  population 
lives  in  family  groups.  The  home  is 
therefore,  as  far  as  Detroit  is  concerned, 
the  unit  of  sale. 

This  is  a  matter  of  singular  import¬ 
ance  to  advertisers  in  the  Detroit  mar¬ 
ket,  for  it  makes  thorough  coverage  of 
this  great  city  a  simple  matter  though 
the  use  of  one  newspaper,  The  Detroit 
News. 

Built  for  home  reading.  The  Detroit 
News  for  58  years  has  been  the  home 
newspaper  of  its  community.  With  the 


largest  circulation  weekdays  or  Sundays 
and  76%  of  it  home  delivered  it  offers 
advertisers  a  ready  messenger  to  the 
family  group  and  the  point  of  sale. 

It  is  this  thorough  home  coverage  of 
The  News  also  which  explains  its  lead¬ 
ership  in  advertising,  publishing  as 
much  as  all  other  Detroit  papers  com¬ 
bined — a  fact  which  in  turn  testifies  to 
its  effectiveness. 

You  can  cover  the  worthwhile  homes 
of  America’s  fourth  city  at  a  remark¬ 
ably  low  cost  per  unit  sale  by  concen¬ 
trating  in  The  News,  a  suggestion  al¬ 
ready  being  followed  by  many  import¬ 
ant  advertisers. 


A  Matter 
of  Great 
Importance 


New  York  Office 
I.  A.  KLEIN,  INC. 


Member  100,000  Group  of  American  Cities 


Chicago  Office 
J.  E.  LUTZ 
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COPY  STRESSING  PRICE  SLASHES  MAY 
PROVE  HARMFUL  TO  STORES 

Quality  Firms  Liable  to  Slip  Into  '‘Cheap”  Class  in  Public 
Mind  and  Be  Unable  to  Regain  Former  Prestige — 
Wrong  “Timing”  of  Goods  Criticized 


By  A.  A. 

(This  is  the  I9th  oj  a  series  of  articles 
by  Mr.  Snyder  on  Retail  Merchandising 
and  Advertising.) 

ONE  need  not  be  especially  observant 
to  realize  that  retail  store  copy  dur¬ 
ing  the  last  year  has  been  to  a  large  de¬ 
gree  a  barrage  of  “startling  reductions,” 
"dramatic  values”  and  “lowest  prices  in 
20  years.”  In  the  drive  to  maintain  sales 
volumes,  many  advertisers  have  thrown 
discretion  to  the  winds  and  have  re¬ 
sorted  to  the  art  of  ballyhoo.  After  a 
protracted  period  of  sales-stunting  many 
have  found  that  their  actions  jiaralleled 
the  story  of  the  shepherd  who  called 
“wolf”  once  too  often. 

There  is  no  question  that  the  public 
viewed  with  keen  interest  and  satisfac¬ 
tion  the  decline  in  commodity  prices.  It 
seems  logical  that  stores  would  acquaint 
their  patrons  with  the  new  price  levels 
through  the  medium  of  advertising.  Yet. 
many  stores  have  attempted  to  throw  off 
the  impression  that  they  were  the  spon¬ 
sors  of  the  low  priced  offerings.  Why 
they  should  have  taken  credit  for  this 
puzzles  us.  The  truth  of  the  matter  is 
that  they  paid  less  for  their  goods  and 
naturally  could  afford  to  sell  them  for 
less.  In  the  final  analysis,  the  average 
store  obtains  as  much  of  a  “markup”  by 
percentage  when  goods  are  cheap  as 
when  they  are  high.  Therefore,  pre¬ 
sumptuously  to  herald  “phenomenal 
values”  when  such  values  are  widespread 
examples  of  the  new  order  of  prices 
seems  sharp  practice  to  us. 

In  the  wake  of  this  hectic  period  of  re¬ 
tailing  has  come  a  number  of  unpleasant 
reactions.  Representative  stores  identi¬ 
fied  with  fashion  and  quality  merchan¬ 
dise  stepped  off  the  pedestal  to  pojmlarize 
their  appeal  in  an  effort  to  maintain  sales 
quotas.  What  was  the  result?  Many 
overstepped  the  limit  of  good  judgment 
to  the  point  where  their  establishments 
are  now  considered  “cheap.”  A  vacillat¬ 
ing  policy  in  operating  a  large  establish¬ 
ment  is  dangerous.  It’s  not  possible  to 
eat  the  goose  and  have  the  eggs  at  the 
same  time. 

A  striking  example  of  the  frantic  ef¬ 
forts  which  characterize  the  activities  of 
certain  well-known  stores  is  furnished 
by  a  piece  of  copy  in  a  New  York  news¬ 
paper.  We  refer  to  a  featured  showing 
of  men’s  winter  overcoats  in  the  first 
week  of  August.  Whether  this  is  “rush¬ 
ing  the  season”  or  not  is  something  that 


SNYDER 

we  cannot  fathom.  Since  their  copy 
promises  an  extraordinary  reduction  to 
men  who  avail  themselves  of  these  gar¬ 
ments  at  the  beginning  of  August,  it  is 
confusing  to  the  average  man  as  to  what 
action  he  should  take.  Buy  now  or  wait  ? 
It  would  be  natural  that  he  would  re¬ 
flect. 

Only  one  of  three  things  can  happen  to 
the  price  level  of  merchandise  which 
makes  a  premature  appearance.  It  will 
get  cheaper,  dearer  or  remain  the  same. 
If  certain  men  feel  that  the  price  will 
not  vary  later  on,  then  the  advertising 
message  is  wasted  on  them.  Should 
others  be  under  the  impression  that  a  low 
price  l)efore  season  will  be  followed  by 
still  further  reductions,  then  the  appeal 
is  wasted  to  even  a  greater  extent.  Even 
if  we  assume  that  the  prices  will  actually 
go  higher  in  season,  a  considerable  por¬ 
tion  of  the  public  will  resent  the  fact  that 
it  is  being  penalized  because  it  could  not 
easily  adjust  its  buying  habits  to  the 
whims  of  the  merchant.  Boiled  down  to 
its  essentials,  we  ask:  “Is  it  worthwhile 
trying  to  precipitate  business  on  certain 
lines  of  goods  before  the  usual  period  of 
mass  buying?”  Especially  so  when  we 
specify  that  the  goods  in  question  are 
being  offered  at  unusual  and  startling 
savings. 

Premature  showings  of  seasonal  mer¬ 
chandise  often  play  havoc  with  the  mer¬ 
chandising  structure  of  a  store.  It  is 
not  possible  to  secure  volume  business 
liefore  the  season — in  season — and  at  the 
tail  end  of  a  season.  If  this  could  be 
done,  all  that  the  buyers  and  merchan¬ 
disers  would  have  to  do  would  be  to 
purchase  goods,  advertise,  and  rake  in 
the  shekels.  In  actual  practice  we 
know  that  there  are  definite  limitations 
to  the  business  which  each  department 
in  a  large  store  can  obtain.  Those  de¬ 
partment  heads  who  are  successful  in  ob¬ 
taining  business  early  lose  out  a  little 
later.  The  truth  of  this  statement  is 
reflected  in  departmental  sales  graphs 
over  a  period  of  a  year  in  w’hich  we  see 
a  panorama  of  peaks  and  valleys. 

Fluctuations  in  sales  income  during  a 
season  therefore,  have  special  significance 
in  relationship  to  the  “timing”  of  store 
promotions  and  the  introduction  of  “re¬ 
ductions.”  There  has  been  too  much  “hit 
and  miss”  to  this  phase  of  merchandis¬ 
ing  in  large  stores.  If  an  establishment 
still  has  summer  goods  on  hand  in 


August  and  it  attempts  to  get  the  jump 
on  competitors  by  showing  winter  goods 
at  such  a  time,  public  interest  will  of 
course  turn  away  from  the  summery 
articles  since  the  store  itself  has  indi¬ 
cated  that  fall  and  not  summer  is  upon 
us.  What  will  be  the  result?  A  certain 
amount  of  fall  stock  will  move  early. 
To  offset  this,  summer  lines  will  be 
carried  over  to  the  following  year.  If 
we  concentrated  on  summer  stocks  up 
to  such  a  time  as  our  customers  would 
logically  give  them  attention,  our  chances 
of  disposing  of  leftovers  would  be  bright. 
If,  on  the  other  hand,  we  are  taking 
markdowns  on  summer  goods  and  add  to 
this  condition  reductions  on  the  approach¬ 
ing  season’s  stocks,  then  we  become  a 
veritable  “price  slashing  house”  without 
a  maintained  or  established  price  policy. 
The  public  may  well  be  skeptical  of 
“sales”  if  we  announce  drastic  reduc¬ 
tions  continuously. 

Generally  speaking,  the  modern  store 
concerns  itself  with  three  phases  of  a 
season’s  merchandising  program.  In  the 
beginning,  we  find  “advance  showings” 
followed  by  an  interval  of  mass  selling. 
Then  we  have  the  “end  of  the  season” 
period  when  markdowns  are  put  into 
effect.  While  this  information  may 
appear  to  be  elementary,  there  is  still 
a  great  deal  of  confusion  as  to  when 
the  retailer  should  take  his  markdowns. 
No  two  stores  seem  to  deal  with  the 
bete  noire  of  merchandising  in  the  same 
way. 

In  the  opening  of  a  new  season,  store 
buyers  are  generally  enthusiastic  about 
their  purchases  and  the  prospects  for  the 
sale  of  the  goods.  If  they  are  successful 
to  a  degree  in  keeping  stocks  moving, 
there  is  no  special  cause  for  alarm. 
However,  if  setbacks  are  experienced 
early  in  the  season,  many  of  them  get 
frantic  and  in  an  attempt  to  relieve 
themselves  of  lagging  merchandise  im¬ 
mediately  resort  to  high  pressure  ad¬ 
vertising  accompanied  by  the  slashing 
of  prices.  Such  a  procedure  naturally 
follows  the  lines  of  least  resistance  and 
is  not  always  the  best  course.  In  our 
experience  we  have  found  that  certain 
established  principles  can  be  safely  fol¬ 
lowed  in  promotional  activities.  We  feel 
that  the  bulk  of  a  department  store’s 
advertising  appropriation  should  be  spent 
to  promote  merchandise  that  is  regularly- 
priced.  Obviously,  it  should  follow  that 
we  have  more  to  gain  by  selling  goods 
upon  which  we  receive  a  normal  profit 
than  to  divert  our  funds  to  sell  mer¬ 
chandise  upon  which  we  take  markdowns 
or  losses !  It  is  Rcasotmhle  to  Expect 
also  that  Retail  .Advertising  is  Most  Ef¬ 
fective  and  Produetive  of  Results  When 
the  Ma.ss  of  the  Public  is  Most  Receptive 
to  Our  Offerings.  A  so-called  “bargain” 
is  not  attractive  to  a  shopper  if  the  sea¬ 
sonal  appeal  or  fashion  features  of  the 


goods  fall  far  short  of  her  interest  i 
Genuinely  attractive  values  in 
suits  during  June  (and  not  necessa^ 
dramatic  reductions)  will  strike  tl» 
fancy  of  the  public  because  they  are  va- 
cation-minded  at  such  a  time.  Our  “re! 
ductions”  and  “clearance  sales”  should 
not  be  announced  at  the  end  of  .\ugust 
either.  If  we  time  our  final  seasVj 
promotion  for  about  Aug.  5  we  will  at- 
tract  individuals  who  have  waited  until 
their  vacations  were  actually  upon  them 
before  purchasing  their  needs.  In  both 
cases  the  promotion  of  regularly  priced 
goods  and  the  same  merchandise  at  a 
reduction  must  be  “timed”  with  the  pub. 
lie  interest  in  mind. 

T^  retail  executive  with  foresight 
realizes  that  his  costs  of  obtaining  busi- 
ness  are  important  factors.  Those  that 
are  “sale-minded”  spend  the  lion’s  share 
of  their  advertising  funds  on  special 
events,  out  of  season  promotion,  “re¬ 
duction  and  disposal”  promotion  and  in 
attempting  to  attract  customers  for  goods 
upon  which  a  markdown  is  being  taken. 
We  are  personally  acquainted  with  re¬ 
tailers  who  labor  under  the  impression 
that  customers  will  voluntarily  come  to 
them  for  seasonal  merchandise  and  that 
the  major  effort  in  advertising  should  be 
directed  toward  building  up  “in  between 
season”  periods.  To  rebut  this  conten¬ 
tion,  we  refer  to  two  testings  arranged 
at  different  periods  on  the  same  type 
of  merchandise; 

In  sea.wn  promotion  on  $10,000  worth 
of  nien’s  clothing.  Advertising  allotted 
$500.  Quantity  sold,  $6,200.  Cost  of 
promoting  business,  8  per  cent. 

Out  of  season  promotion  on  $10,000 
worth  of  men’s  clothing,  .\dvertising 
allotted,  $500.  Quantity  sold,  $4,780.  Cost 
of  promoting  business,  10.5  per  cent. 

The  diversion  of  advertising  funds  to 
timely  seasonal  promotions  on  regularly 
priced  goods  will  always  result  in  a 
healthier  merchandising  situation. 

TO  VISIT  CALIFORNIA 

Walter  L.  Tushingham,  treasurer  and 
vice-president  of  the  Philadelphia  Rec¬ 
ord,  and  vice-president  and  business  man¬ 
ager  of  the  Camden  (N.J.)  Evening 
Courier  and  Morning  Post,  and  Mrs. 
Tushingham  and  their  son.  Robert,  are 
.sailing  on  the  S.  S.  Virginia  from  New 
York,  Aug.  22.  Their  itinerary  includes 
a  trip  through  the  Panama  Canal  to  Cal¬ 
ifornia  and  returning  via  the  Santa  Fe 
through  Denver  and  Colorado  Springs. 

J.  W.  CULLEN  APPOINTED 

The  John  W.  Cullen  Company  has 
been  appointeel,  effective  .\ug.  1.  the  na¬ 
tional  representative  of  the  Tucson 
(Ariz.)  Daily  .Star,  for  the  sales  area 
west  of  Pitt.sburgh.  to  be  serviced  from 
its  Chicago,  Detroit,  and  Cleveland 
offices. 


CONNIE 

The  Sweetheart  of  the  Comics  in  a  Hollywood  Mystery 


klHAT  VMS  THe  IDE*  X 

OF  mvoNG  Twrr  shoe  ' 
our  OF  sruM  opetK's  i 

WXMIFIS  ttOOM  ?  .A 


WOCEL  ,WE  HAD  CEET  IN 
THE^SS  ~  'NSIEAD  of 


Daily  Strip  and  Weekly  Page 

By  Frank  Godwin 


f  ovHR.Aii  RKsrr-Bor 
WHAT  HAS  IT  -Do 

WITH  -mi's  Oise,  on. 
k  with  THAT  SHOE?  > 


-niirtBE  IT  HASN'T  iMmHlhG  To  > 
T>0  WITH  THIS  OFSE  AND  MATOE 
IT  HAS  -BUT  AS  To  THE  OIHen 

.  Shoe  -WEti-THeTtae  mates  -  . 


'  -BT-  30VE:  ' 
TtH/OE  , 

I  -risht;  . 


//|T  IS  leldom  that  a  (trip  get> 
I  the  public  approval  thet 
■  CONNIE  hae  enjoyed  lo  toon 
after  its  Introduction,  but  it  hai 
all  of  the  necettary  elenientt  of 
good  art,  adventure,  romance  and 
alto  wholetomenett." — W.  Lawrence 
Dick».  KANSAS  CITY  JOURNAL- 
POST. 

“We  have  publiahed  CONNIE  from 
the  flrat  appearance  of  the  atrip, 
and  It  hat  tteadily  Improved  from 
month  to  month." — H.  M.  Critt 
BROOKLYN  EAGLE. 

“We  find  that  our  readert  take 
exceptional  intereat  in  the  adven- 
turea  of  CONNIE.  It  it  a  factor 
in  building  reader  interett.  and 
we  hear  frequent  comment  on  itt 
excellence  in  drafttmanthip  at  well 
at  wit.”— NEWARK  LEDGER. 

"Hat  taken  a  big  hold  upon  the 
community.  It  wat  a  tucceat 
almott  from  the  day  of  Itt  flrtt 
appearance,  and  we  count  it  now 
at  one  of  our  atrongeet  features." — 
Frank  M.  Sparks,  Editor,  GRAND 
RAPIDS  HERALD. 


For  terms  and  samples,  wire 

Melodramatic  Continuity- 
Expressed  in  Masterful  Art 


LEDGER  SYNDICATE 

INDEPENDENCE  SQUARE,  PHILADELPHIA,  PA. 
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IMPORTANT  ANNOUNCEMENT 

To  Advertisers  and  Agencies 

THE  COLUMBUS  DISPATCH,  always  an  outstanding 
leader  in  Central  Ohio  in  circulation  and  in  paid 
advertising  volume,  made  another  drastic  and  pro¬ 
gressive  move  on  August  11,  1931,  hy  announcing 

A  REDUCTION  IN 
THE  COLUMBUS  DAILY  DISPATCH 
FROM  2  CENTS  TO  1  CENT 

(In  Greater  Columbus  and  Franklin  County) 

This  reduction  in  the  selling  price  of  THE  DISPATCH 
met  with  instant  approval  and  support  on  the  part  of 
the  public,  all  of  which  will  result  in  many  thousands 
of  additional  circulation  for  advertisers. 

NO  ADVANCE  IN  ADVERTISING  RATES 


First  in  News  —  First  in  Circulation  —  First  in  Advertising 


OMITTING  DETAILS,  SAYS  JEAN  CARLU, 

IS  SECRET  OF  UNIVERSAL  APPEAL 


HOW  FOREIGN  COPY  HITS  ALL  NATIONS 


Noted  French  Illustmtor  Finds  That  Broad  Modernistic 
Treatment  Answers  the  Problem  of  How  to  Make  an 

Advertisement  Fit  Many  Different  Localities 


Drr  nruc  *' PreMdent  mit  8  Z>linder- 
in  Linic.  Srhof>(un|  der  Siudebs* 
Ver-Werkr.  >frfu|t  ubrr  Licpnt  und 
P’racM  MitnrkhemmikUvMfinUaien 
f  iWichfMitit  wekher  PrcisUnr  •  min  ihn 
^tiih  mtkichic  cr  zwin|l  tur  Bewun- 

derung 

£r  ut  nichl  nur  dcr  ichonstc  ^Asgen  . 
dtc  SiudchskcnWrrke  Ksl«n  ihm  .fuch 
l^^'•un**^shl*lleH  \crlic- 
turn  Sein  Slodehsker  8  Z>  Imder-M^Xcr 
knluK'kell  auf  den  Hremscn  mchr  jlt 
300  PfcrdrsUrken  Kr  srheitct 
\  )rhen  giht  mil  UKht.gke.l  130  km  in 
I  dcr  Slundc.  »enn  none  n>«hr 
Setaen  S«  sich  an  da^  Siciirr  iict  ncuen 
CZylinder  Sludchaker  Pr^Mdcnl  .und 
jerkhen  Sic  trihst  da«  dol;r  Criuhl  dmen 
Lunxkthrimi  Vl'agrn  zu  luhrcn  nhonslcr 
l^\uvlrti(kmgdernerAulotTHibil  Kiukunsl 
I  <N*Mr  ACCNTCNi 


"SALde, 

FRUaA 


deF  SALT 


ICTUDEUKERf! 


AERIAL  GOLF  MATCH 

Aerial  golf  made  its  debut  in  Toledo 
last  week  when  Dick  Roberts,  aviation 
editor  of  the  Toledo  Blade,  and  Jerry 
Nettleton,  a  pilot,  played  a  nine-hole 
match  from  an  airplane  over  the  Riverby 
Hills  course.  Roberts  won  the  match, 
which  was  played  by  dropping  balls  on 
the  green  from  the  plane,  the  one  coming 
nearest  the  cup  winning  the  hole.  The 
men  took  turns  flying  the  ship. 


Try  Morley  Mats 


Many  newspapers  nowadays  are  produc¬ 
ing  halftone  printing  which  compares 
favorably  with  good  book  and  job  print¬ 
ing  done  on  surfaced  papers. 


Better  pictures  and  cleaner  printing  of 
types  are  among  the  most  notable  im¬ 
provements  in  present-day  newspaper 
production. 


Better  mats — used  in  Autoplate  Machines 
— have  been  a  leading  factor  in  this 
progress.  Morley  Mats  are  particularly 
well  adapted  to  machine  casting.  T ry 
them. 


Samples  will  be  sent  to  you  on  request. 
Please  specify  gauge,  shrink,  and  maxi¬ 
mum  number  of  casts  per  mat,  and  send 
us  a  copy  of  your  newspaper. 


The  Standard  Advertising  Register  with 
its  monthly  supplements  keeps  you  posted 
on  NEW  ACCOUNTS  and  CHANGES  IN 
OLD  ACCOUNTS.  No  alert  agency  can 
afford  to  be  without  Standard  Service  ... 
send  for  particulars. 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 


NATIONAL  REGISTER  PUBUSHING  CO. 

85S  Broadway  140So.DearbomSt.  7  Water  St.  1226^0*#  Bnlldina 
New  York  Chicago  Boalon,  Maaa.  San  FrancIscos  CaL 
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AN  IDEA 
ISN'T  ENOUGH 

Every  day  ideas  come  to  Linotype— some  good,  some  poor.  They  come 
in  the  mail,  they  come  in  conferences— from  executives,  department 
heads,  machinists,  operators— from  within  and  without  this  business. 

Each  is  considered  carefully.  None  is  disregarded.  Those  which  seem 
sound  are  given  thorough  consideration— many  are  tested  experimen¬ 
tally  under  practical  working  conditions. 

Ideas  have  meant  much  to  Linotype.  An  idea  was  the  basis  of  the  ma¬ 
chine-many  hundreds  of  ideas  have  brought  continued  improvement 
to  it  since  the  first  Linotype  cast  the  first  slug  back  in  1 886. 

But  an  idea  isn’t  enough.  It  must  prove  itself  in  performance.  It  must 
contribute  something  in  efficiency,  economy,  capacity  to  the  machine, 
before  it  is  passed  on  to  the  industry  as  a  part  of  Linotype  product. 

This  constant  chetking  of  ideas,  this  continuous  and  thorough  testing 
before  adoption,  this  unceasing  research  and  experimental  effort  have 
made  Linotype  what  it  is  today.  Leadership  like  this  is  not  lightly  earned. 

MERGEN  I  HALER  LINOTYPE  COMPANY 

Brooklyn,  N.  Y.  •  San  Francisco,  Chicago,  New  Orleans  •  Canadian  Linotype, 

Limited,  Toronto,  Can.  •  Representatives  in  the  Principal  Cities  of  the  World 

LINOTYPED  IN  BASKERVILLE  AND  NARCISS  535-3  1. 8-P 

50  YEARS  or  LEADERSHIP  - 


Why  Set  Type  and  Prinifc 

and  Still  Make  Yi 
When  Automatic  Plate  M 
by  the  Foremost  Net 


THE  PONY  AUTOPLATE  MACHINE 

It  casts,  shapes,  shaves,  trims,  cools,  dries  and  delivers  printing  plates, 
uniformly  accurate  in  curvature  and  thickness,  that  require  neither 
hand-planing,  hand-tooling,  hand-dipping,  nor  hand-drying. 

Price,  $6,450  * 

f.  o.  b.  Plainbeld,  New  Jersey 


The  following  nem 
one  to  three  Pom 


Edmonton,  Alta . Bulletin 

Edmonton,  Alta . Journal 

Elkhart,  Ind . Truth 

Elmira,  N.  Y . Star-Gazette 

Evansville,  Ind . Courier-Journal 

Everett,  Wash . Herald 

Fall  River,  Mass . Daily  Herald 

Fargo,  N.  D . . Forum 

Flushing,  N.  Y . Journal 

Grand  Rapids,  Mich. .Herald 

Green  Bay,  Wis . Prezz-Gazette 

Hackensack,  N.  J ...... .  Bergen  Record 

Hamilton.  Ohio  . Journal 

Hammond.  Ind . Lake  County  Timer 

Hazelton,  Pa . Plain  Speaker-Stanini 

Sentinel 

Holyoke,  Mass . Tranzcript 

Honolulu,  Hawaii  . Star-Bulletin 

Houston,  Texas . Prezz 

Huntington,  W.  Va . Advertizer  and  HerM 

Dizpatch 

Indianapolis.  Ind . Timez 

Jackson,  Mich . Citizen  Patriot 

Jacksonville,  Fla . Journal 

Jersey  City,  N.  J . Journal 

Joliet,  Ill . Herald-ISetvz 

Johnstown,  Pa . Democrat 

Johnstown,  Pa . Tribune 

Kalamazoo.  Mich . Gazette 

Kenosha.  Wis . Netcz 

l.ancaster.  Pa . Intelligencer 

Lansing.  Mich . State  Journal 

Lebanon.  Pa . IVetoz 

Lexington,  Ky . Herald 


Akron,  Ohio  . Beacon-Journal 

Akron,  Ohio  . Timez-Prezz 

Albany,  N.  Y . Knickerbocker  Prezz 

Allentown,  Pa . Chronicle-Netcz 

Altoona,  Pa . Mirror 

Anderson,  Ind . Herald 

Asbury  Park,  N.  J . IVetcz 

Asheville,  N.  C . Citizen 

Atlantic  City,  N.  J . Prezz-llnion 

Aurora,  Ill . Beacon-^ewz 

Baltimore,  Md . Pozt 

Beaumont.  Texas . Enterprize 

Beaver  Falls.  Pa . Tribune 

Bellingham.  Wash . Herald 

Bethlehem,  Pa . Glcrbe 

Birmingham,  Ala . Pozt 

Bloomington,  Ill . Pantograph 

Boston.  Mass . Advertizer 

Boston.  Mass . Pilot 

Bridgeport,  Conn . Pozt-Telegram 

Bridgeport.  Conn . Timez-Star 

Calgary,  Alta . Herald 

Canton.  Ohio  . Repozilory 

Cedar  Rapids.  la . Gazette 

Charleston.  W.  Va . Mail 


(Charlotte,  N.  C . 

. . .  Veic* 

Lexington,  Ky . 

(Charlotte,  N.  C . 

. . .  Obzerver 

Chattanooga.  Tenn.  . 

. . .  ISewz 

London,  Ont . 

(Chattanooga,  Tenn.  . 

. . .  Timez 

Long  Beach,  Calif . 

(Chester,  Pa . 

. . .  Timez 

Lorain,  Ohio . 

Chicago,  Ill . 

. . .  Defender 

Louisville,  Kv . 

(Chicago,  Ill . 

. . .  Droverz  Journal 

Lvnchburg.  Va . 

Chicago,  111 . 

. . .  John  Anderzon  Pub. 

Co.  Macon.  Ga . 

(Skandinaven) 

Mansfield,  Ohio  . 

Danville,  III . 

. . .  Commercial  Newz 

Memphis.  Tenn . 

Danville,  Va . 

. . .  Regizter 

Milwaukee.  Wis . 

Davenport,  la . 

. . .  Timez 

Minneapolis.  Minn . 

Decatur,  III . . 

. . .  Rerietc 

Minot.  N.  D . 

Denver,  Colo . 

. . .  Evening  Newz 

Mobile,  Ala . 

Detroit.  Mich . 

. . .  Daily  Mirror 

Moline.  Ill . 

Dubuque.  la . 

. .  .Telegraph-Herald 

Montgomery,  Ala . 

Durham.  N.  C . 

. .  .Herald 

Montreal.  Que . 

WOOD  NEWSPAPER 

501  Fifth  Av 


jy  Automatic  Machinery 
^Ir  Plates  by  Hand 
liking  Machinery  Is  Used 
etpapers  of  the  World? 


ew  )ers  each  use  from 
oni  itoplate  Machines 

.rr^al,  Que . Petit  Journal 

git  Vernon.  N.  V - Argus 

.krjon.  Mich . Chronicle 

Okla  . Phoenix 

,A.  N.  J . Ledger 

:  Bedford.  Mass . Times 

iBriuin.  Conn . Herald 

i  Bninswick.  N.  J. . .  Home  lSeu)s 

»  Rochelle,  N.  Y . Standard  Star 

:  York  City . Fairchild  Press 

8  York  City . Morning  Telegraph 

a  York  City . Wall  St.  Journal 

rfulk.  Va . Virginian  Pilot 

net  I4ima  City,  Oklti . . .  Daily  Oklahoman 
fnnifrl  bkma  City,  Okla . . .  News 

Lli-h.  Wis' . Daily  Northwestern 

t=i,  Ont . Citizen 

bij.  Ont . Journal 

bd.*ni.  Calif . Star-News 

lersU-  bif.  N.  J . Daily  News 

bciix.  Ariz . Republican 

blind.  Ore . News 

ic.iit.iuih.  Ohio  . Times 

thCep'le.  N.  Y . Evening  Star 

iljia.  N.  C . News-Observer 

ben;.  Pa . Times 

Sask . Daily  Star 

ibioiid.  Ind . Item 

iliiiond.  Va . Times  Dispatch 

ide  Janeiro . O'Paiz 

Ill . Morning  Star 

Ill . Register  Republic 

Island.  Ill . Argus 

Nmcnio.  Calif . Bee 

M'fh . News 

I  iMph,  Mo. . . . News-Press 

L  iL*  ^i*'’  •  •  -  Deseret  News 

Puke  City,  Utah - Telegram 

kUke  City,  Viah....  Tribune 

1  Diego.  Calif . Sun 

Miego.  Calif . Union 

tee  '  '"ncisco.  Calif . Daily  News 

An*.  Calif . Reghter 

.  n  ^ . Adirondack  EnterprUe 

■ . Republican 

P* . Times 

F  'l"'”-  La . Times 

1^'  •  il>,  Iowa . Journal 

J*Dii.  S.  D . Argus-Leader 

f Mirlil.  Ma*!. . Republican 

U-lield.  Mo . Leader 

p '‘fiflil.  Ill . State  Journal 


THE  TWIN  PONY  AUTOPLATE  MACHINE 

It  consists  of  two  complete  Pony  Autoplate  casting  mechanisms  and 
a  single  Pony  Autoplate  finishing  mechanism,  combined  in  such  a 
way  that  it  produces  double  the  output  of  the  Pony  Autoplate  Machine. 
In  this  machine  the  hnishingmechanismautomatically  swings  in  to  posi¬ 
tion  to  receive,  finish,  cool  and  dry  casts  from  both  casting  mechanisms. 
Double  output  is  obtained  without  doubling  investment  or  floor  space. 

Price  $9,875 

f.  o.  b.  PlainSeld,  New  Jersey 


Springfield,  III . State  Register 

Springfield,  Ohio . Daily  News  and  Sun 

Steubenville,  Ohio . Herald 

Storkton,  Calif.  . Record 

Superior,  Wis . Evening  Telegram 

Tacoma,  Wash . Times 

Tampa,  Fla . Morning  Tribune 

Tampa,  Fla . Times 

Tarry  town,  N.  Y . News 

Toledo,  Ohio  . Times 

Topeka,  Kans . Capital 

Toronto,  Ont . Mail  and  Empire 

Troy,  N.  Y . Record 


Utica,  N.  Y . Observer-Dispatch 

Vancouver,  B.  C . Sun 

Victoria,  B.  C . Times 

Washington,  Pa . Observer 

Waterloo,  Iowa  . Courier 

Watertown,  N.  Y . Times 

West  Palm  Beach,  Fla.. Pa/m  Beach  Post 
Wichita,  Kan.s . Beacon 


IINERY  CORPORATION 

b  New  York 


Wilkes-Barre,  Pa, 
Williamsport,  Pa 
Wilmington,  Del 
Wilmington,  Del 
Windsor,  Ont.  . 
Winnipeg,  Man. 
Yonkers  N,  Y.. 

Yonkers,  N.  Y . . 

York.  Pa . 

Y  ork,  Pa . 


.  Record 
.Sun 

.  Every  Evening 
.  News  Journal 
.  Border-Cities  Star 
.  Tribune 
.  Herald 
.  Statesman 
.  Dispatch 
.  Gazette-Daily 


Youngstown,  Ohio  . Telegram 

Y'oungstown.  Ohio  . Vindicator 
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SOMETHING  FOR  NOTHING 

NO  depression  in  the  free  publicity  industry. 
Business  as  usual  at  that  old  stand.  The  Ivy 
L.  Lee  factory  in  the  Wall  Street  district  is 
reported  to  be  working  double  shift,  with  several 
new  accounts,  including  that  of  the  new  Waldorf 
Hotel  which  will  presently  open  for  business  amid  a 
blare  of  trumpets  but  little,  if  any,  advertising,  even 
of  the  due-bill  variety.  Newspaper  mails  are  flooded 
with  the  offerings  of  publicity  racketeers,  all  out  to 
beat  the  business  office. 

Just  how  heavy  the  propaganda  business  is  at  pres¬ 
ent  is  indicated  by  a  statement,  published  recently  in 
Manchester  (N.H.)  Union-Leader. 

“A  check  for  the  past  six  days,”  writes  the  editor, 
“of  such  material,  all  sent  by  first  class  mail,  was  kept  by 
the  Union-Leader.  This  count  disclosed  475  separate 
pieces  of  mail,  weighing  22  pounds  and  costing  the  send¬ 
ers  in  postage  $9.50  for  something  which  went  into  the 
waste  basket. 

“A  similar  check  for  the  six  days  previous  disclosed 
588  pieces  of  such  mail,  weighing  2/  pounds  and  costing 
the  senders  for  postage  $11.76. 

“A  recent  tabulation  shows  2,097  daily  newspapers  in  the 
United  States.  A  very  conservative  estimate  of  22 
pounds  of  propaganda  mail  per  paper  per  day,  makes  the 
cost  for  stamps  to  the  senders  of  this  waste-basket  mail 
$88,577.28  in  a  period  of  six  days.  Actually,  the  sum 
must  be  very  much  larger  than  this  for  rastage  alone,  and 
does  not  include  the  cost  of  preparation.^’ 

The  Union-Leader  did  not  account  for  the  immense 
volume  of  stuff  the  press  agents  arc  mailing  to  the 
12,000  weekly  papers,  the  business  newspapers  and 
the  magazines.  The  whole,  if  collected  on  Boston 
Common  and  fired,  would  send  a  flame  into  the  sky 
that  might  astonish  the  Martians. 

Only  self-starters  make  newspaper  history. 

ABLE  NEW  PILOT 

A  MAN  who  has  had  intensely  practical  experi¬ 
ence  over  a  wide  range  in  newspaperdom,  re¬ 
porter,  city  editor,  circulation  manager,  editor, 
publisher,  latterly  general  manager  of  the  far-flung 
Hearst  organization,  with  distinguished  service  in  two 
American  wars,  1898  and  1917,  and  is  personally  ad¬ 
mired  by  the  general  newspaper  craft  for  ability  and 
genial  spirit,  now  heads  the  towering  structure  built 
by  Victor  F.  Lawson  in  Chicago.  Col.  Franklin  W. 
lOiox  succeeds  to  the  chair  left  vacant  by  the  un¬ 
timely  death  of  Walter  A.  Strong,  his  control  of  the 
Chieago  Daily  News  having  taken  effect  this  week. 

Col.  Knox  is  eminently  equipped  for  this  important 
station,  somewhat  because  of  his  training,  but  mainly 
because  he  possesses  breadth  of  vision  capable  of  exe¬ 
cuting  the  Daily  News’  elaborate  program  in  the  civic 
and  business  life  of  the  nation’s  second  city.  Natur¬ 
ally,  present  economic  conditions  complicate  the  orig¬ 
inal  expansion  plan,  but  Col.  Knox  takes  control  at  a 
time  when  Chicago  Daily  News’  position  in  its  field 
is  as  firm  as  it  has  ever  been,  an  ably  edited,  lavishly 
equipped  and  supplied  newspaper,  possessing  the  con¬ 
fidence  of  the  people  and  deserving  it.  The  best 
wishes  of  the  Fourth  Estate  go  to.  Col.  Knox. 

IVaste  of  ftMterials  that  go  into  a  newspaper 
is  criminal  in  depressed  times. 

USE  OF  POWER 

ONE  of  the  many  charges  Henry  L.  Doherty 
makes  against  Kansas  City  Star  is  that  it 
abuses  its  power  by  making  public  officials  do 
its  bidding,  thus  dictating  the  course  of  public  af¬ 
fairs.  To  be  thus  accused  is  one  of  the  dangers  inci¬ 
dent  to  such  dominance  as  the  Star  has  maintained 
in  its  field  for  many  years,  during  the  life  of  Col. 
Nelson  and  since.  High-handedness  is  a  complaint 
which  may  seem  plausible  in  the  case  of  any  news¬ 
paper  thus  situated.  The  test  of  the  question  lies  in 
whether  the  influence  of  a  dominant  newspaper  is  di¬ 
rected  in  behalf  of  general  public  welfare,  whether  it 
is  honest  and  sincere,  and  finally  whether  its  editors 
are  careful  never  to  override  the  true  will  of  the 
people  as  expressed  in  public  elections  or  through 
resixinsible  officers  of  the  government.  Newspaper 
dominance  imposes  upon  editors  and  publishers  much 
greater  and  finer  obligations  than  those  which  rest 
on  newspapers  in  communities  where  power  is  divided 
and  balanced.  Mr.  Doherty’s  charges  against  the 
Star,  in  this  respect,  are  general  and  do  not  carry 
conviction  to  our  mind,  but  they  serve  to  call  the  at¬ 
tention  of  newspapermen  to  the  fact  that  in  sound 
practice  the  rule  is :  The  greater  the  power  the 
greater  the  need  of  broad,  tolerant  and  just  methods. 


My  brethren  have  dealt  deceitfully  as  a  brook, 
and  as  the  stream  of  brooks  they  pass  away. — 
Job,  VI;  15. 


YE  CONTRIBUTING  EDITOR 

Henry  LATHAM  DOHERTY,  aged  61,  of  60 
Wall  Street,  proposes  to  make  a  demonstration 
of  his  expansive  genius  by  entering  journalism. 
This  is  a  free  country,  with  a  free  press.  There  is 
no  professional  restriction  and  anyone  with  the  price 
may  be  a  publisher.  To  be  an  editor  one  needs  but 
assume  the  title.  A  host  of  industrial  captains  and 
top  sergeants  with  definite  ideas  about  how  news¬ 
paper  editorials  should  be  written,  themselves  simi¬ 
larly  sanguine  that  in  journalism  they  would  shine, 
will  regard  Doherty  as  a  hero  and  feelingly  follow 
his  career.  The  swaggering  manner  in  which  the 
Cities  Service  head  buys  a  half  interest  in  Kansas 
City  Journal-Post,  to  continue  the  feud  with  Kansas 
City  Star,  puts  to  shame  the  power  interests  that 
folded  up  and  faded  shamefacedly  away  a  couple  of 
years  ago  when  the  Federal  Trade  Commission  ex¬ 
posed  their  organized  attempt  to  buy  up  newspapers 
and  insinuate  partisan  propaganda  by  every  means  of 
communication.  The  swashbuckling  Doherty  at  least 
shows  them  up. 

Mr.  Doherty’s  contract  to  buy  a  half-interest,  but 
only  40  per  cent  control,  of  the  Journal-Post,  is 
unique.  W.  Laurence  Dickey  and  his  associates  con¬ 
tinue  their  control,  and  to  them  is  reserved  the  right 
to  express  opinions  contrary  to  those  of  Doherty  who 
acts  as  “contributing  editor,’’  with  the  right  to  say 
what  he  pleases  in  editorial  columns.  The  battling 
utility  magnate  may  even,  believe  it  or  not,  buy  ad¬ 
vertising  space  in  his  own  newspaper  to  reinforce  his 
editorials,  under  the  solemn  terms  of  the  contract. 
Thus,  in  the  parlance  of  the  street,  everything  will  be 
jake.  Mr.  Dickey  may  tell  the  trusting  people  of 
Kansas  City  that  the  Governor  of  Kansas  and  the 
Kansas  City  Star  are  dead  right  in  their  campaign 
to  secure  a  reduced  gas  rate  for  the  people.  Mr. 
Doberty  may  take  adjacent  editorial  space  and  even 
paid  advertisements  to  overcome  this  sinister  attempt 
on  the  part  of  his  journalistic  associates  to  malic¬ 
iously,  villainously,  corruptly,  outrageously,  inde¬ 
cently,  damnably,  tyrannically,  brutally,  cunningly, 
awfully  and  frightfully  destroy,  wreck  and  annihilate 
Cities  Service  and  reduce  uncounted  widow  and  or¬ 
phan  stockhedders  to  penury  and  shivering  want. 
Common  sense  suggests  that  W.  Laurence  Dickey 
and  his  new  partner  will  not  come  to  verbal  blows 
in  their  twin  columns.  Whether  the  reading  public 
will  accept  the  Journal-Post  as  still  free  and  inde¬ 
pendent,  not  a  utility  mouth-piece,  remains  to  be  seen. 

The  newspaper  profession  certainly  can  find  no 
pride  in  the  pretense  of  virtue  made  in  the  Doherty 
arrangement.  Editor  &  Pi’busher  regards  the  sale 
of  the  Journal-Post,  under  the  terms  announced,  as  a 
stupid,  inept,  futile  bargain  for  both  parties,  with  no 
credit  to  the  Fourth  Estate.  To  us  the  Journal-Post 
represents  many  years  of  faithful  service  by  many 
able  newspapermen,  a  huge  investment,  and  the  sup¬ 
porting  confidence  of  a  large  number  of  the  people  of 
the  Kansas  City  territory.  It,  like  every  other  reput¬ 
able  newspaper,  is  more  than  a  business. 

That  Henry  L.  Doherty  is  interested  in  journalism 
for  itself  is  an  absurdity.  We  cannot  seriously  ac¬ 
cept  his  press-agented  urging  that  his  fight  is  for 
“freedom  of  the  press  both  for  editors  and  publishers 
and  for  ordinary  citizens  such  as  myself.’’  We  see 
him  in  a  fight  with  a  powerful  antagonist,  his  desper¬ 
ation  indicated  by  his  excited  behavior.  Obviously, 
his  interest  in  the  Journal-Post  is  essentially  special 
and  for  self-defen.se. 

Mr.  Doherty  asserts  that  he  has  “made  beneficial 
contributions  to  every  profession  and  industry  with 
which  I  have  been  connected  and  have  injured  none 
and  I  hope  to  contribute  something  of  value  to  the 


newspaper  business  and  the  profession  of  editor.’’  As- 
suming  this  ingratiating  statement  to  be  sincere,  new^ 
papermen  will  doubt  if  Mr.  Doherty  is  temperament, 
ally  equipped.  An  editorial  writer  must  keep  his 
head.  He  must  not  write  wild  telegrams  like  the 
one  Doherty  sent  to  the  Postmaster  General  demand¬ 
ing  that  the  Kansas  City  Star  be  excluded  from  the 
mails  on  an  exparte  statement  that  it  was  untruthful 
and  worse.  Indeed,  what  we  have  seen  of  Mr 
Doherty’s  writings  by  no  means  flatters  the  prospect 
of  a  towering  success  in  the  work.  Admittedly  a 
man  can  be  a  good,  even  great,  editor  and  know  little 
of  the  technique  of  the  trade.  He  might  even  be 
illiterate,  twisting  English  until  printers  go  daft,  if 
his  heart  is  true,  nature  fine  and  sensitive,  mind  open 
and  fair,  purpose  single  to  the  public  welfare.  Then, 
too,  an  editor  should  consider  journalism  worthy  of 
his  full  time,  not  a  side-line.  In  Mr.  Doherty’s  case, 
his  unfathomed  versatility  considered,  it  may  be  pos¬ 
sible  to  turn  out  a  page  of  editorials,  supervise  die 
shop,  shepherd  the  Kansas  City  flock  and  fight  all 
devils  to  a  finish,  by  a  few  simple  twists  of  the  wrist 
now  and  then,  but  the  feat  would  be  extraordinarj-. 
We  fear  it  will  be  another  case  of  old  wine  in  a  new 
bottle. 

Simple  means  are  at  hand  to  test  whether  all  this 
storm  of  violent  talk  issuing  from  the  Doherty  office 
represents  the  sincere  defense  of  an  injured  man,  or 
whether  it  is  dust  kicked  up  to  obscure  the  question 
Gov.  Woodring  and  the  Kansas  City  Star  have  raised 
as  to  the  excessiveness  of  gas  rates.  Doherty’s  basic 
claim  in  his  $12,000,000  libel  suit,  which  may  or  may 
never  come  to  trial,  is  that  George  B.  Longan. 
Henry  J.  Haskell,  Roy  Roberts,  Fred  Trigg,  Earl 
McCollum  and  their  associates  in  the  cooperatively 
owned  Star,  attacked  and  sought  to  “destroy" 
Doherty’s  gas  business  for  the  purpose  of  creating  a 
rival  gas  business  from  which  they  would  derive 
profit.  No  proof  was  offered.  Mr.  Longan  tells  us 
that  the  only  possible  basis  for  this  monstrous  asser¬ 
tion  is  the  remote  fact  that  his  son-in-law,  a  28-year- 
old  lawyer,  happens  to  work  for  a  gas  outfit  in  the 
Omaha  district,  far  removed  from  the  Kansas  City 
scene.  Doherty  publicly  has  commented  on  I-ongan's 
reply  to  this  effect,  but  without  denying  that  the  inci¬ 
dent  of  the  son-in-law  was  picked  up  by  Doherty 
lawyers  and  distorted  into  one  of  the  most  vicious 
charges  of  venality  ever  made  against  a  reputable 
newspaper  in  this  country. 

On  this  basic  claim,  which  newspapermen  now 
must  suspect  to  be  mere  campaign  blather,  Doherty 
attempts  to  justify  his  conduct,  first  in  suing  the 
newspaper  for  $12.000,000 ;  second,  trying  to  have  it 
barred  from  the  mails ;  third,  uttering  all  manner  of 
abuse  of  its  editors  and  publishers  and  press  agenting 
his  views  on  all  occasions ;  fourth,  seeking  to  frighten 
the  trustees  of  the  Nelson  estate  into  claiming  that 
the  cooperative  ownership  of  the  Star  has  breached 
its  contract  and  should  be  ousted  from  control,  on 
the  remarkable  theory  of  a  mortgage  holder’s  right 
to  take  possession  of  a  property  which  is  used  for  the 
storage  of  explosives,  Doherty  meanwhile  offering  to 
compromise  his  differences  with  the  Star  if  the  trus¬ 
tees  will  discharge  the  editors  who  attacked  him  and 
his  Kansas  gas  rates.  Finally  comes  his  purchase  of 
the  opposition  newspaper  and  published  threats  to 
destroy  the  Star’s  business  and  local  influence. 

From  the  known  facts  newspaperdom  can  draw 
conclusions  as  to  whether  Henry  Latham  Doherty 
belongs  in  the  editorial  department  of  any  newspaper. 

The  merciless  censorship  the  President  of 
Cuba  set  up  to  "prevent"  revolution  did  mich 
to  promote  one. 

CUNNING  AND  CRUEL 

IN  England  the  law  is  administered  differently, 
sometimes  better.  Take  the  case  of  the  London 
Financial  Telegraph,  operated  by  Sidney  Godfrey 
and  Donald  Kennedy.  The  real  business  of  that  sheet, 
it  was  discovered,  was  to  puff  the  value  of  certain 
stocks  out  of  all  proportion  to  their  real  worth.  The 
paper  carried  a  lot  of  fairly  readable  financial  new*, 
but  concealed  in  its  columns  was  poisonous  bait  to 
lure  the  public  into  buying  at  high  prices  shares  ot 
no,  or  merely  nominal,  value.  The  law  nabbed  the 
publishers.  It  was  found  that  they  were  actually  buy¬ 
ing  up  low-value  securities  and  peddling  them  through 
the  Financial  Telegraph.  Kennedy  is  now  doing  four 
years  penal  servitude  and  Godfrey  seven  years. 


Editor  &  Fublisher  The  Fourth  Estate  for  August  15, 


PURELY  PERSONAL 


A  DOLPH  S.  OCHS,  publisher  New 
A  york  Times,  while  on  a  Western 
Vichiean  trip,  visited  the  new  home  of 
the  A-et/on  (Mich.)  Chrontcle  and 
Mid  his  respects  to  A.  E.  Boswell,  edi¬ 
tor.  Mr.  Ochs  and  party  spent  the  night 
in  Muskegon. 

G  B.  Dealey,  president  and  publisher 
of  the  Dallas  (Tex.)  Morning  News  and 
Journal,  has  gone  to  his  summer  camp 
at  Winslow,  Ark. 

Major  John  S.  Cohen,  president  and 
editor,  .-Itlanta  Journal,  is  confined  to 
his  home  b'’  illness. 

Edward  H.  Butler,  publisher,  Buffalo 
Evening  Nezes;  and  W.  J.  Conners,  pub¬ 
lisher,  Buffalo  Courier-Express,  have 
been  made  members  of  the  committee  on 
national  affairs  of  the  Buffalo  Chamber 
of  Commerce.  Carlton  K.  Matson,  editor 
Buffalo  Times,  has  been  appointed  to 
membership  on  the  postal  affairs  com¬ 
mittee. 

Riley  Allen,  editor,  Honolulu  (T.H.) 
Star-Bulletin,  recently  concluded  his 
term  as  president  of  the  Honolulu  Ad¬ 
vertising  Club. 

John  Redmon,  editor  of  the  Burlington 
(Kan.)  Daily  Republican  and  president 
of  the  Kansas  Press  Association,  recently 
visited  the  offices  of  the  Grand  Junction 
(Colo.)  Daily  Sentinel  en  route  home 
from  a  vacation  trio  to  the  Grand  Can¬ 
yon  and  Brice  and  Zion  National  Parks. 

William  J.  Pape,  publisher  of  the 
Waterbury  (Conn.)  American  and  Re¬ 
publican,  has  returned  from  a  fishing 
trip  to  Long  Island  and  a  vacation  at 
his  shore  cottage  at  Madison,  Conn. 

Col.  S.  L.  Slover,  chairman  of  the 
board,  Norfolk  (Va.)  Ledger-Dispatch, 
has  returned  from  a  yachting  trip  to  the 
Thousand  Islands. 

Frank  G.  Huntress,  publisher  of  the 
San  Antonio  Express  and  Evening  News, 
and  Mrs.  Huntress,  have  announced  the 
engagement  of  their  daughter.  Miss 
Katherine  Logan  Huntress,  to  Dr.  Mer¬ 
ton  M.  Minter  of  San  Antonio.  The 
wedding  is  scheduled  for  September. 
The  bride-to-be  for  the  past  few  years 
has  been  society  editor  of  the  Evening 
News. 


Thomas  F.  Kearns,  publisher  of  the 
Salt  Lake  Tribune  and  the  Salt  Lake 
Telegram,  has  gone  to  his  ranch  at  Bur¬ 
lingame,  northern  California,  for  a  vaca¬ 
tion. 


Dr.  Ernest  Gruening,  editor  of  the 
Portland  (Me.)  Evening  Nezos,  was  a 
member  of  the  newspaper  party  that 
made  an  inspection  flight  over  the  re¬ 
cently  opened  Portland  to  Bangor  air 
route  of  the  Boston  and  Maine  Railroad. 

Mrs.  John  W.  Potter,  president  of 
the  J.  \\ .  Potter  Company,  publisher  of 
the  Rock  Island  (Ill.)  Argus;  her 
daughter.  Miss  Marguerite  F.  Potter; 
her  son.  Ren  H.  Potter,  treasurer  of  the 
company,  and  Mrs.  Ben  H.  Potter,  sailed 
Aug.  12  from  Montreal  on  the  S.  S. 
Duchess  of  Richmond  for  a  two  months’ 
tour  of  the  British  Isles. 

(jeorge  F.  Upton,  publisher,  Darda- 
nelle  (Ark.)  Post-Dispatch,  with  Mrs. 
Lpton,  has  returned  from  a  week’s  motor 
trip  in  the  Ozark  Mountains. 

Harry  N.  Brandall,  publisher,  Green- 
U'ood  (.\rk.)  Democrat,  has  been  re¬ 
moved  to  the  United  States  veterans  hos- 
ptal  at  Muskogee.  Okla.,  for  treatment. 
He  IS  a  veteran  of  the  Spanish-.American 
War. 

State  .Senator  DuVal  L.  Purkins,  pub¬ 
lisher,  Warren  (.\rk.)  Eagle-Democrat, 
Ji'®*  tjie  speaker  .Aug.  4  at  the  Rotary 
t-Iub  luncheon  at  Stuttgart.  .Ark. 

I.  M.  Bryson,  veteran  editor  and  “phil- 
columnist”  of  the  f.ouisiana 
(Mo.)  Press-Journal,  is  recovering  from 
a  recent  emergency  operation  for  appen¬ 
dicitis. 


IN  THE  BUSINESS  OFFICE 

Walter  tushingham,  vice- 

president  and  business  manager, 
cantden  (N.J.)  Courier-Post  newspapers, 
wilMeave  August  20  on  a  trip  to  Cali- 
via  the  Panama  canal.  His  wife 
and  son  will  accompany  him. 


William  J.  Montague,  advertising 
manager,  Bridgeport  (Conn.)  Times- 
Star,  is  on  vacation  in  northern  New 
England. 

Alex  Stewert,  advertising  manager, 
Victoria  (B.C.)  Colonist,  has  left  on  a 
business  trip  to  eastern  Canada  and  the 
metropolitan  cities  of  eastern  United 
States. 

Lewis  E.  Haas,  business  manager  of 
the  San  Francisco  Chronicle,  is  on  vaca¬ 
tion. 

Charles  Bluthart,  advertising  manager 
of  the  Nezvark  (O.)  Advocate,  was 
seriously  injured  in  an  automobile  acci¬ 
dent  near  Newark  last  week. 

Ed.  J.  Fehn,  general  manager  of  the 
Evansville  (Ind.)  Journal  and  Courier, 
has  been  re-elected  president  of  the 
Evansville  board  of  education  for  an¬ 
other  term. 

W.  G.  Davis,  business  manager  of  the 
Bridgeport  (Conn.)  Sunday  Herald,  is 
spending  his  vacation  on  a  motor  tour 
of  upper  New  York  state. 

Albert  Jones,  circulation  manager, 
Victoria  (B.C.)  Times  was  taken  to  the 
hospital  on  .August  1,  for  appendicitis. 

L^rrin  P.  Thurston,  general  manager 
of  The  Advertiser  Publishing  Co.,  Ltd., 
Honolulu,  Hawaii,  is  touring  the  Main¬ 
land. 

Clarence  G.  Livengood,  of  the  South 
Bend  Tribune’s  accounting  department, 
and  Mrs.  Livengood  have  returned  from 
a  vacation  in  the  Catskill  mountains. 
New  York. 

Robert  S.  French,  director  of  public 
relations,  Columbus  (O.)  Dispatch,  and 
Mrs.  French  are  the  parents  of  a  son 
born  recently. 

J.  B.  Rirks,  circulation  manager, 
Decatur  (Ill.)  Review,  has  returned 
from  a  vacation  motor  trip  to  Stone 
Mountain,  Atlanta  and  .southern  cities. 

David  I^b,  circulation  manager, 
Camden  (N.J.)  Courier,  is  on  a  vacation 
motor  tour  in  the  north. 

Frederick  Lewis,  treasurer,  Norfolk 
(Va.)  I^edger-Dispatch,  has  returned 
from  a  trip  up  the  St.  Lawrence  River 
and  Canada. 

Martin  Hamilton,  advertising  depart¬ 
ment,  Fayetteznlle  (Ark.)  Democrat,  has 
re.signed  to  join  the  sales  department  of 
the  Arkansas  Western  Gas  Company, 
with  headquarters  at  Fayetteville. 

James  Lang,  Taunton  (M*ass.)  Daily 
Gazette  business  office  staff,  has  returned 
to  his  work  after  a  week’s  vacation 
at  Oak  Bluffs.  Mass. 

Miss  Nettie  Winslow,  Fall  Rwer 
(Mass.)  Herald  .Yews  business  office 
staff,  is  enjoying  a  two  weeks’  vacation  at 
Jackson,  New  Hampshire. 

Royal  Price,  Decatur  (Ill.)  Daily 
Review  display  advertising  department, 
has  returned  from  his  vacation. 

H.  W.  .Aiken,  has  joined  the  Harligen 
(Tex.)  Valley  Morning  Star  as  assist¬ 
ant  advertising  manager. 

Frederick  Hilsinger,  display  Ttaff, 


FOLKS  WORTH  KNOWING 


SIX  years  of  service  to  Wichita,  Kan., 
and  surrounding  communities  were 
completed  Aug.  2  by  H.  W.  Allen,  ad¬ 
vertising  director 
of  the  Wichita 
Eagle, 

On  that  date 
advertisers  in  the 
Eagle,  and  per¬ 
sonal  friends  em¬ 
ployed  an  un¬ 
usual  method  to 
ehow  their  appre¬ 
ciation  of  Mr. 
A 1 1  e  n ’s  s  e  r  V- 
ices.  They  co¬ 
operated  to  pur- 
H.  w.  Alleh  ‘^hase  a  full-page 

advertisement  m 
the  newspaper  headed  “A  Tribute  to  .A 
Man.”  The  page  carried  a  large  portrait 
photo  of  Mr.  Allen  and  several  para¬ 
graphs  in  large  type  praising  his  high 
business  ethics  and  his_  friendliness.  The 
page  was  signed  by  45  business  organi¬ 
zations  and  friends. 

Mr.  Allen  was  born  and  reared  in  New 
England.  He  joined  the  Eagle  Aug.  2. 
1925. 


Bridgeport  (Conn.)  Times-Star,  has  re¬ 
turn^  from  a  vacation  on  Cape  Cod. 

George  N.  MacDonell,  former  city 
editor.  Wayeross  (Ga.)  Journal-Herald, 
for  the  T'ast  five  years  a  member  of  the 
Miami  Daily  News  advertising  staff  has 
lieen  a  visitor  at  his  old  home  in  W  ay- 
cross. 

C.  H.  Greene,  assistant  to  the  .Adver¬ 
tising  Director,  St.  Paul  (Minn.)  News, 
recently  visited  Captain  Ralph  H.  Dun¬ 
lap,  assistant  business  manager  of  the 
Decatur  (Ill.)  Reviezv. 

Miss  Helen  Fitzgerald.  Bridgeport 
(Conn.)  Timc.s-Star  display  staff  has  re¬ 
sumed  her  duties  after  a  vacation  spent 
at  Twin  I.akes,  Conn. 

Miss  Charlotte  Musser.  Decatur  (Ill.) 
Daily  Reznezv  service  department,  has 
returned  from  a  vacation. 

Roger  Humphrey  and  Thomas  H. 
Warwick,  Grand  Rapids  (Mich.)  Herald 
advertising  department,  have  returned 
from  vacation. 

Roy  C.  Kates.  Rochester  (N.Y.) 
Time.r-lhtion,  general  manager,  has  re¬ 
turned  from  a  two  weeks’  vacation  in 
Canada. 

S.  J.  Duval,  Bridgeport  (Conn.) 
Post-Telegram  display  staff,  has  re¬ 
signed. 

Meredith  Week,  display  advertising 
staff,  /Decatur  (Ill.)  Daily  Reznezv,  has 
returned  from  a  vacation  spent  motoring 
through  central  states  and  Canada. 

Ellis  I.oveless,  assistant  business  man¬ 
ager,  Norfolk  (Va.)  Ledger-Dispatch,  is 
spending  his  vacation  in  Canada. 

(Continued  on  nc.rt  page) 
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He  has  the  brawn  and  brain  of  an  ox  but  a  heart  of  gold. 
He  makes  you  laugh  because  he  is  so  real.  He’s  a  human 
being,  reminding  you  sometimes  of  your  friends  and  some¬ 
times  of  yourself. 


Ham  Fisher  draws  this  comic  strip  that  is  winning  new 
readers  daily  all  over  the  country.  Only  one  year  old,  and 
over  60  papers  printing  it. 

You  laugh  at  Joe  Palooka  but  you  s5Tnpathize  with  him. 
too,  because  he  is  flesh  and  blood.  That’s  what  makes  a 
great  comic. 
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Sherman  C.  Reed,  assistant  circulation 
manager,  Dallas  (Tex.)  Morning  News 
and  Journal,  has  been  elected  as  one  of 
the  trustees  in  Texas  for  the  Independ¬ 
ent  Order  of  Odd  Fellows. 

Louis  Haas,  of  Peru,  Ind.,  has  been 
made  advertising  director,  San  Francisco 
((^1.)  Chronicle. 

Marion  Ward,  director  of  the  Mus¬ 
kegon  bureau.  Grand  Rapids  (Mich.) 
Herald,  and  Mrs.  Ward  are  the  parents 
of  a  daughter,  born  July  19,  and  named 
.\nna  Beth. 


IN  THE  EDITORIAL  ROOMS 

('’  M.  HALL,  managing  editor  of  the 

Harlingen  (Tex.)  Valley  Morning 
Star,  has  returned  from  a  vacation  in 
Waco. 

John  F.  Wurz,  managing  editor.  Graml 
Rapids  (Mich.)  Herald,  is  spending  his 
vacation  with  his  family  at  Crystal  lake, 
in  northern  Michigan. 

Paul  Bellamy,  managing  editor,  Cleve¬ 
land  Plain  Dealer,  is  spending  his  vaca¬ 
tion  in  Canada  and  on  the  Great  Lakes. 

A.  E.  McCrea,  managing  editor,  Mus¬ 
kegon  (Mich.)  Chronicle,  represented 
the  Muskegon  Y.M.C..\.  at  the  National 
Y.M.C.A.  sessions  at  Cleveland  during 
the  last  week.  C.  1).  McNamee,  asso¬ 
ciate  editor,  was  in  charge  during  his 
absence. 

Charles  H.  Sessions,  managing  editor, 
Topeka  (Kan.)  Daily  Capital,  is  spend¬ 
ing  a  three-weeks’  vacation  in  Minne.sota 
and  Wisconsin. 

B.  C.  Nicholas,  managing  editor,  Vic¬ 
toria  (B.C.)  Times,  on  Aug.  17,  will  ad¬ 
dress  the  international  convention  of 
Kiwanis  Clubs  to  be  held  in  Tacoma. 

R.  1.  Watts,  city  hall  reporter.  Hous¬ 
ton  (Tex.)  Chronicle,  left  recently  with 
his  wife  for  an  automobile  tour  of  West 
Texas  and  New  Mexico. 

Sam  Acheson,  reporter.  Dallas  (Tex.) 
Morning  News,  is  spending  his  vacation 
in  Mexico. 

Bert  Presson,  staff.  Little  Rock  Ar¬ 
kansas  Gazette,  accompanied  the  special 
legislative  committee  on  school  problems 
on  its  recent  inspection  trip  through 
Louisiana,  Mississippi  and  other  states. 

Francis  W.  Miller,  Rochester  (N.Y.) 
Times-Union  reporter,  is  spending  his 
vacation  in  Pennsylvania. 

Miss  Maurine  Osborn,  art  critic,  Dal¬ 
las  (Tex.)  Morning  News,  has  returned 
from  New  York  where  she  spent  her 
vacation. 

Lou  Gale,  political  reporter  Camden 
(N.J.)  Courier,  is  vacationing  in  the 
Poconos.  Miss  Isabel  M.  Ellis,  society 
editor,  has  returned  from  vacation. 

Miss  .\gnes  Carr,  Poston  Herald- 
Traveler  staff,  has  published  her  first 
book  of  poems,  entitled  “My  Mother’s 
Garden.”  The  book  contains  forty 
poems  most  of  which  have  been  pub¬ 
lished  in  the  Traveler. 

Frank  L.  FitzPatrick,  aviation  writer 
Camden  (N.J.)  Courier-Post  news¬ 
papers.  will  be  a  partner  in  the  Goudy 
Advertising  Printing  agency  which  will 
open  in  Camden  this  fall.  Elmer 
Smearer  and  Warren  Reed  will  be  mem¬ 
bers  of  the  firm. 

Clark  H.  Galloway,  city  editor.  Coun¬ 
cil  Bluffs  (la.)  Nonpareil,  has  returned 
from  Fort  Riley,  Kan.,  where  he  spent 
two  weeks  active  duty  w'ith  the  66th 
Cavalry  division. 

Franklyn  Hawkins  of  Toledo  has  been 
named  city  and  sports  editor  of  the 
.'^furgis  (Mich.)  Daily  Journal.  Haw¬ 
kins,  who  was  graduated  from  the  Uni¬ 
versity  of  Toledo  in  June,  where  he  had 
been  editor  of  the  Campus  Collegian, 
student  newspaper,  will  assume  his  new 
duties  .\ug.  15. 

Jacob  Deschin.  formerly  of  the  Hart¬ 
ford  (Conn.)  Courant.  and  who  recently 
returned  from  a  tour  of  Europe,  has 
joined  the  Bridgeport  (Conn.)  Telegram 
as  county  editor. 

Allen  Taylor,  rewrite  man,  Atlanta 
Journal,  left  Sunday  for  a  vacation  in 
the  Adirondacks. 


Robert  Bull,  police  court  reporter  for 
the  Charleston  (W.V'a.)  Daily  Mail, 
and  Mrs.  Bull  are  spending  two  weeks 
in  Chicago. 

William  B.  McClaran,  drama  editor. 
Grand  Rapids  (Mich.)  Herald,  has  re¬ 
turned  from  vacation. 

Fred  Mollenkopf,  city  editor,  Toledo 
Blade,  is  vacationing  with  his  family  at 
Lake  James,  Indiana. 

C.  M.  Barnette,  telegraph  editor. 
Charleston  (W.Va.)  Daily  Mail,  is  tour¬ 
ing  through  Virginia  and  North  Car¬ 
olina. 

Charles  B.  Barr,  former  Waterbury 
and  Bridgeport  newspaperman,  now  head 
of  the  Connecticut  Trade  News  Service, 
has  been  addressing  meetings  of  the  Ma¬ 
jestic  refrigerator  dealers  in  Hartford 
and  New  Haven  for  the  past  two  weeks. 

Roy  Craft  has  joined  the  Eugene 
(Ore.)  Register-Guard  as  sports  editor. 

Dick  Breese,  Memphis  Commercial 
Appeal  staff,  is  in  Asheville,  N.C.,  for 
the  trial  of  Luke  Lea,  former  publisher 
of  the  newspaper,  and  his  associates  in 
the  Central  Bank  and  Trust  Company. 

Carter  Brooke  Jones,  rewrite  man, 
Atlanta  Georgian  and  Sunday  American, 
left  last  week  with  Mrs.  Jones  for  a 
vacation  in  San  Francisco  and  Seattle, 
their  former  home. 

Irvin  S.  Taubkin,  reporter,  Dallas 
(Tex.)  Morning  Nezos,  has  returned 
from  a  vacation  spent  in  New  York 
where  he  formerly  was  employed  on  the 
Nezv  York  Times.  He  was  accompan¬ 
ied  by  his  wife,  assistant  Sunday  editor 
of  the  News. 

George  Robinson  has  resigned  as  as¬ 
sistant  city  editor  of  the  IVaterbury 
(Conn.) Republican.  Frank  Titus  John¬ 
son.  state  editor  for  the  past  two  years, 
has  been  promoted  to  assistant  city 
editor. 

Robert  Skinner,  radio  editor,  Houston 
(Tex.)  Post-Dispatch  and  continuity 
writer  for  station  KPRC,  is  back  at 
work  after  a  month’s  absence  recuperat¬ 
ing  from  effects  of  a  double  operation. 

Francis  Murphy,  police  reporter  for 
the  Springfield  (Mass.)  Union,  has  been 
transferr^  to  the  copy  desk  for  the  vaca¬ 
tion  period. 

Horace  B.  Hill,  telegraph  editor  of 
the  Springfield  (Mass.)  I'nion,  is  spend¬ 
ing  a  vacation  at  Edgartown,  Martha’s 
Vineyard. 

Mr.  and  Mrs.  Roscoe  S.  Scott  of  the 
Westfield  office  of  the  Springfield 
(Mass.)  Union,  are  parents  of  a  son, 
Ramon,  bom  Aug.  S. 

Joseph  H.  Green,  industrial  editor  of 
the  Louisville  Times,  has  gone  to  Reel- 
foot  Lake  in  Tennessee,  for  a  two  weeks’ 
fishing  and  camping  trip.  Mrs.  Green  is 
vacationing  in  Europe. 

W.  R.  Beaumier.  real  estate  editor, 
San  Antonio  Express,  and  Mrs.  Beau¬ 
mier,  are  parents  of  a  daughter. 

George  Waldron,  city  editor.  I'tica 
(N.Y.)  Observer-Dispatch,  is  on  vaca¬ 
tion.  Miss  Mary  Franz,  social  reporter, 
has  returned  from  vacation. 

Herman  J.  Seiferth.  real  estate  editor. 
Nezv  Orleans  (I.a.)  Times-Picayune,  left 
last  week  for  Philadelphia,  to  attend  the 
centennial  convention  of  the  United 
States  Building  and  Loan  League.  Dur¬ 
ing  his  absence,  the  real  estate  page  will 
be  conducted  by  Richard  G.  Harris. 

Clarence  Little,  veteran  Rochester 
newspaperman,  has  returned  to  the  'Roch¬ 
ester  (N.Y.)  Journal  staff  after  an  ab¬ 
sence  of  nearly  two  years.  In  the  in¬ 
terim  he  was  with  the  Clez'eland  Nezvs 
and  Rochester  (N.Y.)  Democrat  & 
Chronicle. 

W.  E.  Debnam.  aviation  renorter, 
Norfolk  (Va.)  Ledger-Dispatch,  flew  to 
the  scene  of  the  air  bombing  of  the 
Mount  Shasta  30  miles  at  sea.  last  Tues¬ 
day. 

W.  R.  Walton,  city  editor.  South  Bend 
(Ind.)  Tribune,  is  spending  a  two-weeks’ 
vacation  in  Denver  and  Boulder.  Colo. 

Miss  Gertrude  Leimbach.  of  the  Ger¬ 
trude  Leimbach  Press  Service.  -Atlantic 
City,  has  returned  to  her  desk  after  an 

operation  for  appendicitis  at  the  Atlantic 
Citv  Hosnital. 

Miss  Helene  Hall  of  zbc  Norfolk  (Va.) 


Ledger-Dispatch  art  department,  has 
turned  from  a  trip  to  Charlotte,  Xr 
her  former  home.  ’  *  •  i 

W.  N.  Cox,  new  sports  editor,  A’or 
folk  Virginian-Pilot,  has  begun  “Breaki 
Of  The  Game,”  a  sports  column. 

L.  B.  Skeffington,  state  and  farm  edi¬ 
tor,  Rochester  (N.Y.)  Democrat  (, 
Chronicle,  is  accompanying  members  o( 
the  New  York  State  Horticultural  So¬ 
ciety  on  a  tour  of  New  York  and  Cor. 
necticut. 

Mrs.  Edith  Johnson,  wife  of  Frank 
Titus  Johnson,  assistant  city  editor 
IVaterbury  (Conn.)  Republican,  has 
been  placed  in  charge  of  the  Thomastem, 
Conn.,  news  iiureau  of  the  Republican 
and  its  sister  publication,  the  American 
evening.  Mr.  and  Mrs.  Johnson  have 
moved  from  Waterbury  to  Thomastoa 

Miss  Bess  Staples,  society  editor. 
South  Bend  (Ind.)  Tribune,  is  spendinfi 
her  vacation  in  New  York  and  Connec¬ 
ticut. 

Miss  Louise  Lucas,  society  editor 
Honolulu  (T.H.)  .ddvertiser,  has  le- 
covered  from  a  broken  right  arm.  She 
was  away  from  the  office  five  weeks. 
During  her  absence.  Miss  Henrietta  Me- 
Kaughan,  general  assignments,  edit^ 
the  society  section  aided  by  Miss  Ahum 
Tong. 

Mrs.  H.  B.  Wooldridge  has  resigned 
as  news  editor  of  the  Jerome  (Ariz.) 
Verde  Copper  News,  and  is  moving  to 
Houston,  Tex.  with  her  family. 

Walter  J.  (Doc)  Adams,  columnist 
and  feature  writer,  Honolulu  (T.H.) 
Advertiser,  has,  in  addition  to  his  other 
duties,  taken  over  the  marine  run. 

Ray  Coll,  Jr.,  marine  reporter,  Hono¬ 
lulu  (T.H.)  Advertiser,  is  acting  city- 
editor. 

F-dwin  J.  Lebherz,  day  city  editor  of 
the  Buffalo  Courier-Express,  has  re¬ 
turned  from  a  naval  reserve  training 
cruise  aboard  the  U.S.S.  VV'ickes  after 
having  spent  fifteen  days  sailing  from 
New  York  to  Halifax  and  return.  Mr. 
Lebherz  is  a  lieutenant  in  the  reserve. 

Charles  Eugene  Banks,  literary  and 
dramatic  critic,  Honolulu  (T.H.)  Ad¬ 
vertiser,  has  returned  from  a  six-weeks 
visit  to  the  west  coast.  He  spent  con¬ 
siderable  time  in  Hollywood. 

T.  Shannon  Perkins,  city  editor, 
Louisz'ille  Times,  has  returned  from  a 
two  weeks’  stay  with  his  family  at  Lake 
Wawasee,  Ind.  Harry  Bloom  acted  as 
city  editor  in  Mr.  Perkins’  absence. 

Jo.seph  Fletcher,  photographer,  Detroit 
Free  Press,  sustained  a  cut  on  the  fore¬ 
head,  necessitating  three  stitches,  when 
he  was  attacked  by  the  proprietor  of  a 
fruit  stand  of  which  he  was  taking  a 
picture. 

Joseph  R.  McCoy,  Capitol  reporter, 
Montgomery  (Ala.)  Adz’ertiser  for  the 
last  several  years,  is  spending  his  vaca¬ 
tion  at  Panama  City,  Fla. 

-Alger  S.  Beane,  formerly  of  the  Wash- 
'"'gton  (D.C.)  Post,  has  joined  the 
Rochester  (N.Y-)  Democrat  and  Chroni¬ 
cle  copy  desk. 

F-d.  C.  Penrose,  veteran  police  re¬ 
porter  for  the  Salt  Lake  Deseret  Nezvs, 
and  J.  R.  Kennard,  feature  editor,  are 
on  vacation,  the  former  in  the  Northwest 
and  the  latter  in  the  national  parks  dis¬ 
trict  of  southern  Utah. 

Dan  Parker,  sports  editor  of  the  Kev! 
York  Daily  Mirror  and  Mrs.  Parker 
are  on  vacation  in  Nova  Scotia.  James 
Hurley,  assistant  sports  editor  of  the 
Daily  Mirror,  has  returned  to  work  after 
a  vacation  in  Connecticut. 

.A.  H.  Wilkinson,  citv  hall  reporter  of 
the  Regina  (.Sask.)  Daily  Star,  is  in 
south-eastern  Ontario  to  spend  two  weeks 
camping  in  the  I-ake  of  the  Woods  dis¬ 
trict. 

Miss  Marion  Amis  Green,  society  editor 
of  the  LouisrAUe  Times,  and  Miss  Emma 
I-oving.  society  editor  of  the  Louisz'iljt 
Courier-Journal,  arc  spending  a  month  in 
Mexico  City  and  other  cities  in  the  south¬ 
ern  republic.  Following  their  return  they 
expect  to  spend  an  additional  fortnight 
vacationitijj;  in  \’ir|?inia  and  New  York. 

Fred  L.  W.  Bennett.  Salt  Lake  City 

business  magazine  writer,  has  returned 
(.Continued  on  page  38) 
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SALESMEN 

Experienced  electric  refriger¬ 
ation  salesmen  will  find  imme¬ 
diate  opportunity  with  special 
sales  co-operation  by  sending 
their  qualifications  to 

Box  1624,  News. 

1 

"tOOi^NO  CASH 

CONTINENTAL 

home  improvement  CO. 

Start  Paying  September 

And  then  as  low  as  W.(W  per  month. 

Year  Terms.  Estimates  Free. 

A-l  BODY  AND  FENDER  MAN.  O.  M. 
BROOKS.  INC.,  605  Fallsway. 

IN  SEPT. 

NO  DEPOSIT-1  TO  4  YEARS  TO  PAY. 
Paperlng-Palntlng-Heatlng 
Plumbing— Hoofing— Shingling 
Carpentry— Flooring— Remodeling 
OaSge— Cementing— Plastering 
free  estimates  on  satisfactory  home  reps. 
national  HOME  IMPROVEMENT  CO. 

17  a  19  Giulford  ave.  Cal.  3431.  PI.  4262. 

AT  ONCE,  neat-appearing  men  In  new 
field,  learn  district  manager’s  work;  quick 
to  learn  and  satisfied  with  $135  at  start. 
607  American  Bldg.,  Monday,  5  to  8. 

CAN  USE  10  or  15  Agents.  High  school 
students  pref.  25c  comm,  and  bonus. 
Begin  at  close  of  school.  Ans.  letter  only. 

G.  W.  Anthony,  807  Arlington  ave.  Mad. 
3400,  between  2  and  4. 

CHAUFFEURS— Few  careful  cab  drivers. 
20th  Century  Cab  Co.,  1  S.  Front  st. 

absolutely  no  cash 

Rsoulred.  Painting,  Papering,  Plumbing, 
Srpentering.  Electric  Wiring.  Roofing. 
(>y«it  Work.  Garages,  Weatherstripping, 
rtc  Try  our  easy  payment  plan.  Estl- 
^tet  cheerfully  given. 

general  contracting  CO. 

923-25-27-29-31  Park  Ave.  Ver.  6692-4411. 

LATHERS,  at  once.  515  Annabelle  ave. 
between  5th  and  6th  sts.,  Brooklyn. 

MEN— Will  employ  2  married  men  who 
really  need  work;  perm.  pos.  with  future; 
ref.  req.  in  Balto.  $2  req.  for  equipment 

Is  returnable.  Saturday  A.  M.  9  to  12, 
631  Calvert  Building. 

OVERSEER  (white)  wanted,  to  have 
charge  of  country  place,  30  minutes  from 
City  Hall.  Flowers,  fruit  and  some  farm 
crops.  Ref.  required.  Ad.  P.  O.  Box  63. 

PERMANENT  WAVE 

Frederic's  Vita  Tonic,  includes  shampoo. 
Sneer  wave,  complete  $5.  Ricardo  dt 
caiArles.  formerly  of  Stewart’s  A  Hutz- 
ler's  Open  nights.  224  W.  Franklin  St. 
Ver.'43M. 

SALESMEN  for  nationally  advertised  prod¬ 
uct— most  talked  of  in  America,  (jlean- 
cut  men  accustomed  to  earning  real  money 
—those  with  an  eye  to  the  future.  Apply 
FRUIT  INDUSTRIES,  LTD..  10th  Floor 
Candler  Building.  123  Market  Place. 

ROOFING— $1  WEEKLY! 

NO  CASH  DOWN. 

10-YEAR  GUARANTEE. 
ENTERPRISE  ROOFING  CO. 

918  LIGHT  ST.  SOUTH  2468. 

SMALL  Boat  Builder.  Must  be  good  all- 
around  man,  able  to  lay  off  work  and 
figure  cost.  Address  1956,  News-Amerlcan. 

TEACHER  and  College  Men,  60c  per  hour 
average  earnings.  Healthful  outside  work. 
Expenence  not  needed.  MR.  HORNER, 

1  to  5  P.  M.  507  American  Building. 

PERMANENT  $3  c^bedHalrl 
KOLBE 

12  E.  PRESTON.  Nr.  Charles.  Ver.  3275. 
Formerly  15  years  at  211  N.  Liberty  St. 

Est.  1916.  Not  a  school.  Expert  operators. 

WANTED — Two  men  who  have  lived  In 
Baltimore  for  ten  years;  men  with  ability 
who  can  furnish  A  No.  1  reference.  Will 
be  given  a  real  opportunity.  Apply 
FRUIT  INDUSTRIES.  XTD.,  123  Market 
Place,  10th  Floor  Candler  Building. 

REILLY'S  For  Leather  Goods 

Brief  Cases,  Bags,  Pocketbooks,  Keytain- 
cn.  Dog  Collars,  Harness,  Leads,  Muzzles. 
Whips,  etc.  224  West  Fayette  St. 

2  Educated  Colored  men;  can  meet  public; 
perm.  pos.  with  future.  625  Calvert  Bldg. 

o 

Employment  Agencies  19 

PERMANENT  WAVE.  $3.50 

MARINELLO  SALON 

Chu.  A  Fayette.  Open  Evening.  PI.  3434-5. 

A  FEW  YOUNG  White  Waiters,  exper. 
File  application.  128  Market  Place. 

PERMANENT  WAVE.  $2. 

Sliampoo  A  Wave,  50c.  FREE  Haircut  A 
Harcel  Daily  to  6  P.  M.  Mon.,  Wed., 
Frl.,  9  P.  M. 

Vogue.  234  Park  ave..  2d  Fir.,  Cal.  3773. 

A  WHITE  COUPLE,  kitchen  work.  Room, 
board.  Hosp.  Attends.  406  W.  Saratoga. 

CCXIKS.  Maids,  gen.  hswkrs.,  girls;  stay 
n’ts.  Wh.  A  col.  Mad.  2066.  2340  Penna  av. 

Experienced  Ironer  (colored)  for  hand  laun¬ 
dry.  DAY’S.  409  W.  Hoffman  st. 

EAST  END  Cut  Rate  Grocery.  Meat  Mar¬ 
ket.  Beef,  pork  prod.,  veal.  2223  Jeller- 
WD.  Wolle  2740. 

nsuiNG  Tackle  and  Balt.  Schmitt’s  Sea 
Food.  1929  Frederick  ave.  Gllmor  2437. 

FEW  White  Waitresses.  White  Maids,  bet. 

25  and  30:  private  homes.  108  Clay  st. 

FURNACES  CLEANED  by  skilled  furnace 
mechanics,  with  Arco  Vacuum  Machine. 

NO  DUST— NO  DIRT. 

Geo.  J.  Thaler.  800  N.  Gay  St.  Wol.  1065. 

PREFERRED  SERVICE,  411  Equitable 
Bldg.  Cooks,  assist  in  waiting.  15  to  20. 

WHITE  AND  COLORED  WOMEN— Reli¬ 
able.  with  references,  for  housework-  pri¬ 
vate  families  In  New  York.  Maryland  Do¬ 
mestic  Service,  413  W.  Saratoga  st. 

FURNITURE  RENOVATED.  LEWIS  HETZ. 
Upholster  A  cabinet  maker.  Gil.  0512-W. 

HIGHEST  Prices  paid  for  Old  Stamps  and 
Letters,  Autographs  and  Manuscripts. 
Perry  W.  F'uller,  22  W.  Franklin  St. 
Ver.  6086. 

WHITE  Cooka  Maids,  Nurses.  $12-$20  wk. 
MISS  WALTHER.  Ill  N.  Charles  st. 

WOMAN,  white,  gen.  housework,  sub.  home. 
Balto.  Emp.  Service.  508  W.  Mulberry.  o 

Hl-TEST  GINGER  ALE 

801-803  Whatcoat  St.  Madison  9154. 

Help — Salesmen,  Agents  20 

HOPPE’S  GARAGE.  General  Repairing. 
Bkt.  A  Tire  Serv.  3307-11  Barclay  St. 

CALIF'OKNIA  Perfumed  Beads  selling  like 
hot  cakes.  Agents  coining  money.  Big 
profits.  Catalog  free.  Mission  Factory  E-2. 
2328  W.  Pico..  Los  Angeles,  Csd.  o 

HOUSE  WIRING 

SU-room  hous^  with  Fixtures,  BX  Cable 
Gueiranteed.  'Time  payments  If  desired. 

ENTERPRISE  ELECTRIC  CO. 

4  W.  BARRE  ST.  CALVERT  5867. 

Instruction  22 

HOUSE  WIRING— WEEKLY  PAYMENTS. 
1820  HARFORD  AVE.  VERNON  2392. 

I  WILL  NOT  be  responsible  for  debts  con- 
Sjrjfd  by  anyone  other  than  myself. 
THOMAS  V.  O’DWYER.  510  E.  Eager  St. 

PIANO-ACCORDION— Increase  your  popu¬ 
larity!  Learn  to  play  quickly.  Phone  John 
W.  Kaspar,  Wolfe  5114,  for  details. 

TRI-CITY  BARBER  SCHOOL.  Call  or 
write.  817  East  Baltimore  St. 

„  JAMES  W.  CLAYTON 

How  Painting.  Best  Work  and  Prlcee. 
910  MONTPELIER  ST.  CHES.  5705. 

Dancing  24 

i.  P.  BAUMOHL— Paints.  Brushes.  Oils. 
GUis.  Hardware.  Vernon  5579. 

COCKEY’S  2900  W.  North  Ave.— All  styles 
of  dancing;  adults  and  children.  Mad.  1011 

KENMORE  INN. 

^_Belalr,  Md.— Phone  Belair  62. 
DELICIOUS  CHICKEN  DINNERS. 

Patents  25 

rat  IHGHWAY  GARAGE-24 -hour  serv- 
ke.  109  Key  Highway.  South  1779. 

PATENTS  Booklet  Ftee.  Highest  references. 
Best  results.  WATSON  E.  COLEMAN, 
724  Ninth  St.  N.  W.,  Washington,  D.  C. 

Pictures  developed.  Save  20%. 
205  CLAY  ST.  Back  of  New  Theatre. 

Storage  and  Moving  30 

WANS,  $10  to  $300.  for  Housecleaning 
vl’.  5^®-  'T'he  Master  Loan  Service.  212 
BoulUble  Bldg.  (Mr.  Long),  Plaza  4124. 

EXK  Furniture  A  Plano  Movers.  Loads  $4. 
$6.  $8.  $10.  $12.  J.  Geo.  Milke.  Wolfe  9474. 

Service  to  Housekeepers  or  Others. 
pSHSONAL  banking  SERVICE,  Inc., 
IM  West  Fayette  St.  Plaza  1467. 

HOPWOOD'S  EXPRESS 

i^N  Service.  Up  to  $300.  Beneficial  Loan 
Joclely,  300  Park  Bank  Bldg.  PI.  2696. 

STORAGE,  MOVING.  LONG  DISTANCE.  i 
306  SOUTH  PACA  ST. 

CALVERT  0118-0119. 

should  be  sodded  now.  For 
_Mtlmate  call  F.  BENDER.  Wolfe  7730. 

JARBOE  BROS., 

STORAGE  WAREHOUSES,  GILMOR  4086. 
Long-Distance  Hauling.  Established  1892. 
FREDERICK  AND  LONDON  AVES. 

y®  2o  $300,  to  Housekeepers 
7^.  MASTER  LOAN  SERVICE 

355  Calvert  Bldg.  (Mr.  Smith).  Cal.  3252. 

^<55  ^^VER.  DruRt;i8t.  1200  Penna.  Ave. 
.yrders  delivered  promptly.  Mad.  4173. 

J.  J.  SCHMIDT.  130  S.  Broadway. 
LOADS.  $4.  $6.  $8.  $12.  Broadway  0S64. 

JOFFE,  3312  Paton  Ave.  For.  8449. 
Cleanern  and  Dvers  In  Pimlico. 

'  Houses  For  Sale  3 1 

APoOo  Italian  Garden.  Open  now 
itom  12  M.  to  12  P.  M.  1008  Cathedral  st. 

,  BERNARD  ST..  2708,  Near  27th  8t.-5 

1  rooms,  bath,  elec.,  gas  and  back  porch. 

'u’.^ESSES  Renovated,  $4  up.  Sanitary 
Jwttress  Co,,  921  Madison  ave.  Ver.  0935. 

!  DECKER  ST.  S.,  913—6  rms..  gas  A  elec.; 

Bloodworms.  Flshine  Tackle. 
Jochterman.  1925  Eastern  ave.  Wol.  6942. 

,  newly  papered  A  painted  throughout.  $10<) 
down.  $7  wkly.  J.  H.  Sause.  Jr.  Wol.  3425. 

Fibre  Roof  Coating.  Oal.,  90c., 
$4;  brush  free.  Budeke’s.  Wol.  4354. 

EAST  BALTIMORE  HOUSES  my  specialty. 

1  JOHN  H.  SAUSE.  JR.  Wolfe  34^. 

A  Better 
Appearance 
means 

More  Money 
from  the 
Classified 
Page 

•  The  Baltimore  News  uses  Inter- 
type  IDEAL  NEWS  Face  for  its 
Classified  Page,  Because: 

(1)  It  sets  14  lines  to  the  Inch; 

(2)  It  sets  at  least  SIX  WORDS 
to  the  line — and — as  you  can 
readily  see — 

(3)  It  is  the  normal,  perfectly 
proportioned  and  easy  -  to - 
read  news  face. 

•  The  Baltimore  News  uses  the 
Intertype  VOGUE  Family  for  all 
display  on  their  classified  pages, 
because:  Vogue  gives  new  Inter¬ 
est  and  distinction  to  any  display 
part  of  any  newspaper. 

INTERTYPE 

•  Write  for  the  Intertype  2-in- 1 
booklet  which  shows  the  many 
sizes  and  combinations  of  IDEAL 
NEWS  Face  and  Intertype  Dis¬ 
play  Faces. 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  New  York;  Chicago, 
130  North  Franklin  Street;  New  Orleans,  816  How¬ 
ard  Avenue;  San  Francisco,  152  Prentont  Street;  Los 
Angeles,  1220  South  Maple  Avenue;  Boston,  80  Fed¬ 
eral  Street;  Canada,  Toronto  Type  Foundry  Co.  Ltd., 
Toronto;  London,  and  Berlin.  Distributors  Throughout 
the  World 
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Continued  from  Preceding  Column. 


SHELBURNE  RD..  3313—8  rooms.  4  bed¬ 
rooms.  semi-bungalow,  private  garage.  Lot 
50x126.  Ph.  Liberty  9042  or  Vernon  1058. 


SMITH  AVE.,  2600—6  rs..  bath;  lot  50x210. 
S3,750  in  fee.  Ver.  0600.  Sta.  11.  Mr. 
i^hmldt. 


Farms,  Land — Sale,  Rent 
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200-ACRE  FARM 

NEAR  GRANITE. 
Baltimore  County,  Md, 

20  acres  timber  land,  20  acres  blue 
grass.  160  acres  clear. 

House  built  of  granite,  well  situated; 
plenty  of  shade  trees.  Forty  minutes 
from  the  city. 

PRICED  TO  SELL. 

REAL  ESTATE  BROKERAGE  DEPT. 

UNION  TRUST  CO. 

Charles  and  Fayette  Sts.  Plaza  8360. 


FOUR  Acres  of  ground,  two  blocks  be¬ 
fore  Timonium  on  the  York  road;  for  sale 
very  cheap.  Call  Calvert  3664. 

300  ACRES  GOOD  FARM  LAND  within  one 
mile  of  Reisterstown.  Price  reasonable. 
MAURY,  DONNELLY  A  PARR.  Com¬ 
merce  and  Water  Sts.  Plaza  4625. 


Water  Front  For  Sale 
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SPONSON  ST..  1944.  Morrell  Pk.— Nr.  car 
line;  6-rm.  cottage;  lot  25x240.  In  fee, 
SI, 800.  Must  sell  to  close  estate.  F.  L. 
Klemm,  trustee.  222  St.  Paul  st.  PI.  4344. 
Arbutus  243. 


Water  Front  For  Rent 
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Bar  harbor.  Rock  Creek — Cottage,  8 
large  rms. ;  good  bathing ;  reas.  Cal.  5818. 


BUNGALOWS  Rented — Gentiles;  Woodland 
Beach,  Rock  Creek ;  boating  and  good 
sandy  beach.  Weekly,  S15  up;  yearly, 
SlOO  up.  For  information  call  N.  Bun- 
scher.  Xrmiger  12-F-24. 


MAGOTHY  RIVER  BUNGALOWS. 
Annapolis  boulevard  to  Jones  Station,  turn 
left,  follow  Mago  Vista  sign  to  M.  B. 
SHANKS.  Gentiles  only. 


FOR  Rent  or  Sale,  5-room  fum.  bungalow, 
prlv.  shore.  Stony  Creek.  Wolfe  5759. 


NINE  Acres  of  shore  property  on  Choptank 
River;  6  rooms,  garage,  etc.  Will  exchange 
for  2-story  city  house.  Box  1946,  News. 


Shore  Property 
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COTTAGE,  furn.,  Rock  View  Beach;  good 
bathing;  by  week  or  month.  Wolfe  16(%. 


Real  Estate — Country 
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ATTRACTIVE  Cottage.  9  rooms;  garage, 
lawn,  fine  trees  and  shrubs;  6  acres.  Suit, 
for  truck,  garden  or  chicken  farm.  $7,500. 
Plkesvllle  200. 


ROSEDALE,  MD.— 5  rms.  A  b. ;  run.  wa¬ 
ter;  rents  for  $4.75  per  week.  E^sex  106-M. 


Houses  For  Rent — City 
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HOUSES,  unfurnished  or  furnished,  lo¬ 
cated  quickly.  All  locations;  wide  range 
of  rentals.  News-Amerlcan  Free  Rental 
Bureau.  Call  Miss  Lee.  Plaza  0100. 


BARTLETT  AVENUE.  743. 

Modem,  porch-front,  6  rooms  and  bath; 
all  Improvements.  Will  rent  to  desirable 
tenant;  $40  month.  Apply  763  Bartlett 
ave.,  or  call  Calvert  1856. 


LUCILLE  AVE.,  3511-S37.50  month.  Sun- 
parlor  front:  6  rooms,  tile  bath;  steam 
heat.  Ap.  349  Title  Bldg.  Plaza  4100. 


MONTFORD  AVE.  N..  1115. 

SARATOGA  ST.  W.,  786. 
COLLINGTON  AVE.  fi.,  1907. 
PERLMAN  PLACE.  1950. 

Robert  Seff,  231  St.  Paul  Place.  PI.  7855. 


MILTON  AVE.  N..  1216-6  rooms  A  bath; 
modern  conve. ;  near  achoola.  Liberty  2811. 


ton  St.  Wolfe  1335. 


OLDHAM  ST.  S..  714  (formerly  15th  st.). 
Modem  porch-front.  6  rooms,  bath:  all 
improvements.  Will  rent  to  desirable 
tenant  reasonably.  Apply  on  premises  or 
call  Calvert  1856. 


PONCA  ST.  S. .  636  -6  rooms,  hot-water 
heat;  |35  mo.  Liberty  8143. 


$35  A  MONTH. 

1205  CURLEY  STREET. 

Modem  porch-front,  5  rooms  and  bath; 
all  Improvements.  Apply  on  premises  or 
call  Calvert  1856. 


29TH  ST.  E..  1913-Nr.  Harford  rd. ;  brick 
duplex  comp,  apta. ;  1  fum.  Ham.  2183- W. 


30TH  ST.  E.,  749-6  rooms  and  bath,  {5 
week.  A-1  condition.  Ches.  0.'j89. 


$30  MONTHLY — Hlghlandtown ;  6  rooms  A 
bath;  near  cars  and  schools.  1949.  News. 


A62.  Set  ia  5H  Point  Ideal  News  on  5  point  stug^.  Display.  Vogue  Bold. 
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from  Los  Angeles  where  he  was  called  on 
account  of  the  death  of  his  mother. 

J.  H.  Quinn  has  been  named  editor  and 
manager  of  the  East  Bay  Labor  Journal 
published  at  Oakland,  Cal. 

James  A.  Swinnerton,  noted  newspaper 
cartoonist,  is  reported  recovering  from  an 
appendicitis  operation. 

Howard  J.  Rugg  of  the  Lansing 
(Mich.)  State  Journal  staff  lias  returned 
from  Grayling  where  he  covered  the  an¬ 
nual  summer  encampment  of  the  Lansing 
batteries  of  the  li9th  Field  Artillery, 
Michigan  National  Guard,  and  has  started 
his  vacation. 

John  Spencer,  night  city  editor,  Nor¬ 
folk  I’irgwian-Pilot,  went  to  Virginia 
Beach.  Va.,  for  his  vacation. 

Thomas  Rose,  copy  reader  on  the 
Syracuse  Post  Standard  state  desk,  is 
spending  his  vacation  at  his  home,  Buf¬ 
falo,  ar^  in  Canada. 

Lillian  Kahen,  suburban  editor  for  the 
Anaheim  (Cal.)  Bulletin,  has  returned 
from  a  vacation  spent  at  San  Francisco. 

H.  J.  R.  Tewksbury,  editor  of  the 
Portland  (Me.)  Sunday  Telegram,  is  on 
his  vacation,  and,  with  Mrs.  Tewksbury, 
is  visiting  Xew  York,  Philadelphia  and 
Washington. 

“Tod’'  Rockwell,  of  the  Detroit  Free 
Press,  has  been  transferred  from  the  re¬ 
write  desk  to  the  sports  department 
where  he  will  handle  high  school  sports. 

D.  Emlyn  Evans,  night  managing 
editor ;  Rae  B.  Candee,  city  hall  reporter, 
and  Josenh  Kinney,  snorts  assistant, 
Utica  (N.Y.)  Daily  Press,  are  on  vaca¬ 
tion. 

Archie  Xlurray,  sports  editor  of  the 
Regina  (Sask.)  Leader-Post,  evening 
editions,  is  on  his  annual  vacation.  Miss 
Grace  Tinning,  woman’s  page  editor,  is 
also  on  her  holidays  at  present.  Miss 
Kay  Mullan  has  taken  over  her  desk 
temporarily. 

Miss  Louise  Higgins,  reporter,  Hous¬ 
ton  (Tex.)  Chronicle,  and  daughter  of 
W.  O.  Higgins,  editor  of  the  Chronicle, 
was  among  the  70  passengers  sailing 
from  Houston,  July  30.  on  the  L’Es- 
pagne  for  Vera  Cruz,  Mexico.  Arriv¬ 
ing  in  Vera  Cruz,  the  party  will  entrain 
for  Mexico  City  and  after  spending  two 
days  sight-seeing  will  sail  for  Houston 
via  Galveston. 

Don  B.  Reed,  day  city  editor,  Wash¬ 
ington  Post,  was  a  week-end  visitor  in 
Buffalo,  where  his  wife  and  their  daugh¬ 
ter  are  passing  the  summer  months. 

Carlton  T.  Reynolds,  copy  desk.  Fall 
River  (Mass.)  Herald  News,  is  on  a  two 
weeks’  vacation. 

James  S.  Henry,  Columbus  (O.)  Citi¬ 
zen,  and  Mrs.  Henry  are  the  parents  of 
a  daughter,  bom  July  23. 

Leslie  N.  Hildebrand,  state  editor  of 
the  Detroit  Free  Press,  who  holds  a  com¬ 
mission  in  the  officers’  reserve  corps  of 
the  army,  is  serving  a  two  weeks  tour  of 
active  duty  at  Camp  Custer,  Michigan. 

Stuart  White,  local  news  staff,  Rich¬ 
mond  (Va.)  News  Leader,  is  covering 
the  summer  training  encampment  of  the 
two  Richmond  units  of  the  246th  coast 
artillery.  Virginia  National  Guard,  at 
Fort  Monroe.  Va.,  this  week  and  next, 
as  staff  correspondent  of  his  paper. 

PRESS  ASSOCIATION  NOTES 

yfU  ILLIAM  S.  WHITE,  correspondent 
”  of  the  Associated  Press,  has  been 
transferred  from  Houston,  Tex.,  to 
Austin,  temporarily,  to  assist  in  covering 
a  special  session  of  Texas  legislature. 

James  H.  Furay,  vice  president  and 
general  manager  of  the  United  Press, 
addressed  the  Indianapolis  Rotary  club. 
July  28.  He  formerly  was  a  member  of 
the  Indianapolis  Star  staff. 

Herbert  Caryl,  New  England  manager 
for  I.N.S.,  with  headquarters  at  Boston, 
is  on  a  motor  tour  of  the  middlewest. 

Hobart  C.  Montee,  director  of  foreign 
service  for  International  _News  Service, 
is  touring  through  the  Lake  Champbdn 
region. 


WEDDING  BELLS 

'THOMAS  F.  PHELAN,  Boston 
(Mass.)  newspaperman,  to  Miss  Mar¬ 
garet  M.  Keenan  of  Roxbury,  Mass.,  at 
St.  Patrick’s  church,  Roxbury,  last 
week. 

Miss  Rebecca  C.  Buck,  of  Vineland, 
N.J.,  to  William  J.  Mulligan,  city  edi¬ 
tor,  Vineland  (N.J.)  Post,  Aug.  1,  at  the 
rectory  of  the  Roman  (Catholic  Church 
of  the  Sacred  Heart,  Vineland,  N.J. 

Miss  Mary  Elizabeth  Stafford,  daugh¬ 
ter  of  John  P.  Stafford,  publisher, 
Springdale  (Ark.)  News,  to  W.  M.  An¬ 
derson,  Jr.,  Aug.  4  at  Sand  Springs, 
Okla.  Mr.  and  Mrs.  Anderson  will  re¬ 
side  at  Hot  Springs. 

Leslie  N.  Ford  of  the  editorial  staff, 
Buffalo  Courier-Express,  to  Miss  Jeanne 
P'lizabeth  Fleming  of  Sloan,  N.Y.,  re¬ 
cently. 

Arthur  Johnson,  Jr.,  Columbus  (O.) 
Dispatch  reportorial  staff,  and  a  son  of 
Arthur  Johnson,  Sr.,  publisher  of  the 
Dispatch,  to  Miss  Constance  C.  Smith, 
in  Columbus,  Aug.  12. 

J.  C.  Quigley,  director  and  executive 
of  the  Dubuque  (la.)  Telegraph-Herald 
and  Times-Journal ,  to  Miss  Margaret 
.\nn  Mailman,  Champaign.  Ill.,  Aug.  6, 
in  Holy  Name  Cathedral,  Chicago.  They 
left  for  a  wedding  trip  to  Lake  Banff 
and  Alaska. 

Miss  Mary  Theodora  Locke,  society 
editor  of  the  Pittsburgh  Post-Gazette,  to 
Wilbur  D.  Hockensmith,  Jr.,  of  Irwin, 
Pa.,  in  Scranton,  Pa.,  recently.  Follow¬ 
ing  her  wedding  the  bride  announced  her 
retirement  from  active  newspaper  work. 
The  honeymoon  is  being  spent  in  the 
Pocono  Mountains,  Pennsylvania. 

(Jeorge  Gallati,  assistant  manager  of 
the  International  News  Service  bureau 
at  Chicago,  to  Alice  S.  Gress  at  Daven¬ 
port,  Iowa,  recently. 


ASSOCIATIONS 

A  BRANCH  of  the  National  Llague 
-^OF  American  Pen  Women  was  re¬ 
cently  established  in  Franklin.  N.H.  It 
is  the  first  in  the  state.  The  officers 
are:  Mrs.  Katherine  Simmonds,  presi¬ 
dent;  Mrs.  H.  H.  Beach,  Lst  vice-presi¬ 
dent  ;  Mrs.  Eva  Blake  2nd  vice-presi¬ 
dent;  Mrs.  Alice  Hodges,  secretary  and 
Mrs.  Carrie  Frisselle,  treasurer.  The 
next  meeting  will  be  on  Aug.  2nd  at 
Franconia. 

Harry  Kussmaul  of  the  Boston 
(Mass.)  Transcript  won  both  the  net 
and  the  gross  honors  in  the  Newspaper¬ 
men’s  Golf  Association  tournament  at 
the  Sandy  Burr  County  Club  at  Way- 
land.  Mass.,  Monday  afternoon  with  a 
score  of  77.  D.  J.  \Valsh  of  the  Poston 
Herald  took  second  net  honors  with 
04-7Q. 

Dayton  (O.)  Advfjitising  Club  has 
designated  the  week  of  Oct.  12  as  "Ad¬ 
vertising  Week.’’  Advertising  exhibits 
will  be  placed  in  hotels  and  increased 
newspaper  linage  will  be  sought.  S.  H. 
■Ankeney,  general  chairman,  and  J.  L. 
Sowers,  president  of  the  club  are  arrang¬ 
ing  schedules  and  programs. 

The  annual  meeting  of  the  Amfjucan 
■Association  of  Agricultural  Coli.egf. 
editors  was  held  at  Oregon  State  Col¬ 
lege  this  week,  Aug.  10  to  13. 


SCHOOLS 

XT  R.AY  WAGNER,  superintendent  of 
the  Lanier  Schools  at  West  Alexan¬ 
dria,  Ohio,  is  the  new  editor-in-chief  of 
the  Ohio  Teacher,  the  oldest  educational 
journal  in  the  state.  He  succeeds  Miss 
Olga  A.  Jones,  who  has  been  editor  for 
the  past  four  years  and  who  is  now  in 
Washington.  D.  C..  having  recently  been 
anpointcd  a  member  of  the  staff  of  the 
President’s  emergency  committee  on  em¬ 
ployment.  She  will  retain  the  title  of 
associate  editor  of  the  publication. 


NEW  PLANTS  AND  EQUIPMENT 

Yl^  ARE  (Mass.)  Ware  River  News,  a 
”  weekly,  has  let  the  contract  for 
remodeling  a  three-story  brick  building 
into  a  new  plant.  The  News  had  been 
published  for  40  years  in  a  Main  Street 
block.  Acquisition  of  contracts  for  pub¬ 
lishing  two  Polish  language  periodicals 
made  the  larger  quarters  necessary. 


CHANGES  OF  OWNERSHIP 

Harry  E.  booth,  advertising 

manager  of  the  Omar  D.  Grey  Pub¬ 
lications,  at  Columbia,  Mo.,  has  purchased 
the  Lexington  (Mo.)  News,  from  Miss 
Anne  Belle  Wigbels,  its  owner  and  pub¬ 
lisher  for  the  past  three  years.  Booth 
was  advertising  manager  of  the  Macon 
(Mo.)  Chronicle,  before  going  to  Colum¬ 
bia.  He  has  incorporated  the  Lexing¬ 
ton  News  Publishing  Company,  to  “own, 
control  and  publish  newspapers  in  the 
state  of  Missouri. 

John  K.  McMullen,  publisher,  Ellin- 
wood  (Kan.)  Leader,  recently  sold  out  (Q 
Martin  Glenn,  of  Houston,  Tex.,  who 
took  charge  immediately.  McMullen 
sold  after  being  appointed  superintendent 
of  the  Kansas  State  Reformatory  at 
Hutchinson,  Kan.,  by  (jov.  Woodring. 

W.  C.  Grimes,  superintendent  of 
schools  at  Willow  Springs,  Mo.,  recent 
purchaser  of  the  Willow  Springs  Repub¬ 
lican,  has  merged  it  with  the  Willow 
Springs  Advocate,  and  the  community  is 
again  a  one-paper  town.  The  editor  of 
the  Advocate,  Joseph  Hinnebrink,  will 
manager  the  combined  papers. 

Fred  Henney,  managing  editor  of  the 
Hutchinson  (Kan.)  News  and  Herald, 
has  returned  from  a  vacation  spent  in 
(  olorado.  He  was  accompanied  by  his 
wife  and  daughters. 

J.  E.  Laney  has  purchased  from  Miss 
Kate  Simms  the  Frost  (Tex.)  Enter¬ 
prise,  whose  plant  recently  was  destroyed 
by  fire.  Laney  will  print  the  Enterprise 
at  Hamilton  until  he  can  assemble  a  new 
plant  at  Frost. 

Pocahontas  (la.)  Record  and  Demo¬ 
crat,  weeklies,  have  been  acquired  by 
a  syndicate  headed  by  Paul  W’agner, 
Odebolt,  la.,  and  were  merged  this  week. 
New  staffs  will  be  organized  and  the 
combined  paper  will  appear  as  a  semi¬ 
weekly.  Publication  days  have  not  been 
fleiermined  yet.  D.  O.  Blake  has  been 
publisher  of  the  Record  the  past  30 
'•ears  and  Byron  G.  Allen,  publisher  of 
the  Democrat  a  number  of  years. 

C.  E.  and  B.  P.  Mavhall  have  an¬ 
nounced  the  sale  of  the  Plainfield  (Ind.) 
Messenger,  weekly,  to  Mary  Gleason, 
E.  A.  and  F.  H.  Watkins  of  Lebanon, 
publishers  of  the  Economy  Press  there. 
The  deal  also  included  the  purchase  of 
the  Clayton  (Ind)  Commercial,  a 
weekly  published  in  Clinton,  but  printed 
in  the  Plainfield  plant.  The  enuipment 
of  the  Economy  Press  will  be  moved  to 
Plainfield  shortly  and  the  Messenger 
plant  will  be  combined  with  it  in  larger 
quarters.  E.  A.  Watkins  will  be 
manager  and  editor. 

D.  C.  Miller,  who  has  been  editor  of 
the  Kalona  (la.)  News,  a  weekly,  the 
past  2.S  years,  has  sold  the  paper  to  Clar¬ 
ence  Shimon  of  Solon,  who  for  the  past 
♦hree  months  has  been  assisting  in  pub¬ 
lication  of  the  paper. 

Delos  E.  Brandon  of  Sheridan.  Wyo., 
has  purchased  the  Thermopolis  (Wyo.) 
Reminder,  a  weekly,  from  S.  D.  Perry. 

The  Kahoka  (Mo.)  Free  Press  has 
been  sold  by  Joseph  H.  Talbott  to  Joseph 
McKee. 


SPECIAL  EDITIONS 

■p  ACINE  (Wis.)  JOURNAL-NEWS 
48-page  tabloid  special  edition,  com¬ 
memorating  dedication  of  three  public 
buildings. 

Beaumont  (Tex.)  Enterprise,  Pro¬ 
gress  and  Development  Number,  100 
pages.  July  1. 

Galion  (O.)  Inquirer  published  a  52- 
page  special  edition  this  week  heralding 
the  city’s  centennial  August  26-28. 

Phoenix  Arizona  Republic  published 
a  12-page  section.  July  30.  covering  the 
opening  of  the  new  Fox  Theatre  of 
Phoenix. 

Punch  or  the  London  Charivari,  pub- 
ished  its  90th  Birthday  Number,  July  15. 


PARK  ON  VACATION 

Kenneth  C.  Park,  managing  editor  of 
the  Lansing  (Mich.)  Stale  Journal,  has 
left  with  Mrs.  Park  for  a  fortnight’s 
vacation  trip  to  Winnipeg,  Manitoba. 
They  planned  to  stop  for  a  short  time 
enroute  at  their  cottage  at  Torch  Lake, 
Michigan. 


“UNCLE  BILL”  ADDS  SPICE 
TO  TEXAS  COUNTY 


(Continued  from  page  11) 


is  partly  demented.’’  He  has  fights  with 
all  of  them  at  times,  but  he  knows,  and 
they  know,  that  no  matter  how  hard  they 
fight  each  other  in  one  issue  they  may¬ 
be  on  the  same  side  in  the  next  battle; 
and  so  in  between  times  they  remain 
friendly  and  appreciate  each  other. 

Whenever  a  temporary  coolness  springs 
up  between  the  editor  and  any  of  the 
ranchmen,  his  friends  always  detect  it 
He  goes  in  strong  for  personal  items. 
His  best  friends  can’t  take  a  watermelon 
to  Sterling  City  without  getting  their 
names  in  the  paper,  people  say;  and 
when  their  names  stop  appearing  and 
everyone  knows  they  aren’t  off  on  a 
trip,  then  it’s  easy  to  deduce  that  Uncle 
Bill  has  had  a  slight  falling-out. 

Although  the  Sterling  City  News- 
Record  usually  runs  four  pages,  it  has 
been  known  to  put  out  an  eight  and 
even  a  twelve-page  edition  on  special 
occasions.  News,  however,  is  usually 
scarce.  Uncle  Bill  complains  that  some¬ 
times  a  man  can  die  and  be  buried 
fore  he  is  told  of  it.  W'hen  he  is  really 
hard  up,  he  falls  back  on  memories  of 
Civil  War  days  and  recalls  the  verses 
of  little-known  songs,  such  as  “Eating 
Goober  Peas,”  or  of  editorializing  on  his 
theories  of  education,  to  balance  Arthur 
Brisbane’s  weekly  chatter.  His  daughter 
writes  the  women’s  parties,  which  are 
front  page  stories.  Posted  warnings  in¬ 
serted  by  the  ranchmen  help  fill  his 
classified  columns  on  the  back  page. 

Occasionally  he  reprints  his  famous 
dry  weather  forecast,  which  reads: 

“Today,  fair,  dry  and  windy. 

“Tomorrow,  fair,  windy  and  drier. 

“Sunday  will  be  a  clear,  dry  day. 

“All  the  rest  of  the  week  will  be  like 
Sunday,  only  a  little  drier,  dustier, 
sandier  and  windier. 

“There  won’t  be  any  rain  to  speak  of 
during  the  entire  week.” 

By  far  the  most  popular  of  all  the  local 
news  items  which  Uncle  Bill  can  expand 
into  front-page  stories  are  the  accounts 
of  the  Boneheads. 

The  Boneheads  are  Sterling  County 
people  who  do  crazy  stunts,  when  they 
ought  to  know  better.  Uncle  Bill  doesn’t 
call  them  by  name.  He  has  a  whole 
family  of  Bonehead  names  for  them,  such 
as  Miss  Hurryanna,  Smarty,  Shaderack 
and  Tickycus.  Whenever  he  is  suspected 
of  having  a  Bonehead  story  in  his  paper, 
the  entire  male  populace  of  the  city  con¬ 
gregates  in  front  of  his  office  waiting  for 
the  paper  to  come  from  the  press. 

Anything  is  material  for  this  column. 
His  experience  in  law  has  enabled  him, 
his  competitors  say,  to  know  how  far 
he  can  go  to  a  comma,  when  it  comes  to 
pouring  it  on  his  readers. 

The  following  paragraph  is  an  exam¬ 
ple  of  Bonehead  copy: 

“Dunkus  Bonehead  found  a  No.  12 
shotgun  cartridge,  took  the  powder  out 
and  proceeded  to  blow  up  a  fly.  When 
he  touched  a  lighted  match  to  the  powder, 
the  fly  was  over  on  the  other  side  of  the 
street  entertaining  a  country  dog.  Dun¬ 
kus’  hands  are  now  clear  of  blisters 
while  his  eyebrows  are  beginning  to 
sprout  again.” 

If  Uncle  Bill  Kellis  ever  makes  oyer 
Sterling  City  to  suit  him,  his  remaining 
problem  will  be  obtaining  a  successor. 
His  son,  Pat,  rates  the  law  higher  than 
the  newspaper  business.  The  youngsters 
of  Sterling  City,  over  whom  Kellis  has 
kept  a  watchful  eye  hoping  to  discover 
newspaper  material  in  them,  have  all 
gone  off  to  teaching  school  when  the?' 
finished  college,  or  into  some  other 
equally  unlikely  pur.suit. 

It  is  a  problem  in  which  the  whole 
of  Sterling  County  is  interested.  Those 
who  know,  realize  that  Uncle  Rill  be¬ 
longs  to  that  small  class  of  editors  whose 
personality  is  strong  enough  to  make 
an  impression  on  his  papers  that  extends 
beyond  the  confines  of  the  territorv  it 
serves,  and  whose  command  of  words  is 
so  strong  that  his  emotions  are  directly 
transferable  into  written  words  that  live 
and  sting  and  sizzle  on  paper  just  as 
spoken  words  do  in  the  air — a  class  of 
men  that  is  rapidly  vanishing. 


Editor  &  Publisher  The  Fourth  Estate  for  August  15,  1931 


39 


BETTER  THAN  DAYLIGHT 


as  modern  as  the 
high  speed  press.. 


COOPER  HEWin  LIGHT 


The  press  room  of  the  Philadelphia  Record — a  new  plant  with  the  most  up-to-date  equipment 
throughout,  including,  of  course,  the  modern  Cooper  Hewitt  system  of  illumination. 


It  is  easy  to  see  that  increasing  me¬ 
chanization  is  now  revolutionizing  the 
newspaper  publishing  industry.  It  is  easy 
now  to  look  hack  and  see  why  news¬ 
papers,  slow  to  adopt  the  rotary  press, 
linotype  or  even  the  lesser  mechanical 
improvements,  fell  hy  the  wayside.  It  is 
easy  to  look  ahead  and  see  what  other 
devices  and  inventions  will  certainly  do 
for  publishing. 

And  in  this  category  of  publishing 
progress  is  Cooper  Hewitt  mercury- 
vapor  illumination — now  used  in  the 
mechanical  departments  of  many  of  the 
country’s  most  successful  newspapers 
and  magazines.  Why?  Send  for  the 
booklet,  “Why  Cooper  Hewitt  Light  is 
— ] — — — —  Better  than  Daylight .” 
i  ;  You’ll  learn  that  it’s 

CUUI’KK  IlKWnT 

'  i.i(;nT  as  modern  as  the  high 

j  />  liethr  fftHn 

’  oAvuciiT  speed  press.  General 
Electric  Vapor  Lamp 
Company,  863  Adams 
_ __J  Street,  Hoboken,  N.J. 


ELECTRIC 


Join  tta  in  the  General  Electric  Program,  broadcast  every 
Saturday  evening,  on  a  nation-wide  N,  B.  C.  netuwk 
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Advertising  Agencies 


FURNITURE  MEN  CLOSE 
COOPERATIVE  DRIVE 


To  Wind  Up  Magazine  AdTcrtising  in 
Second  of  Proposed  Four  Years, 
but  Newspaper  Publicity 
Efforts  Continue 


The  National  Home  Furnishings  Pro¬ 
gram,  having  canceled  its  $4,000,000 
national  advertising  program  after  less 
than  half  of  the  planned  four-year  period, 
is  continuing  its  free  publicity  campaign 
to  direct  public  attention  to  furniture. 
Announcement  of  the  decision  to  end  the 
cooperative  advertising  has  been  made  in 
a  letter  to  the  subscribers  from  Fred 
Millis  of  the  Millis  Advertising  Com¬ 
pany,  general  counsel  for  the  program. 
The  decision  was  caused  by  increasing 
reluctance  of  both  manufacturers  and  re¬ 
tailers  to  going  ahead  with  the  expendi¬ 
tures  planned,  in  view  of  what  the  an¬ 
nouncement  referred  to  as  the  “lament¬ 
able  condition  of  business  generally  and 
of  the  furniture  industry  in  particular.” 

The  announcement  said  in  part :  “The 
program  will  be  carried  along  in  all  its 
phases  except  national  advertising  and 
merchandising  until  the  end  of  the  year. 
The  Style  Show  will  go  on,  and  the 
promised  material  will  be  distributed  to 
dealers.  The  publicity  material  will  be 
furnished  to  press  associations. 

“The  Retail  Association  will  keep  up 
the  present  successful  newspaper  and 
magazine  publicity  after  the  complete 
cessation  of  the  program.  These  items 
and  the  paying  of  all  present  indebted¬ 
ness  will  be  taken  care  of  from  the  July 
29.  1931,  payments.  Any  funds  available 
after  liquidation  will  be  distributed  pro 
rata  among  paid-up  subscribers.” 

In  the  meantime  retail  furniture  deal¬ 
ers  throughout  the  country  have  received 
a  confidential  letter  from  the  National 
Retail  Furniture  Association  describing 
publicity  plans  that  are  under  way.  The 
letter  states  that  two  large  feature  serv¬ 
ices  have  agreed  to  include  specially  pre¬ 
pared  articles  on  home  furnishings  in 
their  releases,  and  adds: 

“With  a  force  of  ten  field  men  we  are 
going  to  the  publishers  and  managing 
^itors  of  the  1800  other  daily  newspapers 
of  the  country  with  the  three  standard 
syndicated  features  we  are  now  produc¬ 
ing.  These  features  are  designed  for 
weekly  release.  It  is  most  important  that 
you  do  not  say  anything  about  this  pub¬ 
licity  to  your  local  papers.  One  of  the 
field  men  will  come  directly  to  you  to 
counsel  with  you  as  who  to  see  and  how 
to  put  it  up  to  the  paper.  These  articles 
are  news,  they  will  be  of  interest  to  the 
newsj>aper  readers.  We  don't  want  the 
paper  to  get  the  idea  that  it  is  some¬ 
thing  that  advertisers  are  demanding  that 
he  run.  We  want  the  editor  to  sell  him¬ 
self  on  the  merits  of  the  stories  and  to 
want  to  run  them. 

“The  National  Home  Furnishings  Pro¬ 
gram,  in  addition  to  all  its  other  activi¬ 
ties  of  Style  Shows,  Home  Styling  Con¬ 
tests,  salesmen  training  courses,  national 
advertising,  dealer  advertising  helps,  etc., 
has  changed  the  publicity  situation  around 
so  that  the  furniture  industry  is  now 
getting  more  favorable  news  stories  than 
is  the  automobile  industry.  The  invest¬ 
ment  of  the  furniture  industry  for  the 
entire  four  years  in  the  fim'i  is  being 
more  than  equalled  each  year  by  the 
value  of  the  publicity  for  home  furnish¬ 
ings  that  is  being  secured  by  the  pro¬ 
gram  staff  in  magazines,  newspai)ers  and 
over  the  radio.” 

The  ctKjperative  furniture  program  was 
authorized  in  1928  and  more  than 
$4,000,000  was  subscribed  by  alwut  700 
manufacturers  and  1500  retailers,  to  l)e 
paid  in  semi-annual  installments.  Maga¬ 
zine  advertising  began  in  October,  1929. 
Newspaper  and  poster  advertisements 
were  prepared  for  subscribers  who  would 
buy  the  necessary  space. 


To  Direct  Tire  Advertising 

Henry  M.  Rosen.stein,  formerly  in 
newspaper  and  advertising  agency  work 
at  Chicago,  has  joined  the  Oklahoma 
Tire  &  Supply  Company,  Tulsa,  as  di¬ 
rector  of  advretising. 


AD-VENTURES 

By  ROBERT  S.  MANN 


Hudson  motor  car  com¬ 
pany,  of  Detroit,  which  abolished 
its  advertising  department  last  Novem¬ 
ber,  putting  the  whole  responsibility  upon 
its  advertising  agency,  announced  this 
week  that  William  A.  James,  assistant 
sales  manager,  had  been  appointed  “to 
take  charge  of  the  advertising  and  sales 
promotion  division  of  the  company,  which 
is  now  being  formed  under  his  direction.” 

The  announcement,  made  by  Chester 
G.  Abbott,  Hudson’s  general  sales  man¬ 
ager,  follows  by  two  weeks  the  news 
that  the  Hudson  advertising  account 
has  been  transferred  from  C.  C.  Win- 
ningham,  Inc.,  to  Erwin,  Wasey  &  Co. 
The  change,  it  is  stated,  will  be  effective 
Nov.  1.  C.  C.  Winningham,  who  has 
been  associated  with  the  company’s  ad¬ 
vertising  for  21  years,  formerly  as  Hud¬ 
son  advertising  manager  and  later  as 
head  of  his  own  agency,  continues  as  a 
director  of  the  Hudson  company. 

Mr.  James  will  continue  his  activities 
as  assistant  sales  manager.  He  has  been 
with  Hudson  since  1919,  serving  suc¬ 
cessfully  in  many  departments. 

William  R.  Tracy,  who  has  been  in 
charge  of  domestic  sales  for  some  time, 
will  take  over  larger  responsibilities  in 
his  capacity  as  sales  manager,  it  is  stated. 
*  *  * 

PECIAL  summer  advertising  to  com¬ 
bat  the  usual  seasonal  slump  has 
proved  effective  for  the  RCA  Victor 
Company,  according  to  Pierre  Bouch- 
eron,  advertising  and  sales  promotion 
manager.  He  points  out  that  August 
sales  have  shown  a  sharp  rise  “despite 
the  extremely  hot  weather  and  in  some 
instances  unfavorable  reception  condi¬ 
tions,”  whereas  just  prior  to  the  begin¬ 
ning  of  the  campaign  on  July  16  sales 
of  instruments  and  records  were  falling 
off  as  they  usually  do  at  the  beginning 
of  the  hot  months. 

The  special  campaign  went  to  238 
newspapers  in  196  cities.  It  emphasized 
small  radio  instruments  and  portable 
phonograph.  Newspaper  space  is  also 
used  for  X'ictor  records,  and  in  many 
instances  dealers  and  distributors  have 
used  tie-in  space. 

Mr.  Boucheron  said  that  larger  and 
more  frequent  advertising  would  be  used 
in  the  fall. 

*  * 

■nURIUM  PRODUCTS  CORPORA- 
TION,  maker  of  “hit-of-the-week” 
phonograph  records,  advertised  this 
week  a  new  process  by  which  it  can  put 
twice  as  much  music  on  a  record  as 
before.  The  thickness  of  the  walls  be¬ 
tween  the  needle  grooves  is  lessened,  and 
five  minutes  of  music  recorded  on  a 
standard-sized  Durium  disk.  The  corpo¬ 


ration,  using  newspaper  space,  built  up 
its  sales  to  500,000  weekly  last  year, 
selling  records  at  15  cents  each  at  news 
stands,  cigar  counters  and  drug  stores. 

♦  * 

HEN  a  New  York  taxi  driver  of 
”  the  Parmelee  System  collected  a 
$2,500  reward  for  returning  a  little  black 
bag  full  of  jewelry  that  a  woman  pas¬ 
senger  had  left  in  his  cab,  the  New  York 
newspapers  gave  plenty  of  space  to  the 
story.  Officers  of  the  taxi  system,  how¬ 
ever,  didn’t  let  it  go  at  that.  They  took 
advantage  of  the  news  interest  to  insert 
good-sized  advertising  copy  in  the  New 
York  papers  emphasizing  the  responsi¬ 
bility  of  the  system.  The  copy  was  placetl 
through  the  World  Wide  .\dvertising 
Corporation. 

*  *  * 

EPE.ATING  an  advertisement 

•*-*-  that  helped  sell  more  suits  last 
week  than  in  any  one  week  in  our  his¬ 
tory.” 

So  read  the  heavy  black  script  lettered 
across  a  newspaper  advertisement  pub¬ 
lished  this  week  by  John  David,  men’s 
clothier,  with  eleven  New  York  shops. 
Only  a  month  ago  he  took  six-column 
sjace  to  announce  that  in  the  first  six 
months  of  1931  his  stores  had  beaten  the 
corresponding  period  of  1930  both  in 
number  of  garments  sold  and  in  dollar 
volume. 

*  *  * 

nr  RENDS  &  INDICATIONS,  widely 
read  house  organ  of  Dorrance,  Sul¬ 
livan  &  Co.,  New  York,  and  its  affiliated 
agency,  Dorrance,  Kenyon  &  Co.  Bos¬ 
ton,  is  to  be  a  quarterly  rather  than  a 
monthly,  it  is  announced  in  the  Aug.  10 
issue. 

For  six  years  it  has  carried  digests  of 
business,  industrial,  and  advertising 
news,  particularly  statistics,  to  a  grow¬ 
ing  list  of  executives.  The  change  is 
influenced  by  the  heavy  demand  on  the 
time  of  the  business  survey  and  research 
staff,  and  by  the  mounting  cost  caused 
by  numerous  requests  to  be  placed  on 
the  mailing  list. 

As  a  quarterly,  it  is  announced, 
Trends  &  Indications  will  be  improved  in 
format  and  enlarged  somewhat. 

*  *  ^ 

VALUE  of  department  store  sales  for 
July  showed  a  decrease  from  June 
of  slightly  more  than  the  estimated  sea- 
.sonal  decline,  according  to  the  Federal 
Reserve  Board's  compilations.  The  Fed¬ 
eral  Reserve  index  figure,  making  allow¬ 
ance  for  both  number  of  business  days 
and  for  usual  seasonal  changes,  was  92 
on  the  basis  of  preliminary  figures  for 
July,  against  9?  for  June  and  97  for 
May. 


H.  C.  Colby  Form*  Agency 

Henry  Curtis  Colbv,  formerly  adver¬ 
tising  and  .sales  promotion  manager  of 
M.  C.  D.  Borden  &  Co.,  New  York, 
has  organized  the  Colby  Advertising 
Corporation  with  offices  at  401  Broad¬ 
way,  New  York.  The  agency  will 
handle  the  Borden  account  and  others, 
particularly  in  the  textile  field.  Mr. 
Colby  was  formerly  vice-president  of 
the  Frank  Presbrey  Company. 


Now  MacBride  Sc  Ullman 

Harry  Hatch  Ullman,  formerly  gen¬ 
eral  manager  of  the  Keeley  Department 
Store,  of  Atlanta,  Ga.,  has  joined  Burt 
MacBride,  counselor  in  retail  sales  pro¬ 
motion  and  advertising.  The  firm  will 
be  known  as  MacBride  &  Ullman.  Of¬ 
fices  are  at  11  West  42d  street.  New 
York. 


Lowell  Forms  Agency 

Mortimer  Lowell,  formerly  vice-presi¬ 
dent  of  Street  &  Finney,  New  York 
advertising  agency,  has  opened  adver¬ 
tising  offices  at  369  Lexington  .\venue. 
New  York,  in  the  name  of  the  Mortimer 
I^wcll  Company. 


Rubberset  to  Presbrey 

The  advertising  of  the  Rubberset  Com¬ 
pany  of  Newark,  N.J.,  has  been  placed  in 
the  hands  of  the  Frank  Presbrey  Com¬ 
pany  of  New  York,  effective  .\ugust  1st. 


Jordan  Joins  Rosenow 

1'.  C.  Jordan,  formerly  vice-president 
and  space  buyer  of  the  Western  .Adver¬ 
tising  .Agency  of  Racine,  Wis.,  is  now 
IcKated  in  Chicago  with  Rosenow  Com¬ 
pany,  printers  and  engravers.  Mr. 
Jordan  is  introducing  a  new  engraving 
process  especially  adapted  for  newspaper 
plates. 

\ 

Every  other  home  cov¬ 
erage  is  offered  by 
The  Detroit  Free  Press 
in  America’s  Fourth 
Market.  This  is  effec¬ 
tive,  dollar  -  producing 
coverage  without  waste 
nor  duplication. 

Jhr  ©ptroH 

J^rpp  ^rpaa 

"Starts  tha  Day 
in  Detroit 


A.  B.  C.  ACCOUNT  IS  PLACED 

Erwin,  Wasey  &  Co.  of  Chicago  hav- 
been  appointed  to  handle  the  advertisino 
account  of  Altrofer  Brothers  Co.,  Peoria 
Ill.,  manufacturers  of  A.  B.  C.  Washers 
and  Ironers.  A  program,  includim, 
newspapers,  magazines  and  radio,  will  C 
started  in  30  days. 


To  Advertise  Massachusetts 

At  the  request  of  the  Massachusetts 
Industrial  Commission,  the  New  Eng. 
land  Telephone  &  Telegraph  Company 
will  advertise  the  advantages  of  Massa. 
chusetts  for  recreational  and  vacation 
purposes  in  twenty  newspapers  through¬ 
out  the  Bay  State. 


Directs  New  England  Campaign 

The  Doughnut  Machine  Corporation, 
New  York,  have  appointed  the  S.  A. 
Conover  Company,  Boston  agency  to  di¬ 
rect  a  newspaper  and  radio  campaign  in 
New  England,  beginning  in  the  near 
future. 


Creamery  Account  Placed 

The  Los  .Angeles  office  of  Lord  & 
Thomas  and  Logan  has  been  appointed 
to  handle  the  advertising  of  the  Adohr 
Creamery  Company  and  Adohr  Stock 
farms. 


Scott’s  Emulsion  To  Ayer 

N.  W.  Ayer  &  Son,  Inc.,  has  been 
appointed  advertising  counsel  for  Scott 
&  Bowne,  of  Elmira,  N.Y.,  makers  of 
Scott’s  Emulsion. 


Short  Wave  To  Frost 

The  Short  Wave  &  Television  Corpo¬ 
ration  of  Boston  have  appointed  the  Bos¬ 
ton  agency  of  Harry  H.  Frost  Company, 
Inc.,  to  handle  its  account. 


New  Position  For  D.  S.  Shaw 

Donald  S.  Shaw,  formerly  a  partner 
in  the  advertising  agency  of  Cleveland 
&  Shaw,  New  York,  has  joined  Wil¬ 
liams  &  Saylor,  Inc.,  New  York. 


■ 


TEN 

STRONG 

LINKS 

Each  Lee  Syndicate  Newspaper 
is  keyed  to  the  community  for 
which  it  is  published,  fiach  is  an 
independent  daily,  whose  editors 
and  executives  are  free  to  formu¬ 
late  and  execute  the  editorial 
program  that  they  feel  will  best 
benefit  local  conditions  and  the 
community  as  a  whole.  That’s  why 
each  Lee  Syndicate  Newspaper  is  a 
respected  power  in  its  community. 

The  ten  “Lee”  Newspapers  are 
ten  STRONG  links  in  one  STRONG 
chain — a  chain  that  pulls  sales  over 
the  top  for  advertisers.  One  order 
will  get  your  advertising  message 
in  these  ten  daily  newspapers — and 
you  can  use  the  Lee  Syndicate’s 
total  circulation  of  178,995  at  the 
combined  rate  of  66  cents  a  line. 
Write  for  the  details. 


The  LEE  Syndicate 

DAVENPORT.  IOWA 

Coverage^Plus  Responsiveness 


Davenport.  Iowa. 

Democrat 
Davenport.  Iowa. 

^mes 

Hannibal.  Missouri. 

Courier-Post 
Kewanee.  Illinois. 

Star-Courier 
La  Crosse.  WiscMisln. 

Tribune 


Lincoln,  Nebraska. 

SUr 

Madison.  Wisccm.«ln. 

State  Journal 
Mason  City.  Iowa. 

Globe  Gazette 
Muscatine.  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


CONE,  ROTHENBURG  &  NOEE.  tne. 

10  East  40th  Street  New  York 

Foreign  Advertising  Repreaentatives 
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The  recent  settlement  of  the  Kohler-Cline 
patent  infringement  litigation  does  not  extend 
any  right  to  the  defendants  to  use  the  new 
Kohler  Web  Control  or  any  other  improvements 
brought  out  by  Kohler  Brothers. 

The  new  Kohler  Web  Control  has  proven 
eminently  satisfactory  in  every  plant  in  which  it 
has  been  installed. 

Web  breaks  and  tension  difficulties  have 
been  practically  eliminated. 

The  sheet  is  handled  with  a  degree  of  flexi¬ 
bility  that  is  not  approached,  by  any  tension 
device  now  available. 

Out  of  round  and  defective  rolls  can  be  run 
at  high  speeds  with  Kohler  Web  Control  because 
of  the  simple  operating  principle,  relieving  the 
sheet  of  all  stress.  All  moving  parts  of  this 
equipment  are  constantly  and  positively  in  step 
with  the  press  itself. 

The  new  Kohler  Web  Control  can  be  suc¬ 
cessfully  applied  and  used  with  reels  of  other 
than  Kohler  manufacture,  and  which  are  already 
installed  and  operating. 

There  are  no  delicate  mechanical  or  electrical 
adjustments  to  be  made  or  maintained  in  the 
installation  of  Kohler  Web  Controls. 

The  Kohler  Web  Control  alone  can  give  the 
numerous,  proven  advantages  of  resilient,  press 
driven  belts. 

KOHLER  BROTHERS 

ENGINEERS  AND  MANUFACTURERS 
NEW  YORK  CHICAGO  SAN  FRANCISCO 
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OHIO  OPTOMETRY  RGHT 
TAKEN  TO  GOVERNOR 

Newspaper*  and  Retail  Merchants 
Seek  RemoTal  of  State  Board 
for  Its  Restriction*  on 
Adrertising 


(.Special  to  Editor  &  Publisher) 

Columbus,  O.,  Aug.  10 — Removal  of 
the  Ohio  State  Board  of  Optometry  by 
Governor  George  White,  on  the  ground 
that  it  is  attempting  to  discourage  adver¬ 
tising  and  that  it  is  seeking  to  do  through 
rules  adopted  by  the  board  things  which 
the  legislature  has  refused  to  sanction,  is 
demanded  by  the  Ohio  Newspaper  Asso¬ 
ciation  and  the  Ohio  Councij  of  Retail 
Merchants  in  a  petition  submitted  to  the 
governor  this  week.  The  board  is  com¬ 
posed  of  W.  S.  Niswonger,  Greenville; 
F.  A.  Stengel,  Marion;  H.  Riley  Spitler, 
EatOTi,  and  W.  J.  Briggs,  Shelby.  There 
is  one  vacancy. 

The  petitioners  said  they  make  this 
demand  “in  the  interests  of  thousands  of 
citizens  who  in  the  future  will  be  denied 
reasonably  priced  optical  service  if  this 
board  persists  in  the  illegal  course  which 
it  has  announced.” 

The  charge  is  made  that  the  board 
is  acting  solely  in  the  interest  of  a  limited 
number  of  licenacd  practitioners  of  op¬ 
tometry  who  have  been  unsuccessful  in 
their  competition  with  other  licensed  and 
equally  qualified  practitioners.  The  lat¬ 
ter  group,  it  is  stated,  includes  those  who 
have  elected  to  accept  “modern  merchan¬ 
dising  methods  in  offering  their  services 
and  their  merchandise  to  the  public.” 

The  newspaper  editors  and  retail  mer¬ 
chants  expressed  the  opinion  that  unless 
the  board  is  stopped  through  immediate 
executive  action,  the  price  of  optical 
service  and  of  optical  goods  in  the  state 
will  be  increased  from  two  to  ten  fold. 
The  only  beneficiaries,  they  say,  will  be 
those  so-called  “ethical”  practitioners, 
who,  with  the  field  cleared  of  competi¬ 
tion,  will  be  able  to  charge  the  public 
prices  far  in  excess  of  current  rates. 
They  charge  the  board  with  trying  to 
limit  competition  and  to  wholesale  price¬ 
fixing  in  the  state. 

TIk  board’s  campaign,  it  is  stated,  is 
aimed  particularly  at  those  optometrists 
who  are  associated  with  stores.  These 
retail  stores,  it  is  said,  because  of  “vol¬ 
ume  merchandising”  have  been  able  to 
keep  prices  down.  The  board  is  especi¬ 
ally  opposed  to  those  who  advertise 
prices. 

The  communication  to  the  governor  is 
signed  by  Granville  Barrere,  president, 
and  Russell  H  Knight,  secretary,  Ohio 
Newspaper  Association,  and  the  Ohio 
Council  of  Retail  Merchants  through  G. 
V.  Sheridan,  executive  director. 

Two  of  the  rules  adopted  by  the  State 
Board  of  Optometry  affecting  advertis¬ 
ing  are  as  follows: 

An  optometrist  shall  not  advertise  a 
price  or  prices  of  glasses  complete,  a 
spectacle  frame  or  mounting,  an  eye  glass 
frame  or  mounting,  or  an  ophthalmic 
lens  used  in  the  practice  of  optometry, 
nor  .shall  he  be  associated  with  cr  remain 
in  the  employ  of  any  person  who  does 
such  advertising.” 

“In  any  and  all  announcements  to  the 
public  by  any  optometrist,  his  name  shall 
be  accompanied  by  the  word  “optome¬ 
trist”  or  “optometry.”  Hyphenated  an¬ 
nouncements,  joint  announcements  or 
combination  advertisements  by  optome¬ 
trist  with  any  other  business  or  profes¬ 
sion,  arc  hereby  prohibited.” 


Starts  Radio  Department 

The  Eckford  Advertising  Company  of 
Atlanta,  Ga.,  has  opened  a  department 
devoted  to  radio  advertising.  George 
Moore,  who  has  had  eight  years’  experi¬ 
ence  in  the  local  advertising  field,  is  in 
charge.  Mr.  Moore  was  formerly  on 
the  advertising  staff  of  the  Georgum- 
American,  and  for  a  time  was  connected 
with  one  of  the  local  broadcasting  sta¬ 
tions. 


J.  P.  Mullar  &  Co.  Appointed 

Johnson  &  Johnson,  New  Brunswick, 
N.J.,  has  apminted  T.  P.  Muller  &  Co., 
New  York  City,  to  handle  the  advertis¬ 
ing  of  Johnson’s  Medicated  Plasters. 


AMONG  THE  COPY  CHIEFS 
—  By  c.  p.  McDonald  — 


Thomas  Henry  Yuli 


HEN  a  youngster  of  12,  Thomas 
”  Henry  Yuli  landed  in  Montreal, 
Canada,  from  England.  He  had  a  series 
of  minor  jobs  for  a  number  of  years,  and 
at  25  he  launched  out  as  a  free  lance 
copywriter. 

In  1911  he  was  in  London,  Ont.,  where 
he  became  a  member  of  the  copy  staff  of 
McConnell  &  Fergusson,  Ltd. 

In  1916  he  concluded  he  ought  to  get 
into  the  advertising  business  for  himself. 
The  Federal  Advertising  Agency,  Ltd., 
was  the  result;  and  after  a  hectic  strug¬ 
gle,  the  Federal  was  recognized  and 
flourished  under  his  direction  until  1929, 
when  it  was  merged  with  McConnell  & 
Fergusson,  Yuli  going  back  to  his  first 
love  as  a  director  and  copy  supervisor. 

Tom  Yuli  was  bom  in  England,  crop 
of  1880.  In  addition  to  his  agency  activ¬ 
ities.  he  is  president  of  Petroleum  Securi¬ 
ties,  Ltd.,  and  a  director  of  the  Super¬ 
test  Petroleum  Corporation,  Ltd.  In 
1925  he  was  president  of  the  London 
Kiwanis  Club;  in  1929,  president.  The 
Advertising  Affiliation ;  director,  London 
Chamber  of  Commerce;  lieutenant-gov¬ 
ernor.  Ontario-Quebec-Maritime  District 
of  Kiwanis  International. 

Tom’s  off-duty  hours  are  devoted  to 
chess,  music,  deck-tennis,  volleyball, 
bridge,  church  work,  and  literature. 


FOR  EFnCIENCY 
NET  PRODUCT 
and  PROFIT 

GET  A  DUPLEX 

“SUPER-UNIT’  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 
A  pressroom  engineering  serv¬ 
ice  for  every  inress  user. 

Our  Customers 

Write  Our  Ads 

^^For  consistent 
production  at  high 
speeds  no  press  we 
know  of  equals 
DUPLEX.** 


PLACING  B.  &  M.  RAILROAD 

Dowd  &  Ostriecher,  Boston,  has  been 
named  to  handle  the  advertising  of  the 
Boston  &  Maine  .\irways,  newly  estab¬ 
lished  air  branch  of  the  Boston  &  Maine 
railroad.  Effective  Sept.  1,  the  firm  will 
also  take  over  the  advertising  direction 
for  the  Boston  &  Maine  Railroad  and 
the  Boston  &  Maine  Transportation 
Company.  Gerald  G.  King,  formerly 
advertising  manager  of  the  Boston  & 
Maine  has  resigned  to  take  a  position 
with  the  agency  and  will  direct  the  new 
accounts. 


Placing  Insurance  Accounts 

The  Sun  Advertising  Company, 
Toledo,  has  been  appointed  advertising 
agent  for  the  Ohio  Millers  Mutual  In¬ 
surance  Company  and  the  Ohio  Under¬ 
writers  Mutual  Fire  Insurance  Company, 
Van  Wert,  O.  Trade  papers,  newspapers, 
general  magazines,  outdoor  advertising 
and  direct  mail  will  be  used. 


H.  R.  Bayle  Join*  Detroit  Agency 

Herbert  R.  Bayle,  formerly  of  the 
Federal  Advertising  Agency,  New  York, 
has  joined  Brooke,  Smith  &  French,  Inc., 
Detroit  agency,  as  manager  of  the  re¬ 
search  and  media  departments.  He  spent 
twelve  years  with  N.  W.  Ayer  &  Son, 
and  also  served  with  the  Thomas  Cusack 
Company,  New  York,  and  the  W.  B. 
MacKenney  Company,  Philadelphia. 


Vapon  To  Redfield-Coupe 

Petroleum  Derivatives  Company  of 
Montclair,  N.J.,  manufacturers  of  Vapon 
Liquid  Oeanser  and  Vapon  Facial  Milk, 
have  placed  their  advertising  account 
with  Redfield-Coupe,  Inc. 


Orme  Joins  H.  B.  Humphrey 

Albert  M.  Orme,  for  several  years 
with  the  Boston  office  of  Batten,  Barton, 
Durstine  &  Osborn  Co.,  has  resigned  to 
join  the  staff  of  the  H.  B.  Humphrey 
Company  as  an  account  executive. 


K-ARDEX  marshals  for  ready  inter¬ 
pretation  and  profitable  analyzation 
every  fact  and  figure  concerning  your 
advertising  lineage  . . .  every  point  per¬ 
tinent  to  increasing  your  sale  of  space. 

Tiny  colored  signals  flash  the  lineage 
of  each  advertiser  in  each  paper,  the 
class  of  account,  whether  local  or  for¬ 
eign,  date  of  contract  expiration — every 
fact  you  need  to  know  in  formulating 
successful  plans  for  boosting  your  advert 
tising  revenue.  In  addition  the  Kardex 
Progressive  Signal  enables  an  accurate 


SENDS  TWO  TO  EUROPE 

Jules  Lippit,  art  director,  and  Mia 
Rose  Renbow,  of  the  merchandi«n. 
staff,  of  the  A.D.V.  Company,  Xt* 
York  agency,  have  gone  to  Europe  to 
study  new  art  and  merchandising  de. 
velopments  in  England,  France  and 
Germany.  The  trip  is  announced  jj 
being  made  in  accordance  with  the 
agency’s  i^licy  in  sending  members  of 
the  organization  on  tours  of  investiga. 
tion.  They  will  report  to  the  entire  per- 
sonnel  of  the  agency  upon  their  retnnt 


Rescued  From  Drowning 

C.  E.  Persons,  advertising  executivt 
with  the  Standard  Oil  Company  of  Sat 
Francisco,  and  A.  Doyle  were  rescued 
from  drowning  when  thrown  into  Sat 
Francisco  Bay  recently.  Mr.  Persons 
was  knocked  into  the  water  when  struck 
by  a  vehicle  as  an  automobile  and  a 
truck  plunged  through  the  apron  of  a 
ferry  boat. 


Guenther  Sails  For  Europe 

Rudolph  Guenther  of  the  advertising 
firm  of  Rudolph  Guenther-Russell  U*, 
New  York,  sailed  Aug.  8  on  the  Lafay¬ 
ette  for  a  holiday  in  Europe. 


AD  TIPS 


Behel  &  Hsrvey,  Ino.,  400  West  Hidlai 
street,  Chlcaxo.  Will  make  up  listi  daria 
September  and  October  for  the  Boyer  ChenUal 
I.aboratory  Company,  Chicago. 

John  L.  Butler  Company,  Inc,,  1131  Pukk 
I-edger  building,  lUitladelphia.  Will  maks  . 
lists  during  September  for  the  Chtrls  Coffs 
ration,  Allentown,  I’eniisylvnnia,  munufactsn. 
of  Charts. 

Hadden  &  Co.,  205  Kaat  42nd  street,  Mev 
York.  Will  make  up  lists  during  September  te 
Rerillon  Frerea,  New  York. 

Harry  C.  Phibbt  Advertising  Company,  41 
East  Ohio  street.  Chicago.  Will  make  up  llm 
during  September  for  the  Battle  Creek  Fotl 
Company,  Battle  Creek,  Michigan. 

Boche  Advertising  Company,  .310  South  HicU. 
gan  avenue,  Chicago.  Making  up  lists  for  tie 
Oulhransrn  Company,  Chicago,  manufartureis  of 
radio  receivers. 


comparison  of  current  lineage  with 
that  of  past  years  or  competitors  at  any 
time. 

Figures  of  value  to  every  department 
of  your  paper  are  assembled  for  instant 
interpretation  by  this  Kardex  Display 
Advertising  Record.  Over  40  of  the 
country’s  leading  dailies  have  prov^ 
this  record  profitable.  Investigate  its 
merits  from  your  own  standpoint  today. 
The  coupon  is  for  your  convenience. 
Kardex  Division,  Remington  Rand, 
Buffalo,  New  York. 


II 


Remington  Rand 

I  am  interested  in  the  Kardex  Display  Advertising  Record. 
Name _ Paper _ 


AddreM. 


KARDEX 


every  fact  you  need  to  know 

to  increase  your  sale  of  space 
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apanning  with 


CAS 


Send  for  the  free  illustrated 
book^'Gas  Heat  in  Industry''. 
It  tells  the  whole  story. 


G 


AS  heat  is  well-nigh  universal  in  japanning  operations.  It  meets 


every  requirement  —  gas  heat  is  easily  controlled;  uniform  temperatures  are  maintained  without 
*  effort;  the  fuel  problem  is  entirely  eliminated.  Wherever  heat  is  needed,  gas  will  best  supply  it. 


AMERICAN 


Qmi-. 


ASSOCIATION 


420  Lexington  Avenue,  New  York 
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Circulation 

EX-SERVICE  MEN  GET 
CHICAGO  PARK  STANDS 

War  Veterans  Allowed  to  Sell  News¬ 
papers  at  Eighteen  Different 

Locations  —  A.N.P.A.  Unit 
Grants  Permits 

(By  telegraph  to  Editos  &  PuBLif  her) 

Chicago,  Aug.  13.— At  a  meeting  of 
Chicago  daily  newspaper  circulators  to¬ 
day  it  was  agreed  to  permit  ex-service 
men  to  sell  papers  in  18  different  loca¬ 
tions  in  the  South  Park  system.  Per¬ 
mission  was  granted  by  George  T.  Uon- 
oghue,  general  superintendent  of  the 
South  Park  system.  Heretofore  news¬ 
papers  have  not  been  sold  here  in  public 
parks  or  on  boulevards. 

It  is  planned  to  present  the  matter  to 
heads  of  the  other  three  park  systems, 
thus  affording  employment  for  a  large 
number  of  unemployed  war  veterans. 

Permits  to  veterans  seeki^  to  take 
advantage  of  this  new  plan  will  ^  issued 
by  the  Chicago  Local  of  A.  N.  P.  A. 
with  the  approval  of  the  South  Park 
board. 

Select*  Judge*  For  Pageant 

The  board  of  censors  to  pass  upon  the 
floats  entered  in  the  third  annual  Cleve¬ 
land  Plain  Dealer  flower  pageant,  which 
will  take  place  Aug.  29  will  include: 
Everett  R.  Castle,  magazine  writer ; 
George  G.  Adomcit,  Claxton  Printing 
Company ;  Ralph  Stowell,  Cleveland 
School  of  Art;  Glen  M.  Shaw,  com¬ 
mercial  illustrator,  ^nd  Maurice  C.  Cor¬ 
nell,  landscape  artist. 

Held  Carrier  Outing 

Carrier  boys  of  the  Reading  (Pa.) 
Eagle  had  an  outing  at  the  South 
Temple  Swimming  Pool  Aug.  6.  The 
boys  were  taken  to  the  pool_  on  auto 
trucks  in  the  charge  of  S.  Blaine  Shirk, 
manager  of  the  carriers,  and  Charles 
E.  Stott,  assistant  circulation  manager. 

Keep*  Carrier*  Cool 

The  Camden  (N.J.)  Courier-Post 
newspapers  have  been  keeping  their  news¬ 
paper  tK)ys  cool  on  hot  days  by  sending 
out  trucks  carrying  tubs  of  ice  cream. 
Joseph  Coskty  and  Harry  Rathbone,  of 
the  circulation  staff,  served. 

Entertain*  Fair  Play  Club 

More  than  2,000  members  of  the  Fair 
Play  Club  of  Pittsburgh  Post-Gazette 
were  guests  of  the  paper,  Aug.  6,  on  a 
trip  down  the  Ohio  River  to  Sewickley. 
Ray  Foudray  is  circulation  manager  of 
the  Post-Gazette. 

Held  Band  Concert 

The  Grand  Rapids  (Mich.)  Herald 
sponsored  a  concert  by  the  famous  Kel¬ 
logg  band,  of  Battle  Creek.  Mich.,  at 
John  Ball  park.  Grand  Rapids,  Aug.  9. 


TRUCKS  REPLACING  CYCLES 

Motorcycle  auxiliary  equipment  is  be¬ 
ing  replaced  by  trucks  in  a  new  distribu¬ 
tion  system  effected  by  John  W.  O’Con¬ 
nor,  circulation  director  of  the  Albany 
(N.Y.)  Evening  News  and  Knicker¬ 
bocker  Press.  Six  new  GMC  trucks  of 
the  ton  and  a  half  type  were  put  in 
operation  this  week  and  others  will  be 
added  later,  Mr.  O’Connor  said,  to  pro¬ 
vide  flexibility  required  in  circulation 
expansion. 

Conducting  Contest 

The  Toronto  (Ont.)  Daily  Star  is  con¬ 
ducting  a  Know  Toronto  contest,  in  which 
the  contestants  identify  the  name  of 
streets  in  Toronto  from  a  cartoon  which 
is  printed  daily.  A  series  of  fifty  pic¬ 
tures  will  be  printed  and  the  i^rson 
identifying  the  largest  number  will  be 
rewarded.  \V.  L.  .\rgue  is  circulation 
manager  of  the  Star. 

Entertain*  Carrier* 

The  Charlotte  (N.C.)  Observer  young 
carrier  boys  had  a  grand  and  glorious 
time  Tuesday,  July  28,  at  a  swimming 
party  at  McAlpine  Beach.  For  the  en¬ 
tertainment  of  its  carriers  the  Observer 
promotes  two  baseball  games  and  two 
swims  at  McAlpine  Beach  each  week 
during  the  season. 

Award*  Scholar*hip* 

Thirteen  Boston  newspaper  boys  re¬ 
ceived  college  scholarships  Aug.  5,  from 
the  Harry  E.  Burroughs  Newsboys’ 
Foundation  of  Boston.  Two  of  the  car¬ 
riers  will  enter  Harvard  this  Fall,  two 
will  go  to  the  Massachusetts  Institute  of 
Technology,  four  to  Boston  University 
and  five  to  other  institutions. 

Sponsor*  Golf  Tournament 

The  Camden  (N.J.)  Courier-Post 
newspapers  are  sponsoring  a  South  Jer¬ 
sey  amateur  golf  tournament  to  be  held 
August  15  at  the  Tavistock  Country 
Club.  A  silver  cup  will  be  given  to 
winners  in  two  classes.  Otis  Hulleberg, 
golf  writer  for  these  papers,  is  handling 
the  details  of  the  event. 

Add*  Carrier  District* 

With  the  addition  of  West  Fork  and 
Greenland,  the  Fayetteville  (Ark.)  Demo¬ 
crat  now  makes  deliveries  the  afternoon 
of  publication  to  10  communities  near 
that  city.  The  others  are  Winslow, 
Farmington,  Lincoln,  Prarie  Grove,  Cane 
Hill,  Green  Acres  and  Springdale,  all  of 
which  have  carrier  service. 

Carrier*  See  Jungle  Film 

Newspaper  boys  of  the  city  of  Lynn, 
Mass.,  were  the  guests  on  Aug.  8,  at  the 
Warner  Theatre  at  the  first  public  show¬ 
ing  of  episode  one,  in  a  series  of  12 
“.Adventures  in  Africa.” 

Sponsor*  Swimming  Lesson* 

The  Ashland  (Ore.)  Daily  Tidings 
recently  sponsored  a  ‘“Learn  to  Swim 
Week”  for  both  children  and  adults. 


Company  WsKegg - 

VuDiish^-  • 

..a 

m.-y  tit  it"  r  ot 

rrxii.ca'.oN.L 


®he  Charles  Part  louie  0o. 

Circulation-Building  Experts 

Sixth  Floor,  Occidentcil  Building-  Indianapolis, Indiana . 


Motor  Division  On  Picnic 

More  than  3(X)  members  of  the  motor 
route  division  of  the  Indianapolis  (Ind.) 
News  circulation  department  held  a  pic¬ 
nic  recently  at  Riverside  amusement 
park,  climaxing  the  Golden  Harvest  cir¬ 
culation  campaign.  A  dinner,  contests 
and  use  of  the  park  facilities  featured 
the  day.  Ray  S.  South,  circulation 
director  of  the  News,  addressed  the 
group.  Other  speakers  were  Frank  A. 
Mangold,  assistant  circulation  manager 
in  charge  of  county  circulation;  C.  C. 
Saulsbury,  manager  of  the  southern  In¬ 
diana  division  and  F.  L.  Huddleston, 
manager  of  the  northern  division. 

Twenty-two  Won  New  York  Trip 

Twenty-two  Richmond  (Va.)  Times- 
Dispatch  carrier  boys  visited  New  York 
Sunday,  Aug.  9.  They  were  winners  in 
a  contest  for  efficiency,  which  covered 
five  weeks.  In  charge  of  the  group  were 
T.  F.  Rose  and  Harry  A.  Haycox,  cir¬ 
culation  superintendents,  and  a  railroad 
representative. 

Raleigh  Carrier*  Vi*it  New  York 

Four  carriers  of  the  Raleigh  (N.C.) 
Times,  winders  in  a  subscription  con¬ 
test,  visited  New  York  last  week  as 
guests  of  the  newspaper.  They  were  ac¬ 
companied  by  City  Circulation  Manager 
W.  A.  McCall,  and  made  the  trip  by 
automobile. 

Children  Show  Off  Pet* 

O.  P'.  Thayer,  director  of  circulation 
for  Riverside  (Cal.)  Enterprise,  con¬ 
ducted  a  pet  parade  recently.  Nearly 
2.500  boys  and  girls  took  part.  Among 
the  pets  displayed  were  an  alligator,  a 
chipmonk,  frog,  crawfish,  sheep,  donkey, 
canary,  fleas  and  butterflies. 

Present*  Shakespeare  Play 

The  Sun-Ray  Dramatic  Club  of  the 
Vancouver  (B.C.)  Sun  recently  pre¬ 
sented  Shakespeare’s  “A  Midsummer 
Night’s  Dream”,  in  the  Vancouver  the¬ 
atre.  The  entire  cast  of  80  were  por¬ 
trayed  by  the  members  of  the  club. 


CIRCULATORS  TO  MEET 

The  fall  convention  of  the  Interstah 
Circulation  Managers’  Association  ^ 
be  held  in  the  Chester  Arms  HntJ 
Chester,  Pa.,  Sept.  21  and  22,  in  aceS 
ance  with  an  announcement  by 
K.  Blasser,  York  (Pa.)  Disp^ck 
secretary  and  treasurer  of  the  associa.’ 
tion. 

Won  Paper  Throwing  Contett 

Money  Hall,  Berkeley  (Cal.)  Gaztu, 
carrier  boy,  won  the  newspaper  throw- 
ing  contest  held  recently  under  auspice 
of  the  Berkeley  Playground  Department 
Phil  Starr  of  the  Oakland  Tribune  vm 
second  and  Niel  Holm  of  the  Oaklmi 
Post-Enquirer  third.  Papers  were 
thrown  from  bicycles  as  the  boys  sped 
by,  a  target  the  size  of  a  doorstep. 

230  Boy*  In  Tournament 

Two  hundred  and  thirty  boys  com. 
peted  in  the  Des  Moines  Register  md 
Tribune  annual  junior  golf  tournamon 
held  on  a  local  course  recently.  A  15- 
year-old  boy  was  the  medalist,  playing 
18  holes  in  68,  two  over  par.  The  cham¬ 
pionship  went  to  HaroM  Schwartz. 

Salt  Lake  Outing 

Street  salesmen  for  the  Salt  Lakt 
City  Deseret  News  were  entertained  at 
The  Lagoon,  amusement  park,  Aug.  5, 
by  the  paper.  General  Circulation  Man¬ 
ager  J.  Ralph  Whitney  was  in  charge, 
assist^  by'Heber  Guerts,  street  circu¬ 
lator. 

Shorten*  Title 

A  change  in  name  was  made  by  the 
Chicago  Evening  American  this  wed 
when  it  announced  that  it  had  drop^ 
the  “Evening”  and  henceforth  will  be 
known  as  the  Chicago  American. 

Entertain*  Carrier* 

The  force  of  carriers  of  the  Richmond 
(Va.)  News-Leader  were  guests  of  the 
newspaper  management,  recently,  at  a 
wrestling  carnival  held  at  the  Richmond 
Stadium. 


NOT  MERELY  A  NAME 


"Certified"  is  defined  in  the  dictionary  as  "made  or  estab¬ 
lished  as  a  fact". 

On  dry  mats  "Certified"  has  become  synonymous  with 
"satisfied"  in  the  hundreds  of  stereotype  foundries  where 
they  are  using  them  for  casting  both  curved  and  flat  plates. 

Certifieds  are  both  known  and  established  as  dependable 
dry  mats  which  can  be  relied  upon  for  day  in  and  day  out 
performance. 

We  stand  squarely  in  back  of  each  and  every  Certified 
mat  without  any  question  or  quibble.  While  we  have  made 
and  sold  millions  of  them  the  instances  in  which  they  have 
failed  are  mighty  few. 

We  feel  confident  that  the  fine  working  Qualities  and 
superior  printing  results  of  Certifieds  will  appeal  to  you. 
And  so  we  respectfully  suggest  you  try  a  case  in  your  own 
plant  under  your  own  working  conditions.  * 

Forget  Price!  Use  Quality  at  the  right  price!  !t  Pays! 

CERTIFIED  DRY  AflAT  CXDRPORATION 

340  McKiison  Avenue  ^  New  York,  N.Y 

For  dependable  sfereofypinq  use  Cerfified  Bry-Mafs 

MAOg  IN  TAt.  U£..A. 


Editor  &  Publisher  The  Fourth  Estate  for  August  15,  1931 


45 


New  England 

recovering  faster 
than  any  section 
of  the  Countryl 

M  ONTH  after  month,  the  index  of  the  business  activ¬ 
ity  in  New  England  shows  an  upward  trend.  Starting 
from  December  ,  1930,  when  the  business  index  reaches 
the  low  point  of  approximately  23%  below  estimated 
normal  levels,  the  1931  index  has  continued  to  move  up, 
registering  an  increase  for  the  first  six  months  of  the 
year.  The  improvement  distinctly  shows  signs  of  steady 
consistent  progress,  with  every  indication  that  the  corner 
has  been  turned  and  that  business  in  New  England  is  defi¬ 
nitely  on  the  upgrade. 

The  best  evidence  of  this  consistent  improvement  is 
shown  in  the  three  major  industries — cotton,  wool  and  shoe 
manufacturing — which  have  shown  the  most  encouraging 
progress  in  recent  months  and  are  the  principle  factor  in 
influencing  the  upward  movement  of  the  New  England 
business  index.  Tracing  back  to  1921,  it  was  also  noted  that 
the  improvement  in  New  England’s  textile  industry  had 
much  to  do  with  this  region’s  early  recovery.  All  the  statis¬ 
tical  evidence  available  indicates  that  New  England  is 
probably  going  through  this  depression  period  in  a  much 
better  condition  than  many  other  regions.  Further  evi¬ 
dence  indicates  that  New  England  is  in  the  lead  in  full 
business  recovery. 

National  advertisers  who  have  been  hestiating  about 
entering  the  New  England  market  can  well  afford  to  plan 
their  national  campaign  for  Fall  business  with  much 
security.  Now  is  the  time  to  get  in  touch  with  these  news¬ 
papers  listed  here  to  get  the  direct  information  on  each 
New  England  market. 


MASSACHUSETTS  —  Population,  3,852,356 


Circu- 

2.500 

10,000 

lation 

lines 

liaea 

*AttIeboro  Sun . (E) 

6,168 

.04 

.04 

fBoston  Eve.  American. (E) 

258,041 

.50 

.50 

tBoston  Sunday  Advertiser 
(S) 

461,559 

.75 

.75 

tBoston  Globe . (M&E) 

306,962 

.50 

.50 

xt Boston  La  Notizia.  (MAS) 

33.990 

.10 

.07 

tBoston  Transcript . (E) 

40,764 

.25 

.25 

t Boston  Post . (M) 

366.946 

.60 

.60 

tBoston  Post . (S) 

335.295 

.55 

.55 

tBrockton  Enterprise.  ..(E) 

25.180 

.08 

.08 

t Fitchburg  Sentinel.  ... (E) 

11,877 

.055 

.045 

*Haverhill  Gazette....  (E) 

16.259 

.07 

.06 

t Holyoke  Transcript  &  Tele¬ 
gram  . (E) 

17,148 

.09 

.065 

*  Lawrence  Eagle-Tribune 

(MAE) 

26.771 

.10 

.09 

*Lynn  Item . (E) 

17,905 

.07 

.05 

'Lowell  Courier-Citizen  and 
Evening  Leader  .(MAE) 

16,794 

.07 

.07 

'New  Bedford  Standard 
Mercury  . (MAE) 

27,782 

.10 

.10 

'New  Bedford  Sunday 
Standard . (S) 

24,348 

.10 

.10 

'North  Adams  Transcript 
(E) 

10,535 

.05 

.04 

t Pittsfield  Eagle . (E) 

19,421 

.06 

.06 

'Salem  News . (E) 

21.935 

.09 

.07 

'Taunton  Gazette . (  E) 

9,212 

.05 

.035 

'Worcester  Telegram  and 
Evening  Gazette.  (MAE) 

106,572 

.28 

.25 

'Worcester  Sunday  Telegram 
(S) 

54,048 

.21 

.18 

CONNECTICUT  —  Population,  1,380,631 


'Bridgeport  Post  Telegram 
(EAM) 

45,771 

.15 

.15 

'Bridgeport  Post . (S) 

24.925 

.10 

.10 

'Hartford  Courant . ( M ) 

39,562 

.10 

.10 

'Hartford  Courant . (S) 

64.249 

.15 

.15 

fHartford  Times . (E) 

61,842 

.15 

.15 

fMiddletown  Press . (E) 

8,681 

.055 

.035 

tNaugatuck  News . (E) 

5,528 

.035 

.033 

'New  Britain  Herald... (E) 

15,037 

.08 

.07 

fNew  Haven  Register 

(EAS) 

59,183 

.16 

.15 

'New  London  Day . (E) 

14,159 

.06 

.05 

'Norwalk  Hour . (E) 

7.811 

.045 

.045 

tSouth  Norwalk  Sentinel 
(E) 

6.109 

.045 

.035 

tStamford  Advocate. . . .  (E) 

12,932 

.065 

.055 

'Waterbury  Repubhean  A 
American  . (MAE) 

26,047 

.09 

.09 

'Waterbury  Republican  A 
American  . (SAE) 

33,299 

.09 

.09 

MAINE  —  Population,  768,014 

'Portland  Press-Herald  Ex¬ 
press,  Sunday  Telegram 
(MAE) 

63,980 

.20 

.16 

NEW  HAMPSHIRE- 

-  Population,  443,683 

'Concord  Monitor-Patriot 
(E) 

7,016 

.05 

.03 

tKeene  Sentinel . (E) 

4,374 

.036 

.025 

'Manchester  Union-Leader 
(MAE) 

33,744 

.13 

.12 

RHODE  ISLAND  — 

Population, 

604,397 

'Pawtucket  Times . (E) 

30,745 

.09 

.09 

'Providence  Bulletin.  ..(E) 

88,494 

.20 

.27(B) 

'Providence  Journal. .. (M) 

43,932 

.12 

.27(B) 

'Providence  J ournal . . . .  ( S ) 

91,368 

.20 

.20 

'Providence  News-Tribune 
(E) 

30,680 

.10 

.10 

'Westerly  Sun . (EAS) 

5.384 

.04 

.04 

*Woon3ockct  Call . (E) 

16,042 

.06 

.06 

VERMONT  —  Population,  352,428 

'Barre  Times . (E) 

7,398 

.04 

.03 

tBrattleboro  Reformer. .  (E) 

3,676 

.035 

.02 

'Burlington  Free  Press.  (M) 

16,525 

.065 

.065 

'Rutland  Herald . (M) 

13,603 

.055 

.053 

tSts  Johnsbury  Caledonian 
Record  . (£) 

5.375 

.03 

.025 

*  A.B.C.  Publisheri’  Statement,  Apr.  1,  1931. 
t  Government  Statement,  Apr.  1,  1931. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin, 
at  Italian  Daily. 
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DIEHL  TELLS  EXCITING  ADVENTURES 
IN  50  YEARS  OF  NEWSPAPER  WORK 

Former  San  Antonio  Light  Publisher  and  A.P.  Man  Covered 
Indian  and  Spanish-American  ^Var8 — AVrites  Book 
Detailing  His  Many  Experiences 

By  C.  M.  MEADOWS,  JR. 


NAMED  SOCIETY  EDITOR 


JUST  21  years  after  Qiarles  Sanford 
Diehl  sent  240  miles  by  pony  courier 
from  Fort  Walsh,  Canadian  Northwest 
Territory,  an  in¬ 
terview  which  he 
had  obtained 
from  the  Indian 
Sitting  Bull, 

Diehl  directed  a 
corps  of  Associ¬ 
ated  Press  corre¬ 
spondents  who 
cabled  from  Ja¬ 
maica  an  $8,000 
dispatch  rushed 
in  a  high-power¬ 
ed  boat  from  the 
scene  of  the  de¬ 
struction  of  Ad-  CHAmLES  S.  Diehl 
miral  Cervcra’s 

fleet  during  the  Spanish-American  war. 

In  his  book,  “The  Staff  Correspond¬ 
ent,”  Mr.  Diehl,  telling  mostly  his  own 
experiences,  unfolds  an  interesting  story 
of  the  development  of  news  gathering 
and  transmission  in  this  country.  His 
“Romance  of  the  News,”  as  he  calls  the 
collection  of  autobiographical  sketches 
recently  published  by  the  Clegg  Com¬ 
pany,  San  Antonio,  deals  largely  with 
the  beginning  and  growth  of  the  As¬ 
sociated  Press,  with  which  Mr.  Diehl 
was  connected  for  28  years. 

Now  more  than  three  score  and  ten 
years  of  age,  Mr.  Diehl  said  he  really 
started  the  autobiography  to  record  for 
his  seven  grandchildren  a  life  “full  of 
incidents  peculiar  to  his  calling  of  news¬ 
paper  work,”  but  he  acted  on  a  sugges¬ 
tion  that  he  have  it  published  in  book 
form.  He  is  living  in  comparative  re¬ 
tirement  at  San  Antonio,  where  a  few 
years  ago  he,  Harrison  L.  Beach,  also 
a  former  Associated  Press  man,  and 
other  associates  sold  their  San  Antonio 
Light,  daily,  to  William  Randolph 
Hearst.  Mr.  Diehl  was  assistant  gen¬ 
eral  manager  of  the  A.P.  when  he  termi¬ 
nated  his  connection  with  that  organiza¬ 
tion  in  1910  to  become  one  of  the  pub¬ 
lishers  of  the  Light. 

Mr.  Diehl’s  book  amply  verifies  his 
statement  in  a  preface  that  he  “has  seen 
interesting  folk,  some  of  whom  have  at¬ 
tained  fame,  and  has  been  on  the  edge 
of  historic  happenings.” 

On  the  edge  of  historic  happenings? 
Well,  he  got  to  the  Chicago  fire  while 
Mrs.  O’L^ry’s  cottage  was  still  blaz¬ 
ing,  his  book  relates,  having  just  reached 
Chicago  in  1871  from  Ottaw’a,  Ill.,  where 
he  began  his  printing  office  and  news¬ 
paper  career.  The  Chicago  newspapers 
were  burn^  out  and  he  and  a  fellow 
apprentice  made  a  trade  with  a  surviving 
print  shop  to  get  out  an  "extra”  sheet 
for  half  the  proceeds.  Clipping  most  of 
the  news  from  an  Indianapolis  paper, 
they  set  up  the  type  and  turned  out  the 
edition  after  a  night’s  wwk,  to  receive 
only  S.'i  each  for  their  labors.  Mr.  Diehl 
says  their  publisher  never  offered  to  ex¬ 
hibit  receipts  from  the  extra. 

The  author  got  his  “baptism  of  fire” 
as  a  correspondent  for  Wilbur  F. 
Storey’s  Chicago  Times,  which  he  joined 
as  a  railroad  reporter  at  $10  a  week 
about  187.1.  He  was  sent  by  the  Times 
to  replace  Mark  Kellogg  who  had  been 
killed  in  the  Custer  massacre  in  Montana 
June  25,  1876.  On  one  occasion  while 
he  was  following  the  army’s  Sioux 
Indian  campaigns  Diehl  sent  a  news  dis¬ 
patch  by  none  other  than  Buffalo  Bill 
(William  F.  Cody)  to  the  nearest  tele¬ 
graph  station.  Bismarck,  N.D. 

Mr.  Diehl  credits  Mr.  Storey  as  having 
been  “far  ahead  of  all  his  contemporaries 
in  reaching  out  for  the  news,  and  at  a 
pericKl  when  newspapers  had  to  rely  al- 
mo.st  wholly  upon  their  own  efforts, 
without  dei)ending  upon  any  such  agency 
as  the  .^ssociat^  Press.”  Continuing, 
the  writer  says  in  his  copyrighted  book; 
“Mr.  Storey  is  dead  and  the  Times  is 
dead.  Men  fought  for  its  control,  but 


they  were  mediocre  people  without  in¬ 
spiration.  The  paper  lost  its  policy  of 
definite  opinion  and  in  leading  in  the 
news.  It  drifted  and  died.” 

“The  Staff  Correspondent”  recounts  the 
“modest  beginning”  of  the  A.P.,  which 
he  joined  as  day  editor  at  Chicago  in 
1883.  There  were  for  a  while  several 
separate  regional  Associated  Press 
organizations,  the  original  New  York 
Associated  Press,  Mr.  Diehl  sets  out, 
having  been  formed  by  leading  papers  of 
New  York  and  Brooklyn  to  prorate  ex¬ 
penses  of  sending  a  boat  to  meet  incom¬ 
ing  ocean  ships  and  obtain  the  budgets 
of  European  correspondence.  These  dif¬ 
ferent  A.P.  groups  later  began  inter¬ 
change  of  domestic  telegraph  news.  Mr. 
Diehl  claims  credit  for  having  suggested 
the  first  A.P.  leased  wire,  which  was  in¬ 
stalled  between  Chicago  and  New  York 
in  1884,  after  the  Western  Union  Tele¬ 
graph  Co.’s  idea  that  such  a  project 
would  lessen  its  own  volume  of  business 
in  transmitting  special  dispatches  was 
overcome. 

Soon  after  installation  of  the  initial 
leased  wires  the  A.P.  gained  prestige  by 
its  coverage  of  an  asylum  holocaust  in 
Kankakee,  111.  Chicago  papers,  combin¬ 
ing,  sent  a  special  train  to  the  scene,  but 
before  the  train  got  there  the  A.P.  had 
in  offices  of  these  Chicago  papers  ami  on 
its  wires  copies  of  the  story  telegraphed 
to  Chicago  by  a  newspaperman  at 
Kankakee. 

An  interview  which  Mr.  Diehl  obtained 
with  Jay  Gould  for  the  A.P.  at  Jackson¬ 
ville.  Fla.,  in  1886  is  believed  by  the 
author  to  have  been  the  first  “by-line” 
story  of  the  service.  The  writer’s  name 
appeared  in  print  at  the  end  of  the  story, 
however,  instead  of  the  top. 

Rudyard  Kipling  was  a  reporter  on 
the  San  Francisco  Chronicle  when  Mr. 
Diehl  went  to  that  city  in  1887  as  Pacific 
coast  agent  for  the  A.P.,  the  author  men¬ 
tions  in  passages  narrating  his  experi¬ 
ences  in  the  colorful  West. 

The  writer  treats  at  some  length  the 
three  years’  war  between  the  Associated 
Press  and  the  old  United  Press. 

Much  of  the  last  three  chapters  of  Mr. 
Diehl’s  297-page  book  has  to  do  with 
reporting  of  the  Spanish-American  war, 
which  the  author  regarded  as  “a  definite 
test  of  the  art  of  news  gathering  and 
transmission  to  the  American  press.” 
Incidentally,  he  reveals  that  expenses  of 
the  A.P.  in  covering  the  war,  including 
two  exciting  months  just  preceding 
hostilities,  the  100  days  of  war.  and  the 
armistice  period,  totalled  $284,210. 

CHARGED  WITH  MURDER 

Deputy  Sheriff  J.  D.  Glover  is  at  lib¬ 
erty  under  bond  in  Woodville,  Tex., 
where  he  has  been  charged  with  murder 
in  connection  with  the  fatal  shooting 
.\ug.  2  of  George  Gibbs,  50,  publisher  of 
the  Tyler  County  Optimist.  The  deputy, 
who  contends  he  fired  as  the  publisher 
drew  a  pistol,  said  he  went  to  the  news¬ 
paper  office  following  a  complaint  of 
trouble  between  Gibbs’  two  sons  and  a 
party  of  motorists,  during  which  shots 
allegedly  were  fired  at  an  automobile 
from  the  newspaper  office. 

PRINTING  JOB  “TIPS” 

In  an  effort  to  suggest  new  and  profit¬ 
able  ways  of  earning  money  to  those  who 
are  unemployed,  the  Chicago  Daily  Times 
has  started  an  “Out-o-\Vork”  contest. 
The  Times  is  offering  $100  in  prizes 
each  week  for  the  best  letters  by  men. 
women,  boys  and  girls,  telling  how  they 
have  met  the  unemployment  problem. 

JOINS  PA.  SELECT  UST 

The  Susquehamia  (Pa.)  Transcript 
has  joined  the  Pennsylvania  Select  List 
and  effective  Sept.  1,  1931,  will  be  rep¬ 
resented  by  Fred  Kimball,  Inc.,  in  the 
national  advertising  field. 


M  isg  Mary  Mather,  prominent  Toledo 
society  girl,  who  has  been  named  society 
editor  of  the  Toledo  Blade  succeeding 
Mrs.  Marguerite  Stalker,  who  was  acci¬ 
dentally  killed  hy  the  discharge  of  a  pis¬ 
tol  in  her  home.  Miss  Mather  is  a  grad¬ 
uate  of  Miss  Spence's  school.  She  is  a 
leader  of  the  younger  social  set,  and  a 
star  golfer. 

TAYLOR  NEWS  EDITOR 

James  H.  Taylor  has  been  added  to  the 
news  staff  of  the  Mobile  (Ala.)  Press  in 
the  capacity  of  news  editor.  Taylor  goes 
to  the  Press  from  Montgomery  where 
for  several  months  he  was  the  paper’s 
capitol  representative.  For  several  years 
Taylor  was  an  Associated  Press  staff 
writer  and  also  served  that  organization 
as  correspondent  at  New  Orleans  and 
Birmingham.  Prior  to  his  service  with 
the  A.P.  he  was  with  newspapers  in 
Knoxville,  Tenn.,  and  Birmingham.  He 
is  a  native  Alabamian. 

PRESS  CLUB  HOLDS  OUTING 

The  newly  formed  Press  Club  of  Buff¬ 
alo  held  its  first  outing  at  the  Rose  Hill 
Health  Farm  at  Rose  Hill,  Ont.,  Aug.  5. 
Prior  to  the  outing  the  president  Harry 
Yorke  of  the  Buffalo  Times  convened 
with  the  board  of  governors  which  in¬ 
cluded  John  S.  Turner  and  Eddie  Tranter, 
Buffalo  Times ;  Edward  P.  Hartnett  and 
Harry  VanLunger,  Buffalo  Evening 
Xeu's;  William  J.  Kelly  and  Francis  M. 
Dooley,  Buffalo  Courier-Express. 

NEW  SPORTS  PAPER 

The  \Rcgina  Sports  Peinew  has  ap¬ 
peared  on  Saskatchewan  news  stands.  It 
is  edited  by  C.  H.  “Steppy”  Fairman, 
sports  editor  of  the  Regina  Daily  Star 
and  is  published  by  the  Commercial 
Printers,  Ltd. 

ROTAN  JOINS  “SPECIAL” 

T^wrence  Rotan,  of  the  Bridgeport 
(Conn.)  Times-Star  display  staff,  has 
joined  the  New  York  special  agency  of 
Cone,  Rothenhurg  &  Noee.  Inc. 

Large  Camden  Furniture  Store 
Increases  July  Business  100% 

.4nd  the  only  method  used  wa.s 
a  substantial  increase  in  their 
local  news]>ai>cr  a<lvcrtising. 

Another  verification  of  Bah- 
son’s  statement  that  Camden. 
X.  .1.,  is  one  of  five  industrial 
centers  alxivo  the  average  and 
where  buying  is  on  the  increase. 

A  splendid  “tryout”  market 
that  is  proving  of  great  worth 
to  many  mamifacturers  before 
entering  Philadelphia  and  other 
great  centers. 

COURIER.POST 

24‘Hoar  Medium  at  one  coet  ** 
L«m  than  half  af  1%  raadar  dvallaatlaB 

National  Ropreaentatlvea 

GEO.  A.  MrDEVITT  CO. 


CAMPAIGN  HELPS  MOVF 

HOT-WEATHER  SUITS 

Light  Material*  for  Men’*  Clotki^ 

Given  Wide  Acceptance  _ _  Lj„_ 

ited  Stock*  Hamper  Aggre.ii.. 

Tie-up  Adverti*ing 

American  ideas  about  men’s  clothe 
come  from  England,  but  American  sum¬ 
mers  come  from  Old  Sol  himself-juj 
New  York,  believe  it  or  not,  is  a  triJt 
nearer  the  equator  than  Rome,  lui, 
Why,  then,  should  New  Yorkers  thini 
that  the  only  way  to  keep  cool  is  to 
leave  the  overcoat  and  muffler  at  home’ 
Why  not  get  rid  of  the  three-piece  woolet 
suit,  and  substitute  linen,  pongee,  seer¬ 
sucker,  or  other  material  light  in  weight 
and  preferably  light  in  color  also? 

This  is  the  text  from  which  the  Nn 
York  American  has  been  preaching  since 
June  18.  Editorials,  news  stories,  photo¬ 
graphs  of  Mayor  Walker  in  a  cool  suit 
and  Irvin  Cobb  in  a  hot  one.  have  ill 
helped  along  the  campaign.  Arthur 
Brisbane  commented  on  the  idea  in  his 
column ;  society  writers  and  special  writ¬ 
ers  did  the  same.  Effort  was  made  to 
show  that  style  and  good  taste  need  not 
be  neglected  in  seeking  comfort  The 
weather  man  helped  out  with  an  extn- 
special  brand  of  humidity. 

One  result  has  been,  according  to 
members  of  the  American  advertising 
department,  that  merchants  have  found 
their  stocks  of  tropical  suits  sadly  (l^ 
pleted,  while  the  light  suits  that  formerly 
signaled  the  presence  of  a  Southerner  iii 
town,  have  been  given  wider  acceptance 
than  in  many  years  past. 

Only  the  lack  of  large  stocks  and  the 
difficulty  of  obtaining  replacements 
quickly,  have  prevented  more  aggressive 
advertising  by  clothing  stores  to  tie  in 
with  the  campaign,  it  is  reported. 

The  American  advertising  department 
recently  extended  its  contacts  to  the 
manufacturers  and  is  planning  to  any 
the  idea  forward  next  summer. 


MORE  PEOPLE  READ  THE 

Coeur  d’Alene 

PRESS 

Than  any  other 
paper  in  the 

RICH  IDAHO  M  1 
PANHANDLE 

A  Rympnthetir  underNtandinn;  of  North 
Idaho’H  problem*,  and  a  rIoRe  knowl- 
edR«  of  the  need*  and  aNpiration*  of 
the  people  aeeoiintR  for  the  Nplendid, 
ronRlRtent  erowth  of  the  Coeur  d’  .41e*e 
PreRR  In  thl*  wealthy  market. 

Press  Advertisers  Buy  Results 
A  SCRI  PPS-C  ANFI  ELD 
NEWSP.4PER 

GILMAN,  NICOLL  &  RUTHMAN 

National  Keprrsrntatires 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YORK 

Httalb  tribune 
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DOHERTY  BUYS  INTO  DAILY  TO  CRUSADE  FOR  “PRESS  FREEDOM 


(Continued  from  page  7) 
nd  oust  all  companies  chartered  in 
Jdher  states  from  doing  business  in 

^^n’t  like  to  indulge  in  language  that 
,eems  violent,  but  it  is  stated  on  good 
iShority  that  there  are  no  two  words 
in  the  English  language  that  are  exactly 
svnonymous.  and  while  not  wishing  to 
more  specific  at  the  present  time  in 
nanv  matters.  I  am  compelled  to  say, 
using  the  only  language  that  will  de- 
jjribe  it,  that  I  can  prove  that  the  Star 
has  deliberately  colored  the  news,  has 
misrepresented  the  facts  and  has  indulged 
in  deliberate,  willful  and  slanderous  lies. 
If  there  is  no  way  to  correct  this  condi¬ 
tion  peacefully,  then  I  propose  to  use 
very  heroic  methods,  and  I  believe  the 
Star  will  be  astonished  at  the  support 
that  will  roll  up  in  my  campaign. 

I  don’t  believe  that  a  newspaper,  that 
can  be  proved  to  be  a  deliberate  and 
slanderous  liar,  can  long  retain  the  sup¬ 
port  of  either  its  reading  patrons  or  ad¬ 
vertising  patrons.  Unless  some  way  can 
be  found  to  correct  this  condition,  I  in¬ 
tend  to  publish  this  fact  for  the  protec¬ 
tion  of  all  others  throughout  the  length 
and  breadth  of  the  land,  and  continue  to 
do  so  until  all  are  warned  and  so  none 
need  be  injured.  I  do  not  think,  when 
the  facts  are  known  and  appreciated,  that 
such  a  newspaper  can  either  hold  the  re¬ 
spect  of  the  newspaper  world  or  the 
community  which  they  serve.  Deliberate 
falsification  of  the  news  on  the  part  of  a 
newspaper  makes  any  other  asserted 
virtue,  if  there  be  any,  of  negligent 
importance. 

In  the  telegram  I  sent  to  the  Star  on 
July  6,  in  which  I  said  I  would  make 
application  to  have  it  barred  from  the 
mails,  I  should  have  said  that  I  intended 
to  prosecute  and  establish  my  claim  that 
it  should  be  denied  the  rights  of  second 
class  mail  matter.  I  have  not  changed 
my  opinion  and  in  due  time,  the  reasons 
will  be  disclosed  why  it  is  not  only  pos¬ 
sible  to  deny  it  the  rights  of  second 
class  mail  matter  but  a  duty  of  the  proper 
officers  to  do  so. 

The  district  covered  by  the  Kansas 
City  Star  is  of  such  tremendous  property 
value  and  of  such  enormous  productivity, 
and  has  so  many  complex  problems,  that 
it  makes  the  business  interests  of  which 
I  am  the  chief  executive  look  small,  al¬ 
though  we  are  one  of  the  biggest  busi¬ 
ness  organizations  in  the  world. 

If  it  is  possible  for  a  handful  of  men 
on  the  Kansas  City  Star  to  dictate  the 
policies  and  problems  of  three  States  and 
order  about  the  public  officers,  and  still 
indulge  their  individual  fads  and  fancies, 
then  I  am  one  of  many  business  execu¬ 
tives  who  are  tremendously  extravagant 
in  employing  a  huge  force  of  highly  edu¬ 
cated  and  specially  trained  men  to  prop¬ 
erly  solve  the  smaller  and  less  complex 
problems  that  confront  us. 

That  the  Kansas  City  Star  attempts  to 
use  improper  and  intimidating  methods 
with  public  officials  is  no  secret  to  any 
one. 

Gov.  Woodring  stated,  in  one  of  the 
talks,  that  if  we  would  agree  to  certain 
things,  the  Kansas  City  Star  would  agree 
to  make  no  demands  upon  us  for  adver¬ 
tising  for  some  fixal  pcriixl  of  time. 
Regardless  of  their  assertion  that  this  is 
a  campaign  for  lower  gas  rates,  it  can¬ 
not  help  but  appear  to  most  thinking 
people  that  it  is  a  method  of  intimidation, 
and  perhaps  has  for  its  real  purpose  an 
aJTogant  form  of  commanding  advertis¬ 
ing  patronage,  and  showing  by  example 
of  disbarment  of  security  sales,  receiver¬ 
ships  and  ouster  proceedings  wh.at  other 
people  capable  of  being  exploiterl  for  ad¬ 
vertising  might  expect  if  they  should 
tefuse  to  obey  the  Star. 

We  have  patiently  tried  to  put  up 
with  the  Kansas  City  Star  and  get  along 
With  it  for  many  years.  However,  we 
would  be  afraid  to  trust  the  word  of  any 
w  the  men  at  present  in  charge  of  the 
Kansas  City  Star,  even  if  they  were  to 
swear  to  what  they  said  on  a  Bible.  We 
r.®ltard  them  as  dangerous  and  unre¬ 
liable,  and  yet  we  loath  to  fight  the  Star 
as  an  institution  because  it  could  be  con¬ 
ducted  in  a  way  to  make  it  one  of  vast 


good  to  the  community  it  would  serve 
rather  than  one  of  great  harm  to  a  com¬ 
munity  it  pretends  to  serve.  We  not 
only  feel  that  the  trustees  have  a  moral 
obligation  in  this  matter,  but  they  have 
a  personal,  financial  responsibility  as 
well. 

There  is  only  one  condition  on  which 
we  will  not  proceed  to  try  and  make  the 
Star  so  impotent  that  it  cannot  be  harm¬ 
ful  to  the  community  that  it  pretends  to 
serve  and  that  is  that  its  management 
be  entirely  changed  and  the  control  of 
the  paper  vested  in  honorable,  construc¬ 
tive  men. 

It  would  be  idle  for  me  to  give  all 
of  the  reasons  for  my  position,  but  1 
not  only  think  that  the  transaction 
whereby  the  Star  was  sold  to  these  peo¬ 
ple  was  illegal,  but  I  think  there  are 
ways  to  prove  that  it  was,  and  ways  to 
set  the  sale  aside. 

I  understand  the  Star  people  claim 
their  paper  is  worth  many  millions  of 
dollars,  and  yet  they  claim,  as  I  under¬ 
stand.  that  it  only  has  a  small  amount 
of  real  estate  and  physical  property  and 
should  not  be  taxed  for  anything  but  a 
small  sum,  and  is,  I  am  told,  taxed  on 
a  value  of  approximately  $400,000.  Now, 
of  course,  we  all  recognize  that  a  news¬ 
paper  has  a  large  value  aside  from  its 
physical  property  as  a  “going  concern’’ 
and  “good  will,’’  but  if  any  one  can  show 
that  this  good  will  has  been  built  up  by 
fraud,  then  good  will  becomes  “ill  will” 
and  its  “going”  value  may  slacken  to  the 
point  where  it  is  not  an  asset. 

The  management  of  the  Kansas  City 
Star  in  resorting  to  deliberate  misrep¬ 
resentations  has  as  deliberately  endan¬ 
gered  the  property  which  they  have  not 
yet  paid  for  as  though  they  had  deliber¬ 
ately  endangered  the  physical  property 
by  subjecting  it  to  risk  by  fire  or  ex¬ 
plosives.  or  destruction  in  other  ways. 
It  will  be  my  claim  that  unless  the  trus¬ 
tees  assert  that  the  present  management 
of  the  Kansas  City  Star  have  breached 
their  contract  and  that  all  payments  are, 
therefore,  due.  and  enforce  their  pay¬ 
ments.  that  in  event  of  any  loss  on  the 
unpaid  portion  that  the  trustees  will  be 
held  liable  for  this.  Regardless  of  any 
provision  or  lack  of  provision  in  the  con¬ 
tract  for  the  sale  of  the  Kansas  City 
Star,  I  hold  they  have  hreafhed  their 
contract  as  much  as  would  be  done  if 
a  man  bought  a  residence  on  mortgage 
notes  and  then  proceeded  to  use  it  as  a 
store  house  for  explosives. 

Deliberate  slander  and  misrepresenta¬ 
tion  are  common  misdemeanors  and  per¬ 
haps  felonies,  and  certainly  a  newspaper 
property,  built  up  over  a  long  period  of 
years,  should  not  be  jeopardized  by  doing 
that  which  makes  it  possible  for  anyone 
to  prove  that  the  very  thing  that  it  pur¬ 
ports  to  do,  namely  to  give  the  news. 


is  not  what  it  does  do,  but  in  important 
matters  and  of  vast  public  concern,  it 
does  the  exact  opposite  of  this. 

I  have,  as  you  know,  remained  silent 
and  have  done  nothing  publicly  since  I 
was  compelled  to  act  emphatically  when 
Gov.  Wtxxlring  had  his  banking  commis¬ 
sioner  refuse  to  permit  the  Cities  Service 
stocks,  except  one  issue,  to  be  sold  in 
Kansas,  and  was  proposing  to  follow 
this  up  with  proceedings  to  throw  our 
companies  into  receivership  and  then 
oust  them  from  the  State. 

I  don’t  now  propose  to  make  any  pub¬ 
lic  statements  if  there  is  any  wish  on 
the  part  of  the  trustees  to  make  an 
earnest  effort  to  eradicate  this  menace 
to  the  Kansas  City  district,  and  provided 
I  can  safely  remain  silent.  I  don’t  know 
what  the  Kan.sas  City  Star  intends  to  do, 
and  the  Governor  of  Kansas  is  doing  a 
lot  of  foolish  talking,  and  whether  he  is 
doing  this  wholly  for  the  Kansas  City 
Star,  or  on  his  own  initiative,  I  don’t 
know.  Gov.  Woodring  is  becoming  a 
very  radical  mouthpiece  for  someone  and 
he  is  liable  to  start  a  fire  he  can’t  put 
out,  and  it  may  be  proved  that  the 
Kansas  City  Star  is  the  inspiration  of  it. 

If  it  is  the  wish  of  the  trustees  to  en¬ 
deavor  to  adjust  this  matter  before  the 
real  effort  is  begun  to  pull  the  poisonous 
fangs  of  the  Kansas  City  Star,  I  will, 
if  it  is  requested,  be  ready  to  make  prac¬ 
tically  any  reasonable  concession  as  to 
what  I  believe  I  have  a  right  to  do.  I 
am  not  actuated  in  this  matter  either  by 
anger  or  by  malice,  but  as  a  matter  of 
self-protection  and  the  duty  to  warn 
others  of  a  menace  that  I  know  exists 
before  that  menace  becomes  injurious  to 
those  who  do  not  know  what  I  know. 

I  believe  the  Kansas  City  Star  has 
damaged  the  security  holders  I  repre¬ 
sent,  and  myself  personally,  to  a  greater 
extent  than  the  entire  value  of  the 
Kansas  City  Star  and  the  private 
fortunes  of  the  men  who  control  the 
Kansas  City  Star. 

It  is  my  honest  opinion  that  everybody 
that  contributes  to  the  support  of  the 
Star  by  subscribing  for  it,  or  purchasing 
space  for  advertising  purposes,  is  helping 
to  sustain  an  institution  which  is  danger¬ 
ous  and  prejudicial  to  his  own  com¬ 
munity.  I  don’t  expect  to  convince 
everybody  of  this  in  a  single  issue  or  in 
a  few  days  or  a  few  weeks,  but  there 
is  much  to  be  said  that  is  very  convinc¬ 
ing  in  support  of  my  position,  and  while 
I  have  no  particular  training  as  a  writer 
or  a  talker,  I  know  how  to  write  and 
talk  so  other  ordinary  people  like  myself 
understand  what  I  say. 

I  have  made  a  contract  with  the  pres¬ 
ent  publishers  of  the  Kansas  City  Jour¬ 
nal-Post  and  have  personally  provided 
the  money  to  refinance  them  and  provide 
working  capital.  I  have  also  acquired 


INDEPENDENCE  AND 
PROMISED  BY 


ETHICAL  CONDUCT 
NEW  OWNERS 


A  CQUISITION  of  the  Journal-Post 
was  announced  by  Messrs.  Dickey 
and  Sharp,  Aug.  7,  as  follows : 

“The  undersigned  have  acquired  con¬ 
trol  of  the  Kansas  City  Journal-Post 
through  purchase  of  the  assets  and  going 
business  by  a  Missouri  corporation  which 
has  been  formed  in  association  with  Mr. 
Henry  L.  Doherty,  who  enters  the  field 
as  a  private  individual. 

“The  property  has  lieen  taken  over 
free  and  clear  from  the  former  owners, 
Kansas  City  Journal- Post  Publishers. 
Mr.  Doherty  has  personally  ac(|uired  a 
half  interest  in  the  newspaper,  but  will 
take  no  active  part  in  management  or 
control  which  has  been  vested  in  the 
present  continuing  management. 

“The  Journal-Post  from  twlay  on  will 
be  absolutely  Independent  in  politics. 
Moreover  the  management  is  under  no 
promise  or  commitment  to  any  party  or 
interest  other  than  by  the  terms  of  the 
contract  between  the  three  shareholders, 
which  contract,  except  for  figures,  is 
printed  in  full  on  page  2  of  this  issue  of 
the  Journal-Post. 

“In  securing  this  financing  assistance 
we  have  enjoyed  the  most  cordial  co¬ 
operation  of  Mr.  Doherty,  which  is  here 


freely  and  gratefully  acknowledged. 

“The  Journal-Post  will  be  conducted 
in  a  way  that  will  reflect  the  cardinal 
principles  of  newspaper  ethics,  namely : 
E-nergy 
T-ruth 
H-umanness 
I-ntcgrity 
C-ourage 
S-ervice 

“The  news  columns  of  the  Journal- 
Post  will  be  open  to  all  regardless  of 
piditical,  religious  or  business  affiliations. 
Truth  and  fairness  in  news  presentation, 
giving  the  traditional  “both  sides  of  the 
story,”  will  lie,  as  they  always  have  been, 
a  matter  of  course  in  this  newspaper. 

“From  time  to  time,  the  Journal-Post 
will  print  signed  articles  by  Mr. 
Doherty,  which  will  be  of  intense  inter¬ 
est  to  every  newspaper  reader,  particu¬ 
larly  those  in  this  section  of  the  country. 

“it  is  our  aim  to  give  our  readers  an 
aggressive,  up-to-date  evening  and  Sun¬ 
day  newspaper,  operated  first  and  always 
in  the  interests  of  the  people  of  Kansas 
City  and  surrounding  territory.  We 
stand  ready  to  serve  the  “Heart  of 
.\merica.’  ” 


a  half-interest  in  the  stock  of  this  paper, 
but  have  contracted  that  10  per  cent  of 
my  stock  cannot  be  voted,  and  the  entire 
control  of  the  paper  will  rest  with  the 
present  publishers,  except  under  my  con¬ 
tract  I  become  a  special  contributing 
editor  to  the  Kansas  City  Journal- Post 
and  have  a  right  to  insert  as  editorials 
anything  that  I  think  proper.  I  also 
have  a  contract  with  the  Journal-Post 
whereby  I  can  buy  advertising  space  on 
the  basis  of  their  most  favored  customer, 
and  both  my  editorials  and  statements 
will  be  printed  without  being  edited  or 
censored. 

I,  in  turn,  take  full  responsibility  for 
any  award  of  damages  due  to  libel  on 
account  of  any  statement  made  by  me. 
The  publishers,  in  turn,  are  not  bound 
in  any  way  by  what  I  say,  and  can  take 
the  next  column  or  the  .next  page  and 
take  a  contrary  position,  if  they  wish. 
On  the  other  hand,  I  am  in  no  way 
bound  by  what  the  publishers  may  say 
or  do,  and  they  have  no  authority  to 
speak  for  me. 

While  I  have  been  forced  to  adopt 
this  plan  to  offset  the  misrepresentations 
of  the  Star,  I  have,  nevertheless,  become 
quite  interested  in  the  matter,  and,  as 
I  have  contributed  something  of  value  to 
every  industry  I  have  been  engaged  in, 
1  am  hoping,  through  my  freedom  to 
write,  to  contribute  something  of  value 
to  the  business  of  the  newspaper  and  the 
profession  of  the  editor. 

I  have  had  no  chance  to  find  out  what 
the  people  of  this  district  would  like  to 
have  me  do,  but  I  can  think  of  no  request 
they  could  make  of  me,  within  the  Ixiunds 
of  reason,  that  I  would  not  readily  com¬ 
ply  with.  For  instance,  I  would  be  wil¬ 
ling  to  escrow  all  my  stock  with  a  group 
of  men  enjoying  general  public  confidence, 
if  this  was  desired  by  the  public.  No 
matter  what  else  I  may  do,  my  connec¬ 
tion  v;ith  the  Journal-Post  will  be  a  con¬ 
stant  and  ever  present  effort  to  contri¬ 
bute  to  the  public  good. 

I  have  no  pledge  from  the  publishers 
as  to  what  they  will  do.  Personally  I 
hope  they  conduct  the  Journal- Post  as  an 
absolutely  independent  journal,  free  from 
political  partisanship.  Grave  economic 
questions  affect  the  district  which  they 
should  serve  and  no  political  party  is  on 
record  with  any  plans  which  seem  to 
solve  these  serious  questions,  and  it  will 
be  suprising  if  the  critical  situation  we 
are  now  passing  through  doesn’t  bring 
new  and  possibly  dangerous  suggestions 
for  clianges  in  our  form  of  government, 
possibly  even  the  organization  of  new 
political  parties. 

I  am  violently  opposed  to  any  metro¬ 
politan  paj^r  attempting  to  dictate  to  an 
entire  territory  and  to  domineer  the  in¬ 
dividual  newspapers  of  the  smaller  cities, 
and  especially  in  the  foreign  states. 
There  is  a  place  for  the  metroiiolitan 
journal  and  there  is  certainly  a  place  for 
the  home  paper,  and  the  home  paper,  if 
it  is  in  earnest  in  trying  to  serve  its 
community,  de.serves  the  patronage  of  its 
home  citizens  whose  problems  it  is  Ixnind 
to  understand  better  than  the  mctroixjli- 
tan  journal  with  its  editors  far  removed 
geographically  and  still  further  removed 
sympathetically. 

Another  newspaper  in  the  Kansas  City 
district  learned  of  the  activities  of  the 
son-in-law  of  the  president  of  the  Kansas 
City  Star  in  promoting  another  natural 
gas  company  in  this  district.  Mr.  Longan 
admitted  his  son-in-law  was  interested 
in  the  matter  but  denied  that  he  was,  and 
added  something  to  the  effect  of  whether 
he  was,  or  was  not,  was  nobody's  damned 
business. 

I  have  been  satisfied  for  several  years 
last  past  that  the  men  who  control  the 
Kansas  City  Star  are  conteniiituous  of 
the  people  they  pretend  to  serve  and  the 
people  who  support  them,  but  I  did  not 
know  their  arrogance  had  reached  the 
point  where  they  were  ready  to  chal¬ 
lenge  the  public  by  saying  they  do  as 
they  plea.sed  and  it  was  nobody’s  damned 
business  what  they  may  chixise  to  do. 

This  is  one  of  the  things  1  expect  to 
protest  about  regarding  the  Star,  and  if 
the  Journal- Post  grows  to  have  the 
power  and  influence  that  I  believe  it  will, 
(Continued  on  page  48) 
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PRESS  COMMENT  ON  DOHERTY  PURCHASE 

Keuisas  City  Star  Pledges  Continued  Rate  Fight — Other  Papers  Call  Transaction  Bad  Bargain,  Dubious 

Strategy,  With  Major  Advantage  Resting  With  Star 


THK  attitude  of  the  Kansas  City  Star 
toward  Henry  L.  Doherty's  ‘‘con- 
trihuting"  e<iitorsliip  of  the  Kansas  City 
Journal-Post  will  be  one  of  refusal  to 
i)e  drawn  into  a  newspaper  "war,”  it  was 
indicated  in  an  editorial  api)earing  in 
the  Star  simultaneously  with  the  an¬ 
nouncement  of  the  Doherty  purchase  of 
a  half  interest  in  the  Journal- Post.  The 
Star’s  editorial  reiterated  that  news- 
Itaper’s  intention  of  continuing  to  fight 
for  lower  gas  rates  in  both  Kansas  and 
Missouri  and  not  being  drawn  aside  from 
it  by  attempts  to  “throw  dust.” 

In  an  editorial  on  its  first  page  Friday, 
under  the  heading,  “The  Voice  of  Do¬ 
herty,”  the  Star  said : 

“In  his  struggle  to  maintain  excessive 
gas  rates  in  towns  and  cities  of  Kansas 
and  Missouri,  Henry  L.  Doherty  now 
has  resorted  to  a  method  that  occasion¬ 
ally  has  been  adopted  by  big  interests 
fighting  for  special  privileges.  He  has 
bought  into  a  distressed  newspaper. 

“Naturally,  so  far  as  Mr.  Doherty  can 
control  the  paper,  it  will  be  the  enemy 
of  every  public  official  and  every  institu¬ 
tion  fighting  for  lower  gas  rates. 

“His  deal  with  the  Journal-Post  is  in 
line  with  Mr.  Doherty’s  constant  tactics 
to  save  his  high  gas  rates  in  Kansas  and 
Missouri.  These  have  been  amply  re¬ 
vealed  in  the  last  month. 

“After  the  Kansas  public  service  com¬ 
mission  had  cited  his  companies  to  an 
investigation  of  the  reasonableness  of 
their  rates,  he  sent  a  telegram  to  Gov¬ 
ernor  W'oodring  denouncing  him  and 
patronizingly  asking  for  whom  he  as¬ 
sumed  to  speak. 

“He  wired  the  postmaster  general, 
asking  that  the  Star  be  barred  from  the 
mails. 

“He  wired  the  secretary  of  commerce 
demanding  that  he  take  action  against 
the  governor  of  Kansas  and  against  this 
newspaper. 

“He  sent  telegrams  to  other  individ¬ 
uals  and  institutions — which  they  did 
not  regard  as  of  sufficient  importance 
to  make  public — presumably,  calling  on 
them  to  help  him  against  the  Star. 

“He  sued  the  Star  for  12  million  dol¬ 
lars  as  part  of  his  eflFort  to  crush  those 
w'ho  were  aggressively  concerned  for  a 
square  deal  for  the  people  on  gas. 

“Now  his  money  is  poured  into  a 
new.spaper  that  has  been  offered  for  sale 
by  creditors  pressing  to  collect  their 
debts.  This  will  give*  him  the  opportu¬ 
nity  to  use  its  columns  to  carry  on  his 
W'ar  to  combat  reductions  in  gas  rates. 

“His  demand  that  the  William  Rock- 
hill  Nelson  trustees  take  possession  of 
the  Star  and  oust  the  present  manage¬ 
ment  on  his  behalf  is.  of  course,  a  mere 
gesture  of  wrath.  The  sale  of  the  Star 
to  its  present  owners  has  been  confirmed 
by  the  Supreme  Court  of  Missouri  and 
the  Supreme  Court  of  the  Unite<l  States. 
The  trustees  are  simply  in  the  position 
of  holders  of  a  mortgage  that  is  being 
periodically  reduced  in  accordance  with 
a  contract  that  has  f)een  approved  by 
the  courts. 

“But  his  cour.se  has  a  broader  signif¬ 
icance  than  its  imme<liate  effect  in  the 
local  field.  What  would  happen  to  the 
cotintry  if  the  big  interests  were  able 
to  buy  into  the  great  f)rgans  of  public 
opinion?  If  they  could  poison  the  pub¬ 
lic's  sources  of  information  on  utility 
questions  ? 

“The  recent  federal  investigation  of 
stock  ownership  in  newspapers  by  the 
power  trust,  which  disclosed  and  reme¬ 
died  a  scandalous  condition  in  certain 
communities,  showed  the  public  concern 
in  such  a  situation. 

“The  .American  j^ple  do  not  tolerate 
the  control  of  their  newspaper  by  the 
privileged  interests  with  their  own  ends 
to  serve. 

“Of  course.  Mr.  Doherty’s  efforts  to 
divert  attention  from  the  real  issue — 
the  reduction  of  excessive  rates  for 
domestic  gas — will  l)e  futile.  The  ma¬ 


chinery  for  regulation  of  the  Doherty 
unregulated  gas  pipe  line  monopoly 
already  has  been  set  in  motion  by  the 
duly  constituted  authorities  of  Kansas 
and  Missouri.  There  will  be  no  let-up 
in  the  Star’s  fight  for  reduction  of  ex¬ 
cessive  rates— a  reduction  already  tnade 
throughout  Kansas  by  non-Doherty 
utilities  in  accordance  with  what  they 
liave  said  was  ‘the  trend  of  the  times.’ 

“Any  campaign  made  by  him  through 
the  Journal-Post  to  maintain  high  rates 
will  be  understood  at  its  true  worth  by 
the  public.  Attacks  in  that  paper,  half- 
owned  by  Doherty,  will  be  discredited 
in  advance. 

“All  the  dust  that  Mr.  Doherty  and 
his  allies  can  throw  will  accomplish 
nothing.  Excessive  gas  rates  must  come 
down !” 

The  announcement  of  Doherty’s  part¬ 
nership  in  the  Journal- Post  brought 
forth  considerable  editorial  comment  in 
the  newspapers  of  the  surrounding  terri¬ 
tory. 

“It  will  make  the  Journal- Post  a 
mouthpiece  for  public  utility  propa¬ 
ganda,”  the  St.  Louis  Post-Dispatch  said, 
“and  even  if  this  propaganda  is  counter¬ 
acted  by  opposing  views  in  adjacent  col¬ 
umns  the  effect  will  be  to  give  special 
pleading  a  preferred  place  in  a  daily  news¬ 
paper.  .  .  Mr.  Doherty  is  wrong,  how¬ 
ever,  if  he  thinks  the  rostrum  he  has  pur¬ 


chased  will  put  him  on  an  even  footing 
with  the  Star.  The  public  may  be  ex¬ 
pected  to  differentiate  between  a  news¬ 
paper  which  for  fifty  years  has  engaged 
in  a  high  grade  of  public  service  and  the 
effusions  of  a  public  utilities  magnate.” 

As  to  the  effect  on  the  Journal-Post 
itself,  the  Post-Dispatch  concludes  that 
“the  Dickey  heirs  have  made  an  unwise 
sale.  When  propaganda  is  mixed  with 
journalism,  the  result  can  only  be  damag¬ 
ing  to  the  latter.” 

This  same  thought  was  enlarged  upon 
in  the  Springfield  (Mo.)  Leader,  which 
said : 

“Winner  or  loser,  Mr.  Doherty  no 
doubt  will  survive,  but  the  Journal-Post 
cannot.  It  has  bartered  its  birthright 
and  it  can  never  be  regained.  To  Mr. 
Doherty’s  credit  it  may  be  said  that  he 
at  least  has  pitched  his  battle  in  the 
open.” 

The  Emporia  Gazette,  Wiliam  Allen 
White’s  newspaper,  was  more  caustic. 
It  said : 

“Now  Mr.  Doherty  is  in  a  fair  way  to 
learn  a  few  fundamental  facts  about  the 
newspaper  business.  He  will  discover, 
for  instance,  that  a  newspaper  run  for 
the  purpose  of  airing  a  private  grouch  is 
a  heavy  financial  liability,  as  contrasted 
with  one  whose  function  is  only  to  print 
an  unbiased  account  of  the  news.  .  . 
He  will  discover  that  the  function  of  a 
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(Continued  from  page  47) 
to  dominate  the  newspaper  policies  of 
the  other  cities. 

I  respectfully  urge  that  you  men 
should  ask  yourselves  whether  any 
newspaper  can  live  and  prosper  that  has 
created  a  record  of  having  uttered  de¬ 
liberate,  willful  and  vicious  lies,  and  that 
this  fact  will  be  made  a  matter  of  nation¬ 
wide  proof  and  record. 

Then  I  respectfully  ask  whether  a 
newspaper  can  be  considered  as  good 
collateral  for  an  indebtedness  of  several 
million  dollars  with  a  record  like  this  to 
face  and  still  be  under  the  control  and 
management  of  the  men  who  are  guilty 
of  uttering  these  lies. 

My  advice  may  not  be  wanted  but  if 
I  were  a  trustee,  I  would  claim  a  breach 
of  contract  for  improper  conduct  and 
force  immediate  payment  of  whatever  is 
still  due  or  else  let  the  courts  take  the 
responsibility  for  declaring  that  the  con¬ 
tract  has  not  l>een  breached.  This  leaves 
only  the  problem  for  the  trustees  to  face 
of  establishing  their  right  or  responsi¬ 
bility  for  selling  the  newspaper  property 
based  alniost  entirely  on  the  paper’s  own 
prospective  earning  power. 

If  the  trustees  choose  to  change  the 
management  and  control  of  the  Star,  as 
I  insist  it  is  their  duty  to  do,  and  that 
failing  to  do  so  they  can  and  should  be 
held  i)ersonally  responsible,  I,  in  turn, 
will  try  and  compromise  all  of  the 
differences  Ix'tween  myself,  and  those  I 
represent,  and  the  Kansas  City  Star,  but 
will  not  compromise  with  the  men  who 
have  been  guilty  of  the  misrepresenta¬ 
tions  that  have  been  made. 

This  is  a  private  communication  but 
you  are  free  to  give  it  out  if  you  choose 
to  do  so  and  provided  you  give  it  out 
as  a  whole.  However,  if  you  want  to 
l)e  fair,  you  will  notify  me  that  you  in¬ 
tend  to  give  it  out  and  give  me  an 
opportunity  to  make  my  own  statement 
at  the  same  time.  If  you  have  any 
reason  to  think  that  I  am  trying  to  com- 
)>romise  our  differences  liecause  I  am  at 
all  scared,  I  think  I  will  be  able  to  hear 
you  make  such  a  statement  even  though 
you  don’t  speak  very  loudly. 

1  am  loath  to  see  a  war,  for  I  don’t 
think  it  can  l)e  anything  but  harmful  to 
the  Kansas  City  district.  On  the  other 
hand,  it  cannot  possibly  be  as  harmful 
as  to  have  the  territory  domineered  and 
tyrannized  by  men  actuated  by  selfish 


purjxjses,  dishonest  motives  and  incom¬ 
petent  to  do  what  they  attempt  to  do, 
even  if  they  were  actuated  by  proper 
motives  and  public  interest. 

The  publishers  of  the  Journal-Post  are 
anxious  to  make  a  .statement  regarding 
their  policies  and  the  new  arrangements 
they  have  made  for  the  conduct  of  the 
paper.  They  know,  as  I  have  learned, 
that  any  man  occupying  an  important 
position,  and  largely  directing  the  policy 
of  a  large  business  interest,  who  chooses 
to  talk  for  publication  and  will  sign  his 
own  articles,  and  that  they  are  written 
by  him  and  not  by  an  “ad  smith,”  the 
public  will  read  them  no  matter  how 
badly  they  are  written. 

It  has  been  my  custom  for  years  to 
buy  space  in  whatever  newspapers  may 
have  been  appropriate  and  say  what  I 
had  to  say.  I  have  done  this  even  when 
the  newspapers  would  offer  to  give  me 
the  space  free. 

If  we  must  go  through  with  this  fight, 
I  intend  to  make  it  a  nation-wide  affair 
so  that  all  may  know’  just  what  can  be 
expected  from  the  Star  and  others  need 
not  be  injured  and  persecuted  as  I  have 
been. 

If  the  trustees  wish  time  to  consider 
this  matter  and  will  specify  how  much 
time  they  want,  I  will  endeavor  to  re¬ 
frain  from  any  public  statement.  If, 
on  the  other  hand,  the  trustees  don’t 
want  to  give  the  matter  consideration 
and  don’t  request  a  truce  while  matters 
are  being  discussed.  I  am  ready  to  pro¬ 
ceed  and  would  like  to  make  my  pre¬ 
liminary  statement  to  the  public. 

This  is  not  the  first  fight  that  has  been 
force<l  upon  me  and  I  am  glad  to  say 
th.it  I  number  amongst  my  friends  many 
of  the  men  whom  I  had  my  fights  with, 
and  none  of  these  people  can  say  I  ever 
struck  a  foul  blow.  and.  in  this  fight, 
I  don’t  mean  to  strike  a  foul  blow,  even 
though  I  have  been  most  foully  dealt 
with  and  I  know  full  well  that  every 
foul  blow  that  can  be  struck  at  me  will 
be  struck. 

On  the  other  hand.  I  do  not  want  to 
he  blamed  for  what  others  may  do.  I 
will  play  all  my  cards  face  up  and  on 
the  table,  hut  I  fully  expect  there  may 
be  those  who  will  aim  blows  at  the  Star 
from  unseen  positions. 

Yours  sincerely, 

HENRY  L.  DOHERTY. 


newspaper  is  to  find  and  to  print  tbt 
facts  as  such  and  that  it  is  an  expensitt 
form  of  medical  treatment  to  use  a  news, 
paper  as  a  mustard  plaster  for  a  privut 
belly-ache.” 

The  Coffeyville,  (Kan.),  Jouniati 
comment  on  Doherty’s  action  was  that 
“of  all  the  moves  he  has  yet  made,  wt 
think  the  last  one  his  worst.” 

The  Sedalia,  (Mo.)  Democrat  said: 
“It  was  Mr.  Doherty’s  privilege  to  s« 
the  Star  if  he  thought  he  had  been  dam¬ 
aged  by  anything  the  Star  publish^ 
about  him  or  the  company  of  which  ht 
is  the  head,  but  he  displayed  grade-school¬ 
boy  judgment  in  his  appeals  to  govern¬ 
mental  department  heads  and  the  trustees 
of  the  William  Rockhill  Memorial  to 
have  the  newspaper  suppressed  and  the 
management  retired.” 

Many  editors  took  the  position  that 
Doherty  would  have  revealed  himself  in 
better  light  if  he  had  purchased  adver¬ 
tising  space  in  the  newspapers  in  the 
Kansas  City  territory.'  “In  his  contro¬ 
versy  with  tiie  Kansas  City  Star,  the  ad¬ 
vertising  columns  of  the  newspapers  were 
open  to  him  for  whatever  statements  he 
might  care  to  make,”  the  Mexico,  (Mo.), 
Ledger  said.  “We  believe  the  day  of  the 
personal  organ  is  gone  and  that  Mr. 
lOoherty  has  made  a  great  mistake.  The 
Star  is  one  of  the  great  newspapers  of 
this  country,  and  in  its  fight  for  lower 
utility  rates  is  following  an  established 
policy.” 

The  St.  Louis  Star  expressed  doubt  in 
Doherty’s  knowledge  of  human  nature, 
that  every  move  he  had  made  in  the  gas 
controversy  had  strengthened  the  moral 
position  of  his  opponents  and  that  the 
Journal-Post  would  prove  ineffective  in 
the  fight.  It  added : 

“Meanwhile,  public  utility  interests 
over  the  country  can  he  thankful  there  is 
only  one  Henry  L.  Doherty.  A  dozen 
like  him  would  probably  bring  on  uni¬ 
versal  public  ownership.” 

Looking  at  it  from  another  angle, 
the  Des  Moines,  (la.).  Tribune  ex¬ 
pressed  a  thought  that  was  echoed  in 
some  other  newspapers  when  it  said: 

“Doherty  buys  his  paper  openly.  He 
will  express  his  views  in  it  openly,  what¬ 
ever  arrangements  may  be  made  for  the 
newspaper  he  half  owns  to  express 
views  contradictory  to  Doherty.  And 
since  he  or  anybody  has  a  perfect  right 
to  maintain  even  a  newspaper  as  a  mouth¬ 
piece,  if  he  chooses  to  do  so  and  has  the 
wherewithal,  everybody  should  be  bappy-" 

The  Winfield  (Kan.)  Daily  Courier 
came  in  with  a  prediction  that :  “Frotn 
now  on,  doubtless,  Journal-Post  readers 
will  be  treated  to  pictures  of  H.  L.  D. 
with  a  halo  'round  his  head  and  sketches 
of  him  as  a  master  genius.  The  Kansas 
City  Star  will  be  pilloried  as  a  terrible 
menace,  an  unfair  and  vicious  influence 
over,  not  only  Missouri  politics,  but 
Kansas  politics  as  well.” 

The  Atchison  (Kan.)  Globe  observed 
that  “W'e  have  never  seen  a  spite  pub¬ 
lication  that  was  successful  as  to  pres¬ 
tige,”  and  added : 

“Our  conclusion,  arrived  at  many  years 
ago,  is  that  people  have  more  respect 
for  an  independent  newspaper  that  often 
errs  in  judgment,  than  a  newspaper  tto 
has  more  commodities  than  news  and 
editorial  expression  to  sell.” 

Commenting  on  the  arrangement 
whereby  the  publishers  of  the  Journal- 
Post  reserve  the  right  to  disagree  with 
Doherty’s  signed  erlitorials  in  an  adjoin¬ 
ing  column,  the  Lamed  (Kan.)  Tilltr 
and  Toiler  says: 

“It  is  left  to  the  imagination  of  the 
public  those  acrimonious  dehates  which 
now  may  be  expected  to  ensue  lietween 
Mr.  Doherty  and  his  fellow  director 
in  this  unique  newspaper  venture,  and 
between  the  upper  millstone  as  rep^^ 
sented  bv  Mr.  Doherty,  and  the  nether 
(Continued  on  page  55) 
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Generalization  in 
advertising  is  now 
taboo. 


The  mood  of  the  public 

today  is  such  that  advertisements 
must  specify  the  opportunities  they 
offer.  With  people  eagerly  watch¬ 
ing  how  to  make  their  dollars  go 
farther  than  ever  before,  news¬ 
papers  are  the  only  media  for 
advertisers  to  use. 


Conditions  are  such  that 

copy  prepared  several  weeks  in 
advance  of  publication  dates,  which 
is  required  in  the  use  of  monthly 
and  weekly  national  media,  may 
not  register  at  all  with  the  public 
when  it  appears.  There  are  excep¬ 
tions  of  course  but  they  apply  only 
to  long  established  national  adver¬ 
tisers  featuring  products  that  they 
have  marketed  for  years. 


It  is  the  daily  hammering 

away  through  newspapers  that 


keeps  business  interests  from 
despairing.  Only  those  business 
interests  that  have  advertised  in 
newspapers  have  been  able  to  show 
any  progress.  There  is  a  good-will 
accumulating  so  rapidly  for  news¬ 
papers  that  publishers,  if  they  are 
wise,  will  make  determined  effort 
to  cash  in  on  it.  When  both  the 
public  and  business  interests  pro¬ 
claim  their  power  to  brighten  pros¬ 
pects  for  the  future,  it  is  time  for 
newspaper  publishers  to  keep  the 
tide  turning  their  way.  They  can 
do  this  by  putting  on  a  demonstra¬ 
tion  of  their  own  faith  in  their 
newspapers  by  advertising  them. 


Respectfully  submitted 

with  the  suggestion  that  news¬ 
papers  plan  now  to  advertise 
regularly.  Don’t  let  national  ad¬ 
vertisers  ever  have  another  chance 
to  think  of  newspapers  as  just  One 
Media.  Make  them  agree  that  they 
are  the  FIRST  MEDIA  to  be  used. 
At  your  service,  with  our  power  to 
do  you  a  great  deal  of  good  through 
advertising  in  our  columns. 


EDITOR  &  PUBLISHER 


1700  Times  Square  Building,  Times  Square,  New  York  City 
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EUGENE  BUTLER  THAYER 

Founder  of  Wausau  (Wis.)  Pilot 
Succumbs  at  Age  of  78 

Eugene  Butler  Thayer,  founder  of  the 
Wausau  (Wis.)  Pilot  and  its  editor  for 
more  than  forty  years,  died  Aug.  5  at 
the  age  of  78.  For  68  years  he  liad  been 
closely  linked  with  the  printing  industry 
in  Central  Wisconsin,  beginning  as  a 
“devil”  in  the  office  of  the  Central 
Wisconsin. 

He  helped  to  build  Wausau  and  Mara¬ 
thon  county  from  a  collection  of  saw¬ 
mills  and  a  handful  of  people  into  a 
thriving  city  and  agricultural  kingdom. 

On  March  27,  1^,  Mr.  Thayer  is¬ 
sued  his  new  weekly  newspaper.  The 
Wausau  Review,  which  he  conducted 
until  1884  when  he  purchased  the  Wis¬ 
consin  River  Pilot,  consolidating  the 
newspapers  under  the  name  Wausau 
Pilot-Review.  He  then  moved  his  plant 
from  Third  and  Scott  streets  to  the 
Ringle  building  on  Washington  street, 
between  Third  and  Fourth  streets.  In 
1890  Mr.  Thayer  bought  the  lots  on  the 
corner  of  Fourth  and  Scott  streets  and 
arranged  an  old  building  for  his  use 
until  1901  when  he  erected  what  is 
known  today  as  the  “Pilot  Building”  at 
312-314  Scott  street  and  which  is  still 
occupied  by  The  Wausau  Pilot.  In  1894 
Mr.  Thayer  changed  the  newspaper  name 
to  The  Wausau  Pilot. 

After  the  World  war,  in  July,  1920, 
Mr.  Thayer  decided  to  retire.  He  dis¬ 
posed  of  his  interests  to  the  Pilot  Print¬ 
ing  &  Publishing  Company.  His  son, 
Eugene  B.  Thayer,  Jr.,  is  president  and 
manager  of  this  company. 

DANIEL  DODGE  FRISBIE 

Publisher  of  Middleburg  (N.Y.) 

Gazette  and  Political  Leader  Dies 

Daniel  Dodge  Frisbie,  publisher  of  the 
Middleburg  (N.Y.)  Gazette  and  the 
Schoharie  Republican,  was  buried  Aug¬ 
ust  9  in  his  home  town  cemetery  after 
hundreds  of  local  residents  and  leaders 
in  New  York  state  government  paid 
tribute  to  him  as  a  newspaperman  and 
public  servant.  He  was  a  former  speaker 
of  the  Assembly  and  was  active  in  pro¬ 
moting  many  educational  projects. 

Governor  Roosevelt,  Dr.  Frank  P. 
Graves,  the  state  commissioner  of  edu¬ 
cation,  and  Peter  G.  Ten  Eyck,  head  of 
the  state  farm  grange,  were  among  the 
honorary  liearers. 

Mr.  Frisbie,  who  died  at  the  age  of 
72,  is  survived  by  two  sons,  Daniel  M. 
'Frisbie,  manager  of  the  two  newspapers; 
and  United  States  Commissioner  G.  Nor¬ 
ton  Frisbie;  one  daughter.  Miss  Cor¬ 
nelia  M.  Frisbie;  two  sisters,  Mrs.  Douw 
Beekman  of  Sliddleburg;  and  Miss 
Emma  C.  Frisbie  of  New  York,  and  a 
brother,  George  D.  Frisbie  of  New 
Haven,  Conn. 

LEWIS  A.  DEVORE 

Lewis  Austin  deVore.  38,  died  Aug.  7 
in  Chicago  following  a  brief  illness.  He 
was  formerly  in  charge  of  the  district 
advertising  offices  of  the  Oil  and  Gas 
Journal.  Mr.  deVore  had  been  succes¬ 
sively  a  foreign  repre.sentative  of  the 
Goodyear  Rubber  Company,  stationed  at 
Honolulu ;  advertising  manager  for  Conk¬ 
lin  Pen  Company ;  and  a  member  of 
the  advertising  staff  of  the  Commercial 
Art  Engraving  Company,  Chicago,  before 
joining  the  staff  of  Oil  and  Gas  Journal 
two  years  ago.  He  was  a  captain  in  the 
United  States  air  forces  overseas  during 
the  World  war. 

DR.  JOHN  F.  CROWELL 

Dr.  John  F.  Crowell,  74,  formerly  a 
member  of  the  If 'all  Street  Journal  staff. 
New  York,  died  Aug.  6,  at  his  home 
in  East  Orange.  N.  J.  Dr.  Crowell  was 
president  of  Trinity  College  for  several 
years.  He  temporarily  gave  up  his 
teaching  and  join^  the  Treasury  Depart¬ 
ment  at  Washington,  as  an  expert  with 
the  Industrial  Commission  and  Internal 
Commerce  in  the  Bureau  of  Statistics. 
Later  he  joined  the  W’all  Street  Journal 
and  wrote  extensively  for  nine  years.  In 
1921  he  retired. 


(Sbituarg 


T^ANTEL  Waldo  Woods,  91,  a  retired 
newspaper  executive  who  formerly 
was  with  the  St.  Louis  Post-Dispatch  and 
St.  Louis  Globe-Democrat,  died  in  his 
home  in  Pensacola,  Fla..  Aug.  8.  Inter¬ 
ment  was  in  Webster  Groves,  a  suburb 
of  St.  Louis,  on  Tuesday. 

Mrs  Ellen  D.  Lapham,  70,  wife  of 
E.  D.  Lapham,  former  Belding,  Mich., 
newspaperman,  died  at  her  home  in  that 
city  Aug.  8. 

R.  Edward  Gosnell,  51,  prominent 
newspaperman  of  British  Columbia  and 
until  a  few  months  ago  secretary  of  the 
British  Columbia  Forestry  Commission 
and  Provincial  Government  archivist, 
died  in  Vancouver,  B.C.,  Aug.  5,  at  the 
home  of  his  son-in-law.  Captain  A.  J. 
Hosken.  He  had  been  ill  since  April. 

Frank  Nevin,  59,  of  the  Boston  Her¬ 
ald  editorial  staff  died  last  week  at  his 
home  in  Allston,  Mass.  He  was  formerly 
with  the  Cambridge  (Mass.)  Chronicle, 
the  Boston  Post  as  reporter,  desk  man, 
and  exchange  editor,  the  Boston  Herald 
as  copy  reader,  the  Seattle  (Wash.) 
Post-Intelligencer,  the  Boston  Journal 
and  Boston  American. 

William  J.  McCluskey,  newspaper¬ 
man  and  lawyer  in  Lowell,  Mass.,  for 
many  years,  died  at  his  home  in  Lowell 
last  week.  A  sister  and  a  brother  sur¬ 
vive  him. 

Georoe  S.  Bailey,  79,  one  of  the  oldest 
and  best-known  advertising  men  in  New 
England,  died  in  the  Lawrence  Memorial 
Hospital,  New  London,  Aug.  5.  For 
more  than  a  half-century  he  was  employe 
and  official  of  the  Brown-Thompson  firm 
of  Hartford,  Conn.  He  left  a  wife  and 
two  sons. 

Franz  J.  Syrjala,  51,  editor-in- 
chief  of  The  Raivaaja,  Finnish-Amerl- 
can  newspaper,  died  .4ug.  5,  at  the  Mas¬ 
sachusetts  General  Hospital  in  Boston, 
after  a  long  illness,  ^ir.  Syrjala  was 
widely  known  as  a  lecturer  and  publisher 
among  the  Finnish-speaking  people  of  the 
United  States. 

Robert  Lindsay  Douglas,  52,  special 
field  representative  of  the  Meyer  Both 
company,  Chicago  advertising  service 
concern  died  last  week  of  heart  disease 
in  his  sleep.  He  was  well-known  in 
newspaper  and  retail  advertising  circles. 

.\lle.n  G.  Johnson,  52,  formerly 
member  of  the  Scio  York  Times,  died 
in  Hunting  Creek,  Va.,  Aug.  5  while 
visiting  tliere.  Mr.  Johnson  had  been  ill 
a  year.  He  was  a  member  of  the  New 
York  Times  staff  from  July,  1925  to 
July,  19.30  and  also  worked  on  the  New 
York  ff'orld.  He  was  buried  in  Wash¬ 
ington,  D.C. 

I.  R.  Snyder,  Sr.,  82,  president  of  the 
Snyder.  Publishing  Company,  publishers 
of  five  news])apers  in  North  Mississippi, 
died  Aug.  3  at  Senatobia,  Miss.,  after  a 
heart  attack. 

James  A.  Gill,  49,  formerly  financial 
writer  of  the  Brooklyn  Standard  I’nion, 
died  of  pneumonia,  ,'\ug.  3,  in  the  Med¬ 
ical  Centre,  Jersev  City.  His  mother, 
two  sisters  and  a  brother  survive. 

Marshall  F.  Parrish,  78,  for  many 
years  in  the  advertising  business  in 
Philadelphia,  died  in  his  home  in  Ger¬ 
mantown,  a  suburb.  Aug.  2.  He  was 
prominent  in  Masonic  circles.  His  wife, 
two  sons,  and  a  daughter  survive. 

Mrs.  -Amanda  Price,  76,  mother  of 
Harry  E.  Price,  president  and  publisher, 
Charleroi  (Pa.)  Mail,  died  at  her  home 
there  after  a  short  illness. 

William  H.  Crutcher.  Sr.,  55,  sev¬ 
eral  years  ago  on  the  staff  of  the  I.ouis- 
ville  Courier- Journal  and  father  of  Car- 
lile  Crutcher,  assistant  to  Judge  Robert 
W.  Bingham,  president  and  publisher  of 
the  Courier-Journal  and  the  Times,  died 
at  his  home  at  Muskogee,  Okla..  July 
28.  The  body  was  taken  to  Louisville 
for  burial  in  Cave  Hill  Cemetery. 

Daniel  F.  Parry,  49,  recently  circu¬ 
lation  solicitor  for  the  Davenport 
(Iowa)  Daily  Times  in  Moline,  Ill., 
died  Aug.  7  after  six  weeks’  illness  of 
heart  disease.  He  had  been  advertising 
manager  for  the  Aledo  (Ill.)  Times- 
Record  four  years  and  later  circulation 


and  advertising  manager  for  a  chain  of 
Freeport,  L.I.  newspapers,  until  return¬ 
ing  to  the  tri-cities. 

Gayle  Talbot,  61,  former  western 
newspaperman  but  more  recently  in  the 
real  estate  business  in  the  south  and 
southwest,  died  at  the  home  of  his 
daughter  in  Washington,  D.C.,  Aug.  9. 
He  had  been  ill  for  about  two  years. 
He  established  the  Artesia  Advocate,  a 
daily  at  Artesia,  Tex.,  and  sold  the 
paper  several  years  ago. 

Leslie  C.  Morehouse,  39,  former  city 
editor  of  the  South  Bend  (Ind.)  Trib¬ 
une,  died  Aug.  9  after  an  illness  of  more 
than  two  years.  He  went  to  the  Trib¬ 
une  as  a  reporter  from  a  school  teach¬ 
er’s  position,  later  becoming  city  editor. 
Illness  compelled  him  to  retire  from  the 
work  of  city  editor  and  he  was  made 
manager  of  WSBT,  the  Tribune’s 
broadcasting  station.  He  leaves  his 
wife,  who  was  Miss  Helen  Herr,  one 
time  society  editor  of  the  Tribune,  his 
mother,  Mrs.  Calista  Morehouse  and 
two  sisters.  Miss  Stella  and  Miss  Leah 
Morehouse. 

JAMES  I.  FINNEY 

Former  Publisher  and  Author  of  Ten¬ 
nessee  School  History  Dies 

James  I.  Finney,  54,  former  editor  of 
the  Nashville  Tennessean,  died  of  heart 
disease  Aug.  5,  at  his  home.  Sleepy  Hol¬ 
low,  near  Columbia,  Tenn.  He  retired 
from  active  newspaper  work  at  the  be¬ 
ginning  of  this  year  because  of  ill  health. 

Mr.  Finney  was  editor  of  the  Mc- 
Minnville  Neiv  Era  for  four  years,  and 
from  1904  to  1907  he  was  a  political 
writer  for  the  Nashville  American.  In 
1907  he  became  editor  and  publisher  of 
the  Columbia  (Tenn.)  Daily  Herald, 
holding  the  former  position  for  nineteen 
years.  In  1926  he  became  editor  of  the 
Nashville  Tennessean.  He  was  a  past 
president  of  the  Tennessee  Press  Asso¬ 
ciation  and  served  two  years  as  Assist¬ 
ant  State  Federal  Food  Administrator 
during  the  World  War.  He  was  a 
member  of  the  board  of  trustees  of  the 
University  of  Tennessee. 

His  wife  and  three  sons  survive  him. 

ALBERT  A.  BRASLEY 

Pittsburgh  Sun-Telegraph  Advertising 
Director  Dies  at  46 

Alliert  A.  Brasley.  46.  advertising 
director  of  the  Pittsburgh  .Sun  Tele¬ 
graph  died  of  pneumonia,  .^ug.  9,  after 
a  few  days’  illness.  Funeral  services 
were  held  in  the  home  of  his  brother, 
Ben  P.  Brasley. 

Mr.  Brasley  was  born  in  Pittsburgh, 
and  later  moved  to  Glendale,  Cal.,  for 
several  years.  Prior  to  his  affiliation 
with  the  Sun-Telegraph  three  years  ago, 
he  had  been  associated  with  the  Rodnev 
Boone  Organization,  New  York.  He 
was  also  on  the  Detroit  Times  advertis¬ 
ing  staff  for  several  years 

Mr.  Braslev  is  survived  by  his  wife, 
Mrs.  Clara  Brasley ;  a  daughter.  Miss 
Lillian  Brasley  of  Pueblo,  Col. ;  his 
father  and  brother  and  three  sisters.  Mrs. 
Bessie  B.  Cohen  and  Mrs.  Isabella  Ka- 
baker  of  Long  Beach.  Cal.,  and  Mrs. 
Bertha  Zaslaaf  of  Pittsburgh. 

THOMAS  H.  BRANNAN 

Thomas  H.  Brannan.  47,  who  served 
as  managing  editor  of  the  Bridgeport 
(.Conn.)  Post,  Telegram  and  Sunday 
Post  from  July,  1930,  to  March.  1931, 
and  who  was  previously  with  a  number 
of  newspapers  in  various  sections  of  the 
country,  was  found  dead  in  his  hotel 
room  in  Omaha.  Neb.,  Aug.  6.  His 
death  was  declared  due  to  a  heart  attack. 
Most  of  Mr.  Brannan’s  newspaper  career 
was  spent  in  the  South  and  W’est.  At 
one  time  he  was  managing  editor  of  the 
Fort  Smith  (.Ark.)  Times-Record. 
Prior  to  going  to  Bridgeport,  he  had 
been  managing  editor  of  the  Beaumont 
(Tex.)  Journal-Enterprise.  A  native 
of  Iowa,  he  was  graduated  from  the 
state  university  there.  Surviving  him 
are  his  wife,  three  children,  and  his  par¬ 
ents,  all  of  whom  reside  in  Muscatine, 
Iowa,  and  a  sister,  of  Iowa  City. 


G.  H.  D.  SUTHERLAND 

Heart  Attack  Fatal  to  Ludiagiii 

(Mich.)  Daily  Newt  Publitht, 

G.  H.  D.  Sutherland,  60,  editor  avi 
publisher  of  the  Ludington  (Mkht 
Daily  News,  died  the  evening  of  Aug  j 
after  a  heart  attack  while  attend* 
a  social  affair  at  Lincoln  Hills  golf  clZ 
Ludington.  Born  in  Ontario,  Mr.  Suft. 
erland  had  extensive  newspaper  experj. 
ence  in  Indiana  and  Ontario  before  gob 
to  Ludington  in  1914  to  manage  the 
News  for  C.  G.  Wing,  from  whom  k 
eventually  purchased  the  paper. 

Mr.  Sutherland’s  first  newspaper  ex¬ 
perience  was  as  a  correspondent  in  On¬ 
tario  for  Detroit  newspapers.  Eventualb 
he  worked  for  the  Detroit  News  and  a 
one  time  owned  newspapers  in  Ypsilanti, 
Mich.,  and  Crawfordsvile,  Ind. 

Surviving  are  two  brothers,  P.  N, 
Sutherland,  of  Angola,  Ind.,  and  Hedlej 
V.  Sutherland,  of  Ontario.  Mrs.  Suther¬ 
land  died  two  years  ago. 

HARVEY  THOMAS 

Firebrand  Editor  of  Atlantic  Cit; 

Review  Die*  in  California 

Harvey  Thomas,  firebrand  editor  of  the 
old  Atlantic  City  (N.J.)  Review,  who 
conducted  a  sensational  campaign  against 
Republican  politicians  20  years  ago  died 
Aug.  10  in  Oakland,  Cal. 

Mr.  Thomas  resigned  as  editor  of  the 
Review  in  1913  to  accept  an  appoint¬ 
ment  as  Atlantic  City  Postmaster.  After 
serving  one  term  he  became  publicity 
director  for  the  Prudential  Insurance 
Company  in  Newark. 

Mr.  Thomas  was  for  many  years  a 
reporter  on  the  Newark  Evening  Neva. 

WILLIS  HOLLY 

Willis  Holly,  77,  one  of  the  last  sur¬ 
vivors  of  the  Chares  A.  Dana  regime  of 
the  New  York  Sun,  died  Aug.  4,  in 
Brooklyn,  N.Y.  Mr.  Holly  was  bom  in 
Stamford,  Conn.,  but  received  his  edu¬ 
cation  in  Brooklyn.  In  his  early  youth 
he  joined  the  New  York  Sun  and  later 
was  placed  in  charge  of  the  paper’s  ne\« 
bureau  at  police  headquarters.  From 
this  assignment,  he  became  city  hall  r^ 
liorter  and  later  Albany  correspondent 
-After  20  years  on  the  Sun  he  was  ap- 
pjiinted  secretary  to  Mayor  Hugh  J. 
(irant.  Later  he  became  secretary  of 
the  Park  Board,  under  Mayor  McClel¬ 
lan  and  in  due  time  secretary  of  the 
l  ammany  Society,  which  he  retained 
until  his  death. 

WATSON  HOWE  DIES  AT  74 

Watson  Howe,  former  cow  puncher, 
actor,  newspaper  columnist  and  in  later 
years  known  as  the  “Long  Island  Philoso¬ 
pher,”  died  at  his  home  at  Valley  Stream, 
L.  I.,  Aug.  11.  He  was  seventy-four 
years  old.  His  column,  “Our  Half 
Hour  Alone,”  appeared  in  many  news¬ 
papers.  In  1919  he  started  the  first 
newspaper  to  be  published  in  Valley 
Stream.  Three  sons,  A.  Richard  Howe, 
Publisher  of  The  Valley  Stream  Mail; 
Watson  Howe,  Jr.,  of  Hempstead,  LL 
and  Junius  Howe,  of  New  York,  survive. 

WILBUR  H.  WILLIAMS 

Wilbur  H.  Williams,  formerly  with 
the  publicity  department  of  Ringling 
Brothers’  circus  and  for  eight  yean 
connected  with  the  syndicate  departmert 
of  Nerv  York  W orld,  was  found  dead  in 
his  New  York  apartment,  -Aug.  10.  He 
was  a  brother  of  Wythe  Williams,  head 
of  the  Nezv  York  Times  Berlin  bureau 

MARKS  lOTH  ANNIVERSARY 

John  Cornyn,  Chicago  Tribune  ^ 
respondent  at  Mexico  City,  completw 
ten  years  of  service  with  the  paper  this 
month.  He  speaks  the  Aztec  languaK 
and  is  assisting  in  the  translation  of 
documents  which  are  thought  to  contain 
the  lost  literature  of  the  Aztecs. 

COLORADO  PAPER  SOLD 

The  Ovid  (Col.)  Record  has  b^ 
purchased  from  C.  N.  Brust  by  E.^  W. 
Varner,  publisher  of  the  Adams  (Neb.) 
Globe.  Both  papers  are  weeklies. 
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UR  OVN  V0I5!-P 

or  LetTtRS 


'OMETHING  about  the  condition  of 
^  newspapers  in  the  South  during  the 
Civil  War  is  told  by  Norman  Walker  in 
“The  South  in  the  Building  of  the  Na¬ 
tion"  (Volume  VII,  “History  of  the 
Literary  and  Intellectual  Life  of  the 
Southern  States.”)  . 

"During  the  war  of  secession,  says 
Walker,  “their  condition  was  miserable, 
and  they  necessarily  exercised  little  in¬ 
fluence.  It  was  considered  in  the  South 
more  patriotic  to  fight  than  to  write.  In 
the  heat  of  battle,  there  was  naturally 
little  opportunity  for  discussion,  and  the 
bad  news  service  that  existed  and  the 
difficulty  of  getting  any  news  whatever 
reduced  the  Southern  press  to  its  lowest 
and  weakest  stage.  The  Richmond  (Va.) 
papers,  the  Enquirer,  Examiner,  Sentinel 
and  Whig,  alone  showed  any  great  activ¬ 
ity,  while  the  Louisville  Courier- Journal, 
i^er  George  Prentice,  has  been  credited 
with  having  prevented  Kentucky  from 
seceding.  Elsewhere  in  the  South  the 
papers  were  not  only  without  news,  but 
frequently  without  paper,  frequently 
printing  their  editions  on  packing  or  wall 
paper.  Of  one  North  Carolina  editor  it 
is  said  that,  for  lack  of  paper,  he  wrote 
the  editorials  on  a  shingle,  scraping  the 
writing  off  after  the  articles  were  “set 
up”  and  being  then  ready  for  another. 
It  is  significant  of  the  press  of  the 
two  sections  during  that  period  that 
no  paper  in  the  South  was  ever  “sus¬ 
pended”  by  the  Confederate  government, 
the  fullest  latitude  being  allowed  in  the 
ffiscussion  of  all  questions;  whereas  in 
the  North  there  were  scores  of  papers 
suspended  or  mobbed.  Only  occasionally 


were  the  Southern  papers  requested  not 
to  publish  any  information  about  mili¬ 
tary  movements,  lest  the  news  might 
reach  and  inform  the  enemy;  and  such 
requests  were  in  all  instances  complied 
with.” — T.D.E. 

wo* 

Market  information  on  the  cities 
and  towns  of  California,  and  data 
on  the  newspapers,  both  daily  and 
weekly,  by  which  those  markets  may  be 
reached,  are  included  in  the  1931  News¬ 
paper  Directory,  Markets  Survey,  and 
Rate  Book  of  the  California  Newspaper 
Publishers  Association,  Inc.  The  book 
is  issued  as  a  supplement  to  the  California 
Publisher,  the  official  organ  of  the 
association. 

An  index  in  the  front  of  the  book  lists 
not  only  members  of  the  association  but 
the  other  dailies  and  weeklies  of  the 
state,  giving  for  each  the  county  in  which 
it  is  published,  the  day  of  publication 
(or  whether  morning  or  evening),  dis¬ 
play  rates  for  general  advertising,  and 
circulations. 

In  the  main  part  of  the  book  more 
detailed  information  is  given  for  member 
newspapers,  including  the  publisher,  ad¬ 
vertising  representative,  agency  commis¬ 
sion  allowed,  mechanical  requirements. 
For  each  city  or  town  represented  in  this 
list  there  are  statistics  on  population,  lo¬ 
cation,  industries,  retail  outlets,  etc. 

A  foreword  by  John  B.  Long,  general 
manager  of  the  C.N.P.A.,  describes  the 
book  as  an  effort  “to  reveal  the  market¬ 
ing  possibilities  of  California  as  a  whole 
and  to  make  it  easier  for  the  advertisers 
to  use  the  member  newspapers  of  this 
association.” — R.S.M. 


EDUCATOR  CALLS  U.S. 
PRESS  FAIREST 


Cornell  Professor  Finds  News  Colored 
in  France  and  Germany  — 
Rumors  Preserve  Racial 
Hatreds 


Impressed  with  the  greater  fairnes: 
and  thoroughness  with  which  Americat 
papers  cover  the  news  is  Dr.  Flrnes 
Merritt,  head  of  the  department  o 
physics  of  Cornell  University,  who  hai 
bem  spending  some  time  in  Germany. 

Dr.  Merritt  h.ad  l)een  in  Germany  fivi 
weeks,  most  of  the  time  in  Munich,  whei 
on  July  20  he  wrote  Frank  E.  Gannett 
head  of  the  Gannett  Newspapers,  a  lettei 
in  which  he  told  of  his  observations  oi 
the  German  press. 

Dr.  Merritt  said  that  through  Germai 
friends  he  had  come  to  see  the  serious 
ness  of  Germany’s  financial  situation 
even  before  President  Hoover’s  proposa 
for  a  debt  moratorium.  His  efforts  t( 
keep  informed  on  the  complicated  situa 
^on  showed  him  the  inadequacy  of  thi 
Gennan  newspapers. 

‘Now  I  know,”  he  wrote,  “as  al 
Americans  do,  that  we  have  in  Americi 
SOTe  bad  newspapers.  In  fact,  I  hat 
ilways  supposed  that  we  held  the  world’: 
record  in  that  respect ;  but  among  tin 
barman  papers  I  have  read  were  somi 
™t  seem  to  me  more  vicious  than  any 
mmg  I  know  of  in  America.  Thi 
*"*^*1!  j  ^  have  seen  were  not  quiti 
they  were  bad  enough. 

1  do  not  have  in  mind  the  editoria 
commen^ts.  although  they  are  very  gen 
*r?lly  bitter  and  unfair.  The  seriou 
m'ng  seems  to  me  that,  except  in  thi 
rase  of  a  few  thoroughly  respectabh 
^PCTs,  the  news  is  all  colored.  Insteat 
«  stating  what  happens  and  then  com 
yrr'hng  on  it.  the  simplest  facts  ar 
.u'*  -  ^'J^DThing  is  told  with  a  bias 
d  IS  almost  impossible  for  thi 
pres.sk)n°  getting  the  wrong  im 

course  that  sort  of  thinj 
PPens  with  us.  But  there  are  new 
S  agencies  which  make  ever; 
rt  to  present  the  news  without  bias 


“I  think  that  this  lack  of  reliable  news 
helps  a  great  deal  in  keeping  up  bad 
feeling  between  France  and  Germany. 
In  both  countries  the  papers  are  continu¬ 
ally  stating  rumors  as  though  they  were 
facts.  The  rumors  are  always  discredit¬ 
able  to  the  other  fellow  —  naturally 
enough,  for  there  has  been  ample  cause 
in  the  past  for  hard  feeling.  In  course 
of  time  the  rumors  prove  to  be  false; 
but  in  the  meantime  they  have  been  be¬ 
lieved  and  have  added  fuel  to  the  fire. 

“If  there  really  is  no  international 
news  gathering  organization  which  ade¬ 
quately  meets  the  need  for  unbiased  news, 
it  seems  to  me  that  the  peace  societies 
might  well  consider  some  means  of  start¬ 
ing  such  an  organization.  If  such  an 
agency  already  exists,  something  might 
be  done  to  make  it  more  generally  used.” 


OZARK  PRESS  TO  MEET 

h'all  meeting  of  the  Ozarks  Press  As¬ 
sociation  will  be  held  at  Rolla,  Mo.,  Fri¬ 
day  and  Saturday,  Sept.  18  and  19.  T. 
Ballard  Watters,  Alarshfield,  Mo.,  is  the 
president.  The  dates  were  changed  from 
Sept.  4  and  S. 


TEMPO 

▼ 

A  typeface  highly 
suited  to  fresher 

typography 

• 

LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave  +  Chicago 


I f your  advertising 
appropriation  is  limited, 
play  safe . USE 

INDIANA’S 

DAILY  NEWSPAPERS 
for  RESULTS! 


OR  THE  advertiser  who  has  but  a  limited 
appropriation  and  who  wants  to  play  safe  and  get 
the  most  out  of  his  advertising  dollar,  he  will  find 
Indiana  an  exceedingly  important  market.  The 
people  who  live  in  this  territory  are  not  merely 
wage  earners.  The  majority  of  tliem  are  eitlier 
engaged  in  skillful  occupations,  salaried  positions, 
or  derive  their  splendid  income  from  diversified 
agriculture.  The  standard  of  living  in  Indiana  is 
unusually  high.  In  fact,  much  higher  than  that 
of  the  average  state  tliroughout  the  country. 

Planning  a  carefully  prepared  campaign  in 
the  newspapers  listed  below,  for  complete  con¬ 
sumer  coverage,  will  involve  but  a  moderate  invest¬ 
ment,  and  distribution  is  thoroughly  obtained 
througliout  the  state  without  much  extra  sales 
effort.  The  great  mass  of  consumers  who  live  in 
this  market,  all  read  these  newspapers.  Therefore, 
they  can  he  reached  directly  and  influenced  to  buy 
your  product  quickly  and  economically. 

All  these  newspapers  maintain  efficient 
merchandising  staffs  who  offer  effective  co-opera¬ 
tion  to  reach  the  dealer.  They  will  gladly  place 
their  merchandising  staffs  at  the  advertiser’s  dis¬ 
posal.  Get  in  touch  with  them. 


Circu- 

lation 

Rates  for 
5,000 
lines 

*Colnmbu8  Republican  . 

. (E) 

4,977 

.03 

'Crawfordsville  Journal  &  Review. .  (M&E) 

7,865 

.05 

•Fort  Wayne  News-Sentinel... 

. ..(E) 

49,706 

.12 

tCreencastle  Banner  . 

. (E) 

2,450 

.0214 

tlndianapolis  News . 

. (E) 

136,343 

.27 

tlndianapolis  Star . 

. (M) 

114,063 

.22 

•Indianapolis  Star  . 

. (S) 

144,231 

.27 

•Lafayette  Journal  &  Courier. 

. (E&M) 

24,507 

.07 

•Marion  Leader-Tribune  Chronicle.  .(M&E) 

18,824 

.075 

•Marion  Chronicle  Tribune... 

. (S) 

16,626 

.075 

tMuncie  Star  . . 

. (M) 

22,623 

.08 

tMuncie  Star  . 

. (S) 

15,386 

.06 

tShelbyville  Democrat  . 

. ...(E) 

4,005 

.025 

•South  Bend  News-Times . 

. (E) 

29,342 

.08 

•South  Bend  News-Times . 

. (S) 

28,151 

.08 

•South  Bend  Tribune. ...  (S) 

30,870....  (E) 

32,276 

.08 

tGovernment  Statement  April  1,  1931. 
*A.B.C.  Publishers’  Statement,  April  1,  1931. 
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SELLING  SPECTACLES 
BY  MAIL  ATTACKED 


Counael  for  Optometric  Group  Ask? 

Ban  on  Advertising  by  Chicago 
Man  —  Free  Space 
Sought 

Julius  S.  Berg,  of  New  York,  counsel 
to  the  American  Optometric  Association, 
has  sent  out  a  letter  asking  that  pub¬ 
lishers  ban  the  advertisements  of  Dr. 
S.  J.  Ritholz,  of  Chicago,  mail  order 
dealer  in  spectacles,  who  has  done  busi¬ 
ness  in  the  names  of  a  dozen  optical  or 
spectacle  houses. 

“Over  a  period  of  many  years,”  says 
Mr.  Berg,  "the  American  Optometric 
Association,  along  with  representatives 
of  the  various  m^ical  societies,  the  Bet¬ 
ter  Business  Bureau,  the  National  So¬ 
ciety  for  the  Prevention  of  Blindness, 
public  health  services,  and  other  organ¬ 
izations  interested  in  the  conservation  of 
health  and  vision,  have  made  a  thorough 
study  of  this  type  of  merchandising,  and 
without  question  have  found  that  such 
advertisements  by  mail  order  spectacle 
houses  are  false  in  their  statements  and 
misleading  in  their  interpretation.” 

He  added  that  agents  of  the  Ritholz 
firms  had  been  convicted  in  various  parts 
of  the  nation  for  practicing  optometry 
without  a  license,  and  that  the  Federal 
Trade  Commission  had  ordered  Ritholz 
to  desist  from  certain  representations  in 
his  advertising. 

Dr.  Ritholz,  however,  would  not  need 
to  worry  about  getting  his  advertise¬ 
ments  published  if  he  could  find  editors 
amiable  enough  to  print  free  publicity  of 
the  sort  recently  sent  out  by  the  optimis¬ 
tic  Chicago  Press  Bureau  of  the  Chicago 
Advertising  .Agency,  105  West  Madison 
-Avenue,  Chicago. 

A  copy  of  this  article  was  sent  to 
Eiiitor  &  PuBLiSHKR  by  a  newspaper 
advertising  manager  who  characterized 
it  as  "a!x>ut  the  rawest  1  have  seen  yet.” 
He  had  received  it  accompanied  by  a 
jetter  from  the  agency  which  told  how 
interesting  the  article  would  l)e  to 
readers,  how  “very  highly”  the  agency 
would  appreciate  seeing  it  in  an  early 
issue,  and  giving  assurances  “of  our  in¬ 
tention  to  reciprocate  at  an  early  date.” 

The  article,  500  words  long,  referred 
to  I>r.  Ritholz  as  “the  famous  mail  order 
optician,”  quoted  him  on  the  “woeful 
lack  of  optical  service  in  rural  com¬ 
munities,”  .said  that  “literally  millions  in 
all  parts  of  the  globe  now  wear  made- 
in-Chicago  glasses,  obtained  by  mail,” 
and  closed  with  the  following  remark¬ 
able  piece  of  news ; 

“Dr._  Ritholz  explained  why  the  sale 
of  optical  goods  by  mail  is  practical. 
Most  of  tho.se  who  purchase  spectacles 
by  mail,  he  says,  live  in  rural  districts 
and  are  over  40  years  of  age — the  age 
of  presbyopia  (old  sight),  which  can  be 
scientifically  prescribed  for  simply  by 
knowing  the  patron’s  age.  Dr.  Ritholz 
offers  to  send  his  patented  eye  tester 
free,  and  glasses  on  free  trial  to  anyone 
who  _  writes  him.  .Astigmatism  and 
myopia.  Dr.  Ritholz  says,  are  quite  rare 
in  rural  districts,  these  conditions  being 
a  product  of  modern  civilization,  large 
cities,  and  tall  buildings.” 


LAVINE  DENIED  HEARING 


Former  News  Man  and  Girl  Sentenced 

for  Attempted  Extortion 

Morris  Lavine,  former  Los  Angeles 
newspaperman,  and  Afiss  Leontine  John¬ 
son,  have  been  denied  a  hearing  by  the 
California  Supreme  Court  after  convic- 
tion_  in  Superior  Court  of  attempted  ex¬ 
tortion  of  $75,000  from  the  late  Charles 
H.  Crawford.  The  couple  plan  further 
appeal. 

I-avinc  was  sentenced  to  a  year  in  jail 
and  fined  $5,000.  Miss  Johnson  was  sen¬ 
tenced  to  nine  months  in  jail.  Mr.  Craw¬ 
ford,  later  murdered  with  Herbert  F. 
Spencer,  charged  that  Irvine  threatened 
to  publish  a  purported  “expose”  of  Craw¬ 
ford's  and  other  business  men’s  opera¬ 
tions  based  on  information  provided  by 

Miss  Johnson.  David  H.  Clark  is  now 
on  trial  charged  with  the  slaying  of 

Crawford  and  Spencer. 


MEXICO  CITY  GROUP  ATTENDS  LUNCHEON 


James  T.  Williams,  Jr.,  editorial  writer  for  the  Hearst  newspapers,  gave 
a  lunrheon  to  L'niled  States  Ambassador  J.  Reuben  Clark,  Jr.,  and  newspaper¬ 
men  when  he  was  in  Mexiro  City  recently.  Photo,  taken  just  before  the 
lunrheon,  shows,  left  to  right,  seated:  Harry  Nirholls,  New  York  Times; 
Rodrigo  de  Llano,  Excelsior;  Ambassador  Clark;  Mr.  Williams;  Jose  Gomez 
Ugarte,  El  Lniversal;  Gonzalo  Herrerias,  Excelsior;  and  Jack  Starr-Hunt, 
New  York  Herald  Tribune  and  other  papers.  Standing,  left  to  right: 
Theodore  A.  Edigar,  New  York  Evening  Post  and  other  papers;  John  Lloyd, 
Associated  Press;  Arthur  Constantine,  Universal  Service;  John  Cornyn, 
Chicago  Tribune;  Charles  P.  Nutter,  Associated  Press,  and  Pierre  J.  Huss, 
International  News  Service. 


MORGAN  RECOVERING 


\V.  Y.  Morgan,  publisher  of  the 
Hutchinson  (Kan.)  News  and  Herald, 
who  has  been  a  patient  at  Mayo  Brothers 
hospital,  Rochester,  Minn.,  is  expected 
home  some  time  this  month,  according  to 
word  received  at  the  News  and  Herald 
from  Mrs.  Morgan.  This  is  Mr.  Mor¬ 
gan’s  second  trip  to  the  Mavo  hospital 
and  has  lasted  three  months.  Several 
weeks  ago  he  underwent  a  blood  trans¬ 
fusion.  According  to  Mrs.  Morgan’s  let¬ 
ters,  the  Hutchinson  publisher  is  steadily 
gaining  strength  and  is  able  to  sit  out 
in  the  park  a  part  of  each  day. 


FLEW  TO  CHRISTENING 

Fred  J.  VanPelt,  aviation  editor,  and 
Bob  Gottchalk,  photographer,  Dayton 
(O.)  Journal,  flew  to  Akron  Aug.  8  and 
covered  the  christening  of  the  U.  S. 
dirigible  “Akron.”  Flying  back  after 
the  exercises  they  furnished  the  Sunday 
morning  edition  with  more  than  a  page 
of  pictures  and  a  detailed  story  of  the 
event. 


“RACKETS”  HIT 

Meml)ers  of  the  retail  merchants’ 
bureau  of  the  Chamber  of  Commerce, 
Pueblo,  Colo.,  decided  recently  that  they 
will  confine  their  advertising  to  the  news¬ 
papers  of  the  city.  The  decision  is  ex¬ 
pected  to  put  an  end  to  numerous  ad¬ 
vertising  “rackets”  which  have  been 
operated  in  Pueblo. 


NEW  POST  FOR  BUCKLEY 

Francis  P.  Buckley,  formerly  with  Ber- 
tolet  &  Lemon,  New  York  agency,  has 
reioined  the  staff  of  the  Bridgeport 
(Conn.)  Times-Star  as  national  adver¬ 
tising  manager.  Mr.  Buckley  left  the 
Times-Star  for  the  New  York  agenev 
field  more  than  a  year  ago. 


TRADING  WHEAT  FOR  SUBS 

Wheat  is  being  accepted  in  lieu  of 
ca-h  by  the  Thormille  (O.)  News. 
An  item  in  the  paper  recently  said : 
“Bring  in  125  pounds  of  good  wheat  and 
pav  for  your  subscrintion  for  another 
year.  Wheat  talks  like  cash  in  this 
office.” 


aiERS  VISITED  JANESVILLE 

Wiley  Post  and  Harold  Gattv.  round- 
the-world  fliers,  visited  Janesville.  Wis., 
-Aug.  6.  under  the  auspices  of  the  Jancs- 
z'ille  Gazette,  Harry  H.  Bliss,  publisher. 

JOINS  PHOTO  STAFF 

Julius  Gantter,  formerly  with  Acme 
Photo  Service,  is  now  a  member  of  the 

Chicago  Tribune  photographic  staff. 


FILES  $50,000  LIBEL  SUIT 

.Mleging  libel  to  the  amount  of  $50,000, 
Ira  M.  Holmes,  Indianapolis  attorney, 
has  sued  Walter  A.  Snead,  editor  of  the 
Indiana  Democrat,  weekly  newspaper, 
for  alleged  “false  and  malicious”  state¬ 
ments  published  in  the  paper.  The  com¬ 
plaint  took  exception  to  an  editorial  in 
the  new.spaper  which  characterized 
Holmes  as  a  “gangster  attorney.” 


MURPHY  4-H  JUDGE 

F.  E.  Murphy,  publisher  of  the  Min¬ 
neapolis  Tribune,  has  been  appointed  to 
membership  on  the  judging  committee  of 
the  International  Harvester  Company’s 
$50,000  4-H  Club  scholarship  contest. 
Serving  on  this  committee,  of  which 
United  States  Secretary  of  Agriculture 
-\rthur  M.  Hyde  is  chairman,  are  promi¬ 
nent  bankers  and  business  men. 


C.  F.  FISCHER  INJURED 

Charles  F.  Fischer,  president  of  the 
Columbus  Citizen  publishing  company, 
■was  severely  injured  in  an  automobile 
accident  near  Perrysburg,  O.,  this  week. 
Mrs.  Fischer  also  was  slightly  hurt. 
Their  automobile,  driven  by  a  ebauffeur, 
collided  head-on  with  another  machine. 
Mr.  and  Mrs.  Fischer  were  on  their 
way  to  Michigan. 

RAN  MEMORIAL  HANDICAP 

.\  special  memorial  handicap  was  run 
at  Fort  Erie,  Ont.,  Aug.  8,  honoring  the 
late  Horace  Lerch,  for  many  years  sports 
editor  of  the  Buffalo  Express  and  later 
associate  sports  editor  of  the  Buffalo 
Cnurler-ExPress.  He  was  an  honorary 
official  of  the  Fort  Erie  track. 


GARRETT  SMITH  INJURED 

Garrett  Smith,  of  the  copy  desk  of  the 
Netv  York  Herald  Tribune  was  knocked 
down  by  an  automobile  last  week  at 
Sixth  avenue  and  42nd  street,  and  suf¬ 
fered  a  concussion  of  the  brain,  a  frac¬ 
tured  collarbone  and  lacerations  of  the 
face.  He  is  in  Bellevue  Hospital. 

NEW  POST  FOR  OSLER 

Raymond  W.  Osier,  formerly  asso¬ 
ciated  with  the  Harrisburg  (Pa.)  Morn¬ 
ing  Patriot  and  Evening  Nexi's,  has  been 
annointed  circulation  manager  of  the 
U’est  Shore  Call  by  Dwight  W.  Lud- 
ington,  owner  and  publisher. 

A.  W.  STYPES  APPOINTED 

•Arthur  W.  Stypes,  Inc.,  San  Franc’sco, 
has  been  appointed  to  represent  tbe  Mar- 

tinez  (Cal )  Morning  Herald  nationally, 

and  the  Yuma  (.\riz.)  Sentinel  on  the 

Pacific  coast. 


STAFF  CHANGES  MADt 
BY  CANADIAN  PrSs 

J.  R.  Flatt  Named  General 
Editor,  Succeeding  the  Late 
Harold  Raine — Other 
Promotions 


J.  R.  Flatt,  for  the  past  two  and 
one-half  years  New  York  superintendtnt 
of  the  Canadian  Press,  has  been  traiu- 
ferred  to  Toronto  as  general  news  edi- 
tor,  succeeding  the  late  Harold  Raint, 
who  was  killed  in  an  airplane  accident 
at  Hamilton,  Ont.,  July  1.  E.  Johnson, 
Toronto  night  editor,  has  been  named 
.New  York  superintendent  succeeding  Mr. 
Flatt,  but  will  not  assume  his  new  duties 
until  Sept.  14.  In  the  interim  Ken 
Clark,  W  ashington  correspondent,  is  in 
charge  of  the  New  York  office. 

Numerous  other  staff  changes  have 
been  announced  by  J.  F.  B.  Livesay,  gen¬ 
eral  manager  of  Canadian  Press  as 
follows ; 

Sept.  14,  S.  Rol)ertson.  Ottawa  day 
editor,  to  be  Toronto  night  editor. 

Aug,  31,  Geo.  Finlay,  Winnipeg  night 
editor,  to  be  Ottawa  day  editor. 

Aug.  31,  Gillis  Purcell,  W  innipeg  day 
editor,  to  be  Winnipeg  night  editor. 

Sept.  15,  J.  F.  Flaherty,  Ottawa  par¬ 
liamentary  staff,  to  he  Winnipeg  day 
editor. 

Oct.  5,  H.  Eccles,  cable  and  mail  serv¬ 
ice  editor,  to  be  New  York  day  editor. 

Sept.  28,  G.  E.  Rhoades,  New  York 
day  editor,  to  be  cable  and  mail  servict 
editor  at  Toronto. 

Oct.  5,  C.  R.  Blackburn,  Montreal 
night  editor,  to  the  Ottawa  parliamentary 
staff. 

Oct.  5,  H.  M.  Peters,  Montreal  day 
editor,  to  be  Montreal  night  editor. 

Oct.  5,  A.  J.  McKenna,  Ottawa  par¬ 
liamentary  staff,  to  be  Montreal  day 
editor. 

Sept.  1,  G.  C.  Murray,  Haliju 
Chronicle,  to  he  Halifax  day  editor 
(temporarily  filled  July  12-Sept.  1  by 
J.  Scott. 

Aug.  31,  S.  G.  Ross,  Calgary  Albcrtm, 
to  be  Calgary  night  editor. 

Sept.  1,  Eric  Dunn,  Winnipeg  pony 
editor,  to  lie  Calgary  day  editor; 

Sept.  1.  Ernest  Burritt,  Toronto  staff, 
to  be  Winnipeg  pony  editor. 


SPONSORING  MILITARY  SHOW 

A  military  tournament  and  demonstra¬ 
tion  by  Fort  Sheridan  infantry  and  field 
artillery  units  will  be  featured  in  con¬ 
junction  with  the  afternoon  and  evening 
band  concerts  of  the  United  States  .Army 
band,  which  is  being  brought  to  the 
Chicago  Stadium  on  Sept.  3  by  the 
Chicago  Daily  Nezvs.  .After  all  ex¬ 
penses  have  been  deducted  the  proceeds 
will  he  donated  to  the  Daily  News  Fresh- 
.Air  Sanitarium  at  Lincoln  Park. 


R.  J.  SCHUTZ  RESIGNS 

R  T.  Schutz,  advertising  manager,  the 
Rikc-Kumler  Company,  Dayton,  0, 
resigned  to  take  a  similar  post  with  Wil¬ 
liam  Hengencr  &  Co.,  Buffalo.  With  his 
departure,  C.  I.  Burthanger,  promotional 
sales  manager,  consolidates  his  position 
with  that  of  advertising  director. 


NEW  MISSISSIPPI  DAILY 

The  West  Point  (Miss.)  Timcs-Lcader, 
formerly  a  semi-weekly,  began  publica¬ 
tion  as  a  daily  Aug.  4.  its  publisher 
and  editor  is  Edgar  G.  Harris,  forfflW 
publisher  of  the  Laurel  (Miss.)  Daui 
Leader  and  Blythcville  (.Ark.)  Courier- 
Nezes. 


ABBOT  TO  ORIENT 

W’illis  J.  .Abbot,  editor  of  tbe  Chra- 
tian  Science  Monitor,  sailed  from  ^ 
Francisco  Aug.  6  for  the  Orient  to  atteiw 
the  international  convention  of  the  Insti¬ 
tute  of  Public  Relations  to  be  held  at 
Hangchow,  China. 


APPOINTS  SPECIAL  I 

The  Bridgeport  (Conn.)  Times-SW  \ 
has  announced  the  appointment  of  Cone,  j 

Rothenburg  &  Noee,  Inc.,  as  their  advff* 

tising  representative  in  the  national  fieK*'  I 

effective  .Aug.  10. 
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The  Topeka  (Kan.)  Daily  Capital 
fdund  an  interesting  feature  story  m 
a  report  of  daily  mail  stops  collected  by 
Topeka  postmen  as  compared  to  a  year 
ago  New  vacancies  also  were  reported, 
and  the  story  showed  that  Topelans 
were  moving  from  the  pt)orer  sections 
of  the  city  to  the  better  residential  sec¬ 
tions.  Business  and  residential  vacan¬ 
cies  were  found  to  be  ^  less,  showing 
business  improvement.— X. 


The  Paterson  (X.J.)  News  sUrted  an 
interesting  feature,  "Playground  News," 
luly  18.  It  is  a  page  written  and  edited 
by  plavground  children  from  all  the 
fields  of  the  city.  The  lage  will  be 
printed  weekly  during  the  summer  sea- 
son.-J.  E.  B. 


The  Nezv  Haven  (Conn.)  Register  is 
stimulating  interest  among  youthful  base¬ 
ball  enthusiasts  through  the  offer  of 
tickets  for  grandstand  seats  at  the  East¬ 
ern  League  games  for  the  best  150- word 
letters  on  “Who  Played  Best  for  New 
Haven.”  \\’.  E.  L.  Lush,  baseball 
writer,  is  handling  the  stunt. — C.B.B. 


CAR  RIDERS  POLLED 

Omaha  Bee-New*  Obtained  Vote  on 
Higher  Fare  Proposal 

In  an  effort  to  get  the  public’s  opinion 
on  the  fare  controversy  raging  between 
the  Omaha  city  council  and  tlie  Omaha 
&  Council  Bluffs  Street  Railway  Com¬ 
pany,  in  which  the  carrier  threatens  to 
raise  fares  to  ten  cents  straight  unless 
the  council  repeals  the  occupation  tax, 
the  Omaha  Bee-News  has  conducted  a 
poll  of  car  riders  on  a  personal  inter¬ 
view  basis.  Armed  with  printed  ballots, 
on  which  seven  important  questions  were 
listed,  Bee-News  reporters  rode  the 
street  cars  for  a  number  of  days,  inter¬ 
viewing  patrons.  J.  N.  Shannahan,  presi¬ 
dent  of  the  company,  granted  the  Bee- 
News  permission  to  make  the  poll. 

At  conclusion  it  was  found  that  the 
company’s  patrons  were  in  favor  of  the 
repeal  of  the  tax,  which  amounts  to  three 
per  cent  of  the  company’s  annual  revenue, 
and  against  ten  cent  fares. 

In  summing  up  results  of  the  poll,  the 
Bee-News  pointed  out  to  Mr.  Shannahan 
that  the  patrons’  overwhelming  negative 
attitude  on  the  question,  “Do  You  Think 
the  Service  You  Get  From  the  Street 
Car  Is  Worth  Ten  Cents  a  Ride,”  is  evi¬ 
dence  they  would  balk  at  a  fare  increase, 
and  challenged  Mayor  Richard  L.  Met¬ 
calfe  to  have  the  cfmncil  reconsider  its 
action  on  the  tax  repeal  on  strength  of 
the  patrons’  affirmative  answer  on  that 
question. 


The  Sioii.r  City  (la.)  Tribune  is 
sponsoring  a  “Lose  a  Minute,  Save  a 
Life”  camjiaign  to  instruct  the  folly  of 
carelessness  both  on  the  part  of  pedes¬ 
trians  and  motorists.  Business  and  pro¬ 
fessional  men  are  co-operating  whole¬ 
heartedly.  The  canqiaign  has  increased 
the  linage  from  garages,  battery  stations 
and  brake  lining  firms. — H.S.M. 

Reference  dejiartments  of  public  libra¬ 
ries  are  asked  all  kinds  of  questions  and 
for  all  kinds  of  information  ranging 
from  a  movie  star’s  address  to  amuse¬ 
ments  of  .\frican  children.  An  interest¬ 
ing  interview  was  obtained  by  a  reporter 
for  the  Birmingham  Nezvs  from  the 
librarian  on  this  topic. — G.H.W. 


The  Utica  (N.Y.)  Daily  Press  re¬ 
cently  built  an  interesting  story  around 
the  varied  duties  of  telegraph  operators 
at  the  city's  central  police  station.  They 
ranged  all  the  way  from  checking 
patrolmen  as  they  ring  in  to  answering 
all  sorts  of  questions  and  supplying  the 
time  to  the  general  public. — A. 


The  U’aycross  (Ga.)  Journal-Herald 
Mrries  a  “Would  Believe  It”  corner  on 
its  front  i>age  daily,  awarding  a  theatre 
ticket  each  day  for  the  best  historical 
fact  submitted  for  publication.  The  fea¬ 
ture  is  “digging  up”  a  wealth  of  his¬ 
torical  information. — L.E. 


The  Pueblo  (Colo.)  Star-Journal  re¬ 
cently  conducted  a  contest  among  its 
readers  to  find  the  city’s  most  courteous 
man.  Readers  nominated  candidates  and 
after  the  list  was  published,  the  readers 
cast  their  ballots.  The  unique  part  of  the 
contest  was  a  good-will  hook-up  with  the 
advertisers.  To  be  sure  that  the  prize 
money  would  be  spent  and  help  business 
along,  the  Star-Journal  gave  prizes  of 
orders  for  merchandise  good  for  stipu¬ 
lated  _  amounts  of  any  kind  of  merchan¬ 
dise  in  any  store  that  advertised  during 
the  contest.— R.C.T. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
\  Specialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  eflfi- 
^  ciency  in  operation. 

s.  P.  WESTON,  INC. 

Ntwipaper  Buildings, 
Production,  Operation, 

Sttrveyt,  Valuatioiu. 

420  Lexington  Avenue,  New  York 


ALUMNI  HOLD  REUNION 

■An  alumni  reunion  of  Sigma  Delta 
Chi,  national  journalistic  fraternity,  the 
first  ever  held  in  Mexico,  took  place  at 
the  Restaurant  Silvain  in  Mexico  City 
.Aug.  8.  Those  present  were;  J.  C. 
Goodwin,  delegate  to  the  Press  Con¬ 
gress  of  the  World  meeting :  Pierre  J. 
Huss,  correspondent  for  International 
News  Service;  James  T.  Williams,  Jr., 
editorial  writer  for  the  Hearst  news- 
Iiapers :  Charles  P.  Nutter,  correspond¬ 
ent  for  the  .Ass(X'iated  Press ;  Theodore 
.A  Ediger,  correspondent  for  the  .Wre 
York  P.z’ening  Post,  and  Robert  Hori- 
guchi.  delegate  to  tbe  Press  Congress 
of  the  World.  .All  arc  members  of  the 
University  of  Missouri  chapter  of  the 
fraternity  except  Ediger.  who  is  a  mem¬ 
ber  at  the  University  of  Kanjas. 


DAILY  BUYS  NEW  PLANE 

The  Bloomington  (Ill.)  Daily  Panto¬ 
graph,  of  which  Davis  Merwin  is  presi¬ 
dent,  has  purchased  a  new  airplane 
“Scoop  III."  It  is  a  Stinson  Jr.  four 
place  cabin  plane  and  will  be  used  to 
gather  news  and  pictures  in  the  paper’s 
territory.  It  is  the  third  plane  the  daily 
has  owned. 


N.J.  INSTITUTE,  OCT,  5 

The  tenth  annual  Newspaper  Institute 
of  the  New  Jersey  Press  .As.sociation 
will  be  held  at  Rutgers  University,  Oct. 
5,  it  was  announced  this  week.  Prof. 
Bristow  Adams  of  Cornell  University 
will  act  as  judge  of  the  newspaper 
contest. 


Cline  -Westinghouse 
Double  Motor*Drive 
with  full  automatic 
push  button  control 
is  uaed  by 

La  Van  Guardia 

Philippine  Iilandi 

Atk  thmm  about  it 

C1.INE  ELEC.  MFC.  CO. 
Chicago s  111  West  Washincten 
Street 

New  Yorks  Daily  News  Bldf. 
220  East  42nd  St. 

San  Frmneiteo:  First  National 

Bank  Buildinc 

_ ^ 


Dollar  Pullers 

$One  Dollar  will  be  paid 
Jor  each  idea  published.  J 
Send  clipping  Jor  payment.  ^ 


^PHE  H'alcrbury  (Conn.)  Republican- 
cimeriean  obtained  nearly  half  a 
page  of  small  advertisements  through 
a  special  directory  for  one  of  the  city's 
prominent  otfice  buildings  on  the  classi¬ 
fied  page.  The  caption  read ;  "Brown 
Building  Business  and  Professional 
Directory.”  In  the  center  of  the  layout 
was  a  cut  of  the  building  with  promo¬ 
tional  material  suggesting  that  readers 
ought  to  patronize  the  occupants  listed. — 
C.B.K. 


"With  Hoosiers  in  the  Land  of 
Travel”  is  the  8-coIumn  streamer  over 
a  page  in  the  Indianapolis  Sunday  Star 
on  which  the  news  of  state  vacationers 
are  grouped,  whether  it's  Euroi)e,  the 
ne.xt  town,  or  Indiana  and  other  sum¬ 
mer  resorts.  The  advertising  on  the 
page  pertains  altogether  to  travel. — 
Thora  Eigenmaiin. 


An  idea  which  has  proved  beneficial 
to  both  ncwsi)aper  and  the  theatre,  is 
an  arrangement  effective  between  the 
Lynn  (Mass.)  Telegram  Ncu'S  and  the 
Warner  Theatre  of  this  city  for 
a  Patron’s  Request  Night.  .A  coupon 
published  in  the  newspajxr  gives  the 
readers  an  opiK)rtimity  of  selecting  a  re¬ 
view  picture  to  he  screened  on  a  desig¬ 
nated  night  of  the  week.  The  film  re¬ 
ceiving  the  majority  of  reciuests  is 
selected  to  be  shown. — .A. 

Why  not  interest  your  stores  in  special 
Saturday  night  bargains  and  thus  obtain 
additional  advertising?  The  Attleboro 
(Mass.)  Sun  runs  them  under  the  gen¬ 
eral  heading  of  “S.atukuay  Night 
SriMR  P>AR(;.\iNS,’’  the  advertisements 
being  two  columns  by  about  five  inches 

Columbian 

Newspaper 

Inks 

The  Best  Ink 

is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Mmnagmr 


Prompt-- 

EFficient— 

Free-- 

If  you  need  trained 
men  —  energetic  men  —  ambi¬ 
tious  men — to  man  your  edito¬ 
rial  or  advertising  staff*  call  on 
the  Personnel  Bureau  of  Sigma 
Delta  Chi,  professional  jonmal- 
istic  fraternity. 

Only  men  meeting  your  require¬ 
ments  will  be  put  in  touch  with 
you.  Write  or  wire  your  needs 
io  John  C.  Earhart,  Director, 
836  Exchange  Ave.,  Chicago,  III. 

NO  CHARGE  TO 

EMPLOYERS 


and  each  store  offering  one  or  more 
siiecials. — P. 


When  "For  Sale"  or  “For  Rent  ” 
signs  are  noticed  on  houses  members  of 
the  staff  might  list  each  address.  A 
letter  from  the  advertising  department 
to  the_  owners  of  the  properties  will  re¬ 
sult  is'  more  classified  business. — J.E.B. 


The  Mobile  (Ala.)  News-Item  is  con¬ 
ducting  a  slogan  contest  in  which  72 
advertisers^  are  entered.  Readers  are 
offered  $150  in  prizes  to  identify  Mobile 
business  firms  by  their  slogans  and  desig¬ 
nate  the  address  and  products  of  each 
firm.— G.H.W. 


W  hy  not  get  the  realtors  of  your  city 
together  in  a  joint  full  page  advertise¬ 
ment  announcinr'  the  sale  of  homes, 
buildings  and  lots  at  pre-war  or  less 
than  pre-war  prices?  A  realty  “buy 
now”  campaign,  with  prices  at  rock  bot¬ 
tom,  should  go  over. — B.G. 


Expansion  .  .  . 

Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news¬ 
paper  plant. 


Robert  W.  Dickerson 
ARCHITECT 

Spoeiolining  In  Nowspmpor 
Englnmering 

loot  HURON  ROAD.  CLEVELAND 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 

to  take  entire  charge  of 
your  department  or  to  fill 

important  posts  in  the  de¬ 
partment. 

Address  the  Secretary 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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DAILY  PRINTING  COLOR 
AT  30,000  SPEED 

New  Orleans  Times-Picayune  Threads 

Paper  Into  Second  Press  Unit  for 
Color  Impression  —  Gives 
One  Extra  Color 

Color  printing  at  a  speed  of  30,000 
copies  an  hour  on  a  press  without  addi¬ 
tional  color  decks  has  been  carried  on  by 
the  New  Orleans  Times-Picayune  for 
the  last  two  weeks.  The  process  involves 
threading  the  paper  into  a  second  press 
unit  for  the  color  impression  after  the 
black  printing  has  been  done  in  the  usual 
manner  on  the  first  press  unit. 

The  result  gives  advertising  in  black 
and  one  additional  color.  Colored  ink 
especially  manufactured  for  this  use  is 
about  the  same  consistency  as  black  news 
ink,  but  contains  a  high  ground  color 
content. 

H.  J.  King,  Times-Picayime  produc¬ 
tion  manager,  who  worked  out  the  plan, 
descrilied  the  process  for  Editor  &  Pub¬ 
lisher  as  follows: 

“Our  first  step  was  to  bore  a  inch 
hole  on  the  connecting  rail  over  the  first 
and  second  units  of  two  of  our  Hoe 
straight-line  decuple  presses  in  such  a 
manner  as  to  enable  us  to  swing  the 
compensator  lever  completely  around. 


The  old  pipe  roller  and  levers  over  the 
first  unit,  with  other  necessary  parts  to 
complete  a  compensator,  were  used.  The 
web  was  led  from  the  first  unit,  in  which 
black  was  printed,  over  the  new  pipe 
roller  and  compensator,  down  through 
the  second  impression  only  of  the  second 
unit,  from  which  color  was  taken.  From 
the  second  impression  of  the  second  unit 
the  lead  was  the  same  to  the  folder  as 
heretofore. 

“We  encountered  some  difficulty  in 
properly  cleaning  the  ink  fountain,  which 
we  naturally  expected.  We  dismantle  the 
fountain  during  the  day  and  clean  it 
thoroughly  and  pump  varsol  through  the 
rail  until  it  is  clean.  The  ink  flow  is 
cut  off  entirely  with  the  exception  of 
that  part  that  feeds  the  color  to  two 
plates  wide.  So  far  we  have  lost  no 
copies  on  the  first  run  due  to  the  black 
ink  being  left  in  the  fountain  mixing 
with  the  color.  The  black  ink  feed  line 
to  the  fountain  is  shut  off  and  the  color 
poured  directly  into  the  fountain.  The 
ink  is  of  a  special  manufacture  about  the 
same  consistency  as  the  black  ink  that 
we  use,  dries  equally  as  fast  as  the  black, 
and  is  highly  satisfactory. 

“The  color  plates  are  nickeled  in  our 
stereotype  department  about  one-one- 
thousandth,  and  much  care  is  taken  that 
the  plates  register  accurately.  We  have 
on  only  two  occasions  been  compelled  to 
card  out  to  get  a  side  register  and  no 


difficulty  has  been  experienced  in  the 
top  and  bottom  register,  it  being  easily 
controlled  due  to  the  accuracy  of  the 
plates.  On  each  occasion  of  the  print¬ 
ing  of  a  color  page  we  have  developed 
30,000  and  better  per  hour.” 

CAMPAIGN  SUCCESSFUL 

The  newspaper  advertising  campaign 
put  on  by  the  On-To-Oregon  association 
this  year  is  credited  with  having  brought 
the  record  number  of  tourists  to  the  state 
during  the  summer.  Although  national 
travel  figures  are  down,  Oregon  tourists 
have  outnumbered  those  of  the  1930  sea¬ 
son  and  even  the  record  year  of  1929, 
records  show.  Pacific  coast  newspapers, 
particularly  in  the  California  metropoli¬ 
tan  districts,  have  been  used.  Some  na¬ 
tional  magazines  were  also  used.  Copy 
has  stressed  all  recreational  features  of 
the  state.  Late  copy  has  featured  the 
annual  Pendleton  Round-Up,  Aug.  27, 
28  and  29. 

RYCKMANS  RETURN 

Charles  S.  Ryckman,  editor  of  the 
Fremont  (Neb.)  Tribune  and  winner 
of  the  Pulitzer  prize  for  the  best  editor¬ 
ial  of  1930,  and  Mrs.  Ryckman  have 
returned  from  a  month’s  trip  to  the 
Pacific  coast.  While  on  the  trip  Mr. 
Ryckman  attended  the  national  Elks 
convention  at  Seattle  as  a  delegate  from 
the  Fremont  lodge. 


NEW  MEXICO  CITY  WEEKLY 

The  Mexico  City  Post,  a  weekly  En, 
lish  language  newspaper,  has  been  stj^' 
in  Mexico  City  by  George  McDon^ 
until  recently  business  manager  o{^ 
Tampico  Tribune.  Dent  McSkinunb 
of  St.  Louis,  is  the  managing  editor/K 
Tampico  Tribune,  an  English 
published  for  many  years,  has  been 
continued,  and  the  publisher,  Charlo 
McQ.  Anderson,  has  merged  it  with  the 
Monterrey  Times.  There  is  no  otiier 
English  language  newspaper  in  Mexico 
City,  but  Excelsior  and  El  Unwtr^d 
Spanish  language  dailies,  publish  Enr- 
lish  sections.  ^ 

BLOCK  HEADS  JEWISH  FUND 

Paul  Block,  special  representative  aai 
president  of  the  Paul  Block  Newspapers, 
has  been  named  chairman  of  the  1931 
emergency  appeal  of  the  Federation  for 
the  Support  of  Jewish  Philanthropic 
Societies,  New  York.  The  campaim 
will  formally  start  Oct.  19,  with  a  eoal 
of  more  than  $5,000,000. 

PAPER  MILL  DAMAGED 

The  paper  and  sulphite  pulp  mills  of 
the  Forest  Paper  Company,  located  od 
the  Royal  River  at  Yarmouth, 
were  damaged  to  the  extent  of  more  than 
$50,0(X)  by  fire  last  week.  The  mills  are 
owned  by  the  S.  D.  Warren  Paper  Com¬ 
pany  of  Westbrook,  Maine. 


Supplies  and  Equipment 


These  are  Famous  Users  of  the 

GOSS  “GIANT”  matrix 
vjvyoo  vjxrxiv  X  rolling  machine 


Chicago  Tribune  (4) 
Chicago  Daily  News  (2) 
Kansas  City  Star  (2) 
Milwaukee  Journal  (2) 
New  York  City  News  (2) 
San  Francisco  Chronicle 
San  Francisi'o  News 
Hartford  Times 
Des  M  oines  Register  & 
Tribune 

New  Orleans  Times- 
Picayune 
Boston  Post 
I>etroit  News 
I>etroit  Mirror 
St.  I.«ouia  Globe  Democrat 
Brooklyn  Kasle 
Buffalo  Courier  Express 
Buffalo  News 
Rochester  Times  Union 
Akron  Times  Press 


Columbus  Dispatch 
Cincinnati  Poet 
Cleveland  News 
Cleveland  Press 
Columbus  Citizen 
Toledo  News  Bee 
Cincinnati  Times  Star 


Philadelphia  News 
Philadelphia  Record 
Pittsburgh  Press 
Memphis  Press-Scimitar 
Oshkosh  Northwestern 
Wmnipeg,  Manitoba, 

Toronto,  Canada.  Tele¬ 
gram 

England.  Ivondon  Express 
Japan,  Osaka.  Mainichi 
Japan,  Kobe.  Nichi  Nichi 


This  heavy  duty  GOSS  “GIANT”  moulds  dry  mats 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  telU  A  LL  the  facts. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  PRANCISCO 


SPEED  MOUUJ 
FOR  CASTING 
FLAT  PLATES 

FEATURES 

Single-Action  Lever 
Cam  Lock. 

T-Bolt  controls  plate 
thickness. 

Patented  balance  spring. 

Designed  for  pump  feed. 

Mould  cannot  be 
tripped  before  it  is 
ready  for  casting. 

We  can  also  supply 
moulds  with  water- 
cooled  backs. 

Send  for  the  Hoe  Ste¬ 
reotyping  Machinery, 
Accessories  and  Sup¬ 
plies  catalog. 


R.  HOE  &  CO.,  Inc. 

CaBaral  Officas 

138tli  St.  and  East  Rivar 
Naw  York  City 


Berry-Mingle  Co.yinc. 

Printing  Equipment  Engineers  I  PfCSSCS 


Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St, 

• 

Dai  ignari  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

^  Spacloliits  in  selection  and  sale 
£  ofmachineryforincreasedpro- 

duction. 

§-  Contultontt  in  construction,  de- 
o  sign,and  plan  of arrangements 

<  of  buildings  to  meet  the  news- 

•  paper  and  publishing  needs, 

o 

A  Strictly  Quality  Product 

_• 

,5  A  Quality  Purchase  is,  after  all, 
fhe  Exercise  of  the  Truest  Economy 


SCOTT  16,  24  and  .32-page  Presto, 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadrupk 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

MaU  Omee  A  Faataa . PltlaMS,  N.  1. 

Naw  Vara  OOaa . BraUw  BWt..  1487  BraaMf 

Chlaaaa  0«aa . Maaadaaat  IM 


BLANKETS 

of  all 

KINDS 

FOR  PRESS  AND 

STEREOTYPE  ROOM 

PRESS  ROOM  PASTE 

MAILING  ROOM  PASTE 

STEREO.  MATRIX  PASTE 

CORK  MOLDING  BLANKETS 

American  Publishers  Supply 
P.O.  Box  131 
West  Lsmn,  Mass. 


HAVE  YOU  SOMETHING  TO  SELL 

to  a  Newspaper?  to  an  Advertising  Agency?  to  a  National  Advertiser? 

You  can  market  it  economically  through  Classified  Advertising. 


Stereotype  Room 
Efficiency 

Mean*  qakk  prodvction  mt  good 
plate*  and  the  eliminatioa  of  re¬ 
cast*  a*  far  aa  po**iltl«. 

Moniding  Blankets 

Hard  and  Soft  Gxk  Blanket! 
HeoTj  Wool  MouUers 
lighi  Wool  Modders 
Thin  Wool  Moulders 

(All  Siaaa) 

Space  Packinf  Fdt 
4  TTtickiiesses  —  N«.  25, 
No.  35,  No.  40,  No.  SO 

Emty  ta  f«ar,  quick  tu  plae* 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
CaUe  Addraaa  NKN9CO 
▼araaatar,  liaMi 
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Editor 


newspaper  comment  on 

DOHERTY  PURCHASE 


I  (Continued  from  page  48) 

Oilstone,  as  represented  by  his  partners 
^the  newspaper  publishing  business,  the 
eas  consumers  may  pretty  safely  predict 
they  are  in  for  an  unhappy  winter. 
The  Clay  Center  (Kan.)  limes  also 
contributed  a  prediction: 

“The  Sargasso  sea  of  newspaperdom  is 
foul  with  the  wrecks  of  newspapers 
which  were  conducted  as  personal  organs. 
If  Mr.  Doherty  carries  out  the  plans 
he  announced  upon  taking  over  his  inter¬ 
est  in  the  Journal-Post,  one  can  easily 
envisage  another  such  wreck  drifting  into 
the  oblivion  which  enshrouds  the  others.” 
Mr.  Doherty  draws  few  handclaps  from 
t  editors  in  more  remote  centers. 

1  “A  historic  cartoon  of  Homer  Daven¬ 
port,”  comments  the  Brooklyn  (N.Y.) 
Daily  Eagle,  “was  a  picture  of  the  late 
I.  Pierpont  Morgan  with  a  most  dis¬ 
reputable  cur  on  leash,  looking  back  and 
exclaiming,  ‘Now,  why  did  I  ever  buy 
that  dog?’  The  dog  was  labeled  ‘Nezv 
York  Sun.’" 

"Public  opinion  is  influenced  by  news¬ 
papers  only  to  the  degree  that  readers 
believe  in  the  disinterestedness  and  good 
faith  of  the  newspapers.  That  the  pur¬ 
chase  is  the  best  free  advertisement  Mr. 
Doherty  could  have  given  to  the  Kansas 
City  Star  seems  quite  possible,”  the  Eagle 
concludes. 

After  voicing  a  similar  sentiment,  the 
Omaha  (Xeb.)  World-Herald  com¬ 
mented,  “It  is  really  a  great  pity.  Some 
one  ought  to  put  ice  on  Mr.  Doherty’s 
head  and  whisper  soothing  counsel  in  his 
ear.  For  Mr.  Doherty  is  one  of  the  out¬ 
standing,  if  not  one  of  the  representative 
captains  of  American  industry  and  finance. 
By  his  frantic  antics,  he  is  doing  nothing 
to  destroy  confidence  in  the  Star.  But 
he  is  doing  altogether  too  much  to  de¬ 
stroy  such  confidence  as  may  exist  in 
the  wisdom  and  poise  and  sound  judg¬ 
ment,  not  to  mention  sanity,  of  the  lead¬ 
ers  of  our  business.” 

“  ‘Whom  the  gods  would  destroy,’  ” 
classically  alludes  the  Milwaukee  Jonr- 
mI,  “we  sometimes  think,  they  first  in¬ 
duce  to  buy  a  newspaper.  It  looks  so 
wonderful— just  buy  your  own  paper  and 
say  what  you  like.  It’s  something  like 
vetting  married  with  the  idea  that  you’re 
going  to  rule  the  roost.  It  doesn’t  work 
out  that  way.  For  the  newspaper  either 
has  a  character  of  its  own  and  asserts 
itself,  or  it  has  no  character,  and  then  it 
doesn’t  matter  what  it  says  or  what  you 
say  in  it.” 

In  similar  vein,  the  Nezcr  York  Times 
said  that  Mr.  Doherty  will  quickly  find 
out  that  newspaper  views  dictated  by  the 
interest  of  the  owner  cease  to  be  of  the 
slightest  consequence,  if  he  actually  seeks 
to  discover  what  influence  his  signed 
statements  will  have  in  the  paper  he  has 
just  purchased. 

“He  could  get  them  circulated  much 
more  widely  and  at  a  lower  cost  in  the 
Kansas  City  Star  itself,”  the  Times  con¬ 
tinued,  ‘or  in  other  newspapers — always 
provided  that  they  were  worth  printing 
and  reading.  It  is  no  concern  of  ours 
to  pass  upon  the  merits  of  the  contro¬ 
versy  between  the  Kansas  City  Star  and 
Mr.  Doherty  on  the  question  of  the  rates 
charged  for  gas  by  his  companies,  hut 
there  need  be  no  hestitation  in  asserting 
that  he  has  taken  the  worst  possible  way 
;  of  trying  to  settle  it.” 

Calling  the  purchase  “doubtful  strat- 
W,  ’  the  Baltimore  Sun  commented  that 
Mr.  Doherty  “in  going  out  of  the  utility 
tield  m  which  he  has  so  long  operated  and 
m  undertaking  to  beat  the  Star  at  its 
own  game,  as  he  does  in  buying  an  inter¬ 
est  in  a  competing  newspaper,  runs  great 
chances  of  coming  out  a  wiser  and  a 
sadder  man.” 

y^^Raleigh  (N.C.)  Times  trusts  “that 
Mr.  Doherty  has  a  good  time,  although 
“I  the  chances  are  that  he  will  cool  off 
considerably  and  get  some  splendid  edu¬ 
cation  on  the  costs  of  running  a  news¬ 
paper  for  a  special  purpose  of  propaganda 
^  fevCTge.  Like  the  great  majority  of 
Joults  m  the  United  States,  he  knows  in 
u  heart  that  he  is  a  much  better  editor 
j  n  any  of  the  simple  or  vicious  crea¬ 
tures  now  sitting  the  tripods.” 
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EDITOR  &  PUBLISHER 

Classified  Adrertiskig 

RATES 

SITUATIONS  (Cuk  with  Orte) 

1  TioM  —  S*  IMT  IU« 

3  ThosM  —  AO  p«r  Mm 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Or4ar) 

1  TIbm  —  .7S  par  Una 

4  Tlmaa  —  .40  par  Um 
Count  six  war4a  to  tba  Una 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  S  Pubiisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Broker* 

Kewspaper  Brokerage— Only  high-grade  proper¬ 
ties.  Persons!  service.  Clyde  H.  Knox,  Bryant 
Bldg.,  Kansas  City,  Mo. 


Bargains!  Bargains!  for  those  having  experi¬ 
ence  and  limited  capital.  Weeklies  with  and 
without  Job  plants  in  New  England,  New  York, 
New  Jersey,  I’ennsylvania,  Ohio.  Also  some  in 
the  South.  J.  B.  Shale,  Times  Building,  New 
York. 


91m  ■!<*■*  WaaMarf 


Advertisinr— 

I  CAN  PRODCCE 

Real  lineage  and  money  for  publisher  interested 
in  special  edition  or  exclusive  feature  pages; 
industrial  centers  and  cities  76,000  and  over 
preferred.  Beet  references,  proof  past  per¬ 
formances.  B-M9,  Editor  A  Publisher. 


Artist — 10  years’  experience  layouts,  ad  draw¬ 
ings,  cartoons,  roto,  etc.,  desires  change.  B-954, 
Billtor  A  Publisher. 


Ciroulation  Manager — Experience  ranges  from 
newspaper  boy  to  Circulation  Manager.  Know 
all  phases  of  circulation  promotion  and  distri¬ 
bution  on  morning,  evening  or  Sunday  news¬ 
paper.  Originator  of  the  most  successful  office- 
owned  carrier  system.  Have  successfully  pro- 
mote<l  street,  newsstand,  dealer,  mall,  inde¬ 
pendent  carrier  and  office  carrier  circulation 
sales,  as  my  past  employers  will  vouch.  Now 
employed  but  desire  to  change  so  as  to  better  my 
chances  for  advancement.  Go  anywhere  for 
Interview.  B-968,  Eklitor  A  Publisher. 


MafhAiiicgJ  Etruipment  For  Solo 


Bookkeeping  Machines  for  Sale — Three  Bur- 
rongha-Moou  Hopkins  complete  with  motors,  etc. 
Suitable  for  circulation  agents  or  other  news- 
pai>er  accounts.  Good  condition  and  priced  right. 
Memphis  Commercial  Appeal.  Memphis,  Tenn. 


Double  steam  table  with  two  automatic  steam 
generators,  together  with  one  Goss  wet  matrix 
roller.  All,  complete  with  fittings  and  in  good 
operating  condition,  for  $300.00  cash  as  Is  where 
Is  The  Dally  Press,  Inc.,  Newport  News,  Vir¬ 
ginia. 


For  Sale — floe  right-angle  quad,  32-page  ca¬ 
pacity.  Good  condition.  Good  price.  Duluth 
Herald,  Duluth,  .Minn. 


Photoengraving  equipment  for  saie.  Complete 
plant  or  any  part.  Miles  Machinery  Co., 
West  Broadway,  N.  Y.  C. 


Equipment  Wanted 


Wanted — Used  octuple  deck  press,  21%"  cut-off. 
Furnish  full  details.  B-OtVl,  Editor  A  Publisher. 
Wanted — Used  Wesel  motor-driven  galley  proof 
press,  also  b-sse  shaver.  Must  be  in  good  con¬ 
dition.  News,  Soutbbridge,  Mass. 


Wanted — Newspaper  equipment.  Four  Linotypes, 
or  Intertypes;  24  or  32-page  press  to  print  in 
units  of  two,  with  stereotyping  equipment;  16 
make-up  tables  and  8-col.  chases,  etc.  Address 
B-062,  Editor  A  Publisher. 


A  California  exclusive  daily  in  beautiful  grow¬ 
ing  city.  A  moneymaker.  $200,000.  Half 
cash.  Louis  Eddy,  Wrlgley  Bldg.,  Chicago. 


Hotel  Advertisinc — Due  BUb 


Due  bills  arranj^od  for  trade  advertising  in  daily 
newspapers  on  St.  Louis*  leading  hotel.  Our 
service  charge  15%.  Nelson  Chesman  &  Co. 
Advertising  Agency,  1127  Tine  Street,  St.  Louis, 
Mo. 


Trade  Paper  Wanted 


Advertising  Representative  wants  a  good  trade 
paper  for  this  section.  H.  W.  Booth,  436  The 
Arcade,  Cleveland,  O. 


OreolatiAM  IVomotiom 


Over  90%  of  all  olroulation  oampaJgna  on  dally 
newipapers  in  the  United  States  and  Canada 
are  conducted  by  The  Charlea  Partlowe  Com¬ 
pany.  The  dependable,  self-financing  PART- 
LOWB  PLAN  camiMilgD  is  absolute  Insurance 
of  cleanliness,  genuine  satisfaction  and  re- 
sulta  that  bare  never  been  equalled  In  circula¬ 
tion  building.  Partlowe  added  clrcalatlon  ia 
clean  circulation.  Every  eubecrlption  verified 
by  the  publliher  of  your  Circulation  Depart¬ 
ment.  No  sohscrlptlon  accepted  nnleea  paid 
for  In  full  by  the  subecrlber.  A  collect  wire, 
or  letter  will  glre  you  a  free  Partlowe  aclentlfic 
•urvey  of  your  field  and  an  Intelligent  eatimate 
of  Its  posslhllities — without  obligation.  Tbs 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis.  • 


Blair  A  Austin,  circniatlon  builders,  223  West 
Greenwich  St.,  Reading,  Penn.  Originatori  of 
Salesmanship  Clnb  Campaigna.  Telephones: 
Office  3-1S61;  residence  81-9240. 


Our  “Better  Times”  Campaigns  have  unequalled 
psychological  api>ral.  Hold  5-year  American 
record  for  rash  business  on  a  ainglc  drive. 
Hudson  De  Priest,  240  Fifth  Are..  New  York. 


The  W.  B.  Kendall  Company,  104  N.  Bailey 
Ave.,  Lonlaville,  Ky. — Circulation  Bnllders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


A.  H,  Stswart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
buildlug  organisation  accepting  only  bonsfidc 
subscriptions  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  survey. 


Situation*  Wanted 


Accountant — Experienced  newspaper  auditing. 
Valuable  publisher's  assistant.  Future  more 
important  than  salary.  Referencea.  Write  B- 
967.  Editor  A  Publisher. 


Advertiiing — 

IS  THIS  YOUR  NEWSPAPER?  Somewhere  the' 
local  advertising  department  of  a  good,  fine, 
clean  newspaper,  is  giving  Ita  preient  owners 
great  concern — some  old  accounts  are  ‘‘slipping*’ 
— few  new  aooonnts  are  being  developed — some 
“hard  nuts"  have  “licked’’  a  good  man — “things 
are  Just  drifting  along.’’  If  you  realize  that 
you  need  some  “new  blood”  this  fall,  in  your 
organization — new  Ideas  about  what  can  be 
done,  and  wbat  can’t — a  seasoned,  hard-working, 
newspaper  advertising  man,  with  a  background 
of  hard,  front  line,  practical  experience,  cover¬ 
ing  eighteen  years,  Is  ready  now  to  consider  a 
new  connection,  a  hard,  man-sited  Job.  He  has 
made  an  outstanding  record  aa  a  local  Display 
Advertising  Manager,  In  a  hard,  three-paper 
field.  He  la  a  top-notch  ataff  man,  used  to 
contacting  and  selling,  all  classes  of  merchants, 
writing  copy,  and  assisting  In  special  sales 
plant.  He  is  big  enough  to  give  orders,  but 
not  too  big  to  take  orders.  Hla  record  Is  clean. 
Hla  references  hlgh-claas.  He  is  a  Gentile,  mar¬ 
ried,  and  more  interested  In  the  future  oppor¬ 
tunity  offered  by  the  connection  than  In  the 
location,  the  special  Job  assigned  him  at  first, 
or  the  salary  to  start.  He  can  be  Interviewed 
in  New  York,  during  Augnat.  B-9&2,  Elditor  A 
Publisher. 


Ciroulation  Manager  of  Urge  metropolitan  daily 
wlahea  to  make  change.  Been  with  present 
paper  for  past  five  years.  Established  an  out¬ 
standing  record,  having  led  the  State  for  largest 
circulation  gains  proven  by  last  circniation 
statements.  Thoroughly  experienced  In  all 
phases  of  the  work,  having  not  only  a  record 
for  large  circulation  gains  but  operate  on  less 
expense  and  show  Increase  In  rates.  Age  29, 
iiiurried,  excellent  referencea  as  for  character 
and  ability.  Willing  to  start  at  moderate 
salary.  Write  B-919,  Editor  A  Publlaher. 


Ciroulation  Manager,  twenty  years  experience 
on  three  papers.  Open  for  position  anywhere. 
Exjiert  on  carrier  promotion.  B-934,  Editor  A 
Publisher. 


Circulation  Manager — .Sixteen  years’  experience 
metrojiolltnn  and  smaller  dallies.  Proven  rec¬ 
ord  successful  cirenlatlon  production  and  eco- 
noiniral  management.  Believe  selling  paper  on 
its  merit,  strong  believer  boy  promotion.  Age 
thirty,  married,  go  anywhere.  Referenees. 
S.ilary  secondary.  H-9.19,  Editor  A  Publisher. 


Circulation  or  Promotion  Manager — age  44,  de¬ 
sires  position  on  Eastern  daily.  20  years’  ex¬ 
perience.  Married.'  High  class  references. 
Calvin  n.  Delnlnger,  (i02  North  2nd  St., 
Rending,  Pa. 


City,  Telegraph  Editor — wants  desk  in  small 
city.  Prefer  full  charge.  Married,  college 
graduate,  seasoned  experience.  Strong  e<litoriul 
writer,  public  speaker.  It4),‘<3,  Editor  &  Pub¬ 
lisher. 


CUssified  Manager — Consistent  I’rodurer,  in.'iO 
record  proves  7  years  experlenoe.  Excellent 
references.  K-937,  E<lltor  A  Publisher. 


Composing  Room  Foreman,  thoroughly  experi- 
enceil,  eltleient.  modern  ideas  and  methods, 
desires  to  connect  witli  live,  iip-to-dnte  news- 
pai>er.  B-901,  Editor  &  I'ublislier. 


Desk  Man,  snappy  heads;  sprightly  writer; 
news  executive;  A-1  seasoned,  successful  ex¬ 
perience.  B-946,  Editor  A  Publisher. 


Editorial — Ex-World  Executive  seeks  e<llturshlp 
city  !)0,000  up.  Salary  and  profit  sharing  or 
straight  salary.  Young.  Wide  experience.  Em¬ 
ployed.  ll-9.'il.  Editor  A  Publisher. 


Editor  —  Special  Writer  —  Reporting  experlenee, 
magazine  articles,  travel  eorres|H>ndence  New 
York  Sun,  layout  and  e<llting.  Graduate  Mis¬ 
souri  University,  1922.  lt-903.  Editor  A  Pub¬ 
lisher. 


Editorial— Former  staff  writer,  the  N.  Y. 
World  Sunday  magazine,  wants  work;  special 
writing,  reiiorting,  or  copy  reading.  Fonrteen 
years’  experience,  good  record,  best  references. 
R-941.  Editor  A  I’nblisber. 


Managing  Editor,  surressful,  31,  seeks  opening 
in  Middle  West  or  South.  Salary  $45  satisfac¬ 
tory.  K-UOO,  Editor  A  Publisher. 


Managbig  Editor — 20  years  In  business.  Seeks 
place  with  publisher  facing  aggressive  comiie- 
tltlon,  willing  to  pay  for  circulation  put  on. 
Directs  staff  for  peak  production,  low  coat. 
Enviable  record  In  asalstlng  rapid,  sound  growth. 
Highest  references.  B-955,  Editor  A  Publisher. 


News  Editor  wants  connection  where  clever 
heads  and  superior  make-up  are  desired.  Col¬ 
lege  graduate,  married,  highest  references. 
B-948.  Editor  A  Publisher. 


News  Man — 15  years’  experience  reporter,  copy 
desk,  city  telegraph  editor.  Harried.  D.  O. 
Tinsley,  1119  N.  26th  St.,  Birmingham,  Ala. 


Reporter,  desk  man,  24,  3  years’  city  experi¬ 
ence.  Now  In  St.  Louis;  go  anywhere.  B-93.'>, 
Editor  A  Publisher. 


Reporter,  experienced,  age  22;  college  gradu¬ 
ate,  hard  worker,  exeellent  writer.  Ambitions. 
R-965,  tklitor  A  Publisher. 


Newspaper  File 

New  York  Tribune 

Wanted,  to  complete  a  Ale,  one  copy  of  the 
New  York  Trihnne  of  each  of  the  following 
datee  of  the  year  1865:  April  16.  21.  22.  26. 
24.  28,  30.  May  1,  2.  .3.  5,  6.  7.  8,  9,  10,  14 
to  28  (Inctuelve),  30.  31.  June  1  to  9  (Incla* 
Blve).  Muet  be  In  good  condition,  uotorn  and 
complete.  Bditor  A  PiibllBher. 

Jouraalisllr  Aaliqu«6 

A  Collector  fa  In  the  market  for  louroallatlc 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  In  ('anada,  dating 
hack  eren  to  ('olonial  times;  first  iMues  of 
well-known  newHpapers;  pictures  of  famous 
American  Journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounta  of  eventa 
of  unusual  interest;  or  any  other  autique  or 
relic  In  the  fielda  of  advertising  and  publish¬ 
ing.  L(K)k  through  your  old  letter  files,  scrap- 
iHioks,  etc.  Then  let  me  know  what  you  have 
and  what  your  price  is  (must  he  m'Klerate.  hot 
for  cash  if  accepted).  K-7-16.  Editor  A 
Publisher. 


/ 

Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  SUTER  & 
PALMER 

Binint  SsmbUokad  la  IBM 
350  MaaliaM  Aw*  N«w  Y«rk 


Good  Men  AvaUable 

Tb«  Newspaper  Club  of  New  York 
is  undertaking  to  ind  work  for  a 
number  of  newspaper  writers.  art> 
isu  and  publicity  men.  ExcelUnt 
material  available.  Communicate 
witb 

Relief  Committee 

Newspaper  Club  of 
New  York 

Care  Editor  &  Publisher 


Circulation 

Builders 

— high-class  men  are  avail- 
abl  e — men  whose  records 
testify  to  their  ability. 

Claaoified  Service 

Editor  &  Publisher 
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By  MARLEN  PEW 


'^HIS  department  refuses  to  be  bunked 
by  George  Longan  and  Roy  Roberts 
and  their  troupe  of  Kansas  City  Star 
shadow  boxers.  Those  experts  have 
Henry  L.  Doherty  on  the  Star’s  promo¬ 
tion  payroll.  Don’t  tell  me  Santa  Claus 
works  in  mid-summer  just  for  fun  or 
experience.  Without  the  gay  antics  of 
the  pied  gas  piper  of  Wall  Street  July 
and  August  of  this  dreary  year  of  grace 
would  only  have  been  a  couple  of  blanks 
in  the  annals  of  the  fourth  estate.  If 
Doherty  doesn’t  get  a  box-office  rakeoff 
it  is  because  he  has  develo^d  the  chief 
charactertistic  of  Kansas  City  Kittie  or 
else  the  utility  business  is  now  an 
eleemosynary  racket.  The  Star  might 
afford  to  lose  that  $12.0(X),000  libel  suit 
and  charge  it  up  to  good  will. 

*  ^  * 

T  SEE  that  a  law  firm  representing  a 
New  York  book  publisher  in  a  libel 
suit  brought  by  Neil  Callahan,  a  reporter, 
is  pleading  that  the  case  be  dismissed 
because  a  New  York  newspaperman  can¬ 
not  be  libeled.  A  memorandum  sub¬ 
mitted  in  behalf  of  Doubleday,  Doran  and 
Co.,  asserts  that  reporters  “lead  an  er¬ 
ratic  and  Bohemian  existence  and  what 
might  be  libel  when  said  of  a  merchant 
or  professional  man,  is  not  libelous  when 
said  of  reporters.’’ 

*  *  * 

^  OUNSHL  for  Mr.  Callahan  might 
reply,  in  our  view,  that  one  reason 
New  York  reporters  are  often  seen  in 
Bohemian  resorts,  is  that  they  are  in 
pursuit  of  news  stories  concerning  busi¬ 
ness  and  professional  men.  Out  of  a 
vast  number  take,  for  instance,  a  profes¬ 
sional  man  like  the  disappearing  Judge 
Crater.  I  am  sure  every  vile  cesspcxil  of 
crime,  every  vicious  night  rookery,  in  the 
sunken  side  of  this  metropolis,  has  been 
ransacked  by  newspaper  reporters  duti¬ 
fully  looking  for  Crater  clues.  One  of 
the  chief  sources  of  sensational  news  in 
this  town  concerns  merchants  who  blow 
their  heads  off,  leap  out  of  hotel  win¬ 
dows,  or  butcher  their  sweeties,  becau.se 
they  have  lost  a  little  money  or  are  suf¬ 
fering  from  the  after-effects  of  “doing 
the  town’’  at  the  expense  of  some  whole¬ 
sale  house  offering  “entertainment”  with 
every  bill  of  goods  sold.  In  the  course 
of  duty  newspapermen  must  visit  the 
sloughs  which  these  worthy  people  select 
for  their  merrymaking,  for  it  is  neces¬ 
sary  to  locate  the  exact  spot  where  the 
body  was  found  and  get  the  details  of  the 
poor  little  cloak  model’s  fall  from  grace 
as  a  warning  to  other  innocents. 

*  *  * 

A  FTER  a  dirty  night’s  work  in  Bo- 
hernia,  the  average  New  York  rc- 
-jvirier  returns  to  his  cottage  in  Totten- 
ville,  Ro<4fvill£  Center  or  Yonkers.  His 
wife  has  preparSI  for  him  a  soapy  bath. 
He  washes  out  his  mouth  with  a  power¬ 
ful  germ-killer,  hangs  his  working  clothes 
on  the  line  in  the  morning  sun,  soothes 
an  upset  stomach  with  vichy  and  grape- 
juice,  reads  The  Nation,  New  Republic, 
Editor  &  Publisher  or  some  of  Doro¬ 
thy  Parker’s  verse,  thus  to  dispel  the 
horrors  of  the  night,  and  sinks  into  sleep 
more  decent  than  most.  The  reason  re¬ 
porters  may  seem  “erratic”  to  lawyers, 
we  imagine,  is  that  reporters  are  “on.” 
and  do  not  hesitate  to  say  so  in  private, 
though  the  dangling  contempt  axe  and 
the  various  conventions  of  the  copy  desk 
usually  keep  their  public  writings  “regu¬ 
lar.”  They  are  odd  people  to  some  mer¬ 
chants  and  professional  folks,  mainly 
because  they  can  visit  Bohemia  and  sus¬ 
tain  a  fine  contempt  for  those  who  fall 
for  its  lures.  I  know  nothing  of  the 
merits  of  the  Callahan  case  against  Dou- 
bl^ay,  Doran  and  Co.,  and  none  of  the 
principals,  but  if  Mr.  Callahan  is  typical 


he  can  be  libeled.  That  it  is  only  an  ex¬ 
ceptional  newspaperman  who  cannot  be 
libeled  is  demonstrated  by  the  well- 
known  fact  that  fewer  men  of  his  craft 
are  convicted  of  crime  in  the  United 
States  than  any  group  of  workers.  Cer¬ 
tainly,  the  crime  record  for  the  men  of 
the  Fourth  Estate  compares  favorably 
with  that  of  lawyers,  bankers  or  poli¬ 
ticians.  If  you  don’t  think  so,  count 
noses  at  Sing  Sing,  .\tlanta,  I.eaven- 
worth,  Columbus,  Joliet  and  San  Quentin. 

*  *  * 

T  AM  in  receipt  of  several  steamy  let- 
ters  telling  of  newspapers  that  have 
cut  wages,  and  asking  Editor  &  Pub¬ 
lisher  to  take  a  hand  in  the  discussion. 
I  must  frankly  admit  that  my  sympathies 
are  on  the  side  of  the  working  news¬ 
paperman,  proverbially  underpaid  for 
work  which  tears  down  the  human  con¬ 
stitution  and  makes  men  prematurely  old 
as  do  few  other  callings,  somewhat  be¬ 
cause  of  the  excessive  zeal  which  it  de¬ 
mands  and  also  because  there  are  no 
general  standards  of  employment.  The 
tenure  being  precarious,  newspapermen 
with  families  to  support  often  worry 
themselves  grey-headed.  I  can  get  as 
hot  under  the  collar  as  the  next  fellow 
over  the  fact  that  $40  to  $50  deskmen 
have  been  cut  10  to  15  per  cent,  while 
$20  reporters,  in  one  of  the  great  cities 
of  this  fair  land,  are  asked  to  take  a  5 
l)er  cent  reduction,  and  more  exjiert  col¬ 
leagues,  drawing  $40  wages  for  special 
assignment  work,  now  get  but  $34.  Ad¬ 
vertising  and  circulation  men  are  cut  in 
proportion.  I  can  be  indignant  enough 
over  such  a  scale  of  pay  as  to  assert 
that  a  business,  whicli  is  as  futile,  mis¬ 
begotten  and  poverty-stricken  as  such 
cuts  indicate  ought  to  be  padlocked  as  a 
failure.  But,  of  course,  sucli  argument 
gets  nowhere.  Men  must  live,  and  $34  is 
1  letter  than  nothing  to  a  man  who  must 
meet  his  wife  face  to  face  at  the  break¬ 
fast  table. 

*  * 


"^^HEN  you  think  of  the  amazing 
”  power  of  intelligent  and  honest  ad¬ 
vertising  to  make  money  for  dealers  in 
merchandise  and  service,  indeed  one  of 
the  softest  snaps  business  men  of  any  age 
have  ever  known,  it  gives  one  the  quiv¬ 
ers  to  think  that  a  metropolitan  news¬ 
paper,  blessed  with  vast  circulation  and 
prestige,  cannot  rake  and  scrape  in 
enough  money  in  six  afternoons  or  seven 
nights  to  pay  loyal  and  able  staff  people 
enough  salary  to  maintain  self-respect. 
Of  course,  it  is  easy  to  exaggerate  the 
situation.  Out  of  the  whole  number,  not 
many  newspapers  have  cut  wages,  or 
those  that  have  cut  have  never  main¬ 
tained  such  low  levels  as  the  extreme 
case  heretofore  cited.  I  know  of  hun¬ 
dreds  and  thousands  of  newspapermen 
that  consider  themselves  very  fairly  paid 
and  always  well  treated.  We  only  hear 
of  the  extreme  exceptions.  As  a  matter 
of  fact,  the  average  successful  newspaper, 
though  considerably  reduced  in  earnings 
this  year,  is  continuing  to  pay  regular 
wages,  though  proprietors  are  well  aware 
that  their  dividends  will  suffer  badly  next 
December.  Many,  however,  have  been 
compelled  to  reduce  their  staffs.  There 
are  all  kinds  of  newspapers  and  all  kinds 
of  conditions  of  employment,  so  generali¬ 
zation  means  little  and  may  he  unfairly 
construed. 

*  *  * 


^NE  of  my  correspondents  writes  as 
follows : 

“There  are  a  great  number  of  report¬ 
ers  and  desk  men  idle  on  the  coast  (Pa¬ 
cific).  and  I  presume  the  condition  is  true 
elsewhere.  A  paper  in  one  town  trimmed 
three  men  from  its  desk.  One  killed 
himself.  The  second  went  to  another 
town  where  he  has  had  work  very  infre¬ 


quently.  The  third  man  is  merely  exist¬ 
ing.  ihe  three  men  had  been  spending  a 
total  of  $6,000  yearly  in  that  town.  Had 
the  paper  put  these  men  on  halt  time,  as 
it  could  very  well  have  done,  all  could 
have  survived  the  blow. 

"The  remaining  deskmen  have  worked 
seven  days  a  week  at  times  during  the 
vacation  period,  because  the  man  in 
charge  relused  to  put  on  an  extra  even 
for  a  day.  The  men  have  not  received 
extra  pay,  but  are  to  get  an  extra  day 
oil  sometime  later.  The  third  man,  who 
had  been  on  the  paper  five  years  and 
came  there  at  the  paper’s  solicitation 
while  quitting  another  job,  has  had  22 
years’  experience. 

"I  hirty  persons  in  all  were  let  out  by 
that  paper.  .Advertising  has  dropped 
considerably.  The  paper  itself  destroyed 
a  buying  Dower  of  at  least  $700  to  $000 
a  week,  with  its  dismissals.  Had  60 
persons  been  put  on  half  time,  the  buy¬ 
ing  power  would  have  been  sustained. 
Savings  accounts  would  have  been  hit. 
The  federal  reserve  bank  reported  sav¬ 
ings  in  the  seven  Paciric  slope  states 
totaled  nearly  $3,000,000,000  late  in  May. 
The  total  was  greater  than  the  year  be¬ 
fore  and  had  been  increasing  weekly. 
With  large  numbers  out  of  work  the  fig¬ 
ures  indicate  that  those  who  are  on  the 
jobs  have  cut  down  their  spending  and 
are  putting  it  where  it  doesn’t  circulate. 

"It  isn't  pleasant  to  have  to  go  on 
half  time  work,  but  neither  is  it  pleasant 
not  to  have  any  work.  Half  a  loaf  is 
better  tlian  no  bread.  The  adjustment  of 
the  half  time  workers  from  one  place  to 
another  would  gradually  restore  the  full 
time  jobs. 

"1  Mease  give  editors  and  business  man¬ 
agers  a  thought  along  the  line  of  insti¬ 
tuting  a  three-  or  four-day  week  for  all 
possible,  if  they  must  cut.  The  social 
ideal,  of  course,  is  to  give  employment 
to  more  jieople  when  you  reduce  the 
working  week.  \\  estern  Electric  has  put 
(>0,000  persons  on  a  five-day  week  and  a 
half  day's  less  pay,  but  it  doesn't  say 
anything  about  putting  on  more  work¬ 
ers.  At  least  they  will  keep  what  they 
have.  If  each  paper  took  back  on  half 
time  the  persons  it  has  discharged,  it 
would  help  some.  Business  is  bound  to 
pick  up  if  more  persons  are  put  to  work. 
Savers  at  the  present  time  are  a  drag 
on  business  recovery. 

“.Any  fool  can  fire  people  if  he  has  the 
power,  but  it  takes  mental  ability  to  ad¬ 
just  a  situation,  solve  a  problem  without 
harming  anyone.  The  greatness  of  Lin¬ 
coln  lay  in  his  ability  to  be  just  in  com¬ 
paratively  small  matters  as  well  as  in 
national  and  international  affairs.  He 
meted  justice  to  the  most  forlorn  and 
unknown  soldier  who  had  made  a  mis¬ 
take,  by  showing  mercy,  compassion  and 
helpfulness,  as  he  did  to  the  whole  race 
of  negroes  and  to  the  whites. 

“How  can  a  newspaper  be  just  in  city, 
state,  national  and  international  ques¬ 
tions,  if  it  cannot  be  just  to  its  em¬ 
ployes?” 

w  *  * 

T  .AM  not  one  who  believes  that  news- 

papermen  are  getting  the  worst  deal  of 
the  many  afflicted  by  the  cockeyed  eco¬ 
nomics  that  now  plague  us.  By  and 
large  the  craft  is  fortunate,  by  compari¬ 
son.  Maybe  we  deserve  more  punish¬ 
ment  than  we  are  getting.  If  you  do  not 
think  so,  I  might  ask  how  you  have  used 
your  power  as  a  publicist,  in  the  past 
three  or  four  years,  to  expose  or  fight 
conditions  that  have  wrought  the  mon¬ 
strosity  of  25-cent  wheat  in  the  North¬ 
west  and  hungry  children  in  New  York 
and  Chicago?  What,  if  anything,  did 
you  write  or  print  to  warn  against  the 
crazed  era  of  inflation  that  was  as  sure 
to  burst  and  bring  torments  on  the 
nation  as  the  sun  was  certain  to  rise 
upon  the  scene?  What,  in  the  post-war 
era,  have  you  done,  as  a  newspaperman, 
to  point  out  that  the  rising  tide  of  pro¬ 
duction  of  merchandise  by  mass  machine 
process  logically  must  lead  to  an  exces¬ 
sive  supply,  especially  with  foreign  mar¬ 
kets  failing  or  cut  off,  while  the  machine 
itself  displaced  man  and  cut  off  his  op¬ 
portunity  to  earn  and  consume  that  others 
might  live?  What  constructive  sugges¬ 
tions  have  you  to  offer,  even  now  that  so 
much  damage  has  been  done? 


we  put 


(CHARLES  HENRY  COCH 
an  old-time  newspaperman 
city,  wrote  to  Shop  Talk  coluni 
week  as  follows; 

“This  country  is  going  through  a 
called  depression  that  does  not  ; 
There  is  no  general  management  of 
ness.  With  plenty  of  money  and 
of  food,  unemployment  grows, 
business  lags  more  and  more  and 
rising  falls  off  tremendously. 

“Is  it  not  up  to  the  press  to  ai 
leadership,  through  conference  di 
what  should  be  done,  and  then  see 
it  is  done? 

“To  get  a  symposium  of  the  best 
ions.  Editor  &  Pubusher  might  i 
responses  to  these  propositions 

“  O  )  How  shall 
again  on  its  feet? 

“(2)  Shall  we  demand  the  stai 
immense  public  works,  to  relieve 
ployment  and  put  money  into  the 
rolls  ? 

“(3)  Shall  we  inaugurate 
workday  and  shorter  week? 

“(4)  Shall  we  advocate  empl 
insurance  or  a  dole? 

“(5)  Shall  we  increase  income 
on  the  rich  to  help  the  poor? 

“(6)  Shall  we  reduce  armaments,  _ 
national,  state  and  local  expenditures? 

"The  writer  believes  that  the 
paper  publishers  of  the  country  will 
come  an  effort  for  a  program  that 
can  get  behind.” 

The  Shop  Talk  column  will  rejoice 
receiving  intelligent  answers  to 
pertinent  questions.  The  best  way 
solve  our  craft  problems  is  to  aid  in 
ing  the  overshadowing  general  quesi 
of  this  day ;  How  can  this  nation,  in 
mony  with  other  nations  of  the  W( 
keep  its  willing  and  able  popul 
profitably  employed? 


hsH 


GR.ANTING  an  amazing  versatility,' I 
cannot  crown  Hey  wood  Broun  as  ii 
actor.  He  doesn’t  know  what  to  do 
his  hands  when  the  spotlight  is  pla; 
on  his  rotund  form.  Sometimes 
compelled  to  relieve  his  stage  embarm^ 
ment  by  scratching  his  head  with  tht 
edge  of  a  battered  straw  hat.  Also, 
has  great  difficulty  in  keeping  his 
safely  anchored.  13ut  his  broad  grins 
intelligent,  about-something,  candid 
as  interlocutor  of  the  mid-summer 
operative  revue,  “Shoot  The  Woi 
carry  him  across  and  audiences  that  de 
August  heat  to  patronize  the  show  gi] 
the  newspaperman  a  cheering  hand, 
you  know,  Mr.  Broun  organized 
musical  venture  to  give  work  to  some 
the  army  of  unemployed  actor  f 
swarming  in  the  White  Light  district 
these  unhappy  times.  “Shoot  The  Worl 
is  in  every  way,  except  the  appearana 
its  daring  producer,  a  professional 
formance,  with  an  amazingly  large 
of  hoofers,  singers,  wise-crackers^ 
hotsy  lovers.  About  everything 
could  think  of  to  make  the  show  intii 
friendly,  just  a  big  party  with 
and  stage  folk  mixing,  has  been  di 
The  result  pleases  most  people, 
ever.  New  York  critics  continue  to 
the  enterprise  with  faint  praise.  I  do 
pretend  to  be  expert,  but  the  show 
sati.sfied  me  well  enough  to  buy  tw  _ 
Persons  to  whom  I  have  recommendid  < 
are  still  friends.  I  would  pay  the  ^ 
asked  to  hear  one  negro  sing  his  stul. 
Broun’s  smile  is  something  to 
her,  especially  among  those  who  know  he 
is  forfeiting  mid-summer  week-ends  tt 
Hale  Lake  and  is  not  whining  ab^ 
doing  a  column  six  days  a  week  in  w* 
dressing  room  between  performanoey 
Then,  too,  the  spectator  is  conscioiMMd 
the  fact  that  all  of  those  pretty  choflj 
girls  are  drawing  $40  a  week 
money  and  that  the  stars,  who  might  b»: 
earning  three  of  four  times  as  much, 
uncomplainingly  taking  $100  per  wcoin 
all  in  the  name  of  “cooperaticin.”  If 
show  were  terrible,  which  it  is  far 
being,  one  might  enjoy  it  as  a  demonsWPB 
tion  of  an  imaginative  man’s  whi^PB 
souled  effort  to  contribute  some  pra^ 
cal  relief,  when  most  people  stand  abo^ 
stunned,  waiting  for  the  sun 
change  economic  conditions  or 
Hoover  to  hand  out  those  doles. 


